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♦Though  7  of  10  Chicagoans  read  a  news¬ 
paper  every  weekday ...  you  now  miss 
from  60.3  to  7Q.3%  of  Chicago’s  married 
readers  with  any  single  Chicago  daily 
newspaper.  The  source?  "Chicago  NOW,” 
a  revealing  new  market  study  made  in 
consultation  with  A.  R.  F.  If  you  don’t  al¬ 
ready  have  a  copy,  ask  your  Sun -Times 
and  Daily  News  representative  today. 
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the  UJOOD  tensionplate  supermatic 

Designed  for  use  with  tensionplate  type  cylinder  plate  lockup 


Prodiuvs 

372 

Finisli(‘tl  PUites 
or  holler 
per  minute 
Automutically 


Features  of  the  Tensionplate  Supermatic 


Cu.'-tiiiK  hox  tilts  for  more  convenient  mat 
setliiiit. 


Automatic  mat  stripping. 


Counter  is  pre-set  for  desire<i  numlier  of 
plates. 


Electro-Pneumatic  Metal  Pump  complete 
with  Safety  Features  and  Automatic  Timer. 


Pump  Spout  Heaters  tiiermostatically  con 
trolled. 


Automatic  movement  of  plate  from  shaving 
arch  to  cooling  stand  and  milling  station. 


-  UJOOD  ' 


Machine  shuts  off  automatically. 


\ulomatic  tail  ejection. 


Water  supply  thermostatically  controlled. 


Automatic  plate  traverse  mechanism  propels 
plate  and  positions  it  in  the  shaving  arch. 


Automatic  cooling  stand  where  plate  is 
cooled,  dried,  and  conveyed  hy  power-driven 


rollers  onto  unloading  conveyor  section. 


Smooth,  positive  motions  powered  h 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

ri  ti\nri  n.  \ru  a  offire:  mu  nio,  irenut-.  y.  ;r. 


Send  for  iflnslrated  firorhure. 
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On  two  more  major  stories,  UPl  men  at  the  scene  were  tar  ahead  and 
exclusive  with  news  and  picture  coverage.  o 


On  the  Sheldon,  Iowa  bank  embezzlement  story,  the  reporting  team  of 
Dave  Smothers,  Fred  Mohn,  Bob  Hoig  and  photographer  Bill  Kiernat 
dominated  the  play  throughout. 


And  reporters  Dugal  Smith,  Charles  Taylor,  Louis  Stein  and  photographer 
Bill  Sauro  swept  the  play  on  all  phases  of  the  Santa  Maria  saga. 


This  included  a  48-hour  beat  on  pictures  of 
the  crewmen  put  ashore  at  St.  Lucia  and  a  beat 
of  more  than  three  days  on  the  shot  of  the 
hijacked  luxury  liner  at  sea. 


nite{l  V 
JJres.s 

T  nternutiontil 


UPl  men  are  already  at  the  scene  of 
tomorrow’s  big  news  break. 
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Vole  On  Milk  Control 
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Ike  Predicts 
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Once  upon  a  time  there  was  an  Aging 
Adman.  He  had  started  when  the  A.B.C. 
was  young. 

He  was  steeped  in  the  lore  of  exaggeration 
—  when  circulation  was  what  anybody 
said  it  was! 

So  when  the  Ad  Cub  said  —  "Let’s  quote 
readership.  You  know,  multiply  the 
copies  sold  by  family  statistics”  —  the 
Aging  One  winced.  Old  wounds  opened. 
Sharp,  shooting  pains  occurred  you 
know  where. 

"Look,  son,”  he  said,  "That’s  the  worst 
mistake  print  media  men  can  make.  We 
have  an  audited  net  paid  figure.  Use  it! 
Leave  the  counting  of  greasy  thumb 
marks  to  such  publications  as  feel  they 
must  .  .  .  and  blue  sky  guesses  to 
electronics.” 

"But”  said  the  Cub,  "a  Prominent  New 
York  Paper  Period  quotes  single¬ 
month  figures!” 

"That’s  just  another  form  of  greasy  thumb 
circulation,”  said  the  Aged.  "For  a  happy 
ending  to  your  ad  -  story,  stick  to  the 
A.B.C.  audit.” 


FEBRUARY 

5- 7 — To«a$  Daily  Newspaper  Association,  Sheraton-Dallas,  Dallas. 

6-  New  York  Associated  Dailies,  Sheraton  Hotel,  Rochester. 

7- 8 — New  York  State  Publishers  Association,  Sheraton  Hotel,  Rochaslir 

9- 11— Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus. 

10-  California  Newspaper  Advertising  Executives  Associat'on,  Leopei) 
Cato.  San  Francisco. 

1 1 -  Connecticut  Editorial  Association,  Oakdale  Tavern,  Wallingford,  Co««, 

12- 13 — Midwest  Newspaper  Advertising  Executives  Association,  Hote 
President,  Kansas  City,  Mo. 

13- 24 — American  Press  Institute,  Advertising  Executives  seminar,  Columbi# 
Un've-sitv  N  Y. 

16— South  Carolina  AP,  Columbia  Hotel,  Columbia. 

16-18 — Maryland  Press  Association  and  Chesapeake  Association  of  Iks 
Associated  Press.  Hotel  Emerson,  Baltimore. 

16-18 — Minnesota  Newspaper  Association,  Hotel  Radisson,  Minneapolis. 

16- 18 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hoitl, 
Harrisburg,  Pa. 

17- 18 — Now  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.  Y. 

17-18 — Oregon  Press  Conference.  School  of  Journalism,  Eugene. 

17- 19 — Colorado  Press  Association.  Brown  Palace  Hotel.  Denver. 

18- 19 — Mississippi  Valley  Classified  Advertising  Managers  Associatioa, 
Hotel  LaSalle,  Chicago. 

22- 25— Georgia  Press  Institute.  University  of  Georgia  Center  for  Contias- 
ing  Education,  Athens,  Ga. 

23- 26— Canadian  Managing  Editors'  Conference,  Sheraton-Brock  Hotil, 
Niagara  Falls,  Ontario. 

24-  West  Virginia  AP,  Press  Club,  Charleston. 

24-25 — Newspaper  Advertising  Executives  Assodation  of  the  CaroHoai, 
Hotel  Francis  Marion,  Charleston.  S.  C. 

26- 28 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

27- 28 — New  England  Newspaper  Advertising  Executives  Association,  Psrke 

House,  Boston.  | 

MARCH 

3- 4— Texas  A  &  M-Texas  Press  Association  Mechanical  Conference,  Studeit 

Memorial  Center,  College  Station,  Texas. 

4- 6— Northwest  Mechanical  conference.  Hotel  St.  Paul,  St.  Paul,  Mim. 

5- 7 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Adolpkui. 

Dallas,  Tex. 

5- 8 — Science  Writers  seminar  (New  York  University),  Gould  House.  Ardiluf 

on-Hudson. 

6- 17— American  Press  Institute,  Managing  Editors  and  News  Editors  samiiwr, 

Columbia  University,  New  York. 

8 — Canadian  Press  Executive  Committee,  Head  Office,  Toronto. 

10— California  Newspaper  Advertising  Executives  Association,  Laoped 
Cafe,  San  Francisco. 

10-12 — Inter  American  Press  Association,  Board  of  Directors  maatiiiq. 
Presidente  Hotel,  Acapulco,  Mexico. 

1 2-14— Central  States  Circulation  Managers  Association,  PickConqise 
Hotel,  Chicago. 

17 -  Canadian  Press  Broadcast  News  Ltd.,  board  meeting,  Vancouver. 

18- 19 — North  Carolina  Press  Association  Mechanical  Conference  Noftk 
Carolina  State  College,  Raleigh. 

19- 20 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pick 
Fort  Hayes  Hotel,  Columbus,  Ohio. 

20- 31 — American  Press  Institute,  Investigative  and  Public  Service  Reportieq, 
seminar,  Columbia  University,  New  York. 

23- 25 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Penn-Sheretoe 
Hotel.  Pittsburgh,  Pa. 

24- 25— United  States  Basketball  Writers  Association,  Muhlebach  Hotd, 
Kansas  City,  Mo. 

25- 27 — Midwest  Circulation  Managers  Association,  Muhlebach  Hotel,  Kas- 
sas  City.  Mo. 


The  St.  Petersburg  Times 
audited  circulation  is 
108,204  daily. 

110,120  Sunday. 
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APRIL 

6-8 — Iowa  Press  Association,  Des  Moines. 

6-8 — North  Dakota  Press  Association,  Fargo. 

6-8 — S^uth  Dakota  Press  Association,  Aberdeen. 

9-11 — Pacific  Northwest  Classified  Advertising 
A  derbrook  Inr,  Union,  Washington. 


Managers  Association. 
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Yes  .  .  .  HERALDLAND!  $523  million  1,724,000  people  .  .  .  $3307  million 
in  auto  sales.  More  than  the  total  auto-  effective  buying  power . . .  $2652  million 
motive  sales  in  the  Metropolitan  County  retail  sales,  a  market  greater  than 
markets  of  Atlanta,  Birmingham  and  any  of  26  entire  states. 

New  Orleans  combined. 
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HERALDLAND  —  the  South’s  No.  I  market  —  is  sold 
by  the  South's  biggest  and  most  influential  newspaper 
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Let  (Js  Pray 

PRAYER  for  truthful  newsmen  was  uttered  by  II.  S.  Senate 
-i-  Chaplain  Frederick  Brown  Harris;  “We  pray  Thv  guidance 
on  members  of  the  vital  profession  who  on  printed  page  and 
on  the  speaking  air  pour  forth  their  conclusions  and  interpreta¬ 
tions,  thus  coloring  the  attitude  of  an  unnumbered  host.  Grant 
those  who  wield  such  power  the  inner  candor  never  to  suffer 
themselves  to  be  used  to  deceive  or  drug  the  mind  of  the  people 
with  falsehood  or  prejudice.  Cause  those  whose  writing  and 
speaking  are  channels  of  public  information  and  understanding 
to  realize  that  they  have  a  sacred  function  and  that  the  can* 
of  righteousness  and  freedom  may  be  saved  by  their  courage  or 
lost  by  their  distortion,  cowardice  or  silence.” 


Assumption 

College 


THIS  IS  WORCESTER  . . . 

ihe  2nd  brgeoi  market  in  MaQsachuQettQ 


The  eight  major  colleges  and  universities  in  the 
Worcester  area  are  meeting  the  mushrooming  demand  for 
higher  education  with  a  wide  variety  of  new  courses  and 
expanding  facilities.  Assumption  College  boasts  a  com¬ 
pletely  new  97  acre  campus. 

These  educational  facilities  add  to  the  prestige  of 
Metropolitan  Worcester  County’s  position  as  the  2nd 
largest  market  in  Massachusetts  and  assure  a  high  quality 
audience  for  your  advertising  message.  This  important 
BILLION  DOLLAR  county*  is  one  of  the  nation’s 
“Top  50”  markets  —  43rd  in  spendable  income  and  48th 
in  population. 

*  Source:  Sales  Management,  I960 


Motto  For  A  ISewsmari^s  Hat 

In  writing  news  it  is  expedient 

Tliat  truth  should  be  the  chief  ingredient. 

^Tom  Pease 

— An  impressive  certificate  with  my  name  in  gilt  lettering 
arrived  from  Wes  Smith,  New  York  public  relations  man,  pro¬ 
claiming  my  election  to  membership  in  the  International  Guild 
of  Lily-Gilders,  accrediting  me  as  an  attitude  appraiser  and 


Worcester  stands  for  big  business,  yours  included. 

CircalatioH:  Daily  155,015  — Sinday  103,332 


The  Moloney, 

Regan  & 

Schmitt 

representative 

knows 

Worcester 


gl|c  Bicnuifl  <lazflte 


SUNDAY  TELEGRAM 


Owners  of  Radio  Stations  WTAG  and  WTAG-FM 


Want  more  industry 
for  your  city? 
Remember— 


other  side — its  grim,  humdrum,  routine,  dull,  : 
boring,  wearisome  side.  (One  thing  I’ll  say  for  it, 
collect  a  lot  of  adjectives.)  TTie  public  never  kno’ 
frustrating  hours  we  put  in  to  get — as  we  say  in 
‘the  storv.’  ” 


Short  Jump 

The  jumpUne  indicated  20, 

For  something  more  or  less  than  plenty; 

But  if  the  reader  wanted  more. 

He  should  have  turned  to  24. 

—Jacob  C.  Solovay 

— Jim  Vincent,  New  Bedford  (.Mass.)  Standard-Times,  it- 
crying  the  current  bad  babit  of  news  writers  who  place  adverbs, 
particularly  the  time  element,  between  subject  and  verb  in  tbe 
lead  of  a  story,  suggests  this  horrible  example:  “Evangelist  Billy 
Sunday  Monday  said  Wednesday  Tuesday  Weld  would 
Someone  recalls  that  when  Leo  Durocher  suffered  a  punctuitd 
eardrum,  the  New  York  Daily  News  headlined:  “Lippy’s  Gott* 
Hole  in  His  Head.”  .  .  .  The  Philadelphia  Inquirer  reported: 
“The  Eagles,  blocking  and  tackling  like  friends,  rolled  up  an 
impressive  score  against  the  Steelers.”  . . .  When  John  Borkowii 
was  state  editor  of  the  former  Cleveland  News,  he  had  himaelf 
placed  behind  bars  in  Ohio  Penitentiary  for  a  story  and  w 
appalled  at  the  lack  of  books  in  the  pen  library.  He  is  now 
a  member  of  the  public  information  staff  of  the  Clevelod 
Electric  Illuminating  Co.,  and  has  collected  hundreds  of  boob 
for  the  prison  inmates.  . . .  Editor  Henry  Belk  Goldsboro  (N.  C) 
News- Argus,  received  credit  from  the  North  Carolina  Depart¬ 
ment  of  Conservation  and  Development  for  his  efforts  in  hop¬ 
ing  make  available  the  first  seafood  cookbook  ever  published 
in  the  state  by  a  public  agency. 
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The  men  who  decide  where, 
read  The  Wall  Street  Journal 


raE  WALL  STREET  JOURNAL 


pkUishtd  at: 

NEW  YORK 
WASHINGTON,  D.C 
CHICOPEE  FAUS,  MASS. 

CHICAGO 
OEVEIANO 
DAUAS 
SAN  FRANCISCO 
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Patriot-News 

reminds 
^^you  that 

1Q61 

effective  Jan.  1,  |  ^  1 


. . .  they  are  expanding  from 
a  flat  rate  to  a  200,000  line  volume  structure,  and 
from  no  frequency  to  a  full  frequency  rate  struc¬ 
ture  using  the  CID  discounts.  We  are  sure  this 
progressive  action  will  be  pleasing  to  national 
advertisers  and  encourage  their  greater  use  of 
newspaper  advertising. 


effective  Jan.  1, 


70  daily  newspapers  reaching  16,655,800  families 
from  coast  to  coast  now  offer  General  Advertisers 
bulk  and/or  frequency  rates.  By  working  together 
in  1961  and  1962  good  results  will  be  secured. 
Ready  in  Harrisburg — increased  sales,  decreased 
costs  with  a  greater  use  in  your  newspaper  ad¬ 
vertising. 


DAILY  — 117,575 
SUNDAY  — 151,167 


RtprcMntcd  Nationally  by  MOLONEY,  REGAN  A  SCHMITT 


editorial 


Disturbing  Trend 

T  AST  May,  l)efore  he  was  the  nominee  of  his  Party  for  tlte  Presi¬ 
dency,  Senator  John  F.  Kennetly  replied  to  a  tpiestionnaire  from 
the  Freetfom  of  Information  Committee  of  the  American  Society 
of  Newspaper  Editors  in  tliese  words:  "Within  the  rather  narrow 
limits  of  national  security  the  |>eople  of  the  Ihiited  States  are  entitletl 
to  die  fullest  }x>ssible  infonnation  almut  their  poyernment — aiwl  the 
President  must  see  that  they  receiye  it.” 

On  January  3,  President-Elect  Kennedy  reiterated  that  statement 
in  a  letter  to  Turner  Catledge,  .\SNE  president. 

In  the  two  weeks  since  his  inauguration,  howeyer.  President  Kennetly 
and  some  memliers  of  his  .\dministration  hav'e  made  statements  and 
taken  action  with  resjiect  to  information  matters  which  add  up  to 
a  disturbing  trend  in  that  area.  It  may  l)e  too  early  in  the  history 
of  the  Kennetly  .Administration  to  make  up  one’s  mind  conclusiyely 
which  way  matters  of  public  information  are  going  to  lie  treated, 
but  it  is  not  too  early  to  be  alarmed  at  the  accumulated  deyelop- 
ments: 
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Dincretum  xhall  pre»erre  ther,  unJtr- 
xtanding  nhall  keep  thee  .  .  .  —Proverbt 
II;  10. 

Editor  &  Publisher 

®THE  FOURTH  ESTATl 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journelist 
established  March  22.  1884;  Newspaperdom, 
established  March,  1892;  the  Fourth  Estate, 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 

Publisher,  Chairman  of  Board.  1912-1959 

Publisher  and  Editor 
Robert  U.  Brown 
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1.  The  order  by  .Secretary  of  State  Dean  Rusk  which  will  shut 
the  press  off  from  information  about  preliminary  maneuyering  on 
foreign  problems. 

2.  White  House  Press  Secretary  Salinger’s  announcement  that  “at 
times”  the  press  will  not  f>e  informed  of  the  President’s  whereabouts. 

3.  Cancelling  the  old  custom  of  letting  legislatiye  leaders  make 
pronouncements  on  jx>licy  on  tlie  White  House  steps  after  sessions 
with  the  President. 

4.  Organization  of  weekly  meetings  Ijetween  Salinger  and  principal 
goyernment  information  chiefs  so  he  can  “coordinate”  their  activities. 

5.  Suppression  of  some  comments  by  .Admiral  .Arleigh  Burke  about 
tlie  Soyiets  which  apparently  did  not  jibe  with  White  House  jx>licy. 

6.  .Announcement  of  the  release  of  the  two  RB-47  pilots  at  the 
first  televised  press  conference  for  its  dramatic  effect  after  a  newspa|jer 
had  withheld  publication  of  the  same  storv'  for  19  hours  at  Presi¬ 
dential  request  in  “the  national  interest.” 

7.  Keeping  the  RB-47  pilots  “under  wraps”  forbidden  to  sfieak 
publicly  or  be  interviewed  on  their  exjjeriences — by  order  of  the  State 
Department. 

The  New  York  Herald  Tribune  was  publicly  commended  by  the 
President  and  by  other  newspa|x;rs  for  sitting  on  the  RB-47  story 
because  aircraft  and  weather  problems  had  delayed  their  departure 
from  Moscow  and  premature  publication  may  have  jeopardized  their 
freedom. 

But  President  Kennedy  in  his  telegram  to  the  newspajier  said  “in 
doing  this  the  Herald  Tribune  prevented  the  violation  of  an  agree¬ 
ment  between  the  United  States  and  the  USSR  which  might  have 
had  regrettable  rejjercussions.” 

It  has  not  been  made  clear  w'hat  kind  of  an  “agreement”  this  was. 
The  inference  is  that  it  involvcM  release  and  publication  of  the  in¬ 
formation  according  to  an  agreed  schedule.  If  this  is  true,  we  and 
the  press  of  this  country  would  like  to  know  on  what  ground  and 
by  w'hat  right  does  this  .Administration  commit  the  press  and  com¬ 
munications  media  of  this  country  to  any  particular  performance  in 
the  handling  of  information. 

6 


Executive  Editor,  Jerome  H.  Walker;  Peattirti, 

Ray  Erwin,  Richard  Friedman,  Philip  N.  f 
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The  Crisis  of  Meaning 

By  J.  Edward  Murray 

Managing  Editor,  Arizona  Republic 


( Part  of  an  address  by  Mr.  Murray  before 
the  Texas  Associated  Press  Managinft  Edi¬ 
tors  Association,  Jan.  22,  at  Fort  Worth. 
Mr.  Murray  is  president  of  APME.) 


Well,  what’s  new  and  inter- 
estinjf? 

That’s  the  way  most  of  us 
approach  our  newspaper  day. 
And  that’s  the  way  I  approach 
this  speech. 

One  of  the  thinjfs  I  read  was 
Carl  Lindstrom’s  book,  “The 
Fadinf?  .American  Newspaper.” 

It’s  a  contrary  book,  and  cap¬ 
tious  in  many  of  its  chapters. 
But  I  think  it’s  a  good  book. 
Vigorous  and  useful.  I  hope  you 
buy  it  and  read  it. 

It  has  the  great  virtue  of 
being  criticism  of  our  profession 
from  the  inside. 

My  reason  for  mentioning  the 
book,  however,  is  not  to  praise 
it,  but  to  make  a  point. 

The  title,  again,  is  “The  Fad¬ 
ing  American  Newspaper.” 

To  me,  that  notion  is  ridicu¬ 
lous! 

The  job  of  newspapering  is 
getting  tougher.  The  changes  in 
the  world  are  coming  faster  and 
faster,  and  newspapers  are  do¬ 
ing  no  l)etter  than  anyone  else 
in  keeping  up  with  them. 

But  anyone  in  this  room  can 
document  the  proposition  that 
.American  newspapers  are  not 
fading. 

My  thought  was  to  explore 
ways  of  doing  our  job  better. 

It  is  this  theme  —  that  news 
is  growing  more  complex  — 
which  I  want  to  discuss. 

I  have  called  it  THE  CRISIS 
OF  MEANING. 


It  is  simply  the  crisis  of  re¬ 
defining  the  real  news  for  our 
time,  of  presenting  it  so  the 
readers  can  understand  it,  and 
of  dramatizing  it  so  the  readers 
will  know  it  is  useful  to  them 
and  will  therefore  read  it. 

Most  of  you  will  remember 
the  A  P’s  list  of  the  10  biggest 
stories  for  1960: 

1.  U.  S.  Election. 

2.  U-2  and  Powers  Trial. 

3.  Collapse  of  the  Summit 
Conference. 

4.  Independence  for  African 
Nations. 

.'>.  Two  Airliners  Collide. 

6.  Castro  Turns  toward  So¬ 
viet. 

7.  Khrushchev  at  the  U.  N. 

8.  Space  and  Nuclear  Affairs. 

9.  Eisenhower  Trip  to  Japan 
Cancelled. 

10.  Sit-Ins;  New  Orleans. 

There  isn’t  a  simple  story  in 

the  lot.  Nor  a  crime  story.  And 
the  only  accident  story,  the 
plane  collision,  has  fearsome 
overtones  for  fallible  man  in  a 
missile  age. 

The  crisis  of  meaning  is  really 
that  there  is  more  news  than 
w’e  can  handle,  and  the  result¬ 
ing  ignorance  and  confusion 
could  well  be  disastrous. 

Let  me  illustrate. 

Does  anyone  here  happen  to 
know  what  an  asymptotic  bar¬ 
rier  is?  A-S-Y-M-P-T-O-T-I-C? 

Asymptotic  refers  to  a  curved 
line  which  approaches  a  sur¬ 


face  very  closely  but  reaches  it 
only  at  infinity.  In  other  words, 
with  an  asymptotic  approach, 
one  never  gets  there. 

And  what  has  this  got  to  do 
with  the  price  of  fish  in  A.D., 
1961?  Plenty. 

The  science  of  electronics,  on 
which  we  are  partly  dependent 
for  missiles  and  space  explora¬ 
tion,  is  smack  up  against  an 
asymptotic  barrier  to  increased 
equipment  complexity.  That 
means  that  the  present  methods 
of  wired  and  vacuum  tube  cir¬ 
cuits  for  delicate  space  vehicles 
have  reached  a  degree  of  com¬ 
plexity  that  is  self-defeating. 
Progress  is  being  achieved  at 
the  top  of  an  asymptotic  curve, 
advancing  so  slowly  as  to  arrive 
only  at  infinity  —  and  at  fabu¬ 
lous  cost. 

So,  if  methods  of  wired  and 
vacuum  circuitry  are  up  against 
a  stone  wall,  why  don’t  the 
double-domes  turn  to  another 
method,  and  proceed? 

They  are  trying,  but  we  news¬ 
papermen  may  very  well  be 
holding  them  back. 

Because  of  the  deadly  serious 
competition  with  Russia,  we 
newspapermen  have  been  em¬ 
phasizing  and  dramatizing  what 
the  real  space  scientists  are  now 
scornfully  calling  “hardware 
spectaculars.”  These  spectacu¬ 
lars  are  high  cost  missile  and 
space  projects  of  extremely 
small  scientific  importance  with 
which  we  fool  our  readers  into 


thinking  we  are  making  rapid 
progre.ss  in  catching  up  with 
the  Soviets. 

How  does  the  newspaper  edi¬ 
tor,  who  is  midwife  between  the 
scientist  and  the  public  in  a 
scientific  age,  know  how  to 
judge  what  he  has  to  judge, 
unless  he  is  part  scientist? 

’The  answer  is  that  he  doesn’t ! 

He  has  to  depend  on  an  ex¬ 
pert  to  tell  him  what’s  what. 
So,  he  had  better  have  some 
PTOod  and  trustworthy  experts. 
Otherwise  he  will  be  telling  his 
readers,  the  taxpayers,  to  pour 
money  down  the  drain  for  noth¬ 
ing  but  showy,  false  progress 
on  an  infinitessimally  slow, 
asymptotic  curve. 

As  I  said,  things  are  getting 
more  difficult  for  editors. 

So,  on  to  the  suggestions  for 
doing  our  job  of  newspapering 
a  little  better.  Here  are  a  few. 

1.  Better  reporting. 

Today,  that  means  more  depth, 
more  perspective,  more  inter¬ 
pretation  and  explanation  with 
facts,  rather  than  opinion.  It 
also  means  dedication  to  the 
real  meaning  in  a  news  situa¬ 
tion,  that  is,  to  the  truth. 

2.  Better  writing. 

Mainly,  I  mean  clearer  writ¬ 
ing.  Writing  that  will  compete 
at  all  levels  of  education  with 
the  slickest  and  best  advertising 
copy.  It  can  be  done.  Much  of 
it  must  be  done  in  terms  of 
(Continued  on  page  57) 
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AWFULLY  DARK  PICTURE 
Dowling,  New  York  Herald  Tribune 


Short  Takes 

Every  culture  has  its  taboos  and  them 
seem  stuffy  to  some  people.  —  San  Diego 
(Calif.)  Evening  Tribune. 

• 

It  was  Mrs.  Kennedy’s  first  birth  of 
her  second  child.  —  Richmond  (Va.) 
Xetvs  L>’ader. 

• 

Mental  Telepathy  Pinned  To  Babies. 
—  Pitthimrgh  (Pa.)  Pre.is. 

• 

She  spoke  to  the  rector  of  the  ivory- 
grown  fieldstcne  edifice.  —  New  York 
Herald  Tribune. 

• 

“I  said  I  would  get  a  divorce  any  an¬ 
swer  when  the  priest  said  “James  Dur¬ 
ante,  do  you  take  this  from  him  if  he 
didn’t  marry  me,”  she  quipped  recently. 
— Norfolk  (Va.)  Virginian-Pilot. 

• 

Democrats  Stand  Firm  on  Water.  — 
Rochester  (N.Y.)  Democrat  and  Chroni¬ 
cle. 
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THE  CHICAGO  TRIBUNE 
ANNOUNCES 
A  MOST  COMPLETE 
NEWSPAPER  RATE  PROGRAM- 
CONTINUITY  IMPACT  DISCOUNTS 

ADDED  TO 

BULK  AND  FREQUENCY  PLANS 

National  advertisers  and  their  agencies  are  finding  newspaper  ad¬ 
vertising  productive  and  essential  to  their  intense  marketing  ac¬ 
tivities  in  the  ’60’s.  We  believe  the  benefits  of  newspaper  advertising 
can  be  extended  even  more  by  increased  uniformity,  along  with  this 
new  flexibility  in  newspaper  rate  structures. 

With  this  in  mind,  the  Tribune  announces,  effective  March  1,  1961, 
a  3-part  rate  card  which  adds  a  Continuity  Impact  Discount  to  its  exist¬ 
ing  Bulk  Discounts  and  Yearly  Frequency  Page  Discounts. 

Part  1-BULK  DISCOUNTS: 

The  Tribune  pioneered  in  this  rate  structure  and  it  is  now  available 
in  almost  200  newspaper  markets.  It  provides  liberal  incentives  and 
maximum  flexibility  for  the  use  of  the  medium  for  all  types  of  marketing 
problems. 

SCHEDULE  OF  BULK  RATES 


Fidl  Run 

City  and  Suburban 

Daily 

Sunday 

Daily 

Sunday 

14  lines  or  more 

per  Agate  Line 

$2.20 

$3.00 

$1.80 

$2.25 

Lines  per  year 

Bulk  Contract  Discounts 

Net  Line  Rate 

1,000 

. 10% . 

$1.98 . 

.$2.70 . 

. $1.62 . 

$2,025 

2,500.  . 

. 11% . 

1.958 . 

.  2.67.  . 

.  1.602 . 

.  2.0025 

5,000 . 

. 12% . 

1.936 . 

.  2.64 . 

.  1.584 . 

.  1.98 

10,000. . 

. 14% . 

.  1.892 . 

.  2.58 . 

.  1.548 . 

.  1.935 

25,000 . 

. 16% . 

.  1.848 . 

.  2.52 . 

.  1.512 . 

.  1.89 

50,000 . 

. 18% . 

.  1.804 . 

.  2.46 . 

.  1.476 . 

.  1.845 

100,000 . 

. 20% . 

.  1.76 . 

.  2.40 . 

.  1.44 . 

.  1.80 

Part  2-CONTINUITY  IMPACT  DISCOUNTS; 

This  is  the  popular  C.I.D.  Plan  inaugurated  by  the  Louisville  Cou¬ 
rier-Journal  and  widely  accepted  by  advertisers  and  agencies.  It  is  now 
available  in  almost  100  newspaper  markets.  The  value  of  this  rate  struc¬ 
ture  is  in  putting  continual  pressure  on  the  market  at  lowest  possible 
cost.  It  takes  cognizance  of  the  strength  advertisers  are  finding  in  week- 
in  and  week-out  continuity  in  newspapers. 


SCHEDULE  OF  CONTINUITY  IMPACT  DISCOUNT  RATES 


Term  of 
( 'ontracl 

Wee^s  of 
Publication 

Lines  Per 
Week 

Dis¬ 

count 

Full  Run  City  and  Suburban 

Daily  Sunday  Daily  Sunday 

Net  Line  Rates 

1.1  Weeks 

12 

. 100... 

.. .  ll'c 

.$1,914 

$2.61 . 

.  $1,566 

$1.9575 

600.. 

.  .  14't,. 

.  1.892. 

2.58 

.  1.548 

1.915 

1,000.. 

....15',. 

.  1.87.. 

.  2.55 

1.51 . 

1.9125 

1,500.. 

....16',i. 

.  1.848 

.  2.52. 

....  1.512 . 

1.89 

26  Weeks . 

. 24 . 

. 100.. 

..15';,. 

.  1.87.. 

.  2.55 

.  .  1.51 . 

1.9125 

600.. 

.  .16';,. 

.  1.848 

.  2.52. 

....  1.512 . 

1.89 

1,000.. 

...  n%. 

.  1.826 

. 2.49. 

....  1.494 

1.8675 

1,500.. 

...18%. 

.  1.804 

.  2.46. 

....  1.476 . 

1.845 

19  Weeks . 

. 16 . 

. 100.. 

.17';. 

1.826 

.  2.49. 

....  1.494 

1.8675 

600.. 

. . .  18'; . 

.  1.804 

.  2.46 

1.476 . 

1.845 

1,000.. 

...  19' ; . 

.  1.782 

.  2.41. 

...  1.458 

1.8225 

1,500.. 

. . .  20':;. 

.  1.76.. 

.  2.40. 

_  1.44 . 

1.80 

.“>2  Weeks 

. 48 

. 100. . 

. .  .19';. 

.  1.782 

.  2.41. 

...  1.458 . 

1.8225 

600.. 

. . .  .20';. 

.  1.76. 

.  2.40 

.  1.44 . 

1.80 

1,000.. 

...21%. 

.  1.718 

.  2.17. 

....  1.422 . 

1.7775 

1,500.. 

. . .  22'; 

1.716 

2.14 

1.404 

1.755 

Part  3-YEARLY  FREQUENCY  PAGE  DISCOUNTS: 

The  Tribune  has  had  page  discounts  for  several  years  because  we 
believe  the  "Big  Bertha’s”  of  newspaper  advertising  should  be  offered 
at  the  most  attractive  rates. 

SCHEDULE  OF  FREQUENCY  PAGE  DISCOUNTS 


Full  Run _ City  and  Suburban 


Daily 

Sunday 

Daily 

Sunday 

Base  Line  Rate 

$2.20 

$1.00 

$1.80 

$2.25 

Units  per  year 

Page  Contract 
Discounts 

Net  Page  Unit  Costs 

1  full  page .... 
10  full  pages. . . 
20  full  pages. . . 
10  full  pages . . . 
40  full  pages . . . 
50  full  pages. . . 

. 16':; . 

. 18% . 

. 20'/c . 

. 22',; . 

. 24% . 

. 26% . 

...$4,581.04.... 
...  4,471.92  ... 
...  4,164.80  ... 
...  4,255.68.... 
...  4,146.56.... 
...  4,037.44  ... 

....$6,249.60  ... 

. ...  6,100.80.... 

. ...  5,952.00... 
....  5,803.20.... 
....  5,654.40.... 
....  5,505.60.... 

....$3,749.76... 
....  1,660.48.... 
....  1,571.20... 
....  1,481.92.... 
....  3,392.64.... 
....  3,303.36.... 

. .  .  $4,687.20 
. ...  4,575.60 
. ...  4,464.00 
....  4,352.40 
....  4,240.80 
.  .  4,129.20 

All  rates  provide  full-run  milline  rates  as  well  as  City  and  Suburban  costs- per-thousand 
which  are  among  the  lowest  in  the  nation.  Now,  the  Chicago  Tribune  and  Chicago’s 
American,  whose  new  rate  structure  parallels  the  Tribune’s,  are  oflFering  the  lowest  milline 
rates  and  costs- per-thousand  in  Chicago.  These  economical  rates  axe  available  in  either  paper, 
without  combination,  to  fit  best  into  the  individual  marketing  needs  of  the  advertiser. 

Cost-per-thousand  Households* 

IN  METROPOLITAN  CHICAGO 
Hosed  on  a  1,000  line  ad  at  5,000  line  contract 
rates — daily  newspapers 

CHICAGO  Sun-  Chicago’s  Daily  Sun-Times/ 

TRIBUNE  Times  American  News  News 

$1.71  $1.91  $1.84  $2.33  $2.01t 

iTkU  eo»t~p«r-ikaummd  •vUublt  wUy  in  forttd  CMtiuMfwn. 

*Ntwpmp9r  r^adtn.  Sount:  Mtdm  Ptmw. 


BoBed  on  total  circulation  and  5^000  lines 
of  advertising — daily  newspapers 

CHICAGO  Sun-  Chicago’s  Daily  Sun-Times/ 

TRIBUNE  Times  American  News  News 

$2.23  $2.44  $2.20  $2.56  $2,251 
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THE  WORiD'S  GREATEST  NEWSPAPER 


KTF»B 


**You  come  up  out  of  the  IRT 
tunnel  in  Long  Island  City 
and  the  excitement  and 
beauty  of  the  city  reach  oat 
to  you  across  the  river.  Th, 
UN  stands  there  like  a  dia. 
mond  of  hope  and  you  feel 
you’re  really  part  of  it  — 
you’re  part  of  the  center  of 
the  world.” 


New  York  is  Mecca  for  the 
young  and  yearning  —  the 
world-beaters  from  all  over 
the  U.S.A.  You  hear  their 
twangs  and  drawls  in  the 
booming  voice  of  the  city. 
You  feel  the  booming  city  in 
The  New  York  Times.  To 


many.  New  York  is  The  New 
York  Times.  It  serves  New 
Yorkers  with  the  most  news. 
It  sells  them  with  the  most 
advertising.  New  York  is 
The  New  York  Times. 


Every  Saturday  Since  1884 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Editors  Offer  New  Ideas 
To  Change  Press  Parleys 

Most  Are  Satisfied  Kennedy 
Handles  Questions  Skillfully 


Editors  have  few  su^grestions 
to  make  for  President  Kennedy’s 
conduct  of  news  conferences. 

They  apree  generally  that  the 
President  is  remarkably  skillful 
in  his  handling  of  questions,  as 
witnesseci  in  his  first  two  tele- 
nsed  met'tings  with  the  press. 

But  in  their  replies  to  an 
inquiry  by  E&P,  several  edito¬ 
rial  writers  had  reserv'ations  on 
the  wisdom  of  direct  broadcast¬ 
ing  of  the  President’s  remarks. 

In>laiilaneuu» 

As  C.  P.  Ives,  Baltimore  (Md.) 
Sun,  put  it:  “The  live  television 
press  conference  is  a  device  for 
instantaneous  worldwide  com¬ 
munication.  That  means  instan¬ 
taneous  worldwide  communica¬ 
tion  of  wisdom;  it  also  means 
instantaneous  worldwide  com¬ 
munication  of  error.  Time  will 
tell  the  relative  proportions  of 
the  two  in  the  total  Kennedy 
output.  The  first  conference  sug¬ 
gested  the  good  would  outweigh 
the  bad.” 

Among  the  ideas  for  improve¬ 
ment  of  the  format  of  the  Presi¬ 
dential  news  exchange  were 
these: 

•  Questions  submitted  in  ad¬ 
vance  to  the  President  to  permit 
him  to  give  a  considered  answer 
or  none  at  all.  (A  fiashback  to 
Coolidge  custom.) 

•  The  President  should  deter¬ 
mine  himself  when  to  end  the 
questioning  and  not  be  subject 
to  the  timing  of  any  reporter. 
(This  week  Mr.  Kennedy  smil¬ 
ingly  accepted  the  “Thank  you, 
Mr.  President”  which  usually 
cuts  off  the  conference,  then 
stepped  down  from  the  platform 
to  answer  an  additional  question 
for  Sarah  .McLindon,  who  had 
been  clamoring  for  recognition.) 

•  More  concise  questions  and 
none  that  are  of  purely  regional 
interest. 

•  Clearer  pickup  of  the  re¬ 
porters’  questions  so  that  the 
public  can  fully  understand  the 
inswers. 

•  Prearrangement  among 
newsmen  on  the  content  of 
questioning. 
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•  Renewal  of  the  system  of 
reporter  identification.  (It  has 
been  noted  that  the  absence  of 
this  requirement  allowed  time 
for  at  least  six  or  seven  ques¬ 
tions  and  answers.) 

.Slips  .Are  Trifling 

Sam  Laird,  Camden  (N.  J.) 
Courier  Post,  thought  the  Presi¬ 
dent  handled  himself  expertly 
on  his  initial  telecast  and  the 
“couple  of  slips”  he  made  were 
trifling  in  nature.  There  is  little 
reason  to  fear  he  will  grow  care¬ 
less  and  commit  some  verbal 
blunder  that  would  be  harmful 
to  the  nation’s  interests,  Mr. 
Laird  said. 

In  the  view  of  A.  T.  Gunn  Jr., 
Lynchburg  (Va.)  Advance,  it 
was  “a  case  of  too  much  grass- 
hoppering”  because  of  the  ur¬ 
gency  of  TV  to  cover  too  much 
in  too  few  minutes.  Also,  Mr. 
Gunn  felt  that  the  President  was 
too  sedate  and  humorless.  “Per¬ 
haps,”  he  suggested,  “some 
Richard  Rodgers  music  would 
help.” 

Carleton  Cady,  Kalamazoo 
(Mich.)  Gazette,  was  one  edi¬ 
torialist  who  was  worried  that  a 
correction  might  not  catch  up 
with  a  serious  bobble  in  off-the- 
cuff  comment. 

The  extraordinary  educational 
value  of  the  “on-stage”  confron¬ 
tations  will  outweigh  the  dan¬ 
gers  only  if  the  people  every¬ 
where  understand  the  circum¬ 
stances  and  allow  for  them,  ac¬ 
cording  to  Robert  C.  Achorn, 
Worcester  ( Mass. )  Telegram 
and  Gazette. 

Greater  Responsibility 

“Random  questions  and  im¬ 
promptu  answers  have  to  be  put 
in  perspective.  This  is  where 
the  press  has  a  greater  respon¬ 
sibility  than  ever  before,”  Mr. 
Achom  said. 

“The  pressure-cooker  atmos¬ 
phere  of  this  floodlighted  spec¬ 
tacle  is  bound  to  have  an  influ¬ 
ence  both  on  the  President  and 
on  the  newsmen,”  he  observed. 
“The  latter  must  continue  to  use 
their  time  wisely;  the  President 
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must  not  be  afraid  to  say  ‘no 
comment’  regardless  of  the  par¬ 
tisan  political  effect.” 

Herbert  H.  Krauch,  managing 
editor  of  the  Los  Angeles  Herald 
Express,  said  the  President  was 
unfair  in  depriving  the  New 
York  Herald  Tribune  of  a  scoop 
on  the  release  of  the  RB-47 
fliers  by  holding  the  news  for  a 
dramatic  impact  on  TV.  (The 
Herald  Tribune  had  the  .story 
19  hours  earlier  but  withheld  it 
on  White  House  request  for  dip¬ 
lomatic  and  security  reasons.) 

In  this  same  connection,  Don¬ 
ald  L.  Breed,  Freeport  (Ill.) 
Journal  -  Standard,  complained 
that  the  President’s  timing  of 
the  news  was  adverse  to  the 
interests  of  afternoon  news¬ 
papers.  He  said  deliberate  with¬ 
holding  of  so  important  a  piece 
of  news  might,  on  future  occa¬ 
sions,  be  more  disadvantageous 
than  this  was. 

Enrouraget«  PR  Quirk 

An  editorial  in  Long  Island 
Newsday  warned  that  the  Rus¬ 
sians,  shrewd  in  public  relations, 
might  be  encouraged  to  engage 
in  a  series  of  “news  breaks”  on 
the  President’s  time. 

Bernard  Judy,  Toledo  (O.) 
Blade,  said  the  newsmen  have 
an  obligation  to  shun  tossing  out 
the  “loaded  query.” 

Neil  L.  Whitney,  Seranton 
(Pa.)  Times,  was  alone,  among 
the  editors  in  this  symposium, 
in  urging  that  reporters  iden¬ 
tify  themselves  and  their  affilia¬ 
tions,  as  was  the  custom  in  the 
Eisenhower  and  Truman  confer¬ 
ences.  It  is  important,  he  said, 
for  the  public  to  know  which 
news  organs  are  predominant  in 
the  conferences. 

There  is  a  danger  that  the 
President  may  be  overexposed 
on  television  if  he  continues 
weekly  appearances,  Walter  Bis- 
cup,  Ttdsa  (Okla.)  World,  said. 

Don  Ewing,  Shreveport  (La.) 
Times,  favored  the  “old  safe 
press  conference”  custom  of 
submitting  questions  in  writing 
beforehand.  What  the  President 
says  should  be  prepared  thought¬ 
fully,  carefully  and  with  compe¬ 
tent  advice;  it  should  not  be 
propounded  against  the  back¬ 
ground  of  a  staged  show  with 
carnival  tinges  and  a  group  of 


l)eople  waving  their  hands  for 
permission  to  ask  questions,  the 
Southern  editor  said. 

Aceit  to  Sil  Hark 

Joe  Myers,  Dayton  (O.)  Jour¬ 
nal  Herald,  saw  some  merit  in 
an  arrangement  where  the  “ace 
reporters”  would  work  beside 
TV  sets,  looking  for  fast  news 
breaks,  instead  of  attending  a 
press  conference  which  they 
can’t  leave  until  it’s  dismissed. 

Paul  Ringler,  Milwaukee 
(Wis.)  Journal,  looked  for  the 
test  to  come  when  the  “honey¬ 
moon  is  over”  and  questions  be¬ 
came  sharp  and  the  President  is 
weary  or  annoyed. 

Mr.  Ringler  said  President 
Kennedy  is  entitled  to  making 
a  try  in  his  own  way  at  guard¬ 
ing  security  information.  The 
press,  he  said,  must  cooperate 
responsibly  but  its  obligation  is 
always  the  same  —  working  to 
keep  the  channels  of  informa¬ 
tion  wide  open. 

Information  affecting  national 
.security  is  solely  the  President’s 
responsibility,  in  the  view  of 
Martin  Perry,  Wichita  (Kans.) 
Eagle  &  Beacon.  Newsmen,  he 
said,  should  be  wary  of  any  kind 
of  formal  agreement  or  “watch¬ 
dog”  arrangement. 

“Before  any  lids  are  clamped 
on  tighter,  the  Administration 
ought  to  satisfy  itself  that  some 
serious  leaks  have  occurred,” 
said  Robert  C.  Albrook,  Wash¬ 
ington  (D.C.)  Post. 

Clifford  E.  Carpenter,  Roch¬ 
ester  (N.  Y.)  Democrat  and 
Chronicle,  said  his  “morning 
after”  view  was  that  the  press 
conference  must  be  not  only  a 
device  to  keep  people  in  a 
democracy  informed  but  to  pre¬ 
sent  a  thoughtful  American  pos¬ 
ture  to  the  world. 

He  concluded:  “If  the  Kleig 
light  question  and  the  hasty 
answer  ever  tend  to  damage  that 
posture  or  fuzz  the  information 
to  the  public,  then  I  say  over¬ 
haul  it  promptly  and  com¬ 
pletely.” 

^’est  (kMHl  View 

Speaking  from  the  west  coast. 
Ward  Winslow,  Palo  Alto 
(Calif.)  Times,  looked  forward 
to  better  timing  of  the  Presi¬ 
dent’s  conferences — more  favor¬ 
able  to  Pacific  coast  afternoon 
papers.  He  also  voiced  a  hope 
that  the  press  would  remain 
independent  of  any  policy  for 
controlling  release  of  informa¬ 
tion  on  the  ground  of  security. 
Newspapers,  he  said,  should 
(Continued  on  page  66) 
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NEWHOLSE  DENIED  RECORDS 


Republican  Co.  Drops 
2  from  Bowles  Group 


Springfield,  Mass. 

Two  representatives  of  the 
Bowles  family  group  that  sold 
stock  in  the  Springfield  News¬ 
papers  to  S.  I.  Newhouse  last 
June  were  removed  from  the 
Board  of  Directors  of  the  Re¬ 
publican  Company  at  the  an¬ 
nual  stockholders’  meeting  here 
Feb.  1. 


William  H.  Baldwin  and  Mrs. 
Ruth  B.  Folinsbee  were  dropped 
from  the  slate  of  directors  pre¬ 
sented  by  the  majority  share¬ 
holders  and  were  replaced  by 
James  F.  Duggan,  advertising 
manager  of  the  Morning  Union, 
Evening  Daily  News  and  Sun¬ 
day  Republican,  and  James  R. 
Crowe,  a  company  attorney.  Mr. 
Baldwin  is  a  direct  descendent 
of  Samuel  H.  Bowles  who 
founded  the  Republican  in  1824. 


Mr.  Cook  and  Arthur  T.  Gar¬ 
vey,  a  member  of  the  Board, 
said  they  had  provided  the  cus¬ 
tomary,’  reports  on  advertising 
linage,  circulation,  estimated 
profits  and  tax  matters  but  had 
declined  to  answer  questions 
pertaining  to  the  Republican 
Publishing  Co.  and  the  Spring- 
field  Union  Publishing  Co.  be¬ 
cause  the  meeting  was  that  only 
of  the  parent  Republican  Com¬ 
pany  stockholders.  They  refused 
to  make  public  the  data  which 
was  reported  on  the  ground  it 
was  confidential  to  shareholders 
and  never  had  been  made  public, 
as  a  matter  of  policy. 


Donald  Newhouse  Present 


President  Rt’-elected 


Employees’  Beneficial  Funds 
and  have  participated  in  the 
transfer  of  funds  from  the  cor¬ 
poration  to  the  pension  trusts. 
Mr.  Goldman  said  he  had  infor¬ 
mation  from  official  sources 
which  showed  a  transfer  of  $1,- 
223,000  to  the  pension  funds  in 
1959  when  profits  of  the  pub¬ 
lishing  companies  totalled  $925,- 
(MK). 

Mr.  Cook  acknowledged  that 
the  two  publishing  companies 
are  involved  in  Tax  Court  pro¬ 
ceedings  as  the  result  of  the  In¬ 
ternal  Revenue  Department’s 
claim  that  contributions  to  the 
pension  funds  in  1956,  1957  and 
1958  were  in  excess  of  the 
amounts  considered  to  be  nor¬ 
mal  cost.  Two  years  ago  the 
companies  negotiated  a  compro¬ 
mise  settlement  on  the  govern¬ 
ment’s  claim  of  $14  million  of 
tax  delinquency.  Some  technical 
changes  were  then  made  in  the 
pension  plans  which  provide 
payment  of  full  salary  to  vet¬ 
eran  employees  or  their  immedi¬ 
ate  survivors. 


Mr.  Newhouse,  who  acquired 
a  42%  block  of  stock  in  the  Re¬ 
publican  Company  last  June  and 
signed  an  agreement  with  heirs 
of  Sherman  H.  Bowles  to  pur¬ 
chase  an  additional  45%  stock 
interest  upon  the  expiration  of 
a  voting  trust  in  six  years,  was 
represented  at  the  stockholders’ 
meeting  by  his  son,  Donald  E. 
Newhouse,  and  his  chief  counsel, 
Charles  Goldman,  each  holding 
a  proxy  for  one  share  from  the 
Newark  Morning  Ledger  Co.,  a 
Newhouse  company. 

Due  to  the  objection  of  Robert 
Meserve,  Boston  attorney  for 
the  Republican  Company,  an 
E&P  reporter  was  not  allowed 
to  attend  the  meeting.  After  it 
broke  up,  both  Mr.  Goldman  and 
Sidney  R.  Cook,  treasurer,  de¬ 
scribed  it  as  acrimonious.  Mr. 
Goldman  said  he  was  unable  to 
obtain  for  Mr.  Newhouse  any 
material  information  bearing  on 
the  operations  of  the  subsidiary 
publishing  companies,  their  con¬ 
tributions  to  pension  funds, 
compensation  of  officers,  etc. 
Lawsuits  to  obtain  access  to  the 
records  are  pending. 


The  Republican  Company 
owns  all  of  the  stock  of  the  Re¬ 
publican  Publishing  Co.  and 
about  99%  of  the  stock  of  the 
Springfield  Union  Publishing 
Co.  The  directors  re-elected 
Charles  R.  Meyrick,  an  execu¬ 
tive  of  the  newspapers,  to  the 
office  of  president  of  the  Repub¬ 
lican  Co. 

The  stockholders  renamed  Mr. 
Cook  as  treasurer,  Bernard  M. 
Crosby  as  assistant  treasurer, 
and  Mary  E.  Gallagher,  a  long¬ 
time  business  associate  of  the 
late  Sherman  Bowles,  as  clerk. 
In  addition  to  Crowe  and  Dug¬ 
gan,  the  directors,  all  re-elected, 
are:  Mr.  Meyrick,  Mr.  Cook, 
Miss  Gallagher,  Paul  F.  Craig, 
Mr.  Garvey,  Walter  R.  Graham, 
Frank  H.  Kelly,  John  A.  Man- 
nix  and  Francis  T.  Bowles,  a  son 
of  Sherman  Bowles. 

The  by-laws  require  that  one 
director  must  be  a  member  of 
the  Bowles  family,  but  it  is  not 
necessary  for  a  director  to  be  a 
stockholder. 


Slate  Defeated 


Iteneficial  funds  of  ti  e  two  new*, 
paper  companies,  on  file  at  the 
Statehouse  in  B"  ton,  shows 
that  they  had  a  combined  book 
value  of  $17  million  at  the  end 
of  1959.  They  receitnl  incomeof 
$2,457,000  and  paid  out  $200,000 
in  benefits  to  members.  The  com¬ 
panies  employ  about  700. 

The  statement  al.'n  discloses  s 
payment  of  $4,652,577  “per  deej. 
sion  of  U.  S.  tax  ourt”  and 
other  tax  adjustments  of 
$172,912. 

Investments  of  the  funds 
yielded  profit  of  $2,205,679.  The 
portfolio  includes  a  wide  variety 
of  real  estate,  indu.strial  and 
other  holdings.  Among  assets 
listed  were  loans  receivable  of 
$3,775,351. 


‘Usual  Dividend’  Voted 


In  a  series  of  lawsuits 
brought  by  his  own  company  and 
also  by  the  Bowles  heirs,  Mr. 
Newhouse  has  contended  that 
the  profits  of  the  newspapers 
turn^  over  to  the  pension  trust 
funds  are  far  beyond  the  ac¬ 
tuarial  needs.  Mr.  Goldman 
said  he  asked  Mr.  Cook  at  the 
stockholders’  meeting  to  confirm 
or  deny  a  claim  that  the  market 
value  of  pension  fund  invest¬ 
ments  exceeds  $30  million.  Mr. 
Cook  would  not  comment. 

A  report  of  the  employees’ 


The  stockholders’  meeting 
lasted  two  hours.  A  motion  to 
adjourn  was  made  and  passed 
while  Mr.  Goldman  press^  for 
information.  At  the  directors’ 
meeting,  which  followed  imnw- 
d  lately  and  lasted  only  a  few 
minutes,  the  “usual  dividend" 
was  declared,  Mr.  Cook  report¬ 
ed,  but  he  would  not  say  \diat 
it  was. 

According  to  Mr.  Bowles,  the 
dividend  will  be  $35  a  share 
(177  shares  outstanding)  for 
each  of  the  seven  months  from 
September,  1960  to  March,  1961, 
contingent  on  receipt  of  at  least 
$50,000  in  profits  from  the  pub¬ 
lishing  companies.  The  total 
dividend  payment  will  be  ap¬ 
proximately  $41,000. 

(Continued  on  page  66) 


Huntington  Publishing  Co. 
Sells  Broadcast  Stations 


I960  Figures 


According  to  Mr.  Goldman  the 
figures  for  1960  were:  Total 
advertising,  1,519,084  inches 
(one  inch  equals  14  agate  lines), 
local,  962,391  inches;  classified, 
346,626  inches;  national,  210,- 
067  inches. 

Circulation:  morning,  82,569, 
evening,  100,444,  Sunday,  111,- 
011. 


Mr.  Cook  reported  that  the 
minority  stockholder,  Newark 
Ledgrer  Co.,  presented  a  slate  of 
directors  which  was  defeated. 
It  included:  Samuel  I.  New¬ 
house,  Samuel  1.  Newhouse,  Jr., 
Donald  E.  Newhouse,  Theodore 
Newhouse,  Norman  N.  New¬ 
house,  Charles  Goldman,  Harold 
P.  Goldman,  William  H.  Bald¬ 
win,  Francis  T.  Bowles,  Amy 
Bowles  Slade  and  James  F. 
Egan. 

The  Newhouse  group,  sup¬ 
ported  by  Francis  Bowles,  pro¬ 
tested  the  eligibility  of  Craig, 
Mannix,  Kelly  and  Graham  to 
serve  as  directors  on  the  ground 
they  are  also  trustees  of  the 


Huntington,  W.  Va. 

Huntington  Publishing  Co. 
has  sold  all  the  stock  in  WSAZ, 
Inc.  of  Huntington  and  Charles¬ 
ton,  to  WJR,  the  Goodwill  Sta¬ 
tion,  Inc.,  Detroit,  William  D. 
Birke,  president  of  Hupco  and 
also  president  of  WSAZ,  Inc., 
announced  Feb.  2. 

The  sale  is  subject  to  approval 
of  the  Federal  ^mmunications 
Commission. 

The  transaction  which  in¬ 
volves  a  sale  price  of  $6,145,- 
612.50  was  negotiated  by  Vin¬ 
cent  J.  Manno  and  Howard  E. 
Stark,  New  York  brokers. 

Joining  Mr.  Birke  in  the 
announcement  of  the  transaction 
was  John  F.  Patt,  chairman  of 
the  board  of  directors  of  WJR. 
Goodwill  Station  Inc.,  owns  and 
operates  WJR  radio  station  in 
Detroit  and  WJRT  television 
station  in  Flint,  Mich. 

Mr.  Patt,  head  of  the  pur¬ 
chasing  company,  said  it  is  the 
plan  of  the  WJR  management  to 
put  Mr.  Birke  on  the  board  of 
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directors  of  WJR.  Mrs.  Hilda  S. 
Long  will  be  retained  in  the 
organization  as  assistant  secre¬ 
tary  of  the  West  Virginia  diri- 
sion  of  the  WJR  system. 

C.  Tom  Garten  will  continne 
as  general  manager  of  WSAZ 
Inc. 

In  announcing  the  sale,  Mr. 
Birke  said: 

“The  owners  and  officers  of 
the  Huntington  Publishing  Co. 
are  divesting  the  newspaptf 
publishing  operation  of  owne^ 
ship  and  operating  responsi¬ 
bility  for  WSAZ-TV  and  WSAZ 
radio  stations  in  order  to  con¬ 
centrate  all  of  their  attention 
and  efforts  in  the  newspaper 
publishing  business. 

“With  the  sale  of  WSAZ  Inc., 
all  outstanding  indebtedness  of 
the  Huntingfton  Publishing 
represented  by  the  purchase  in 
October  1960  of  a  37%  percent 
interest  will  have  been  retired 
and  complete  debt-free  owne^ 
ship  concentrated  with  the  pres¬ 
ent  principals.’’ 

BLISHER  for  February  4,  1961 
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Adlai  and  the  Press:  It’s  Old  Home  Week 


By  D'll*  Warner 

At  his  press  conference 
y  U.  S.  imbassador  to  the 
United  Nations,  Jan.  27,  Adlai 
E.Stevensi"i  proved  once  again 
that  he  is  a  man  whose  per- 
jooality  ex>  rts  an  almost  voo¬ 
doo-like  effect  on  a  good  many 
members  of  the  world-wide 
press. 

The  applause  which  greeted 
his  entrance  into  the  UN  press 
conference  room;  some  of  the 
questions  asked,  and  the  large 
number  of  newsmen  who  liter¬ 
ally  mobbf-d  the  ambassador 
after  the  conference  ended,  all 
camp  under  shaiTi  criticism 
from  some  UN  correspondents 
who  called  the  behavior  of  their 
colleagues  “shockingly  unpro¬ 
fessional." 

“I  have  always  been  of  the 
personal  opinion,”  one  regular 
UN  correspondent  said,  “that 
newsmen  should  not  applaud  the 
people  they  are  covering.  It’s 
a  correspondent’s  job  to  report 
news,  not  to  participate  in  the 
events.’’ 

“The  sight  of  newsmen  ap¬ 
plauding  the  man  or  trying  to 
shake  his  hand  was  rather  dis¬ 
gusting,”  another  correspondent 
exploded. 

From  the  moment  Mr.  Steven¬ 
son  entered  the  room,  we  had 
the  distinct  impression  that 
there  was  something  different 
about  this  press  conference.  It 
was  not  .so  much  a  routine  meet¬ 
ing  betw’een  the  press  and  an 
official  representative  of  the 
new  administration,  so  much  as 
it  was  a  homecoming  for  a  popu¬ 
lar  but  defeated  politician  whom 
correspondents  were  delighted 
to  see  back  on  the  news  scene 
once  again. 

The  ambassador  made  his  way 
toward  the  press  conference 
table,  advancing  only  very  slow¬ 
ly  through  a  solid  phalanx  of 
photographers.  The  room  was 
pseked  with  some  300  newsmen, 
one  of  the  largest  press  gather¬ 
ings  in  the  world  forum’s  his¬ 
tory.  Even  after  he  reached  his 
seat,  photographers  kept  firing 
iway  for  such  a  long  period  of 
time  that  Mr.  Stevenson  finally 
laughed  and  quipped:  “Well,  I’m 
not  sure  I  am  in  your  hands  now 
Imt  I  hope  it  will  not  be  too  long 
Wore  you  are  in  mine.” 
Pbotographers  quickly  grabbed 
just  10  or  15  more  shots  (ah, 
rapid  advance  film  cranks) , 
and  the  conference  soon  settl^ 
to  business. 

The  fourth  question  came 
from  a  Cambodian  correspond¬ 
ent:  “I  would  like  to  ask  you 
t*®  questions,  if  I  may.  First, 
now  do  you  feel  about  being 
nere  with  us,  as  a  new  frontier 
®nn  at  the  new  frontier?  Per- 


What  was  fha  quastion?  Adlai  Stavenson  cups  an  ear  at  news  confer¬ 
ence  with  UN  correspondents.  To  his  right  is  Francis  W.  Carpenter, 
former  AP  man  who  is  director  of  News  Service  for  the  U.S.  Mission 
to  the  United  Nations. 


"Mr.  Ambassador!  Mr.  Ambassador!" 
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"Well,  I'm  not  sure  I  am  in  your  hands  now  but  I  hope  it  will  not  be 
long  before  you  are  in  mine."  (Pictures  by  Bob  Warner,  E&P) 


haps  you  do  not  know  that  many 
newsmen  here  are  still  ‘all  the 
way  with  Adali.’  ” 

“Well,  that  makes  me  feel 
very  good  indeed,”  the  startled 
ambassador  laughingly  replied. 
“I  felt  pretty  go^  to  begin  with 
and  I  feel  even  better  now.  I 
think  this  is  a  new  frontier  I 
am  going  to  enjoy.” 

Later,  as  the  conference 
ended,  many  correspondents 
leaped  to  their  feet  and  rushed 
toward  the  rostrum,  which  soon 
came  to  resemble  the  area 
around  a  jwpular  college  profes¬ 
sor’s  desk  just  after  the  bell  has 
rung  ending  class. 

Mr.  Stevenson  was  buried  un¬ 
der  an  avalanche  of  newsmen 
and  it  was  quite  awhile  before 
he  could  extricate  himself  from 
the  mass  of  well-wishers.  Pho¬ 
tographers  moved  in  close  in  a 
group  and  rapidly  kept  shoot¬ 
ing  pictures  as  long  as  there 
was  film  in  their  cameras.  Some 
reporters  present  asked  ques¬ 
tions;  others  obviously  had 
rushed  forward  simply  to  shake 
Mr.  Stevenson’s  hand.  Still  oth¬ 
ers  apparently  knew  the  ambas¬ 
sador  from  previous  news  beats 
and  had  come  up  to  chat  with 
him. 

One  photographer  pulled  out 
an  expired  passport  and  asked 
Mr.  Stevenson  for  his  auto¬ 
graph.  Gracious  as  the  man  is, 
even  Mr.  Stevenson  blanched 
at  this  bit  of  foolery  and  was 
momentarily  flustered.  With  a 
look  of  embarrassment  and  a 
weak  smile  on  his  face  he  made 
a  move  as  though  he  would  sign 
the  passport.  But  suddenly  he 
recovered  and  his  famed  wit 
rose  to  the  occasion: 

“I  don’t  think  I’d  better  do 
this,”  he  smilingly  told  the  pho¬ 
tographer.  “Someone  once  told 
me,  ‘Never  deface  the  surface 
of  passports  or  money.’  But  if 
I  had  the  choice  I’d  much  prefer 
to  deface  the  money  rather  than 
the  passport.” 

The  crowd  continued  to  mill 
around  the  ambassador  and 
block  his  passage  from  the  room. 
A  UN  press  official  standing 
next  to  us  said  that  he  had  never 
seen  anything  like  it.  Reporters 
had  gathered  around  other  UN 
figures  or  visitors  before,  but 
nothing  like  this.  This  wasn’t 
a  mass  quest  for  news;  it  was 
old  home  week. 

Finally  the  crowd  thinned  a 
bit  and  Mr.  Stevenson  began  to 
shuffle  his  way  out  of  the  room. 
A  tightly  packed  bunch  of  news¬ 
men,  however,  moved  along  with 
him.  The  ambassador  and  the 
newsmen  finally  made  the  exit 
and  then  the  entire  procession 
slowly  drifted  away  through  the 
spacious  corridors  of  the  world 
forum. 
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State  Dept.  Shields 
Fliers  from  Press 


news  conference  Alllberg  Pruised 

For  Safety  Work 


Topeka,  Kans. 

The  order  for  strict  security 
measures  surrounding?  the  two 
Air  Force  fliers  released  from 
Russian  prisons  is  a  State 
Department  one,  Major  John  T. 
Cordova  of  the  2nd  Air  Force 
Headquarters  explained  this 
week. 

The  order  will  be  relaxed  as 
soon  as  possible,  he  said. 

Col.  Robert  Ebey,  information 
officer  from  the  Air  Force  Head¬ 
quarters  in  Omaha,  said  the 
order  originated  in  the  White 
House  and  the  State  Department 
and  that  he  himself  does  not 
know  the  reason. 

President  Kennedy  said  this 
week  he  would  have  no  objec¬ 
tion  to  the  ffiers  being  inter¬ 
viewed  after  they  have  had  a 
short  leave  and  have  been  in¬ 
terrogated  by  the  Air  Force. 

The  day  before  the  fliers, 
Capt.  John  R.  McKone  and  Capt. 
Freeman  B.  Olmstead,  who  were 
shot  down  over  the  Barents  Sea 
July  1,  were  to  return  to  Topeka, 
their  telephones  were  discon¬ 
nected. 


Goforth,  whose  husband  is 
missing,  and  talked  with  them 
about  an  hour  Monday. 

News  media  in  the  area  were 
not  alerted  that  they  had  gone 
until  after  the  talks  had  been 
concluded.  Mrs.  Palm  and  Mrs. 
Goforth  said  only  that  the 
conversations  were  personal  and 
that  they  could  make  no 
comment  alrout  anything  that 
“had  to  do  with  that  last  flight.” 

In  addition  to  the  Capital- 
Journal  staff  members  and  the 
Topeka  bureaus  of  Associated 
Press  and  United  Press  Inter¬ 
national,  correspondents  for  the 
Kan.'tas  City  Star,  Wichita 
Eayle,  Time  and  Life  and  the 
Air  Force  motion  picture  service 
at  Orlando,  Fla.,  were  present 
for  the  homecoming. 


first  general 
Jan.  25. 

White  House  Press  Secretary 
Pierre  Salinger  said  no  inter¬ 
views  would  be  permitted  “for 
some  period  of  time”  because 
the  State  Department  did  not 
wish  to  jeopardize  any  chances 
of  improvement  in  relations  with 
the  Soviet  Union. 

When  President  Kennedy 
greeted  the  airmen  at  Andrews 
Air  Force  base,  newsmen  were 
kept  at  a  distance  but  Captain 
McKone  was  heard  to  say  to  the  Globe-Democrat’s  continuinj 
him,  “Thank  you.  Sir,  for  campaigns  for  traffic  safety. 


St.  Loits 

Richard  H.  Amberg,  publisher 
of  the  Globe-Democrat,  wu 
honored  Jan.  18,  at  a  meeting  of 
the  Board  of  Goverriors  of  the 
Automobile  Club  of  Missouri. 

George  P.  Marsh,  president  of 
the  Club,  presented  a  plaque  to 
Mr.  Amberg  in  recognition  of 


everything  that  you  did.’’ 


Will  Mickle,  34,  Dies; 
Huntsville  Times  Editor 


Privacy  Rcquc>U‘d 


Kept  at  50  Yards 

When  the  fliers  and  their 
wives  arrived  at  Forbes  Base, 
Jan.  28,  reporters  and  photog¬ 
raphers  were  kept  50  yards  from 
them,  and  even  one  Air  Force 
photographer  who  approached 
within  the  limits  was  turned 
back.  Spectators  were  kept 
farther  back  behind  ropes. 

After  the  men  shook  hands 
with  dignitaries  who  welcomed 
them,  they  were  whisked  off  in 
staff  cars  with  no  opportunity 
for  newsmen  at  the  base  to 
follow  in  their  own  cars. 

The  Topeka  Capital- Journal 
had  photographers  stationed  at 
both  homes,  and  they  were  able 


In  addition  to  Colonel  Ebey 
and  Major  Cordova,  Air  Force 
information  officers  here  included 
Col.  Charles  Van  Vliet,  director 
of  the  information  sector  of  the 
Strategic  Air  Command  Head¬ 
quarters  at  Omaha,  and  Lt.  Col. 
Bob  Renneisen. 

The  information  officers  have 
told  the  new’smen  that  the 
returned  fliers  re<iuested  that 
they  be  granted  privacy  with 
their  families,  and  the  newsmen 
have  recognized  their  legitimate 
need  for  it.  None  had  intruded 
through  the  unguarded  back 
doors  of  the  homes  or  climbed 
in  any  windows. 

The  Air  Force  guards  have 
been  pleasant  and  cooperative 
in  small  ways  and  no  use  has 
been  made  of  their  billy  clubs 
and  no  cameras  have  been 
confiscated. 

The  Topeka  Capital-Journal 
has  its  two-way  radio  photogra 


Huntsville,  Ala. 

Will  Mickle,  34,  editor  of  the 
Huntsville  Times,  died  Jan.  28 
of  a  heart  attack.  He  was  ex¬ 
ercising  at  a  health  club  when 
he  collapsed. 

A  native  of  Anniston,  Ala., 
he  graduated  from  the  Univer¬ 
sity  of  Alabama  and  worked 
for  the  weekly  Jasper  Mountain 
Eagle  and  the  Gadsden  Times 
prior  to  service  in  the  Navy  dur¬ 
ing  the  Korean  War.  After  leav¬ 
ing  the  Navy,  he  joined  the 
Huntsville  Times  as  a  reporter 
in  1954.  He  was  named  manag¬ 
ing  editor  of  the  Times  in  1957 
and  had  been  editor  of  the  New- 
house  paper  since  Augpist,  1958. 


“As  a  result  of  the  crusading 
efforts  by  the  Globe- Democrat, 
many  unnecessary  ‘No  left  turn’ 
signs  and  stop  sign.s  have  been 
removed  throughout  the  area, 
and  a  freer  flow  of  traffic  has 
resulted,”  Mr.  Marsh  said. 

Mr.  Marsh  also  thanked  the 
Globe- Democrat  for  co-operation 
with  the  Club  in  .support  of 
school  safety  patrols. 

Mr.  Amberg,  in  responding, 
urged  relaxation  of  the  “no-left- 
turn”  mania.  He  advocated 
removing  virtually  all  such 
restrictions.  He  also  recom¬ 
mended  the  consolidation  of  the 
many  school  stop  signs  for  the 
increased  safety  of  school  chil¬ 
dren,  because  of  the  widespread 
disregard  of  such  signs. 

He  said  “downtown  St.  Louis 
is  doomed”  unless  it  has  a  major 
system  of  highways  into  that 
area. 


L.A.  Times  Enlists  Teachers 


For  Current  Events  Project 


dents  will  be  prepared  by  the 
Times  Editorial  Research  De¬ 
partment  and  also  will  be 
distributed  to  each  student  in  a 
current  events  class. 

Supplementary  material— it- 
prints  of  regular  news  stories 
from  the  paper  and  other  matter 


to  get  pictures  of  the  men  going  phers’  cars  cruising  by  the  homes 


into  their  homes,  but  were 
refused  admittance  by  Air 
Police. 

Air  Police  were  stationed 
before  each  home  Saturday  and 
Sunday  and  went  off  duty  late 
Monday,  apparently  at  the 
request  of  McKone  and  Olm¬ 
stead  who  felt  they  were  no 
longer  necessary. 

So  far,  the  returned  prisoners 
have  talked  only  with  their 
families  and  the  wives  of  the 
one  dead  and  the  one  missing 
crew  members  who  are  still  in 
Topeka. 

McKone  and  Olmstead  called 
on  each  of  the  wives,  Mrs. 


several  times  a  day,  and  a 
request  to  photograph  the  men 
and  their  children  is  filed  with 
the  Information  office.  The  Air 
Force  motion  picture  service  has 
the  same  request  on  file. 

The  reporters  have  pointed 
out  to  the  information  office  that 
“the  story  is  there”  and  as  soon 
as  the  men  feel  equal  to  it  they 
are  urging  that  a  controlled 
interview  be  set  up  and  “get  it 
over  with.” 


Nadine  Palm,  whose  husband’s 
body  was  returned  to  this  coun¬ 
try  for  burial,  and  Mrs.  Maria 


Nothing  .Surpri»ing  to  Tell 

An  Air  Force  officer  said  the 
two  fliers  really  had  nothing 
surprising  to  tell.  Their  release 
by  the  Russians  was  announced 
by  President  Kennedy  at  his 


Los  Angeles 
The  Los  Angeles  Times  has 
announced  a  new  long-range 
schools  program  to  improve 
teaching  of  current  events  sub¬ 
jects  in  the  city  schools. 

The  new'  program  is  to  be 
directed  by  a  panel  of  teacher 
consultants  and  a  director  of  — will  be  provided  when  teachen 
educational  services  drawn  from  think  it  will  fill  a  class  need, 
education.  Mr.  Chandler  said. 

Publisher  Otis  Chandler  said  Teachers  will  receive  consult- 
the  city  school  system  will  ants’  fees  from  the  Times,  and 
nominate  20  current  events  will  make  quarterly  reports  and 
teachers — 10  junior  and  10  evaluations  of  the  program  to 
senior  high — from  whom  the  district  curriculum  specialists. 
Times  will  select  four — 2  from  As  the  program  progresses, 
each  secondary  division  —  to  Mr.  Chandler  said,  it  is  planned 
serve  as  a  Teachers  Board  of  to  expand  its  scope  to  include 
Consultants.  “How  To  Use  A  Newspapw’’ 

Weekly  study  gpiides,  coded  for  one-week  secjuences  in  junior 
grade  levels  and  class  subject 
matter,  will  be  prepared  by  the 
Times  and  distributed  through¬ 
out  the  school  system.  They  will 
supplement  other  class  material 
and  be  prepared  in  a  form  which 
can  serve  as  the  basis  for  class 
quizzes. 

Monthly  illustrated  research 
reports  on  subjects  of  special 
interest  to  current  events  stu- 


high  school  classes  and  in-servico 
training  courses  in  the  same  | 
subject  for  teachers. 

The  sequence  will  include  fr** 
copies  of  the  Times  as 
as  supplementary  instruction 
material. 

Eventually,  Mr.  Chandler  said, 
the  program  may  include  full 
college  scholarships  for  out¬ 
standing  current  events  studwta  I 
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Chicago’s  American 
Names  Wendt  Editor 


Jolimton  Succeeds 
Burch  at  Chi  News 


The  api)ointments  of  Lloyd  Sioux  Falls  College,  worked  as 
Wendt  as  editor  and  Richard  a  reporter  and  telegraph  edi- 
Hainey  as  executive  editor  of  tor  of  the  Sioux  F nils  Argun 
Chicago’.-'  American  were  an-  Lender  l)efore  obtaining  his 
nouncetl  here  this  week  by  Master’s  Degree  in  journalism 


Chicago 

A.  T.  Burch  has  retired  as  as¬ 
sociate  editor  and  chief  editorial 
writer  of  the  Chicago  Daily 
News. 

He  has  directed  the  paper’s 
editorial  page  for  more  than  15 
years.  His  association  with  the 
Daily  News  will  continue,  how- 


Fulton  Named 
Ad  Manager 
Of  Chi  Trib 


Chicago 

Paul  C.  Fulton,  formerly  man¬ 
ager  of  the  Chicago  Tribune’s 


ever.  He  will  write  a  weekly  retail  display  advertising  divi- 


Stuart  Li-st,  publisher,  prior  to  at  Northwestern  University.  He  column  of  fact  and  opinion  and  sion,  has  been  named  Tribune 
the  weekend  move  of  the  Ameri-  joined  the  Tribune  staff  in  1934,  ser\’e  as  a  consultant,  advertising  manager,  effective 

can’s  editorial  department  to  covering  city  hall  and  later  succeeded  Feb.  1  as  March  1,  it  was  announced  by 

new  quarters  in  Tribune  Square,  wrote  jwlitics,  l)ecoming  an  as-  ag.sociate  editor  by  John  M.  Walter  C.  Kurz,  director  of 

sistant  to  the  day  city  editor.  Johnston,  a  long-time  colleague  sales  for  the  newspaper. 

He  moved  into  the  Sunday  de-  editorial  page  staff.  Mr.  Fulton  succeeds  Mr.  Kurz, 

partment  a?  a  writer  for  the  .Johnston  is  former  city  who  had  l)een  the  Tribune’s  ad- 

Sunday'  magazine,  l)ecoming  edi-  (^^litor  and  chief  editorial  writer  v'ertising  manager  from  1955 
tor  of  the  roto  magazine  in  1949.  Cleveland  (Ohio)  Press  until  July  1,  1960,  when  he  was 

He  also  taught  journalism  at  onetime  assistant  managing  elected  a  vicepresident  of  the 
Northwestern’s  Medill  School  of  (.(Jitor  of  Business  maga-  Tribune  Company  and  appointed 


Wendt 


Hainey 


Mr.  Wendt,  51,  has  l)een  edi¬ 
tor  of  the  Chicago  Sunday  Trib 


Journalism. 

Richard  Hainey,  for  14  years 
a  meml)er  of  the  Tribune’s  edi¬ 
torial  staff,  also  received  his 
Master’s  Degree  in  Journalism 
from  Northwestern.  He  has  l)een 
a  Tribune  rejwrter  and  copy- 
reader  prior  to  his  appointment 


director  of  sales. 


Began  in  Classified 


wi  w.v  V..,,,.*,,..  .  ....  as  assistant  neighborhood  news 

Mitc  magazine  and  since  1958  editor.  While  attending  North-  Drops  Flat  Ad  Rate 
ha?  sened  as  Sunday  editor  of  western,  he  worked  as  a  copy- 
the  Tribune.  Mr.  Hainey,  38,  a  reader  for  the  Herald-American. 
member  of  the  Tribune  staff  ...  „  ,, 

since  1946,  has  been  groomed  S.mmons  Moves  Up 

for  executive  responsibilities.  He  Walter  Simmons,  veteran 


ma^- 

zine. 

“A.T.”  —  as  Mr.  Burch  is 
known  —  started  his  newspaper 
career  before  World  War  I  as  \  graduate  of  the  University 
a  ^  reporter  on  the  Topeka  of  Illinois,  Mr.  Fulton  joined  the 
(Kans.)  Daily  Capital.  Tribune  staff  as  a  classified  ad 

salesman  in  February,  1924.  He 
transferred  to  the  paper’s  re¬ 
tail  display  division  in  1936  and 
was  placed  in  charge  of  neigh- 
Effective  April  3,  the  New  borhood  retail  advertising  in 
York  World-Telegram  &  Sun  1934.  He  was  named  assistant 

will  drop  its  flat  rate  for  gen-  manager  of  retail  display  ad- 

eral  advertising  and  adopt  a  vertising  in  1945  and  l)ecame 

schedule  of  rates  based  on  use  manager  of  that  division  in 


N.Y.  Worhi-Teleffraiii 


will  assume  their  new  duties, 
Feb.  6. 


Doyle  Koigns 


has  been  serving  as  assistant  Tribune  newsman  and  assistant  of  space  or  insertions  within  an  1947. 

neighborhood  news  editor  for  the  Sunday  editor,  has  been  named  annual  contract  period,  accord-  Mr.  Fulton  was  elected  treas- 

Tribune  s  zoned  sections.^  They  Sunday  editor  of  the  Chicago  ing  to  N.  S.  Macneish,  business  urer  of  the  Tribune  Company  in 

succeeding  Lloyd  manager.  1955.  As  retail  advertising  man- 

Wendt,  it  was  announced  by  The  change,  which  includes  ager,  he  has  directed  a  staff  of 
W .  D.  Maxwell,  editor.  modest  rate  increases,  makes  some  60  persons  who  handle  the 

Mr.  Simmons,  a  native  of  available  to  general  advertisers  advertising  of  all  Chicago  area 
E.  P.  (Ted)  Doyle,  who  has  Fargo,  N.  1).,  was  formerly  re-  annual  space  contracts  ranging  retail  stores.  Last  year,  this  di- 
been  executive  editor  of  the  porter  and  subsequently  city  from  1,000  to  100,000  lines,  as  vision  accounted  for  a  record 
American  for  the  past  5%  years,  editor  of  the  Siomz:  Falls  (S.  D.)  well  as  annual  time  contracts  volume  of  28  million  lines  of  re- 
has  resigned.  Argus  Leader,  before  he  joined  going  from  13  up  to  156  inser-  tail  display  advertising. 

Mr.  Wendt  and  Mr.  Hainey  the  Tribune  in  1942.  He  wrote  tions.  Mr.  Fulton  is  a  member  of  the 

join  with  Luke  P.  Carroll,  man-  features  for  the  Sunday  Trib-  Mr.  Macneish  noted  that  the  board  of  the  University  of  Illi- 

aging  editor,  in  directing  the  une  magazine  before  becoming  change  marks  the  first  rate  nois  Alumni  Association  and  has 
American’s  news  and  editorial  a  war  correspondent  in  1944.  adjustment  of  any  kind  since  served  as  a  director  of  the  Sales 
operations.  He  later  bwame  Far  East  the  World-Telegram  reduced  its  Marketing  Executives  Club  of 

Mr.  Doyle,  formerly  of  the  correspondent  for  the  Tribune,  general  ad  rate  in  July  of  1957.  Chicago  and  the  Illini  Club  of 


New  York  Journal  American  based  at  Toyko,  Japan.  He  was 
and  previously  a  newspajoerman  in  Seoul  when  the  Korean  war  McKinley  Apnoints 
in  Rochester,  N.  Y.,  says  he  started  and  covered  that  war  \  .  ,  /  *  ” 

plans  to  remain  a  Chicagoan,  from  the  first  day  until  the  sign-  A***®  at  Sarasota 
Currently,  he  and  Mrs.  Doyle  ing  of  the  armistice  in  1953.  Sarasota,  Fla. 


Chicago. 


3  Assistant  Mgrs. 


plan  a  long-delayed  European 
trip. 

The  American,  an  evening 
and  Sunday  paper,  founded  by 
William  Randolph  Hearst  on 


Philadelphia 
Fred  H.  Stapleford,  business 


•  Appointment  of  Lawrence  E. 

J&J’s  ‘Micrin’  €k>es  Murphy  as  assistant  to  the  manager  and  director  of  adver- 

^  .  I  .  ,  p  I  editor  of  the  Sarasota  News  tising  for  the  Philadelphia  /n- 

Dlational  Wltll  LiOlor  announced  this  week  by  quirer,  has  announced  the  ap- 

“Micrin,”  Johnson  &  Johnson’s  Kent  S.  McKinley,  editor  and  pointment  of  three  assistant 
July  4,  1900,  was  purchased  by  new  mouthwash,  has  moved  from  publisher.  managers  in  the  retail  adver- 

the  Tribune  Company  in  the  a  successful  newspaper  ROP  Mr.  Murphy  was  promoted  tising  department,  James  T. 

Fall  of  1956.  The  American  color  test  in  Boston  into  the  from  city  editor  in  a  realign-  Burdumy,  Woodrow  W.  Chance 

ranked  6th  among  U.  S.  evening  national  market,  using  what  its  ment  of  editorial  positions  and  Charles  E.  Burroughs  Jr. 

dailies  with  a  circulation  of  ad  agency.  Young  &  Rubicam,  following  the  resignation  of  • 

443,586,  for  the  six-months  Inc.,  described  this  week  as  a  David  Lawrence  as  general  2,304  Job  Hunters 

period  ending  Sept.  30,  1960,  ac-  “substantial”  newspaper  list  for  manager.  Mr.  Lawrence  is 

cording  to  Audit  Bureau  of  Cir-  ROP  spot  color.  leaving  the  News  to  become  sales  St.  Petersbum,  Fla. 

The  advertising  for  “Micrin”  manager  of  radio  station  WSPB  The  St.  Petersburg  Times  re¬ 

will  be  in  “flights”  with  both  at  Sarasota.  He  will  remain  on  ceived  applications  for  employ- 
full  and  half-page  copy  in  spot  the  paper’s  board  of  directors.  ment  from  2,304  persons  in  1960. 
Mr.  Wendt,  a  native  of  Spen-  color,  where  available.  George  Mr.  Murphy,  a  native  of  New  Personnel  Director  Dan  Hall, 

cer,  S.  D.,  and  later  a  young  Fitch  is  account  executive  and  York  State,  worked  at  Elmira,  who  counted  only  those  who 

reporter  on  the  Sioux  Falls  Henry  Sparks  is  associate  media  N.  Y.,  before  coming  to  Sarasota  came  to  the  office,  said  130  were 

(S.  D.)  Press  while  attending  director  in  charge.  four  years  ago.  hired. 


culations  figures. 


Wendt  from  S.D. 
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Bulk  of  Schick  Ad 
Budget  in  Papers 


Stuffy  Walters 
Has  Consulting 
Service  Set  Up 


Schick,  Inc.,  up  to  now  a  heavy  4  x  Tfc  • 

user  of  television,  is  dropping  1*  FODl  i  £lg0S  IH 


that  medium  and  will  place  the 

•  o  ttAn  bulk”  of  the  Election  Souvenir 


Chicago 

Resignation  of  Basil  L.  Wal¬ 
ters  as  editor  of  the  Chicago 
Daily  News,  effective  June  1, 


N.M.  Papers 
Seek  Uniform 
Discount  Plan 


Albuquerque,  N.  M. 
Members  of  the  New  Mexico 


$3,500,000  advertising  electric 
shaver  budget  in  newspapers, 
according  to  William  F.  Siegel, 
advertising  director. 


was  confirm^  here  by  Marshall  Press  Association  meeting  here 
Field,  Jr.,  president  and  pub-  last  week  tentatively  set  Feb. 


Students  of  front-page  make-  jjgjjer  of  the  Daily  News  and  26  for  a  special  meeting  to  dis¬ 


up  can  view  422  examples  in  a  Chicago  Sun-Times. 


“Newspapers  are  the  most  Walters,  who  is  ap- 

eflfective  medium  on  the  1961  ^  P^oaching  65,  formed  Newspa- 

horizon,”  Mr.  Siegel  said.  “They  nue.  New  York)  has  published  Associates  which 

are  the  medium  that  will  give  us  <^*stribution  to  newspapers,  retained  by  the  news- 

a  positive  return  on  every  schools  ^  journalism  and  others  paper  division  of  Field  Enter- 
aa-ir.:,',.*' „  interested  in  the  industry.  r>ris«»s  Tnr»  TT<»aHniiarters  will 


effective  medium  on  the  1961 


iiicuiuiii  uii  Liie  vt  i  \  i.  ui*  j 

V  •  ..  nc  o-  1  j  aue.  New  York)  has  published 

horizon,  Mr.  Siegel  said.  They  ^  j-  ^  1  4.-  *  _ 

_  4.1.  j-  4.U  X  -,1  •  ^  for  distribution  to  newspapers. 


cuss  and  hammer  out  a  uniform 
“New  Mexico  Plan”  schedule  of 
general  advertising  discounts. 


Minimum  Size 


paper  division  of  Field  Enter-  The  action  followed  on  the 


advertising  dollar  invested,  a  “TJnwanarMxr  Pao-oo”  ic  - • . . .  ”*  —  - - 

medium  where  91%  of  retailers’  ^  be  at  Indianapolis,  near  Mr.  discussion  of  national  advertis 

ax>iio,.  Wright  firm  s  quadrennial  Walters’  farm  at  Frankfort.  inp  volume  and  freouenrv  Hi*. 


prises,  Inc.  Headquarters  will  heels  of  an  advertising  panel 


advertising  dollar  is  spent. 


Presidential  Stuffy  Walters,  the  Hoosier-  counts  at  which  Charles  T.  Pat- 
2-CoInr  Adn  election.  The  pages  reproduced  editor,  served  the  Cowles  ten,  business  manager  of  the 

The  camnaimi  to  be  “aiiir-  lu  '^®*’®  Newspapers  at  Des  Moines,  and  Farmington  Daily  Times  sug- 

lented”  bv  an  Ll  «elieHnle  In  "®^®P^P®*'®  which  the  Minneapolis,  and  was  executive  gested  “serious  consideration” 


Walters’  farm  at  Frankfort. 


ing  volume  and  frequency  dis- 


2-CoInr  AUm 


mented”  by  an  ad  schedule  in  Wrieht  Comoanv  suppl  es  with  *  ^nu  was  execuuve  psceu  serious  consiaeration" 

six  leadine  magazines  will  cover  editor  of  the  Knight  Newspa-  by  association  members  of  es- 

six  leaaing  magazines,  win  cover  newsprint  from  St.  Lawrence  „„„  whan  he  was  named  editor  tahlishment  of  a  minimum  -.A 

every  major  market  in  the  U.  S.,  Corporation,  Ltd.  of  Canada.  ^  ’  named  editor  tabiisnment  ol  a  minimum  ad 


using  a  minimum  of  four  large 


u  of  the  Daily  News  by  Mr.  Field  size  of  336  lines  for  frequwicy. 

While  most  of  the  pages  are  purchasing  that  paper  in  and  a  schedule  as  follows: 


^o-color  ads  in  each  newspaper,  from  the  morning  after  election  Tanuarv  1959 
Previously  Schick’s  budget  had  — they  open  with  that  of  the  *  ’ 

been  divided  evenly  between  Boston  Globe  announcing 

newspapers  and  TV.  “President-Elect  Kennedy” — the  W^atkins  Pr6sid0n.t 

Schick’s  two-color  newspaper  contains  many  from  (Af  Iniirnal-Bulletin 

ads  lead  with  the  words  “More  Sunday  editions  just  prior  to  PunvinpiMr' 

Than  Your  Money  Back”  in  tj^e  election,  and  there  are  also  ,  ,  r>  \  -nr  ■ 

three  lines  of  type,  referring  to  Thursday  editions  which  spelled  #  •  1  ^  t 

the  fact  that  Schick  “literally  out  the  closeness  of  the  result.  ^he  Providence  Journal 


nuary,  1959.  Thirteen  insertions,  or  7,500 

— lines,  6%  discount;  26  inser- 
^atkins  President  tion^  or  10,000  lines,  8%;  39 

-  w  I  D  11  •  insertions,  or  15,000  lines,  10%; 

t  Journal-Uulletm  52  insertions,  or  20,000  lines. 

Providence,  R.I.  12% ;  and  65  insertions,  or  26,- 
John  C.  A.  Watkins,  publisher  000  lines,  14%. 


will  pay  prospects  to  try  the 
new  Schick  1066  three-speed 
shaver.” 


of  the  Providence  Joumal-Bulle-  “j  g^n  see  no  point  whatever 


Saturating  One  Medium 


Y&R  Business  Gain 
Behind  Re>Grouping 


tin,  became  president  and  pub-  taking  either  the  number  of 
lisher  by  action  of  the  board  of  insertions  or  the  volume  of  bulk 


directors  after  the  annual  meet-  space  above  the  figures  shown,” 
ing  of  stockholders  Feb.  1.  Mr.  Patten  said.  “Your  Big-3 


Henry'  S.  Chafee,  formerly  pres-  auto  manufacturers  will  earn 


“We  will  get  our  impact  in  A  “good  gain”  in  business  ident  of  the  company,  was  any  bulk  discount  you  put  on 

every  top  market  in  the  country  during  1960  was  behind  the  named  chairman  of  the  board,  paper  up  to  80,000,  or  more. 


by  saturating  one  medium,  news-  recently  announced  reorganiza-  James  B.  Stickley,  assistant  lines  under  their  ‘master  con- 


papers,”  Mr.  Siegel  said.'  “And  tion  at  Young  &  Rubicam,  Inc.,  publisher,  became  also  vice-pres-  tracts’  for  all  divisions, 
we  will  back  our  daily  coverage  Sigurd  Larmon,  chairman  of  the  ident  of  the  Providence  Journal  “Using  the  above  schedule,” 


with  advertising  in  national  board,  revealed  this  week, 
magazines.”  Edward  L.  Bond  was  : 

Gerald  Light,  Schick’s  market-  to  the  new  post  of  exe 


Company.  Other  officers  re- 


Edward  L.  Bond  was  named  elected  or  reappointed  are:  Wil- 
to  the  new  post  of  executive  liuiu  C.  Ellis,  treasurer  and  sec- 


Mr.  Patten  continued,  “the  fre¬ 
quency  advertiser  has  to  run 
39  ads  of  336  lines  each  in  a 


ing  vicepresident,  said  that  with  vicepresident  and  manager,  writh  retary;  J.  Lawrence  McElroy,  before  he  can  earn  a  10% 

every  Schick  1066  sold  during  six  senior  vicepresidents  under  assistant  treasurer  and  assistant  discount  (13,104  lines).  How 


the  drive,  which  starts  this  week,  him:  Earl  Angstedt,  Wilson  H.  secretary;  Edwin  P.  Your^,  gen-  bim  do  you  now  have? 

each  purchaser  will  receive  a  Kierstead,  Randolph  McKelvey,  eral  manager;  Seyellon  Brown,  ^  matter  of  fact,  how  many 


free  grooming  kit,  along  with  William  D.  Thompson,  George  editor;  and  Miss  Jessie  Barker,  26-time  advertisers’  (excluding 
Schick’s  establish^  guarantee  Dippjr,  and  Alexander  Kroll.  second  assistant  treasurer  and  General  Motors,  Ford,  and 


of  a  “14-day  free  trial  or  your 


money  back.”  The  case  holds  a  was  being  called  “a  splitup  of 
comb,  clipper  nail  file,  tweezers  Y&R  into  six  small  agencies,”  a 


In  advertising  circles  the  move  second  assistant  secretary. 

IS  being  called  “a  splitup  of  ^r.  .  Watkins  became  pub- 
e.T>  _ _ 11 _ „  lisher  in  1954. 


and  a  cuticle  stick  and  matches  description  Mr.  Larmon  denied. 


the  shaver  carrying  case.  “We  are  not  giving  up  our  $231,61  i  Raised 

Mr.  Light  said  that  if  the  traditional  product  group  de-  For  Children’s  Hospital 
customer  returns  the  1066  partmental  system,”  Mr.  Larmon 

shaver,  he  can  keep  the  groom-  said.  “We  have  grown  somewhat  PiTTSBURC 

ing  kit  and  get  a  full  refund.  larger,  which  necessitated  a  *^he  Old  Newsboys  organiz 


ing  kit  and  get  a  full  refund. 


Only  last  week,  Schick  placed  further  division  of  responsibili- 
its  advertising  account  with  t^bat  is  all.” 


Norman,  Craig  &  Kummel,  Inc., 

following  a  product  conflict  at  • 

hTLt  Col„m„iHt  Resign. 

named  by  A.  S.  R.  Products  for  CiN 

its  Gem  blades  and  razors  and  Al.  Schottelkotte,  33, 


Pittsburgh 
The  Old  Newsboys  orgfaniza- 
tion  of  the  Pittsburgh  Press,  in 
just  two  months,  raised  $231,- 


Chrysler)  do  you  have?  To  earn 
the  10%  discount  for  annual 
bulk,  the  advertiser  would  have 
to  run  not  less  than  15,000  lines. 
That’s  equivalent  to  13  half¬ 
pages.  How  many  of  him  do  you 
have?”  Mr.  Patten  asked. 


Word  of  Caution 


He  cautioned  that  member 


617  this  year  for  crippled  chil-  newspapers  need  to  “equalize 
dren  at  Children’s  Hospital.  It  our  national  and  retail  rates 


brought  to  $3,536,908  the  amount  realistically  to  invite  business 
of  money  the  Old  Newsboys  that  wants  to  use  us.  We  have 


Cincinnati  have  sent  to  Children  s  Hospi-  ygjy  ijttle  to  lose  in  a  national 


Al.  Schottelkotte,  33,  Cincin-  tal  since  1933. 


Pal  injector  blades  (E&P,  Jan.  nati  Enquirer  columnist  since  Les  Biederman,  baseball  ,  ,  .  ..1 

28,  page  17).  A.  S.  R.  is  a  divi-  1952,  has  resigned,  effective  Feb.  writer,  alone  collected  $35,000 

sion  of  Philip  Morris,  Inc.,  which  10,  to  join  the  executive  staff  of  of  the  amount  through  his  "•^^8®'  •  •  •  Let  s  formulate  a 


classification  which  has  shrunk 


has  its  Parliament  cigarets  with  WCPO  radio  and  TV  stations  “Scoreboard”  column  and 


basketball  tripleheader. 


New  Mexico  Plan  that  gets  our 
job  done,”  Mr.  Patten  said. 


EDITOR  ac  PUBLISHER  for  February  4,  1961 


n 


16 


rHANGE  COURSE,  SEISHOR 


The  Phantom’s  On  Your  Pirated  Liner! 


pers,  a  Mr.  Walker  (the  Ghost  some  advice.  He  suggested  that 
who  walks),  known  to  us  well-  if  you  had  waited  until  the  end 
informed  comic  readers  as  the  of  the  Phantom’s  present  adven- 
Phantom.  ture,  you  could  have  learned  how 

In  case  you’re  not  familiar  to  take  a  ship  without  getting 
with  the  Phantom  and  what  the  caught. 

word  “pirate”  means  to  our  “They’re  [he  meant  you]  in 
hero,  a  line  in  his  present  ad-  Phantom  territory,”  Mr.  Falk 
venture  may  give  you  a  clue:  said.  “And  he’s  death  on  pi- 
.4  pirate  to  the  Phantom  is  like  rates.” 

a  red  cloth  to  a  bull.  Mr.  Falk  finished  the  story 

Four  hundred  years  ago  the  line  for  the  present  adventure 
lone  survivor  of  a  pirate  raid  six  months  ago,  just  about  the 
was  washed  ashore.  He  lived  to  time  you  were  supposed  to  have 
l)ecome  the  Nemesis  of  pirates  hatched  your  plans.  He  then 


Bv  Kirk  FritMlman 


Portuguese  luxury  liner  you 
hijacked.  .And  if  you  tangle  with 
him,  you  haven’t  got  a  chance. 

He’s  been  fighting  pirates  for 
4()0  years  and  none  of  them  have 
lieaten  him. 

jjo  —  No  one  is  trying  to  kid 
you.  But  then  maybe  you  heard 
recently  how  this  large  luxury 
liner  was  out  on  the  high  seas 
when  some  50  armed  pirates 
took  over  the  .ship.  And  how  they 
had  come  alioard  with  machine 
jtuns  hidden  in  their  luggage. 

“So?”  you  say.  “They  were 
m  and  my  men  on  the  morning 
of  Jan.  23.  Seventy  of  us  —  not 
fifty  —  .seized  the  20,906  ton 
cruise  ship  ‘Santa  Maria.’  A-a-a, 
it’s  stale  news.” 

Senhor,  ive  have  “stale  news” 
for  you.  All  this  was  happening 
long  before  you  and  your  crew 
made  the  front  pages.  It  began 
happening  Oct.  30,  1960,  to  be 
exact  on  the  comic  pages.  That 
was  the  Sunday  a  new  adven¬ 
ture  started  for  Lee  Falk  and 
Wilson  McCoy’s  internationally- 
known  hero,  the  Phantom. 

Sound  Familiar? 

Take  for  example  that  Asso¬ 
ciated  Press  story  about  you. 
Part  of  it  read : 

About  2  a.m.  Jan.  2S  when  all 
ixasengers  tvere  sleeping  and 
only  the  night  watchmen  and 
crew  were  on  duty,  the  intrud¬ 
ers,  using  weapons  they  had 
smuggled  aboard,  assumed  the 
strategic  points  of  the  ship  and 
took  control  of  the  Santa  Maria. 

Just  stale  news! 

On  Oct.  30,  1960,  there  was 


^fated  Cruise  Liner 
»  /des  U.  S.  Warships 


McCo/ 

IZ-4- 


Wilson  McCoy's  version  of  a  luxury  liner  .  .  . 
(All  cartoons  courtesy  of  King  Features) 
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.  and  the  hijacked  cruise  ship  “Santa  Maria" 

(DPI  Telephoto) 


Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


‘Rash’  of  Discounts  ‘Confusing,  Alarming’ 


By  Robert  B.  Mrintyre 

Carl  Georgi  Jr.,  vicepresident 
and  director  of  media  for  Camp- 
bell-Ewald  Company,  Detroit, 
says  he  finds  the  present  “rash” 
of  new  newspaper  rate  and  dis¬ 
count  plans,  proposals  and 
“packages”  “most  confusing 
and,  in  some  ways,  a  little 
alarming.” 

Asked  to  express  his  views  on 
newspaper  rates  and  discounts, 
Mr.  Georgi  said  that  “as  ideal¬ 
ists,”  his  agency  would  like  to 
“hope  that  the  present  efforts 
to  establish  new  bases  for  rate¬ 
making  will  result  in  better  and 
more  realistic  rates  for  newspa¬ 
per  advertising  and  fairer, 
more  equitable  rate  treatment 
for  all  newspaper  advertisers.” 
He  added,  “We  are  not  too  en¬ 
couraged,  however,  by  what  we 
see.” 

Fundanienlul  Criticism 

According  to  Mr.  Georgi,  one 
of  the  fundamental  criticisms  of 
newspaper  rate  structures  in  the 
past  has  been  the  almost  com¬ 
plete  lack  of  standardization  in 
rates  and  di.scounts  from  mar¬ 
ket  to  market  and  from  paper 
to  paper  within  markets. 

While  some  papers  have 
charged  a  flat  rate  for  national 
advertising,  others  have  had 


varjfing  fonns  of  volume  and 
continuity  discounts,  Mr.  Georgi 
went  on.  Some,  while  charging 
at  one  rate  or  rates  for  national 
advertising,  have  sold  local  ad¬ 
vertising  at  rates  .so  low  in  com¬ 
parison  as  to  “indicate  that  the 
only  basis  is  to  charge  ‘what 
the  traffic  will  bear.’  ” 

“As  one  of  the  largest  buyere 
of  newspaper  advertising  space 
over  many  years,”  Mr.  Georgi 
.said,  “we  cannot  help  but  be¬ 
lieve  that  the  only  fair  and 
equitable  basis  for  newspaper 
rate-making  is  for  each  pub¬ 
lisher  to  establish  the  rate  at 
which  he  can  make  a  fair  profit, 
and  then  to  charge  the  same 
rate  to  national  as  well  as  local 
advertisers. 

“In  making  rates,  we  believe 
that  publishers  should  be  en¬ 
couraged  to  jirovide  discounts 
for  volume.  This  is  established 
business  practice  and  is  as  ap¬ 
plicable  in  the  buying  and  sell¬ 
ing  of  newspaper  advertising  as 
it  is  in  any  other  buying-selling 
relationship.  Again,  such  dis¬ 
counts  should  be  available  to  all 
buyers,”  he  said. 

Pointing  out  that  whatever 
new  rate  structure  or  structures 
may  be  adopted  by  a  newspaper, 
Mr.  Georgi  said  the  result 


should  be  not  only  fair  and 
equitable,  but  also  i)ractical  and 
convenient  for  the  advertiser. 

‘S«ni€“wlial  Alarmed’ 

“We  are  somewhat  alanned, 
however,  to  obsei^’e  that  some 
of  the  continuous  discount  rate 
stiTictures  presently  offered  and 
])roposed  seem  motivated  more 
for  the  convenience  and  profit 
of  the  publisher  and  to  mold  the 
advertiser  to  the  ijublisher’s 
self-interest,  rather  than  to  ac¬ 
commodate  the  medium  to  the 
advertiser’s  needs  and  inter¬ 
ests,”  Mr.  Georgi  said. 

“In  the  final  analysis,  all  ad¬ 
vertising  (newspaper  space  in¬ 
cluded)  is  plac^  for  the  pur¬ 
pose  of  helping  to  accomplish 
the  advertiser’s  sales  and  mar¬ 
keting  objectives.  In  some  in¬ 
stances,  a  continuous  insertion 
plan  may  seiwe  the  purpose. 
But,  in  many  cases,  the  auto¬ 
mobile  business  for  example, 
there  are  weeks  and  months 
when  strategy  dictates  the  use 
of  more  or  less  advertising  ef¬ 
fort.” 

Mr.  Georgi  continued:  “News- 
jiapers  have  always  offered  the 
opportunity  and  the  flexibility 
to  add  impact  when  and  where 
needed.  Let’s  not  impair  this 
value.  In  the  long  run,  it  is  go¬ 
ing  to  be  to  the  advantage  of 


all  concerned  to  have  advertis¬ 
ing  run  when  and  where  and  in 
the  amounts  that  j)rove  most  ef¬ 
fective. 

“What  possible  hypnotic 
power  can  a  discount  have  that 
will  impel  a  publisher  to  offer 
twice  the  amount  in  discount  to 
an  advertiser  i-unning  every 
week  that  he  will  offer  another 
who  runs  the  same  (or  more) 
amount  of  space  but  at  various 
times  and  in  different  sizes?" 
;Mr.  Georgi  asked. 

Amount  Placed  <'.«mnt<i 

Emphasizing  that  the  amount 
in  the  cash  register  is  deter¬ 
mined  by  the  amount  of  adver¬ 
tising  placed  and  not  by  the 
number  of  ads  ordered,  Mr. 
Georgi  said  that  “failure  of  the 
newspaper  publishers  to  recog¬ 
nize  this  simple  fact  may  result 
more  in  losses  than  in  gains.” 

Campbell-Ewald’s  media  chief 
also  obsen’ed  that  announce¬ 
ment  of  some  new  rate  struc¬ 
tures  has  also  occasioned  the 
announcement  of  rate  increases. 

“We  realize,  of  course,  that 
rate  increases  are  often  neces¬ 
sary,  but,  being  incurably  op¬ 
timistic,  we  are  hopeful  that  the 
device  of  the  new  rate  struc¬ 
tures  will  not  trigger  a  general 
round  of  increases.  Being  also 
(Continued  on  page  24) 


New  Kansas  Group  Grassroots  Operation 


Formation  of  the  Kansas 
Newspaper  Group,  offering  ad¬ 
vertisers  group  order-frequency 
discounts  ranging  from  a  10% 
minimum  to  a  28%  maximum, 
was  announced  this  week,  ef¬ 
fective  Feb.  1. 

Comprised  of  the  Topeka 
Capital-Journal,  the  Hutchinson 
News,  and  the  Salina  Journal, 
offering  a  combined  circulation 
of  177,000,  the  new  group  is 
represented  nationally  by  Jann 
&  Kelley,  Inc.,  long  an  advocate 
of  group  selling  of  newspapers 
under  one  order,  one  invoice, 
one  representative,  and  is  an 
outgrowth  of  the  Central  Kan¬ 
sas  Group  formed  in  1954. 

10%  Saving 

According  to  Vincent  J.  Kel¬ 
ley,  president  of  Jann  &  Kelley, 
the  total  of  individual  advertis¬ 


ing  rates  in  the  three  Kansas 
dailies  runs  81c  per  line  but  un¬ 
der  the  Kansas  Newspaper 
Group  purchase  discount  this 
drops  to  73c,  a  saving  of  ap¬ 
proximately  10%. 

A  100-line  insertion  run  five, 
10,  20,  30,  40  or  50  times  would 
earn  discounts  of  1%,  2%,  4%, 
6%,  8%  and  10%  respectively. 
A  300-line  ad  run  under  the 
same  frequency  schedule  would 
earn  discounts  of  2%,  4%,  6%, 
8%,  10%  and  12%  respectively. 
Discounts  range  for  other  size 
ads  follow:  600  lines,  3%,  6%, 
8%,  10%,  12%  and  14%;  1,000- 
lines,  4%,  7%,  10%,  12%,  14%, 
and  16% ;  1,500  lines  up  to  a 
page,  5%,  8%,  12%,  14%,  16%, 
and  18% ;  and  full-page  ads, 
7%,  10%,  14%,  16%,  18%  and 
20%. 


Mr.  Kelley  said  the  new  group 
buy  has  been  set  up  to  enable 
advertisers  to  readily  evaluate 
as  a  unit  three  key  Kansas  mar¬ 
keting  areas,  now  unified  as  a 
single  major  market;  integrate 
two-thirds  of  Kansas  —  70  coun¬ 
ties  —  into  “the  state’s  largest 
market”;  and  gain  deep  vertical 
and  effective  state-wide  cover¬ 
age  in  a  market  of  860,000  total 
population. 

’Grassroots’  Croup 

Establishment  of  the  Kansas 
Newspaper  Group,  Mr.  Kelley 
added,  required  more  than  a 
year  of  planning,  and  now  rep¬ 
resents  “a  real  grassroots  sell¬ 
ing  organization.” 

Jann  &  Kelley’s  Kansas  City, 
Mo.,  office  is  managed  by  Robert 
J.  Menadier,  formerly  of  J&K’s 
EDITOR  &.  PU 


New  York  office. 

The  Topeka  Capital-Journal, 
with  a  circulation  of  94,136,  is 
owmed  by  Stauffer  Publications, 
Inc.,  with  O.  S.  Stauffer  presi¬ 
dent  and  publisher.  John  P.  Har¬ 
ris  heads  up  the  53,225-circula¬ 
tion  Hutchinson  News  as  presi¬ 
dent  and  publisher  of  Hutchin¬ 
son  Publishing  Co.  The  Salina 
Journal,  circulation,  29,219,  is 
owTied  by  Salina  Journal,  Inc., 
with  Whitley  Austin  president 
and  general  manager. 

“Development  of  the  Kansas 
Newspaper  Group,”  Mr.  Kelley 
said,  “is  being  viewed  with  con¬ 
siderable  interest  because  of  the 
usual  difficulty  encountered  in 
keeping  groups  within  manage¬ 
able  marketing  areas.  We  feel 
that  this  new  group  is  definitely 
manageable,”  he  said. 
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AD-lines 

Bv  Robert  B.  McIntyre 


‘Honesty’  Reflected 
In  Volkswagen  Ads 


The  advertising  industry’s  first 

continuing  campaign  on  advertis-  A  month  before  Doyle  Dane  sel  and  Osnabruch.  Twelve  other 
ing  as  a  dynamic  force  in  the  na-  Bembach  was  announced  as  the  members  of  the  agency  staff 
tiott's  economy  will  be  launched  United  States  advertising  have  traveled  to  Germany  to 
next  week  by  the  Advertising  agency  by  Volkswagen  of  Amer-  familiarize  themselves  with  the 
Federation  of  America  and  the  ica  in  May  1959,  an  important  product.” 

Advertising  .\ssociation  of  the  visit  took  place  at  the  Volks-  The  first  DDB  ad  asked  the 

wagenwerk  A.G.,  at  Wolfsberg,  question  “Is  Volkswagen  Con- 

*  *  *  West  Germany.  templating  a  Change?”  The 

The  year-long  campaign,  which  William  Bernbach,  president  query  was  most  pertinent  since 

begins  during  National  Advertis-  of  the  agency,  headed  the  list  of  the  American  cars  were  about 
ing  Week  (Feb.  5-11),  has  as  its  visitors.  Others  were  Ned  Doyle,  to  show  their  new  1960  models, 
theme,  “lyct’s  Keep  Rolling  executive  vicepresident,  Edward  The  copy  went  on  to  explain 
Ahead,”  symbolized  by  a  circle  T.  Russell,  vicepresident  and  ac-  that  the  answer  was  “yes”  as 
of  three  racing  arrows  labeled  count  supervisor,  and  Helmut  far  as  the  heart  of  the  car  was 
“advertising.”  “mass  demand,”  concerned,  but  “no”  on  just  the 

and  “mass  production.”  Copy  re-  face. 

lates  advertising  to  other  ingre-  A  recent  ad  showed  two  cars 

dients  of  the  growing  economy,  labeled  1960  and  1961  that 

explaining  effectiveness  in  looked  exactly  alike, 

stimulation  of  sales.  “Can  you  see  the  27 

Print  and  broadcast  media  ads  changes?”  was  the  question 

have  been  issued  for  the  first  seg-  asked.  Then  the  copy  honestly 

ment  of  the  drive,  and  fresh  copy  continued: 

will  be  prepared  later  in  the  “This  is  the  first  picture  of 

year  for  all  media  as  needed.  the  new  1961  Volkswagen. 

For  newspapers,  one  1,000-line  “It  looks  just  like  the  1960 

ad,  five  600-line  ads,  and  three  model. 

one-column  drop-ins  have  been  “It  isn’t  longer  or  shorter.  No 

made  available  in  mat  form.  fins  added.  No  fins  taken  off. 

*  *  *  Krone,  art  supervisor.  Their  Tail  lights  haven’t  been  altered. 

While  news  and  editorial  cov-  hosts  were  C.  H.  Hahn,  vicepres-  Fenders  are  the  same  shape. 

erage  are  an  important  adjunct  ident  and  general  manager  of  There’s  no  planned  obsolescence 
to  newspaper  recognition  of  the  the  U.  S.  branch,  and  Prof,  jn  a  VW. 

campaign,  the  big  pay-off  will  Heinz  Nordhoff,  the  company  “Money  hasn’t  been  used  in 
come  from  advertiser  recognition  director.  costly  retooling  for  a  yearly 

of  the  campaign.  The  more  drop-  F  h  V  '  t  model  change.  It’s  been  put 

ins  a  newspaper  can  schedule,  lewpoin  ^  give  you  a  better 

the  better  the  impression-result  A  policy  of  the  agency  is  that  Volkswagen  for  the  same  price, 
of  the  campaign.  Each  newspa-  no  campaign  is  ever  plotted,  no  For  example: 
per  ordering  a  kit  will  receive  copy  written,  until  a  thorough  “The  1961  VW  engine  has  4 
three  drop-ins.  Additional  drop-  study  of  the  product  to  be  ad-  more  horsepower.  (While  this 
ins  are  available  on  order  from  vertised  is  made.  Thus  all  pre-  doesn’t  exactly  put  the  Volks- 

AFA  at  a  small  fee.  conceived  notions  are  elimi-  wagen  in  the  horsepower  race, 

*  *  *  nated,  a  fresh  viewpoint  ob-  it  adds  a  nice  extra  touch  of 

This  is  a  continuing  campaign,  tained.  After  a  week  of  close  liveliness  to  the  acceleration.) 

Newspapers  really  eager  to  co-  inspection  and  many  questions  “All  forward  gears  are  now 
operate  and  participate  will  soon  as  the  agency  executives  sought  synchromesh  —  including  first, 
use  all  the  speciaUy-prepared  answers  to  the  why  of  this  and  You  shift  down  from  second  to 
ads.  However,  there  are  at  least  the  why  of  that,  Mr.  Bembach  first  (even  while  you’re  moving) 
two  additional  sources  for  aug-  said:  as  easily  as  you  shift  into  any 

menting  your  supply  of  good  "Olir  job  must  be  to  make  our  other  gear, 
newspaper  ad  copy:  advertising  copy  truly  reflect  “The  front  trunk  is  almost 

•  Through  your  own  “task  the  honesty  that  has  gone  into  two-thirds  larger  inside,  and 

force”  agency,  create  a  special  the  making  of  this  automobile,  yet  no  larger  outside. 

local  newspaper  campaign,  fea-  That  is  the  essence  of  this  prod-  “Windshield  wipers  are  now 
luring  local  personalities.  uct,  and  it  must  be  conveyed  to  standard  equipment,  at  no  extra 

•  The  Philadelphia  Daily  the  consumer.”  cost. 

^ews  is  making  available  free  From  the  first  Volkswagen  ad  “With  all  these  improvements 
mats  of  its  own  excellent  series  that  appeared  in  August  1959,  (and  23  more)  the  1961  VW  is 
on  advertising.  For  details  write  those  responsible  for  the  ac-  still  only  $1,565.  And  this  price 
Paul  Martin,  promotion  director  count  have  tried  to  do  what  Mr.  includes  electric  windshield 
of  the  News.  Bembach  suggested,  Mr.  Rus-  wipers  and  the  built-in  heater/ 

*  *  *  sell  said  this  week.  There  have  defroster. 

While  use  of  prepared  mate-  been  about  26  ads  prepared  “Come  in  and  drive  the  1961 
rials  has  proven  most  effective,  since  then.  All  have  projected  Volkswagen  today.  It’s  the  best 
the  program  that  goes  a  step  the  image  of  an  automobUe  VW  yet,  for  27  reasons.” 
beyond  into  unexplored  areas  honestly  constructed. 

could  be  the  most  successful.  “All  of  us  have  gone  back  to  *  P® 

Whatever  you  do,  A  FA  asks  that  Germany  at  least  once  since  that  Such  honest  copy  has  kept  it 
you  keep  an  accurate  record  of  first  visit”,  Mr.  Russell  said,  at  the  top  of  the  automobile  im- 
Advertising  Week-Year  impres-  “We  have  gone  to  other  Volks-  ports.  Based  on  registrations 
sions  for  use  in  a  year-end  report,  wagen  plants  at  Hannover,  Kas-  for  November  1960,  the  Volks- 
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Daily  Converts  Roto 
Ads  to  Color  Plates 

By  Robert  B.  McIntyre 


Peter  Ornstein 


,  .  ,  .  _  .A  1  usiiiK  wic  LiirwiTuiur  urucess.  -  *  . 

rom  roto  to  letterpress  plates  if  its  part  of  the  registered  Cost  runs  25c  per  square  inch  ProtestbvAfieilCieS 
rohibitive.  color,  for  a  total  cost  of  $140.  color  plate”  j. 

“We  were  being  by-pass^  by  If  the  black  plate  is  not  a  part  ..^he  black  plate  in  this  case  ¥« 

la^y  national  advertisers,”  Mr.  of  the  prc^^s  color,  then  it  inch  ^  ^  CRpOl  1  eHipeSl 

>ykes  said  in  explaining  tee  ^  since  no  black  will  appear  in  the  .  ,  ^  «  t  m  v, 

levelopment  in  1959  of  his  Black  and  White  engravings  .-i._  Tn  idditinn  ^  letter  to  S.  I.  Newhouse, 

laper’s  low-cost  conversion  plan,  are  made  from  proofs  or  simple  ^.j^g^g  ^^g  ^  charee  of  $8  per  Publisher  of  the  Newark  (N.  J.) 

5  Accounts  (^inverted  J"  hour  for  photography  work 

5  Accounts  (^inverted  involved  there  is  an  extra  involved.  Average  time  required 

According  to  Mr.  Ornstein,  <^harge  based  on  the  rate  of  $8  jg  ^-^g  hours.”  '^P’^^ies,  vigorously  at- 

Ive  major  ad  accounts  had  Per  hour.  Original  art  will  be  accepted 

;olor  conversions  made  for  them  Prefers  Color  Plates  ^  simple  form  and  Torew  hifeineas  iiw 

ast  year  under  the  Oklahoman  '  subject  material  lends  itself  to 

&  Times’  procedure.  The  Mr.  Ornstein  said  the  Okla-  this  type  of  engraving  repro-  cicm^  Kv  «  co1p«. 

iccounts,  their  agencies  and  homan  &  Times’ “first  preference  duction  »  8  f  In  a  memo  si^ed  by  a  sales- 

narkets,  and  the  number  of  is  actual  color  plates  sent  to  “This  type  of  material  must 

insertions  run  by  each,  follow;  them  and  proofed  in  their  own  be  submitted  to  the  papers’  i-tion 

Prudential  Insurance  Com-  engraving  department.  The  engraving  department  in  ad-  ^  would  he 

pany  of  America,  Newark,  N.  J.  paper  then  makes  the  necessary  vance  for  evaluation  and  cost  _ 

(via  Reach,  McClinton  &  Co.),  engravings  from  these  proofs.  A  estimate,”  Mr.  Ornstein  empha- 

eight  insertions  in  Worcester,  set  of  progressive  color  proofs  sized.  “The  regular  charge  of  j  agencies  ^ 

Mass.;  Tulsa,  Okla.;  Nashville,  should  be  furnished  for  color  $8  per  hour  photo  lab  and  ure^ident 

Tenn.;  Orlando,  Fla.;  Duluth,  guide,”  he  added.  engraving  technical  facilities  „f  KameT  A^^c  atL  Inc^ 

Minn.;and  Wichita  Falls,  Texas.  The  Oklahoman  &  Times’  will  be  added.”  Npw  York  ud  ae-encv  m^tested 

Wolverine  Shoe  &  'Tanning  “second  choice  is  black  and  white  Copy  deadlines  are  six  weeks  .u:  -ttenint  eu  the  nart  of  the 
Corp.,  Rockford,  Mich.,  (via  slick  proofs  of  each  color  plate,  prior  to  date  of  publication,  u^ner  to  foster  and  nromote  an 
MacManus,  John  &  Adams,  Where  an  ad  has  b^n  previously  Materials  may  be  submitted  to  ^drertising  economic  sectional- 
Inc.),  three  insertions  in  Nash-  prepared  for  roto^vure  or  The  Katz  Agency,  or  direct  to  :  j  j^g^  Jersev  He  asked 

ville,  Tenn.  magazine  reproduction,  black  the  Oklahoman  &  Times.  Conver-  ]yj_  Newhouse  “to  refute  and 

Brevm  Shoe  Co  Inc.  St.  and  white  progressive  proofs  sion  plates  will  be  made  and  ;.g;grse’’  the  promotional  mes- 
Louis,  Mo.  (via  Needham,  Louis  can  be  obtained  from  the  proofs  submitted  to  the  ad  sj^„g 

&  Brorby),  two  insertions  in  engraver  at  nominal  cost  if  agencv  three  weeks  before  ‘  Xn*  „  ip+t^r  Mr  Kamenv. 
Worcester,  Mass.  requested  in  advance.  Intaglio  publication  date.  S  t  Newhouse  Jr  vicenresident 

The  O’Brien  Corp.,  South  can  furnish  these  proofs.  We  Mr.  Ornstein  said  that  upon  s^id  the  promotional  memo  was 
Bend,  Ind.  (via  Clinton  Frank,  suggest  the  use  of  Apco  repro-  request,  the  Oklahoman  &  Times  handled  hy  a  commissioned  sales 

Inc.),  four  insertions  in  South  duction  proofing  paper  for  best  will  furnish  duplicate  printing  agent  “Unfortunately  his 

Bend,  Ind.  results.  A  set  of  progressive  material  either  in  the  form  of  letter ’was  not  cleared  with  man- 

P.  Lorillard  Company,  New  color  proofs  should  be  furnished  plates  or  hot  mold  plastic  agement  as  it  should  have  been. 
York  (via  Lennen  &  Newell,  along  with  the  black  and  white  surface  mats  to  other  news-  ‘<it  w^  the  work  of  an  over- 
Inc.),  12  Kent  Cigaret  insertions  progressive  proofs.”  papers  made  from  the  original  eager  and  uninformed  sales- 

in  Seattle,  Wash.;  Worcester,  Bromide  Prims  “  man,”  Mr.  Newhouse  wrote, 

Mass.;  Nashville,  Tenn.;  and  follows:  One  set  of  mats  for  a  “and  in  no  way  reflects  the 

Tulsa,  Okla.  “The  Oklahoman  &  Times  will  1000-line,  four-color  magazine  thinking  of  our  organization." 

The  Kent  ad  ran  black  and  accept  color  corrected  separate  page  ad  is  $16.  Each  additional  • 

white  and  was  made  from  four-  bromide  prints  such  as  the  set  will  be  $8.  Ir»iiia 

color  roto  material.  Brightype  prints  made  by  “If  the  ad  is  to  be  positioned  ** 

When  advertising  is  scheduled  American  Printing  and  Litho-  on  one  side  of  a  standard  size  The  Pensacola  (Fla.)  Nevt- 
to  appear  in  the  Sunday  graphing  Company.  These  con-  page  mat  for  direct  casting,  the  Journal  has  become  a  subscriber 
Oklahoman  magazine  Orbit  or  in  sist  of  black  and  white  cost  will  be  $16  for  each  set  of  to  Media  Records  service. 


Springfield  is  the  capital  of  Illinois  and  the  economic 
capital  of  an  eleven-county  market  in  the  heart  of  the 
Land  of  Lincoln. 

Retail  sales  for  the  market  exceed  $500  million  annually. 
Stability  is  the  market’s  predominant  characteristic  —  a 
stability  which  is  based  upon  capital  payrolls,  an  ex¬ 
panding  tourist  and  convention  business,  diversified 
manufacturing  industries,  wholesale  and  distribution 
organizations,  financial  activities,  and  the  agricultural 
riches  of  18,000  farms. 

Two  historic  newspapers  —  the  Illinois  State  Journal  and 
Illinois  State  Register  —  provide  100  per  cent  coverage 
of  Sangamon  County  (Springfield)  and  60  per  cent  cov¬ 
erage  of  the  entire  trading  area.  Both  newspapers  offer 
effective  merchandising  cooperation  and  top-quality  ROP 
color. 
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15  Hometown  Daily  Newspapers  covering  Springfield,  Illinois  — 
Northern  Illinois  —  San  Diego,  California  —  and  Greater  Los 
Angeles.  Served  by  the  Copley  Washington  Bureau  and  the 
Copley  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 

(nelson  ROSCRTS  I.  associates) 


ANNOUNCES 

ANEW 

3-PART  RATE  STRUCTURE 
OFFERING  CHICAGO’S  LOWEST 
DAILY  AND  SUNDAY 
MILLINES 


WITH  national  advertisers  extending  their  use  of  newspapers  for  the 
expanding  sales  opportunities  of  the  ’60’s,  Chicago’s  American 
announces  a  new  3-part  rate  structure  effective  March  1,  1961.  It  is 
designed  to  offer  flexibility  and  economy  and,  at  the  same  time,  aid 
in  the  drive  for  uniformity  among  newspapers  by  fitting  in  with  the 
new  and  popular  Yearly  Frequency  Page  Discounts,  Bulk  Discounts  and 
Continuity  Impact  Discounts.  This  new  rate  structure  offers  the  lowest 
milline  rates  or  rates-per-thousand  in  the  Chicago  newspaper  field. 


Part  1-BULK  DISCOUNTS: 

This  is  the  most  used  rate  structure  because  it  lends  itself  to  the 
specific  needs  of  individual  marketing  problems.  It  provides  economy 
along  with  the  flexibility  so  desirable  for  many  newspaper  advertising 
programs.  Bulk  discounts  are  now  available  in  almost  200  newspaper 
markets. 

SCHEDULE  OF  BULK  DISCOUNTS 


Daily 

Full  Run 

Sunday 

and  Suburban 
Daily  and/or  Sunday 

14  lines  or  more 

$1.55 

$1.60 

Base  Contract  Rate— 500  Lines  Per  Year— 

per  agate  line 

$1.25 

$1.45 

$.90 

Bulk  Contract  Discounts 

Net  Line  Rate 

Lines  per  year 

From  Base  Contract  Rate 

After  Contract  Discount 

. 20% . 

.$1.00... 

. $1.16  1 

2,500 _ 

. 21% . 

.  .9875. 

.  1.1455/ 

5,000 _ 

. 22% . 

.  .975.. 

.  1.131  f 

. 23% . 

.  .9625. 

.  1.1165) 

. $.90  Flat 

25,000.  .  .  . 

. 24% . 

.  .95'  . 

.  1.102  ( 

50,000 _ 

. 25% . 

.  .9375. 

.  1.08751 

100,000 _ 

. 26% . 

.  .925.. 

.  1.073  1 

25, ( 
S0,( 
100.( 


$.90  Flat 


Part  2-CONTINUITY  IMPACT  DISCOUNTS: 

This  is  the  popular  C.I.D.  Plan  inaugurated  by  the  Louisville  Cou- 
ier-Journal  and  widely  accepted  by  advertisers  and  agencies.  It  is  now 
available  in  almost  100  newspaper  markets.  The  value  of  this  rate  struc¬ 
ture  is  in  putting  continual  pressure  on  the  market  at  lowest  possible 
cost.  It  takes  cognizance  of  the  strength  advertisers  are  finding  in  week- 
in  and  week-out  continuity  in  newspapers. 


Part3-YEARLY  FREQUENCY  PAGE  DISCOUNTS: 

The  biggest  marketing  salvo  can  be  fired  by  full  page  ads  and  to 
make  this  possible  Chicago’s  American  offers  its  most  attractive  rates 
for  yearly  frequency  schedules  of  page  units. 


SCHEDULE  OF  FREQUENCY  PAGE  DISCOUNTS 


Full  Run 

City  and  Suburban 

Daily 

Sunday  Daily  and/or  Sunday 

Base  Contract  Pate— 500  lines  per  year— 
per  agate  line 

$1.25 

$1.45 

$.90 

Units  per  year 

Page  Contract  Discounts 
From  Base  Contract  Rate 

Net  Page  Rate 

After  Contract  Discount 

1  full  page. 

10  full  pages 

20  full  pages 

30  full  pages. 

40  full  pages 

50  full  pages 

. 24% . 

.25% . 

$2,356 
.  2,325 

$2,732,961 

2,697.001 

2,661.04V 

2,625.08f 

2,589.12^ 

26% . 

2,294 

$2,232  Flat 

.27% . 

. 28‘>c . 

2,263 

2,232 

2,201 

29'’: . 

2,553.16; 

.\U  rates  provide  full-run  milline  rates  as  well  as  City  and  Suburban  costs-per-thousand 
which  are  among  the  lowest  in  the  nation.  Now,  Chicago’s  American  and  the  Chicago 
Tribune,  whose  new  rate  structure  parallels  the  American’s,  are  each  offering  the  lowest 
milline  rates  and  costs-per-thousand  in  Chicago.  These  two  papers  offer  the  greatest 
amount  of  coverage,  at  the  lowest  costs-per-thousand.  These  economical  rates  are  available 
in  either  paper,  without  combination,  to  fit  best  into  the  individual  marketing  needs  of  the 
advertiser. 

Cost-per-thousand  Households* 

IN  METROPOLITAN  CHICAGO 

Hased  on  a  1,000  line  ad  at  5,000  line  contract 
ratn~daily  newspapers 

CHICAGO’S  Chicago  Sun-  Daily  Sun-Times/ 

AMERICAN  Tribune  Times  News  News 

$1.84  $1.71  $1.91  $2.33  $2.01t 

tThie  c*Mt‘per-thouaand  aiuUabi*  o»iy  tn  foeve^  combinoltom. 

*Seu%paper  rvodrr*.  Soune:  Media  Fouwr. 


MILLINE  RATES 

Hased  on  total  circulation  and  5,000  lines 
o/  adcertising— daily  newspapers 

CHICAGO’S  Chicago  Sun-  Daily  Sun-Times/ 

AMERICAN  Tribune  Times  News  News 

$2.20  $2.23  $2.44  $2.&6  $2.25t 

MtUine  rate  avattoMe  aaiy  in  forced  combinattoa. 
Circu/atiOH  bate.  ABC  PuhtteKere'  SUMtemenU.  9  ItO  60, 


CHICAGO’S  American 


RETAIL  SURVEY 


Mi 


'3 


No  matter  how 
you  figure  them, 
this  one  of  the 
top  ten  markets 
is  different 

When  your  policy  or  budget 
limits  your  advertising  to  the 
nation’s  top  ten  markets,  close 
examination  must  be  made  of 
the  one  in  second  place . . . 
The  Los  Angeles-Long  Beach 
Metropolitan  Area . .  .  because 
Los  Angeles  newspapers  do 
not  cover  the  important  over 
half  million  people  in  the  Long 
Beach  part.  And  this  part  is 
big  enough  to  give  your  sales 
chart  a  healthy  upswing. 

So  remember.  No  Los  Angeles 
daily  newspaper  reaches  even 
1  out  of  11  Long  Beach  City 
Zone  families.  All  of  them  com¬ 
bined  (disregarding  possible 
duplication)  reach  less  than  1 
out  of  4  Long  Beach  homes. 
BUT  THE  LONG  BEACH  IN¬ 
DEPENDENT,  PRESS-TELEGRAM 
REACHES  ALMOST  7  OUT  OF 
10  HOMES. 

ASK  THE  RIDDER-JOHNS  MAN. 
HE  HAS  ALL  THE  DETAILS. 

Sources:  Sales  Management  Survey 
of  Buying  Power,  1960.  Audit  Bureau 
of  Circulations  report — 12  months 
ending  Mar.  31.  1960. 


Independent 


^rcs^s  telegram 


LONG  BEACH,  CALIFORNIA 
the  International  City 
NOW  OVER  Vi  MILLION  POPULATION 


Need  for  Creativity 
Stressed  by  Stores 


Chicago 

The  central  theme  of  speakers 
at  the  9th  Annual  Retail  Adver¬ 
tising  Conference  here  dealt 
with  new  need  for  individuality 
and  creativity. 

This  need  takes  several  forms. 
There  is  the  problem  of  each 
store  to  project  its  own  image 
and  no  other;  the  need  for  pro¬ 
fessional  advertising  people  to 
perfect  their  work;  and  the 
problem  of  attracting  young  and 
talented  people  to  retail  adver¬ 
tising,  and  of  giving  them  a 
chance  to  exercise  their  indi¬ 
vidual  talents. 

Be  Yourself 

Morey  Sostrin,  president  of 
Younker’s  a  Des  Moines  depart¬ 
ment  store,  took  a  dollar-and- 
cents  look  at  advertising  and 
came  up  with  some  of  the  very 
same  ideas  that  the  advertising 
men  have  been  propounding  all 
these  years. 

He  said  that  the  basis  of  all 
good  advertising  is  to  be  oneself. 
“You  can’t  be  all  things  to  all 
people,  so  be  yourself”. 

Mr.  Sostrin  said  that  “too 
often  we  run  an  ad  because  we 
j  had  one  last  year  at  this  time, 
or  the  store  across  the  street 
had  one,  or  business  is  bad  and 
;  T  need  an  ad’  or  ‘I’m  not  getting 
;  my  share  of  advertising’  .  .  .  I’m 
opposed  to  a  rigid,  inflexible 
budget.  Sure,  we  have  suggested 
space  for  each  department — but 
we  believe  in  giving  space  on  the 
basis  of  telling  the  story.” 

M.  Seklemian,  partner  in 
Seklemian  &  North,  agreed  with 
'  Mr.  Sostrin  in  that  “Too  much 
advertising  is  a  waste  of  money, 
run  only  because  the  buyer 
wants  an  ad.  A  store  and  what 


I  NEWS-JOURNAL 

Papers 

h  SELL 

n  DELAWARE 

N  ...  America’s  only 
single  state  market, 
where  buying  power 
zoomed  94% 
in  past  10  years! 

Confoct:  $tory»  Brooks  &  Finloy, 
Inc.  or  News-Journal  Papers* 
Wilmington,  Delawore 


it  stands  for  pulls — an  adver¬ 
tisement  does  not.” 

Basically,  Mr.  Seklemian 
feels,  “Advertising  does  not  sell 
merchandise.  Advertising  helps 
plant  an  idea;  make  up  a  mind; 
rationalize  and  justify  a  pur¬ 
chase.  It’s  a  reminder  that  you 
need  something.  But  it  does  not 
sell  merchandise. 

“An  ad  is  a  presentation  of 
selling  ideas.  The  more  convinc¬ 
ing  and  appealing  the  ideas,  the 
surer  we  are  that  a  sale  shall  be 
consummated.”  Mr.  Seklemian 
went  on  to  say  that  “An  ad 
without  news  and  without  any 
ideas  behind  it  is  no  good.” 


Discounts 

{Continued  from  page  18) 

very  practical,”  Mr.  Georgi 
added,  “we  are  sure  that  a  gen¬ 
eral  increase  would  result  only 
in  the  trading  of  dollars  for 
those  who  can  take  advantage 
of  the  new  discount  plans  and 
an  increase  in  cost  for  the  ad¬ 
vertiser  who  cannot  qualify  for 
the  discounts.  It  might  also  re¬ 
sult  in  less  advertising  for  the 
newspaper  and  more  for  their 
competitors.” 

Mr.  Georgi  urged  publishers 
to  proceed  with  caution  in 
launching  any  new  rate  struc¬ 
tures,  “lest  they  aggravate, 
rather  than  alle\iate,  their  own 
problems.”  He  said  that  rate  in¬ 
creases,  thinly  disguised,  might 
be  more  dangerous  than  ad¬ 
vantageous. 

“We  believe  that  any  new 
rate  plans  should  be  designed  so 
as  to  be  fair  and  equitable  to 
all  advertisers,  constructed  with 
the  needs  of  the  advertisers  in 
mind,  and  flexible  enough  to  ac¬ 
commodate  both  continuity  and 
volume  buying  with  equality,” 
Mr.  Georgi  said. 

“Let  all  advertisers  and 
agency  media  personnel  utter  a 
fervent  prayer  that  the  present 
rate  and  discount  furor  will  re¬ 
sult  in  some  standardization  of 
rates,  rather  than  the  hodge¬ 
podge  with  which  we  are  af¬ 
flicted  in  some  media,”  he  con¬ 
cluded. 

• 

Uni  vac  Names  Hoar 

Frederick  M.  Hoar  has  been 
named  director  of  advertising 
and  public  relations  for  the 
Univac  Division,  Sperry  Rand 
Corp. 


Pitzer  Named 
Jami&  Kelley 
Sales  Chief 

Effective  March  1,  Fred  W. 
Pitzer,  vicepresident,  will  be¬ 
come  national  sales  director  of 
Jann  &  Kelley,  Inc.,  newspaper 
representatives,  and  James  S. 
Wingate,  manager  of  J&K’s  San 
Francisco  office,  will  move  to 
managership  of  the  firm’s  Chi¬ 
cago  office,  according  to  a  joint 
announcement  this  week  by 
Henry  C.  Jann  and  Vincent  J. 
Kelley,  chairman  and  president 
respectively. 

Mr.  Pitzer,  who  will  operate 
out  of  New  York,  has  been  a 
J&K  vicepresident  for  some 
years.  In  assuming  manager¬ 
ship  of  the  Chicago  office,  Mr. 
Wingate  will  lessen  Mr.  Jann’s 
operational  responsibilities. 

Succeeding  Mr.  Wingate  as 
manager  of  J&K’s  San  Fran¬ 
cisco  office  will  be  Robert  D. 
Slate,  36,  formerly  with  Ward- 
Griflfith  Co.  and  before  that,  a 
member  of  Gilman,  Nicoll  4 
Ruthman  until  its  acquisition 
last  year  by  W-G  (E&P,  Dec. 
19,  ’59,  page  12).  Mr.  Wingate 
is  widely  known  in  Pacific  Coast 
advertising  circles,  having  man¬ 
aged  newspaper  representative 
offices  in  Los  Angeles  and  San 
Francisco. 

It  was  also  announced  that 
Frank  Carpenter,  vicepresident 
and  director,  and  Walter 
Stecher,  vicepresident,  will  con¬ 
tinue  in  their  sales  capacities  in 
Chicago.  Albert  Ketcham,  vice- 
president,  and  Stephen  F.  Need¬ 
ham,  J&K  secretary,  will  con¬ 
tinue  in  their  respective  capac¬ 
ities  in  the  New  York  office. 

Mr.  Pitzer  is  past  president  of 
the  New  York  Chapter  of  the 
American  Association  of  News¬ 
paper  Representatives  and  is 
currently  national  vicepresident 
of  AANR.  He  is  active  in  the 
AANR-Bureau  of  Advertising, 
ANPA,  National  Sales  Force  at 
1  both  sales  and  policy  levels. 

In  addition  to  offices  in  New 
^  York,  Chicago  and  San  Fran- 
^  cisco,  J&K  maintains  sales  of¬ 
fices  in  Detroit,  Kansas  City, 

(  and  Atlanta. 

• 

Heads  Bates  Research 

Dr.  Carl  H.  Rush  has  been 
appointed  vicepresident  and  di¬ 
rector  of  research  for  Ted  Bates 
&  Company,  Inc.  He  joined  the 
Bates  company  in  May,  1969 
i  and  was  elected  a  vricepresident 
;  in  the  research  department  and 
;  a  member  of  the  research  policy 
1  committee  in  November  of  last 
year. 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

ik  NEWSPRINT  SUPPLY  SEEN  ADEQUATE  THRU  ’65; 

IDLE  CAPACITY  UP  100,000  TONS  THIS  YEAR 

.  .  .  Newspapers  head  into  1961  with  excellent  prospects  for  adequate 
newsprint  supply  this  year  and  through  1965.  By  beginning  of  1962, 
margin  of  idle  capacity  being  carried  by  newsprint  producers  seems 
likely  to  increase  by  100,000  tons  to  whopping  1.3  million  tons.  At  least 
260,000  tons  more  of  new  capacity  is  expected  in  next  two  years. 

PUBLISHERS  PROVEN  PRETTY  GOOD  PROPHETS 

BY  1941  FORECASTS  ON  NEWSPAPER  TRENDS 

.  .  .  Review  of  20-year-old  symposium  of  publishers  reveals  they  fore¬ 
told  little  change  in  printing,  more  use  of  color,  competition  by  other 
media,  decline  in  number  of  newspapers  and  rising  circulation.  They 
missed  on  smaller  size  and  increased  number  of  pages. 

SPLICED  NEWSPRINT  STRONGER  THAN  ORIGINAL, 

LONG-TERM  RECORDS  OF  MAJOR  DAILY  SHOW 

.  .  .  Technicians  have  long  claimed  mill  splices  in  newsprint  are  about 
four  times  as  strong  as  an  unspliced  sheet.  Now  records  of  a  large 
daily  confirm  that  over  a  period  of  years  mill  splices  accounted  for  only 
eight  of  every  thousand  press  breaks. 

FOREST  SCIENTISTS  "DESIGNING”  NEW  TREE 

ESPECIALLY  FOR  NEWSPRINT  REQUIREMENTS 

.  .  .  Canadian  foresters  are  shaping  pattern  for  trees  of  future  on 
basis  of  cost  data  and  genetic  studies  now  being  assembled.  Ideal  spe¬ 
cifications:  70  feet  high,  12  inches  diameter,  minimum  taper,  few 
branches,  dense  w’ood. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  January  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  write: 


NEWSPRINT  INFORMATION  COMMIHEE 

150  East  42nd  Street  New  York  17,  N.  Y. 


AD  CAMPAIGNS 

Added  Papers  Tell 
Story  of  ‘Subtract’ 


Three  -  column,  full-length 
black-and-white  ads  (via  Knox 
Reeves,  Inc.)  will  be  used  by 
General  Mills  starting  in  Febru¬ 
ary  in  92  Atlantic  area  and  39 
Pacific  area  newspapers  to  in¬ 
troduce  “Subtract,”  its  new 
nutritionally-balanced  food  for 
weight  control. 

Ads  in  the  92  Atlantic  region 
dailies  will  make  47,600,000  con¬ 
sumer  impressions  while  those 
in  the  39  Pacific  seaboard  area 
papers  will  make  18,200,000 
consumer  impressions. 


radio,  television  and  curtailed 
newspaper  space,  Klamath  Basin 
Grade  A  Milk  Producers  Asso¬ 
ciation  voted  Jan.  17  to  return 
to  its  former  advertising  format 
and  almost  exclusive  use  of 
newspapers.  The  group’s  adver¬ 
tising  budget  has  been  in  the 
neighborhood  of  $10,000  a  year 
since  the  group  was  formed  in 
1951. 

Special  Supplement 
Sent  To  Newspapers 


E&P  Citation 

(Continued  from  page  19) 


ly  has  given  attention  to  the 
VW  campaign,  major  credit  for 
this  citation,  E&P  was  advised, 
must  be  given  to  Mr.  Krone,  art 
supervisor;  Dave  Reider,  copy 
supervisor;  and  Robert  Levin¬ 
son,  copywriter.  On  the  account 
side,  ci^it  belongs  to  Mr.  Rus- 
.sell  and  Edward  McNeilly,  ac¬ 
count  executive. 

Mr.  Krone  also  handles  the 
art  work  for  the  Polaroid  ad- 
v’ertising  campaign,  and  the 
Colombian  coffee  drive  that  has 
won  several  prizes,  including  an 
E&P  Citation.  Mr.  Reider,  who 
with  Mr.  Krone  has  just  been 
made  a  vicepresident,  super¬ 
vised  the  copy  for  EL  A1  Israel 
Airlines,  another  E&P  Citation 


$6  Million  New 
‘Biz’  at  Max  on 

Upwards  of  $6,000,000  in  new 
billings  for  1961  for  Maxon, 
Inc.,  Detroit  adverti.«ing  agency  ^ 
with  branch  offices  in  Xew  York, 
Chicago  and  Minneapolis,  wa* 
disclosed  this  week  by  Lou  R, 
Maxon,  president. 

General  Electric  Company,  a 
Maxon  client  in  many  divisions 
for  more  than  20  years,  has  re¬ 
aligned  the  advertising  account 
for  its  Housewares  and  Com¬ 
mercial  Equipment  Division  and 
Maxon  will  now  handle  the  vac¬ 
uum  cleaner  department.  In  the  ' 
realignment,  Maxon  was  also 
appointed  agency  for  G.  E.’s  au¬ 
tomatic  electric  blanket  and  fan 
department.  ' 

General  Electric  also  an- 


Subtract  is  a  measured  calorie 
food  product  which,  when  mixed 
with  a  glass  of  water,  can  be 
substituted  for  one,  two  or 
three  meals  a  day  in  a  dietary 
program.  It  comes  in  convenient 
foil  packets  each  containing  225 
calories. 

Back  to  Newspapers 

Klamath  Falls,  Ore. 

After  a  six  months  test  adver¬ 
tising  campaign  using  billboards. 


Nation’s  6th  largest  city-8th  fast¬ 
est  growing  metropolitan  popula- 
tion-and  also  America's  most 
compact  major  market!  Half  of 
Maryland's  families  live  within  a 
15-mile  radius  from  the  heart  of 
downtown-roughly  the  ABC  City 
Zone-where  an  estimated  92% 
of  Baltimore-area  retail  sales  are 
made.  Contact  this  compact  buy¬ 
ing  potential  best  with  the  Sun- 
papers.  88%  of  our  daily  circu¬ 
lation  (over  420,000)  and  more 
than  82%  of  our  Sunday  circula¬ 
tion  (over  319,000)  is  in  this  com¬ 
pact  City  Zone. 


National  Representatives; 
Cresmer  &  Woodward— New  York,  San 
Francisco,  Los  Angeles;  Scolaro, 
Meeker  &  Scott— Chicago,  Detroit 
Circulation  Figures; 

ABC  Publisher's  Statement  9/30/60 


House  Beautiful  magazine 
will  launch  a  special  program 
to  spur  consumer  interest  in 
home  btxilding  and  home  im¬ 
provement  in  Spring,  1961. 

The  program  will  include  the 
preparation  of  a  special  news¬ 
paper  supplement  on  New  Home 
Building  and  on  Home  Improve¬ 
ment  which  will  be  mailed  to 
1,500  newspapers.  It  is  designed 
to  stimulate  local  interest  in 
building. 

Planned  for  a  March  15th 
-  send-off,  the  program  also  in- 
I  eludes  a  special  kit  to  more  than 
I  5,000  key  dealers  in  the  build- 
I  ing  trades,  among  which  are 
'  1,750  builders  and  contractors 
'  and  3,500  building  supply 
:  dealers. 

• 

Receives  HIC  Award 

The  Cleveland  Press  Home 
I  Magazine  has  been  given  a  spe- 
I  cial  award  for  editorial  excel- 
:  lence  in  the  coverage  of  the 
home  improvement  market  from 
Home  Improvement  Council,  it 
was  announced  by  Edgar  V. 
Hall,  executive  director  of  HIC. 
I  The  award  was  made  to  James 
Chandler,  editor. 


When  you  want 
best  sales  results  in 
Cleveland y  Ohio .  .  .  just 
advertise  to  the  people 
who  buy  Va  of  all 
retail  goods! 

WRITE 

WIRE 

PHONE 

CLEVELAND 

Plain  Dealer 

Represented  by  Cresmer  &  Woodward 


winner. 

One  VW  ad  this  team  pro¬ 
duced  that  attracted  wide  atten¬ 
tion  used  a  full  newspaper  page. 
In  the  midst  of  a  sea  of  white 
space  a  tiny  cut  of  the  car  was 
placed.  Under  the  heading 
“Think  Small”,  the  copy  read: 

“The  Volkswagen  is  four  feet 
shorter  than  a  conventional  car, 
yet  has  as  much  leg  room  up 
front  as  many  big  cars.  18 
college  students  have  gotten 
into  a  sunroof  Volkswagen;  a 
tight  fit.  Mother,  father  and 
three  growing  kids  suit  it  nicely. 
So  does  regular  gas,  in  surpris¬ 
ingly  tiny  amounts.  The  VW 
uses  only  5  pints  of  oil  and  you 
can  forget  about  adding  any  be¬ 
tween  changes. 

“Volkswagen  spare  parts  are 
inexpensive.  The  Authorized 
Dealer  price  for  a  new  front 
fender  is  $21.75.  A  cylinder  with 
piston  rings,  $16.55.  The  nice 
thing  is,  they’re  seldom  needed. 

“Another  nice  thing;  a  new 
VW  is  $1,565.  Other  than  a  ra¬ 
dio  and  side  view  mirror,  that 
includes  everything  you’ll  need. 

“This  year  around  150,000 
Americans  will  think  small  and 
buy  VW  Sedans. 

“You  think  about  it,  too.  And 
while  you  have  it  in  mind,  come 
in  and  drive  one.” 

• 

Terre  Haute  Daily 
i  Adopting  C-I-D 

:  Terre  Haute,  Ind. 

The  Terre  Haute  Tribune- 
Star  will  adopt  the  Continuity- 
Impact-Discount  plan  effective 
March  1. 

!  Wood  Gageby,  national  adver- 
1  tising  manager,  emphasized  that 
I  in  adopting  C-I-D,  the  Tribune- 
Star  is  not  changfing  its  basic 
daily  rate,  effective  April  1, 
1959,  or  its  Sunday  rate,  effec¬ 
tive  Dec.  1,  1959. 


nounced  that  Maxon  has  been 
named  agency  of  record  for  G. 

E.’s  College  Quiz  Bowl  TV 
show. 

At  the  same  time,  McKesson 
&  Robbins,  Inc.,  announced  the 
appointment  of  the  Maxon 
Agency  to  handle  the  McKesson 
Laboratories  and  the  wholesale 
drug  department.  The  firm  man¬ 
ufactures  over  200  proprietary 
drug  products,  including  Bexel 
vitamins.  Tartan  Suntan  prep¬ 
arations  and  Yodora  deodorants. 

The  wholesale  division  serves 
some  38,000  retail  pharmacists. 

• 

L.  A.  Times  Tops 
Media  Records  List 

The  Los  Angeles  Times,  with  . 
80,356,751  lines,  led  the  list  of 
Top  10  dailies  in  total  advertis¬ 
ing  linage  carried  during  1960, 
according  to  final  figures  re¬ 
leased  this  week  by  Media  Rec¬ 
ords. 

The  New  York  Times  with 
61,922,811  lines,  and  the  Miomi  ^ 
Herald  with  59,879,423  lines, 
were  second  and  third  respe^ 
tively. 

Linage  in  the  remaining  seven  n 
newspapers  was  as  follows :  Chi¬ 
cago  Tribune,  56,365,279;  M'l- 
ivaukee  Journal,  56,142,596; 
Cleveland  Plain  Dealer,  51,614,- 
002;  Washington  Post,  45,390,- 
776;  New  Orleans  Times-Picor 
yune,  44,228,641 ;  Washington 
Star,  43,125,202;  and  the  Phoe¬ 
nix  (Ariz.)  Republic,  42,697,171. 

• 

Named  for  Weekly 

The  weekly  Newport  (N.  H.) 
Argus-Champion  has  appointed 
Ralph  R.  Mulligan  as  its  na¬ 
tional  advertising  representa¬ 
tive,  it  was  announced  this  wedc 
by  Edward  DeCourcy,  editor 
and  publisher. 
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The  shrinking  world  swells  opportunity  for  you  through  the 

CHICAGO  DAILY  NEWS  FOREIGN  SERVICE 

America's  most  distinguished  wire  service 


In  today’s  shrinking  world,  fast-breaking  news 
from  the  foreign  fronts  concerns  your  readers 
more  vitally  than  ever  before. 

But  the  isolated  day-by-day  dispatches  hold  less 
interest  than  they  should  for  many  of  your 
readers.  The  foreign  spot  news  often  seems  too 
technical,  too  dull  or  too  remote  to  the  man  on 
the  street,  his  wife,  or  the  youngster  you  must 
orient  toward  newspapers  today — your  market 
tomorrow. 

Since  1898,  sparking  interest  through  absorb¬ 
ing,  understandable  background  stories  has 
been  a  major  mission  of  the  Chicago  Daily 
News  Foreign  Service — an  assignment  at  which 
three  generations  of  great  editors  and  publish¬ 
ers  have  declared  it  unsurpassed. 

The  CDN  Foreign  Service  does  not  duplicate  the 
roles  of  the  AP  and  UPI.  It  augments  them  with 
superb  interpretive  stories  placing  the  spot  news 
in  perspective — exclusive  stories  not  available  to 
TV,  radio  or  any  competing  newspaper  in  your 
territory. 

In  addition,  CDN  reports  on  all  domestic  fronts 


where  interesting  news  is  breaking — in  Washing¬ 
ton,  the  United  Nations,  in  the  worlds  of  science, 
the  arts,  labor  and  sports. 

Every  day,  Monday  through  Saturday,  from 
fifteen  to  twenty  crisp,  thoroughly-edited 
stories  totaling  from  10,000  to  12,000  words 
move  out  by  teletype  from  6  AM  to  10  AM 
EST  over  a  nationwide  net  of  leased  wires. 
(Airmail  delivery  is  supplied  to  editors  who 
prefer  it.) 

Because  of  the  exclusive  nature  of  CDN  copy, 
much  of  it  remains  fresh  and  newsworthy  long 
after  the  original  newsbreak. 

Thus  the  Chicago  Daily  News  Foreign  Service 
offers  subscribing  editors  many  values: 

— Current  interpretive  reports  keyed  to  the 
day’s  news 

— A  backlog  of  absorbing  weekend  material 
— Complete  freedom  of  presentation,  enabling 
editors  to  use  reports  imaginatively  in  broad¬ 
ening  the  appeal  of  their  newspapers  without 
sacrificing  individuality  or  local  flavor 
— A  space  saver,  substituting  absorbing  round¬ 
up  stories  for  disjointed  news  dispatches. 
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The  Chicago  Daily  News  Foreign  Service  can  help  you.  Turn  the 
page  to  see  how  and  why — then  wire  today  for  samples  and  terms! 


How  Chicago  Daily  News  Foreig'n  Service 
Helps  You  To  Stimulate  Reader  Interest 


To  bring  the  foreign  news  to  life  two  techniques  have  been 
perfected  by  editors  of  the  distinguished  Chicago  Daily  News 
Foreign  Service: 

1.  Seasoned  correspondents  are  moved  where  the  big  foreign 
news  is  being  made — before  it  is  made — to  provide  perspec¬ 
tive  through  background  and  recap  stories.  These  give 
highlights  and  sidelights  on  the  area,  the  people,  the 
protagonists.  They  lecall  what  has  gone  before  and  stimu¬ 
late  interest  in  what  will  follow. 

2.  Wherever  possible  the  background  is  presented  in  the  one 
way  most  likely  to  capture  the  interest  of  your  readers — 
in  terms  of  the  experience  of  an  individual,  rather  than 
the  entire  populace. 

The  massive  circulations  of  the  interpretive  weekly  news 
magazines  indicate  the  demand  for  background  informa¬ 
tion  presented  in  this  manner.  It  is  a  field  no  newspaper 
publisher  or  editor  can  afford  to  neglect. 

These  techniques  pioneered  by  CDN  work  brilliantly  in  add¬ 
ing  to  the  appeal  of  client  newspapers.  Subscribe  to  the  Daily 
News  Foreign  Service — put  these  appeals  to  work  for  you! 


Make  The  Significant  News  Interesting 
To  Your  Readers  With  These  CDN  By  liners 


Foreign  correspondents  and  members  of  the  Washington  bureau: 

Judy  Barden  Paul  Ghali  David  M.  Nichol 

Keyes  Beech  Smith  Hempstone  Albert  Ravenholt 

Linda  Beech  Peter  Lisagor  Gerald  Robichaud 

Charlotte  Ebener  James  McCartney  William  H.  Stoneman 

Frank  Flaherty  William  A.  McGaffin  George  Weller 

Milt  Freudenheim  Richard  Scott  Mowrer 


Among  staff  byliners  covering  labor,  science,  industry,  sports,  women’s  news  and  travel: 


Van  Allen  Bradley 
John  P.  Carmichael 
Bob  Cary 

Charles  B.  Cleveland 
Bill  Furlong 
Richard  T.  Griffin 


Robert  Gruenberg 
Ed  Kandlik 
Robert  M.  Lewin 
Lucia  Lewis 
M.  W.  Newman 
Nick  Shuman 


John  Justin  Smith 
Arthur  J.  Snider 
George  Thiem 
Terry  Turner 
Lois  Wille 
Peg  Zwecker 


These  Client  Newspapers  Feature 
the  Distinguished  CDN  Foreign  Service 


Akron  Beacon  Journal 
Beaumont  Journal 
Binghamton  Press 
Boston  Globe 
Buffalo  Evening  News 
Charlotte  Observer 
Cleveland  Press 
Corpus  Christ!  Caller-Times 
Des  Moines  Register  &  Tribune 
Detroit  Free  Press 
Elkhart  Truth 
Fargo  Forum 

Fort  Worth  Star-Telegram 
Hackensack  Evening  Record 
Harrisburg  Patriot-News 
Honolulu  Star-Bulletin 
Houston  Chronicle 
Huntsville  Times 
Indianapolis  Times 
Jamaica  Long  Island  Press 


Lincoln  Journal 
Los  Angeles  Mirror-News 
Memphis  Commercial  Appeal 
Miami  Herald 

Minneapolis  Star  &  Tribune 

Newark  Star-Ledger 

New  Orleans  Times-Picayune 

Oakland  Tribune 

Oklahoma  City 

Oklahoman  and  Times 

Passaic  Herald-News 

Philadelphia  Inquirer 

Pittsburgh  Press 

Portland  Oregonian 

Rochester  Times-Union 

St.  Louis  Post-Dispatch 

Salt  Lake  Tribune 

San  Antonio  News  and  Express 

Seattle  Times 

Syracuse  Post-Standard 


Toledo  Blade 
Trenton  Times 

Washington  Post  &  Times-Herald 
Watertown  Times 
Westchester  Group 
Mamaroneck  Times 
Mount  Vernon  Argus 
New  Rochelle  Standard-Star 
Nyack  Journal  News 
Ossining  Citizen  Register 
Port  Chester  Item 
Tarrytown  News 
White  Plains  Reporter-Dispatch 
Yonkers  Herald  Statesman 
Youngstown  Vindicator 

CANADA 
Edmonton  Journal 
Toronto  Star 
Vancouver  Sun 

JAPAN 

Tokyo  Shimbun 


Subscribing  editors  are  kept  posted  on  CDN  plans,  foreign  newsbreaks  to  watch 
for,  and  related  information  through  a  quarterly  report.  This  also  includes 
examples  of  creative  or  unusual  ways  editors  are  using  CDN  material  to  produce 
newspapers  with  breadth  of  interest  without  sacrifice  of  individuality. 


Add  to  the  appeal  of  your  newspaper  through  the 

CHICAGO  DAILY  NEWS  FOREIGN  SERVICE 


*\Makes  Significant  News  Interesting"' 


Canadian  Admen  Swap 
Wide  Range  of  Ideas 

By  (ieorjie  A.  Brundenhiir^ 

averuKiiiK  a  full  past'  weekly 


NATIONAL  SALES  FORCE  EXHIBIT— Charles  B.  Lord  (left),  advertising 
director  of  the  Indianapolis  (Ind.)  Star  News  and  vice  chairman  of  the 
Plans  Committee  of  the  Bureau  of  Advertising,  ANPA,  and  Thomas 
Sinding,  vicepresident  of  Johnson,  Kent,  Gavin  and  Sinding,  and  presi¬ 
dent  of  the  American  Association  of  Newspaper  Representatives,  look 
over  special  eihibit  of  the  National  Sales  Force  of  the  AANR-Bureau 
during  NAEA  Chicago  meeting.  Exhibit  consisted  of  photos  of  the  136 
AANR-Bureau  representatives  on  the  National  Sales  Force.  Also  featured 
was  AANR's  new  symbol. 


(’IIU’AUO 

Fre-i)laniiin}j  is  the  key  to 
promoting  retail  eveiit.s  for 
“plu.s”  liruifre,  William  Uos.s, 
i'htitlutm  (Out.)  Ihtilji  .Vew.s, 
told  an  idea  panel  comprised  of 
Canadian  advertising  executives 
at  the  recent  N.4E.4  meetins: 
here. 

He  showed  just  one  examitle, 
Mother’s  Day,  citinK  this  as  a 
typical  merchandising  event.  He 
said  the  News  has  huilt  up 
Mother’s  Day  promotion  from 
20,000  lines  in  1027  to  over 
120,000  lines  in  1900.  .\  Hip 
chart  presentation  to  retailers 
hails  Mother’s  Day  as  a  “second 
(’hri.stmas  for  alert  retailers.” 

Allan  B.  Wilpar,  Montrcdl 
(Quebec)  (idzette,  otfered  some 
do’s  and  don’ts  on  how  to  make 
special  sections  i)ay  off.  “One 
thins  we  have  learned  positively 
is  not  to  touch  a  section  unless 
it  is  a  natural,”  he  said.  “First 
of  all,  we  expect  them  to  buy  the 
front  past*,  preferably  in  color. 
We  are  usually  able  to  show  the 
prospect  that  his  copy  should  be 
institutional  in  nature  to  lead 
into  the  section.  If  the  prospect 
is  not  willing  to  buy  a  pape,  we 
seldom  consider  a  .section.” 

As  to  the  ratio  of  advertisins 
to  editorial  content,  Mr.  Wilpar 
said  it  can  s<>  low  as  r>r)-.‘]r), 
if  the  section  is  soins  to  be 
supported  principally  by  fjoneral 
advertisers.  “On  the  other  hand, 
if  it  will  be  composed  mainly  of 
retail  advertisers,  then  you  must 
have  a  much  hif^her  content 
of  advertising:  to  make  it 
profitable,”  he  said. 

.'supermarket  Builds  .Sales 

Jim  C.  Anderson,  Kitchcncr- 
Waterloo  (Ont. )  Record,  told 
how  an  independent  super¬ 
market,  HiWay,  has  built  up  its 
sales  volume  annually  since 
1952  through  the  use  of  news¬ 
paper  ads  on  a  weekly  basis. 
Sales  increased  from  $15,000  a 
week  in  1953  to  ov'er  $100,000 
a  week  by  the  end  of  1959. 

“These  people  are  now  very 
big  advertisers,”  said  Mr. 
Anderson.  “Linage  in  1960 
amounted  to  over  225,000  and  a 
good  70%  of  this  was  in  color. 
Yes,  they  believe  in  color;  so 
much  so  that  we  subscribed  to 
the  Milwaukee  Jourtial  Color 
Service  for  them  in  September, 
1958.” 

HiWay  Market  has  extended 
its  weekly  advertising  to  the 
nearby  cities  of  Galt  and  Guelph, 
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in  each  of  the  local  papers,  a 
total  of  some  -150,000  lines  of 
newspaper  adv'ertising  in  19f50. 
“With  the  oiiening  of  a  new 
super-highway  near  Kitchener, 
this  suiiermarket  intends  jilacing 
copy  in  every  daily  within  an 
hour’s  drive  of  Kitchener,  and 
are  looking  forward  to  hitting 
a  $10,000,000  a  year  turnover,” 
.said  Mr.  Anderson. 

Aid  lu  l^liuppiiia  Ccult‘r> 

Newspapers  can  also  sell  for 
shopping  centers,  according  to 
Douglas  L.  Began,  Hamilton 
(Ont.)  Spectator.  The  Greater 
Hamilton  Shopping  Center  ran 
ju.st  over  5,000,000  lines  in  the 
Spectator  last  year  and  has 
used  better  than  20,000,000  lines 
in  that  paper  during  the  past 
six  years.  Mr.  Began  offered  a 
five-point  “prescription”  for 
remiunerative  relations  with  a 
shopping  center:  (1)  need  an 
aggressiv'e  on-the-job  local  man¬ 
ager  to  coordinate  the  activities 
of  the  individual  stores;  (2)  a 
year-long  .sales  promotion  calen¬ 
dar;  (3)  give  editorial  support 
to  ad  sections  under  strict  policy 
ground  rules;  (4)  spend  time 
at  the  shopping  center  to  over¬ 
come  the  inferiority  complex 
often  brought  on  by  the  giant 
downtown  stores;  (5)  offer 
ideas,  such  as  lK)at  shows,  car 
shows,  band  concerts,  etc.,  that 
hel))  bring  crowds.  “You  might 
not  sell  specific  linage  for  an 
event,”  said  Mr.  Began,  “but  it’s 
important  to  bav’e  the  individual 
merchants  feel  the  jtajjer  works 
for  them.” 

Hjw  the  London  (Ont.)  Free 
PrcKK  has  helped  revitalize 
London’s  downtown  area  was 
told  by  James  .Alexander,  whose 
paper  helped  organize  Down¬ 
town  London  .Association  and 
promoted  it  with  a  weekly  page, 
emphasizing  advantages  of 
downtown  shopi)ing.  .After  run¬ 
ning  the  full-page  ad  for  more 
than  two  years,  the  committee 
.stagetl  an  ad-writing  contest, 
stressing  the  benefits  of  shopping 
in  Downtown  London.  “Our 
efforts  to  help  downtown  re¬ 
tailers  help  themselves  have  paid 
rich  dividends,”  declared  Mr. 
Alexander. 

.At  another  panel  .session, 
Bussell  W.  Young,  Seattle 
(Wash.)  Timee,  explained  how 
colored  newsprint  stock  not  only 
helps  drug  and  other  retail 


chains  build  store  traffic,  but 
also  “ties  up”  the  adverti.ser’s 
budget.  .A  drug  chain,  which 
formerly  scattered  its  adver¬ 
tising  shots,  has  been  .sold  on 
the  u.se  of  24  of  these  two-page 
colore<l  slip  sheets — two  a  month 
for  12  months,  he  said.  Mr. 
Young  credited  Sears  wdth 
pioneering  the  use  of  colore<l 
stock  in  Seattle.  Coloretl  slij) 
sheets  are  available  to  adver¬ 
tisers  only  on  Monday,  Tuesday 
and  Friday  when  straight  press 
runs  are  api>lied.  The  colored 
slip  sheets  run  between  sections, 
generally  betw’een  the  last  two 
sections. 

Eric  G.  Johanson,  Piiehlo 
(Colo.)  Star-Jounial  and  Chief¬ 
tain,  explained  how  an 
individualized  l)ook,  introducing 
each  new  car  dealer  in  Pueblo 
to  agency  account  executives, 
has  proved  to  be  a  good  market 
story  for  that  area.  “Frankly, 
we  cannot  say  how  much  actual 
linage  resulted  from  these 
presentations,  but  we  feel  the 
material  helped  our  publisher’s 
representative  in  his  job  of 
getting  the  kind  of  consideration 
we  want  for  our  market  when 
schedules  are  being  .set  up,”  he 
said. 

Cunibatiiig  Circulars 

Bobert  Sprague,  (Ore.) 

Stateeman-Journal,  told  how  29 
dailies  in  that  state  united  to 
prepare  a  newspaper  sales  tool 
to  offset  the  growing  use  of 
circulars  by  certain  chain  stores. 
Describing  the  program  as  an 
exercise  in  total  newspaper 
teamwork,  Mr.  Sprague  said  the 
presentation,  although  designed 
for  a  specific  account  problem, 
is  now  being  modified  into  a 
general  purpose  tool  for  a 
frontal  assault  on  circulars 
wherever  they  become  a  problem. 

B.  E.  Bell,  ircMn((7/cc 


(Wash.)  ir<>/7</,  explainetl  how 
“Meet  Your  Candidates”  24-page 
tabloid  .section  not  only  produced 
a  79. (i  i)er  cent  gain  in  iK)liticai 
advertising,  but  also  proved  to 
l)e  popular  ready-made  reference 
guide  for  voters.  Offering  each 
candidate  a  free  one-column 
cut  and  250  words  covering 
biographical  <lata,  the  World 
provided  ideal  supporting  edi¬ 
torial  climate  for  political  ads. 
As  a  re.sult  46  of  the  116 
candidates  placed  a  total  of 
1,092  inches  of  jjaid  advertising 
in  that  one  issue. 

• 

Shell  uf  (^nada 
Heavy  en  Frequeiiey 

Montrkai. 

Shell  Oil  Company  of  Cana¬ 
da’s  newspaper  advertising  plan 
for  this  year  will  set  a  record 
in  the  high  frequency  use  of 
full-page  and  near  full-page  ads 
for  a  branded  jjroduct. 

In  many  areas  of  Canada 
full-page  ads  will  appear  every 
week  for  a  full  year,  and  accord¬ 
ing  to  W.M.V.  .Ash,  president  of 
Shell  of  Canada  “we  will  reach 
the  motorists  and  interest  them 
through  daily  newspapers.” 

The  Shell  advertising  agency 
is  Ogilvy,  Benson  and  Mather, 
Ltd. 

The  scoj)e  of  the  campaign  is 
lK)ld.  Planned  .schedule  range 
from  an  annual  total  of  30,000 
lines  to  130,000  lines. 

• 

Furliiiu  .Appointed 

John  B.  Fortino,  one-time 
space  salesman  with  American 
Weekly  and  a  market  research 
analyst  with  the  Chicago  Amer¬ 
ican,  has  been  named  a  district 
sales  representative  for  Zenith 
Sales  Corp.,  a  subsidiary  of 
Zenith  Radio  Corp.  Prior  to 
joining  Zenith  in  1958,  Mr.  For¬ 
tino  was  with  Magnavox  Co. 

February  4,  1961 


EDITOR  ac  PUBLISHER  for 


Will  your  new  car  hare 

all  these  yood  thinys? 


Only  the  1961  cars  from 


Chrysler  Corporation  offer  all 
these  features  right  now 


WTnibodg 
1'omMtrmrtlom 
Mmrrommlm  tfow 
irlth 

anil  rxtra  tipar^. 

Because  it's  a  welded 
unit.  Unibody  helps  ban¬ 
ish  squeaks  and  rattles 
by  eliminating  joints  that 
could  loosen  and  get  noisy 
. . .  opens  up  extra  inches 
of  stretch-out  room  inside 
by  shaving  excess  bulk. 


Amazing  nfir  Allfrnalor 
makvM  baltfrifM  lamt  longer. 

Battery  stays  charged  even  when  engine’s 
idling  with  radio  and  heater  on.  New  Alter¬ 
nator  means  faster  cold-weather  starts, 
longer  battery  life. 


Tarmion-Alr«  Hldi^—irhg  «>.t> 
p^rlm  rail  thrur  Amrrira^m  brm! 
mail  ram.  No  dip,  no  squat,  no  sway,  with 
Torsion-Aire.  Unique  combination  of  torsion 
bars  up  front,  leaf  springs  in  back  holds  the 
car  steady  as  you  go— even  on  rough  roads, 
railroad  tracks,  tight  curves. 


Farlarg-bnill  air  mnditloning 
arallabir  for  rrrrg  rar.  From  com¬ 
pact  Valiant  to  luxurious  Imperial,  this  is  air 
conditioning  built  especially  for  these  cars  by 
Chrysler  Corporation’s  famous  Airtemp  Divi¬ 
sion,  not  by  outside  contractors. 


Car  bodies  are  soaked  seven  times  in  special 
cleaning  and  rust  preventive  solutions  to  guard 
metal  from  the  inside  out.  Your  1961  Chrysler 
Corporation  car  will  keep  its  good  looks— and 
higher  resale  value— for  years. 


Srrrn  noakingm  gaard 
againtti  rnml. 


raakbattom 
rontrolm 
make  driv 
ing  more 
effortlenm 
than  ever, 

A  flick  of  your  fin* 
ger  puts  our  3* 
speedTorqueFlite 
transmission  to 
work.  Available 
in  every  modei. 


Yon  ran  lork  all  doom  from  the 
drIrer’H  neat,  automat  Irallg, 

Just  press  the  switch  on  the  dash  and  all 
doors,  back  and  front,  lock  automatically. 
And  they  stay  locked,  until  you  want  them 
open.  A  wonderful  family  option. 


20%  more  go,  1.1% 
leitm  gam—irlth  the  neu> 
iironomg-Slant  Six, 

This  new  engine  squeezes  more 
power  out  of  less  gas  than  any 
six  we’ve  ever  had  before.  15% 
less,  infact.  AvailableinF*lymouth, 
Valiant,  Dart  and  Lancer. 


Chrysler  Corporation 

Serving  America's  new  quest  for  quality 


KANSAS 

NEWSPAPER 

Group 


TOPEKA 

Capital-lournal 


ENABLES  ADVERTISERS  TO: 

1 .  Readily  evaluate  as  a  unit  3  important  Kansas  marketing  areas,  now  unified  as  a  single  MAJOR  market. 

2.  It  integrates  2/3rds  of  Kansas— 70  Counties  —  into  the  State’s  largest  market. 

3.  It  provides  with  facility,  deep  vertical  and  effective  state-wide  coverage,  in  a  market  of  860,000  total 
population— 434,000  Urban  population  in  37  Urban  places— otherwise  insulated  from  outside  influence  of 
major  newspapers . . .  See  coverage  Map  and  coverage  Box  Score  to  right. 

Group  Order  Discount  — Frequency  Discounts 

Discount  Range  — 10%  Minimum,  28%  Maximum  — See  Rate  Card  Below 

- RATE  CARD,  DAILY  OR  SUNDAY— EFFECTIVE  FEBRUARY  1,  1961 - 

Total  of  Individual  Ad  Rates  —  3  Newspapers — $.81  per  line 
GROUP  PURCHASE  DISCOUNT  — 10%  (approx.)  $.73  per  line 

Frequency  Bracket  Discounts  —  (From  Group  Rate,  $.73  per  line) 


AD  SIZE 

5x 

lOx 

20x 

30x 

40x 

50x 

100  lines 

1% 

2%  ' 

4% 

6% 

8% 

10% 

300  lines 

2% 

4% 

6% 

8% 

10% 

12% 

600  lines 

3% 

6% 

8% 

10% 

12% 

14% 

1000  lines 

4% 

7% 

10% 

12% 

14% 

16% 

1 500  lines  to  a  page 

5% 

8% 

12% 

14% 

16% 

18% 

Full  Page 

7% 

10% 

14% 

16% 

18% 

20% 

One  Order- One  Invoice -One  Representative 


ANSA5 


NEWSPAPER 


ROUP 


TOPEKA 

CAPITAL-JOURNAL 
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HUTCHINSON 

NEWS 


SALINA 

JOURNAL 


Newspaper  Market  Package 
of  Major  Sales  Importance 


HUTCHINSON 
il  News 


SALINA 

Journal 


Kansas  Newspaper  Group  Market  — 70  Counties  — Red  Shaded  Area 
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70  COUNTY  AREA-Coveroge  Box  Score 
KANSAS  GROUP 


26  Counties 
22  Counties 
22  Counties 


70  Counties 


60%  to  100%  Coverage 
40%  to  59%  Coverage 
20%  to  39%  Coverage 


63%  Overall 


70  COUNTY 

AREA 

All  Major  Newspaper  Coverage 

CirciilatiM  %  Ceviratt 

Kansas  Group,  (Daily) 

164,000 

63% 

Wichita  Eagle  Beacon,  M.  &  E. 

17,800  (est.) 

7% 

Kansas  City  Mo.  Star  (Daily)* 

12,300 

5% 

Kansas  City  Mo.  Star  (Sunday) 

•“Twice  Diily" 

15,000 

6% 

«IANN  &  KELLEY,  inc. 

NEW  YORK  •  CHICAGO  •  KANSAS  CITY  •  DETROIT  •  SAN  FRANCISCO  •  LOS  ANGELES  •  ATLANTA 


CIRCULATION  177,000 


JOLRNALISM  EDLCATION 


Merit  Scholar  List 
Used  for  Recruiting 


Plans  for  helping  the  accred¬ 
ited  journalism  schools  to  find 
high  school  seniors  who  are 
interested  in  journalism  careers 
were  announced  this  week  by 
Herbert  Brucker,  president  of 
the  American  Council  on 
Education  for  Journalism  and 
editor  of  the  Hartford  (Conn.) 
Couravt. 

Mr.  Brucker  .said  the  program 
is  made  possible  through  the 
cooperation  of  the  National 
Merit  Scholarship  Corporation. 
As  the  first  step,  the  47 
accredited  schools  are  being 
offered  a  list  containing  the 
names  of  9r)0  top-scoring  high- 
school  seniors  who,  in  the 
National  Merit  Scholarship 
Competition,  have  indicated  an 
interest  in  entering  journalism. 

It  is  expected  that  later  lists 
will  carry  an  additional  200  to 
400  more  names,  he  said. 

“While  the  number  of  Nation¬ 
al  Merit  Scholarships  is  of 
necessity  limited,”  Mr.  Brucker 
said,  “the  experience  of  the 
National  Merit  Scholarship 
Corporation  has  shown  that 
many  of  the  fine  college  pros¬ 
pects  who  do  not  receive 
National  Merit  Scholarships  do 
qualify  for  financial  aid  from 
other  sources. 

“By  making  known  to  the 
journalism  schools  the  names  of 
these  students,  we  hope  that 
some  will  receive  financial  aid 
directly  from  .some  of  the  univer¬ 
sities  involved,  and  that  all  will 
become  acquainted  with  the 
programs  offered  by  accredited 
journalism  schools.” 

The  Merit  Program,  in  its 
fifth  year,  is  supported  by  grants 
from  individuals  and  from 
business  and  industry.  In  the 
196()-(;i  program  more  than 
15,000  high  schools  are  partici¬ 
pating.  Last  year,  1,008  students 
were  offered  Merit  scholarships. 


to  each  school  of  journalism  to 
determine  the  use  it  will  make 
of  the  lists  furnished  it.  He 
added  that  interviews  with  high 
school  students  showed  that 
many  were  “woefully  misin¬ 
formed”  as  to  the  type  and 
number  of  jobs  in  journalism 
which  are  available. 

“Some  high  .school  .students 
have  the  impre.ssion  that  jobs  in 
journalism  are  scarce,  that 
salaries  are  low,  and  that 
working  conditions  are  inferior. 


years  in  length.  Since  Point  Park 
operates  on  a  trimester  basis, 
the  students  will  receive  the 
wjuivalent  of  three  academic 
years  in  a  traditional  college. 

Dr.  Finkelhor  said,  a  com¬ 
mittee  of  educators,  journalists 
and  experts  in  communications 
in  the  Pittsburgh  area  is  to  be 
appointed  as  an  advisory  group 
in  the  creation  and  development 
of  curriculum  and  field  activity. 

The  school  will  open  officially 
Sept.  1,  but  courses  will  be 
offered  on  an  evening  basis 
starting  April  1. 

The  School  of  Journalism  and 
Communications  will  have  three 
major  areas  of  concentration: 
1,  a  program  in  journalism  and 
news  writing;  2,  a  program  of 
television  and  radio,  and  3,  a 
program  of  advertising  and 


will  also  continue  Ins  weekly 
column. 


Dr.  Fine  is  a  native  of 
Attleboro,  Mass.,  where  he  wag 
reared  on  a  farm.  He  took  his 
undergraduate  degree  at  the 
University  of  Rhode  Island, 
majoring  in  Agriculture.  Re 
received  a  Master  of  Science 
degree  in  Journalism  from  the 
Columbia  University  School  of 
Journalism. 


Starting  Salaries 
$7  a  Week  Higher 


Iowa  City,  la. 

19150  graduates  of  the  Uni¬ 
versity  of  Iowa  School  of  Jour¬ 
nalism  averaged  alwut  $7  more 
per  week  in  starting  salaries 
than  journalism  school  gradu¬ 
ates  elsewhere.  A  survey  just 


he  said.  “As  in  any  career,  some  public  relations.  Dr.  Finkelhor  completed  by  the  school’s  job 


jobs  in  journalism  are  better 
than  others.  But  my  own  obser¬ 
vation  is  that  for  the  qualified 
young  person  there  are  still 
outstanding  opportunities  today 
in  journalism,  salaries  are 
competitive  and  steadily  in¬ 
proving,  and  working  conditions 
compare  favorably  with  those  in 
other  fields.” 

The  initial  list  that  is  being 
circulated  to  the  journalism 
schools  contains  the  names  of 
high  school  seniors  from  46 
.states  and  the  District  of 
Columbia.  New  York  leads  the 
list  with  160  names,  followed  by 
Illinois,  73  names,  and  Cali¬ 
fornia,  62  names. 

Mr.  Brucker  said  the  list 
points  up  one  problem  faced  by 
many  journalism  schools — a 
shortage  of  male  .students.  Of 
the  950  names  on  the  list, 
approximately  40  percent  are 
men. 


Jr.  College  J School 
ISames  Fine  As  Dean 


Woefully  Misinfuriiied 


The  list  being  sent  to  the 
journalism  schools  was  compiled 
by  Northwestern  University’s 
Medill  School  of  Journalism 
from  information  supplied  by 
the  National  Merit  Scholarship 
Corporation’s  headquarters  in 
Evanston.  Dean  I.  W.  Cole  of 
Medill,  an  educator  member  of 
the  American  Council  on  Educa¬ 
tion  for  Journalism,  took  the 
initiative  in  arranging  this  plan 
of  recruiting  students  for 
journalism. 

Mr.  Brucker  said  that  it  is  up 


PlTTSBIRGH 

Dr.  Benjamin  Fine,  a  former 
education  editor  of  the  New 
York  Tirneit,  has  become  Dean 
of  the  newly  established  School 
of  Journalism  and  Communica¬ 
tions  at  the  Point  Park  Junior 
College  here.  He  is  currently 
education  editor  of  the  North 
.American  Newspaper  Alliance. 

Point  Park  Junior  College,  the 
first  junior  college  in  Western 
Pennsylvania,  is  a  non-profit 
institution,  chartered  by  the 
Commonwealth  of  Pennsylvania 
to  award  Associate  in  Arts  and 
Associate  in  Science  degrees. 

According  to  Dr.  Dorothy  C. 
Finkelhor,  president  of  Point 
Park,  Dr.  Fine’s  talents  will  be 
utilized  to  develop  a  program 
that  will  meet  the  present  day 
needs  of  students  who  are 
interested  in  journalism  as  a 
career.  The  program  will  be  two 


said  practicing  newspapermen 
and  television  authorities  will 
be  included  on  the  faculty. 

High  school  graduates  are 
eligible  for  admission.  The 
students  who  successfully  com¬ 
plete  their  work  will  receiv’e  the 
Associate  in  Arts  degree. 

The  work-study  plan,  popu¬ 
larized  by  Antioch  College,  will 
be  available  for  journalism 
students.  They  will  attend  the 
regular  classes  during  the 
September  and  January  tri¬ 
mesters,  but  will  work  on  a 
newspaper,  in  radio  or  television 
or  with  an  advertising  agency 
or  public  relations  office,  during 
one  of  the  trimesters. 

Dr.  Fine  has  an  earned  doctor 
of  philosophy  degree  in  educa¬ 
tion  from  Columbia  University, 
and  holds  eight  honorary 
degrees. 

He  has  been  active  in  educa¬ 
tional  and  journalistic  endeavors 
for  25  years.  He  joinetl  the  New 
York  Times  as  a  school  reporter 
in  1937  and  became  its  education 
editor  in  1941.  He  left  in  1958 
to  help  set  up  the  Ford  Founda¬ 
tion’s  teacher  training  program 
at  the  Graduate  School  of 
Education  in  New  York  City.  He 
resigned  in  1960  to  become 
education  editor  of  the  North 
American  Newspaper  Alliance. 


placement  office  al.so  indicated 
higher  salaries  for  a  .Master  of 
Arts  degree,  men  averaged  more 
pay  than  women,  and  non-news¬ 
paper  jobs  usually  paid  more  to 
the  beginner  wdth  a  professional 
communications  background 
than  jobs  in  the  daily  press. 

The  survey  revealed  that  the 
average  starting  salary  of  jour¬ 
nalism  graduates  in  Februarj’, 
June,  and  August  1960  was  $92 
per  week.  The  most  recent  na¬ 
tional  surv’ey  showed  that  their 
1960  journalism  school  gradu¬ 
ates  averaged  $85.10  per  week 
in  .starting  salaries. 


J'SrhoIarsliip  Plan 
Makes  Career  Bi»l 


Seattle 

The  Seattle  Timeit  will  spon- 
.sor  an  annual  journalism  ban¬ 
quet  and  scholarship  program  to 
interest  high-.school  pupils 
newspaper  careers. 

One  male  student  in  Western 
Washington  will  be  selected  for 
the  $750  scholarship  each  year. 
The  aw’ard  is  renewable  each 
year  for  a  four-year  period  for 
satisfactory  completion  of  stud¬ 
ies  at  an  accredited  .school  of 
journalism. 


Newspaper  Fund  Aids 


Dr.  Fine  wrote  the  series  of  Reporting  in  Depth 


articles  on  the  teaching  of 
American  History  in  the  schools 
and  colleges  of  the  United  States 
that  won  the  1944  Pulitzer  prize 
for  the  New  York  Times  “for 
the  most  distinguished  and 
meritorious  public  service 
rendered  by  an  American  news¬ 
paper  during  the  year.”  Dr.  Fine 
is  also  the  author  of  more  than 
15  books  on  education  and 
journalism. 

Dr.  Fine’s  recent  book,  “How 
to  be  Accepted  by  the  College  of 
Your  Choice,”  will  be  syndicated 
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Lincoln,  Nebr. 

The  Newspaper  Fund  has 
granted  the  School  of  Journal¬ 
ism  at  the  University  of  Ne¬ 
braska  $6,000  for  study  and  de¬ 
velopment  of  advanced  courses 
in  news  gathering  and  writini? 
—  particularly  where  the  depth 
apnroach  is  involved. 

The  first  expenditure  involves 
student  expenses  for  doing 
depth  news  stories  of  concern  to 
Nebraska  and  the  Midwest.  One 
of  these  is  a  series  on  taxation. 
Other  stories  deal  with  the  farm 


in  seven  installments  by  the  Bell  surplus  and  profile  of  nationally 
Syndicate  starting  Feb.  6.  He  known  Midwesterners. 
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Newsprint  Mill 
Started  in  B.C. 

Montreal 

British  Columbia  Forest  Prod¬ 
ucts,  Ltd.,  V'ancouver,  announced 
it  plans  to  begin  work  imme¬ 
diately  on  construction  of  a 
newsprint  mill  at  Crofton,  B.C., 
with  a  capacity  of  B50  tons  a 
day. 

C.  D.  Dickey,  president,  said 
the  mill  would  be  located  adja¬ 
cent  to  the  company’s  pulp  mill 
and  would  cost  approximately 
$25  million. 

This  will  be  the  company’s 
first  venture  in  the  manufacture 
of  newsprint. 

Mr.  Dickey  said  that  while  the 
company’s  studies  indicate  pres¬ 
ent  newsprint  facilities  of  the 
industry’  are  adequate  for  the 
current  level  of  consumption, 
forecasts  indicate  demand  for  I 
newsprint  will  increase  steadily 
in  the  next  few  years  to  the 
point  where  directors  feel  there 
will  lie  a  ready  market  for  the 
production  when  the  newsprint 
mill  starts  up  in  1%4. 

E.  P.  Taylor,  chairman  of  the 
Imard,  .said  the  company  is  look¬ 
ing  for  projier  ways  to  expand. 

H.  T.  Mead  and  A.  E.  Whit¬ 
taker,  rejiresentatives  of  Mead 
Corp.  of  Dayton,  Ohio,  were 
elected  directors. 

• 

2  Quil  ('opy  Desk 
To  Work  ill  Polities 

Tucson,  Ariz. 

Two  copy  <lesk  employes  of 
the  Tkckoh  Daily  Citizen  have 
resigned  to  accept  posts  in  the 
political  held. 

Fritz  Kessinger  has  joined 
the  press  staff  of  Stewart  Udall, 
Secretary  of  Interior.  Roger 
Lewis  is  the  new  campaign 
manager  for  Morris  Udall,  who 
is  seeking  to  fill  the  congres¬ 
sional  seat  just  vacated  by  his 
brother. 

Filling  one  of  the  desk  vacan¬ 
cies  is  Robert  P.  Emmitt,  for¬ 
mer  copy  editor  of  the  New  York 
Herald  Tribune.  He  is  a  former 
deskman  at  the  Toronto  Tele¬ 
gram  and  was  copy  editor  of  the 
.Ari  zona  Republic  in  Phoenix. 

Profit  Sharing  Plan 

Oxnard,  Calif. 

The  Press-Courier  has  insti¬ 
tuted  a  profit  sharing  plan  for 
its  employees.  Each  year  the 
newspaper  will  set  aside  a  por¬ 
tion  of  its  profits  and  employees 
will  share  in  them  according  to 
a  formula  based  upon  years  of 
service  and  annual  salary.  The 
fund  will  be  administered  by  a 
SToup  of  five  employees  who 
have  been  appoint^  the  Bank 
of  America  as  trustee. 


Charity  Foundation 
Proposetl  in  Montreal 

Montreal 

Lu  Presse  has  announced  that 
.Mme.  Angelina  Berthiaume  Du- 
Tramblay,  president  of  the  pub¬ 
lishing  company,  plans  to  set  up 
a  foundation  to  support  charita¬ 
ble  works,  education  and  the 
arts. 

An  application  covering  the 
project  has  been  made  to  the 
Quebec  provincial  secretary  by 
J.  Alexandre  Prudhomme,  chair¬ 
man  of  the  board  of  directors  of 
La  Compagnie  de  Publication  de 
La  Presse  Limitee;  and  Jacques 
Belanger,  the  newspaper’s  dep¬ 
uty  general  manager. 

The  newspaper  says  the  foun¬ 
dation  will  be  known  as  La 
Fondation  Berthiaume- DuTrem- 
blay,  carrying  the  names  of  the 
tw’o  families  linked  with  La 


Presse  since  its  earliest  days. 
The  names  are  those  of  Treffle 
Berthiaume  who  laid  the  foun¬ 
dations  of  the  present  enter¬ 
prise  and  of  the  late  Senator 
Pamphile  du-Tremblay,  former 
president  of  the  company  and 
husband  of  Mme.  Du-Tremblay. 
• 

Eduratiunal  PR 

Boston 

A  summer  program,  leading 
to  a  Master  of  Science  degree  in 
Public  Relations,  and  designed 
to  meet  the  needs  of  personnel 
in  educational  institutions  and 
elsewhere,  is  being  developed  at 
Boston  University’s  School  of 
Public  Relations  and  Communi¬ 
cations.  Dean  Melvin  Rro<lshaug 
said  the  course  work  could  be 
completed  by  attendance  at 
three  eight-week  summer  school 
sessions. 


National  Manager 

Philadelphia 
David  B.  McCourt,  formerly 
of  Hearst  Advertising  Service, 
has  l)een  appointed  National  Ad¬ 
vertising  Manager  of  the  Phila¬ 
delphia  Daily  News.  He  started 
in  the  newspaper  business  in 
19.50  on  the  merchandising  statf 
of  the  Baltimore  (Md.)  .\’ews 
Post. 


Newsprint  for  $80 

Newark,  N.J. 

The  price  for  newsprint  made 
at  the  Garden  State  Paper  Co. 
de-inking  mill  will  be  around 
$80  a  ton,  or  $5.5  a  ton  less  than 
the  current  market  price,  ac¬ 
cording  to  Richard  B.  Scudder, 
publisher  of  the  Newark  News 
who  is  president  of  the  new  com¬ 
pany. 


.  .  .  are  obtained  for  advertisers  in  the  Action  Medium"^  of  the  rich 
lOO  county  Fort  Worth  Market  where  Effective  Buying  Income  equals 
26.5%  of  the  total  State’s  E.  B.  I..  Retail  Sales  are  25.3%  of  the 
Texas  total  and  population  has  zoomed  to  2,168,841.  or  22.7%  of 
the  entire  State's  population. 

’^’The  Action  Medium  in  the  Fort  Worth  Market  is  the  Fort  Worth 
Star-Telegram,  giving  you  almost  40%  daily  family  coverage  in  100 
West  Texas  counties  with  87%  daily  family  coverage  in  Metro  Fort 
Worth  alone. 

Sources:  Sales  Management,  U.  S.  Census.  ABC  White  Audit  3  31  60. 

Fort  Worth 

C.  C«rl«r,  Jr., 

Kalpli  D.  My, 


LARGEST  COMBINED  DAILY  CIRCULATION  IN  TEXAS 


without  the  use  ol  schemes,  premiums  or  contests 
"lust  a  good  newspaper" 
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PHOTOGRAPHY 


Need  for  Research 
In  New  Photo 


Ag. 


Bv  Bob  Warner 


are  compared  with  great  litera-  people  will  tum  to  pictures  for 
ture  or  poetry,  which  make  use  “deeper”  meanings  and  emo- 
of  vivid  writing  styles,  but  in  tional  impact.  It  is  a  question 
the  news  field,  the  short-hand,  of  whether  both  m<*diums  can 
stataco  reporting  style  of  jour-  bring  the  public  there  or 
nalism  very  often  cannot  achieve  whether  one  medium  is  going  to 
or  recreate  the  depth  of  emotion  suiqiass  the  other, 
communicated  in  a  picture.  The 
photo  has  a  you-are-there  qual¬ 
ity  which  any  word  rej)orter 
should  envy. 


8  Parses  of  Color 
Plx  on  Inaugiiratioii 


Two  great  needs  in  the  ))hoto- 
journalism  field  today  are  a 
greater  number  of  qualified, 
knowledgable  picture  editora  and 
research  into  the  whole  subject 
of  just  how  pictures  communi¬ 
cate  meaning  to  readers. 

What  meanings  do  pictures 
get  across  to  readers  and  by 
what  combined  mental  and  vis¬ 
ual  processes?  How  much  of 
the  personal  interpretation 
gained  by  a  reader’s  looking  at 
or  studying  pictures,  is  modi¬ 
fied  by  captioning  material,  or, 
in  the  case  of  motion  pictures, 
a  narrator’s  remarks  ?  Can  pic¬ 
tures  communicate  an  inherent 
meaning  of  their  own  despite 
what  captions  tell  us  about 
them  ?  Do  pictures  carry  a 
greater  emotional  impact  than 
words  ? 

Whatever  the  answers  to  the 
above  questions,  one  thing  is 
certain:  The  field  of  visual  com¬ 
munication  —  television,  mo¬ 
tion  pictures  and  stills  —  is  in¬ 
creasingly  becoming  so  all  per¬ 
vasive  a  part  of  American  life 
that  the  shortage  of  first  rate 
picture  editors  and  lack  of 
knowledge  of  picture  communi¬ 
cation  techniques,  is  already  a 
serious  problem  in  the  news 
business. 


stemming  from  camera  angle  or 
jjosition  or  from  the  use  of  cer¬ 
tain  lenses.  Color  film  creates 
one  kind  of  overall  character  or 
mood  in  a  picture;  the  exact 
same  photograph  might  carry’ 
substantially  different  emotional 
concomitants  when  rendered  in 
black-and-white.  Throw  in  ef¬ 
fects  of  cut  size,  cro|)|)ing,  po¬ 
sitioning,  captioning,  bleeding 
or  boixlering  and  you  have  a  few 
of  the  techniques  involved  in 
the  complex  art  of  visual  com¬ 
munication. 


TV  Films 


Meaning  of  Fix 


Basic  News 


Pictures  are  being  used  more 
and  more  as  a  prime  medium 


Knowledge  of  picture  content 
and  meaning  is  important  be¬ 
cause  no  matter  how  innocuous 
the  subject  matter  may  be,  peo¬ 
ple  still  will  be  deriving  mean¬ 
ing  from  pictui-es.  Making  value 
judgments  is  part  of  the  con¬ 
dition  of  being  human;  it  is 
almost  a  reflex  action.  As  long 
as  a  man’s  eyes  are  open  and 
drinking  in  sights,  he  is  look¬ 
ing,  categorizing,  pigeon-holing 
people  and  things,  sizing  things 
up,  judging.  This  is  not  to  say 
all  these  acts  are  always  part 
of  a  process  of  conscious,  rea¬ 
soned  thouf/ht.  But  conscious  or 
not,  when  people  look  at  pic¬ 
tures  they  immediately  make  up 
their  minds  about  —  classify,  if 
you  like  —  whatever  it  is  they 
are  looking  at. 

In  this  sense,  the  impact  of 


Outstanding  examples  of  this 
are  two  prize-winning  television 
news  films  last  year;  one  a  spot 
news  report  on  the  Little  Rock 
school  crisis,  the  other  an  on- 
the-spot  film  of  the  Chavez 
Ravine  incident  in  Califomia 
when  several  membei-s  of  an  In¬ 
dian  family  were  dispossessed 
of  their  property.  The  emo¬ 
tional  impact  of  these  films 
easily  surpassed  any  word  de- 
■scriptions  we  read  of  the  .same 
events.  We  watched  audience  re¬ 
actions  to  these  films  at  jihoto- 
jouraalism  seminal’s  in  San 
Francisco,  Houston,  Rochester, 
Minn,  and  Boston  and  we  in¬ 
variably  discovered  a  number  of 
“hal’d  -  boiled”  newsmen  with 
tears  in  their  eyes. 

It  all  boils  down  to  the  fact 
that,  incredible  as  it  may  seem, 
the  picture  is  coming  seriously 
to  challenge  the  word  as  a  basic 
medium  of  communication.  Pres¬ 
ident  Kennedy  I’ecently  gave  a 
tremendous  impetus  to  this 
trend  when  he  took  the  hold  step 
of  turning  to  live  television 
broadcasts  for  his  press  confer¬ 
ences.  The  effect  of  this  move 
on  journalism  and  photojour¬ 
nalism  will  be  far-reaching  and 
it  will  be  many  months  before 
it  will  he  possible  to  assess  its 
full  importance. 


St.  Lons 

The  Pont  -  Dispa trh  Sunday 
PICTURES  of  Jan.  ’29  pub- 
lishwl  eight  pages  of  color  pho¬ 
tos  taken  at  the  Inauguration  of 
President  Kennedy.  Eleven  pho¬ 
tos,  including  a  full  jiage  cover, 
were  selected  from  many  taken 
in  Washington  by  roto  staff 
l)hotographers  Paul  Berg  and 
David  Gulick.  The  film  was 
flow'n  hack  to  St.  Louis,  pro¬ 
cessed  here  and  sent  to  the  P-D 
roto  plant  on  Sunday’.  First 
copies  of  the  magazine  were  off 
the  pre.sses  early  Wednesday. 
The  20-page  section  had  a  total 
of  27  color  photos  in  all,  a  ratio 
of  more  than  2  to  1  over  the  11 
monotone  photos. 


Photographer’s  Book 
On  Harpers  Ferry’ 


Pix  Everywhere 


for  informing  people  about  the  picture  communication  has  more 


basic  news  of  the  day,  and  for 
describing  the  world  we  live  in, 
both  at  home  and  abroad.  If  the 
people  who  make  the  decisions 
about  what  pictures  the  public 
shall  .see  do  not  know  the  an¬ 
swers  to  the  above  questions, 
then  in  many  vital  instances 
they  have  only  the  vaguest  idea 
what  they  are  communicating  to 
l)eople  or  whether  they  are  com¬ 
municating  at  all. 

A  picture  can  do  much  more 
than  simply  illustrate  a  wal’d 
story  or  indicate  an  event  itself. 
Most  editors  select  pictures  for 
their  sheer  stoi’y  telling  value; 
for  the  physical  action  involved 
or  the  mere  recording  of  the 
event.  Too  often,  editors  do  not 
realize  there  may  be  other  im¬ 
portant  factors  in  a  picture 
which  sen’e  to  modify  or  in¬ 
tensify  the  featured  content: 
the  expression  on  a  subject’s 
face;  background  details;  odd 
lighting  effects;  distortions 


immediacy  than  woi’ds.  The 
reader’s  or  viewer’s  judgments 
occur  faster  and  may  even  go 
deeper  because  so  much  of  it  is 
unconscious.  A  reader  looks  at 
the  })icture  of  a  man,  let  us  say 
a  jiolitical  candidate,  and  may 
not  even  realize  that  in  the 
space  of  20-;i0  .seconds  he  has 
decided  the  candidate  is  snob¬ 
bish,  disorderly,  pugnacious,  too 
grim  or  imiiractical.  The  judg¬ 
ments  the  .same  person  will 
make  when  reading  words  will 
usually  occur  at  a  slower  pace 
and  will  he  modified  a  great  deal 
more  by  the  writer’s  presenta¬ 
tion.  Readers  are  much  more 
conscious  of  the  journalist’s 
presence  behind  the  wonl  than 
they  are  of  the  photojounialist’s 
presence  behind  the  picture. 

Another  difference  between 
word  and  picture  communica¬ 
tion  is  that  pictures  often  carry 
more  emotional  impact.  This 
may  not  hold  true  when  photos 


The  trend,  however,  is  unmis¬ 
takable  and  the  need  to  recog¬ 
nize  and  study  it,  is  becoming 
increasingly  important.  Motion 
pictures,  telev’ision,  still  pictures 
in  newspapers  and  magazines; 
they  are  everywhere  around  us 
and  very  little  is  known  about 
how,  and,  in  many  instances 
inecisely  what  they  communi¬ 
cate. 

Today  it  is  vital  that  the  pic¬ 
ture  handlers  or  communicators 
know  how  to  read  photographs 
and  understand  what  it  is  they 
are  reading.  Research  is  needetl 
into  how  pictures  communicate 
meaning.  Above  all,  journalists 
should  come  to  have  a  better 
understanding  of  the  medium 
and  a  healthy  respect  for  its 
impact  on  the  public. 

Until  they  discover  new  ways 
to  match  word  power  to  i)icture 
power,  journalists  will  steadily 
lose  ground  in  at  least  one  vital 
area  of  reporting:  writers  will 
tell  the  story,  but  increasingly 


Charlotte,  \.  C. 

.A  picture  profile  of  a  Civil 
War  town  is  the  subject  of  a 
book  just  released  by  .McNally 
of  Charlotte.  The  book,  “Harpers 
Ferry  in  Pictures,”  draws  on  old 
sources  such  as  Harper’s  Weekly 
and  the  Mathew  Brady  collection 
to  round  out  the  story  written 
by  Bruce  Roberts,  a  staff  pho¬ 
tographer  for  the  Charlotte 
Observer. 

Harpers  Ferry,  which  was 
virtually  a  ghost  town  for  a 
hundred  years,  is  being  restored 
by  the  National  Park  Service. 
Mr.  Roberts  found  a  unique  op¬ 
portunity  to  photograph  it  al¬ 
most  as  it  appeared  at  the  end 
of  the  Civil  War. 


Texans  Support 
Tax  Deduction  Bill 
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San  Antonio,  Tex. 

The  Texas  Press  Association 
in  mid-winter  meeting  here  last 
week  passed  a  resolution  sup¬ 
porting  a  bill  to  allow  a  business 
to  deduct  expense  incurred 
working  for  or  against  legisla¬ 
tion  from  its  income  tax.  Such 
a  bill  is  sponsored  in  Congress 
by  Rep.  Olin  Teague,  Texas 
Democrat. 

The  group  also  favored  a  re¬ 
quest  that  the  legislature  ad¬ 
just  rates  for  publishing  legal 
notices.  Minimum  classified  rates 
charged  other  advertisers  would 
l)e  substituted  for  the  present 
rates  of  2c  a  word  for  first  in¬ 
sertion  and  Ic  per  word  for  each 
subsequent  insertion  as  set  in 
1948. 
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Obituary 


Ernest  Grimes,  60,  New  York,  died  Jan.  24  after 

n  -  sulTerinp  a  stroke  while  shovel- 

Fornier  snow.  He  bepan  his  career 

Grenada,  .Mi.ss.  in  journalism  in  1919  as  a  re- 
Ernest  .Martin  Grimes,  (>0,  porter  for  the  Augunta  (Ga.) 
former  i)ul)lisher  of  the  Grenada  Chronicle. 

Ihily  S>  ntinel,  died  Jan.  19  of  a  • 

heart  attack.  Jay  Wakre.n  Loi’giiner,  11, 

Mr.  Grimes  l)epan  his  news-  formerly  general  advertising 
paper  career  in  Crawfordsville,  manager,  FrcHno  (Calif.)  lire; 
Ind.,  a.s  a  circulation  manager.  Jan.  21. 

He  purcha.sed  the  Sentinel  Star  *  »  * 

in  1951  and  .sold  it  in  1955.  He  William  P.  Whalen,  Im, 
sert'ed  as  business  manager  of  yachting  inlitor  of  Chiraf/o’H 
the  Colorado  Sirrinfta  (Colo.)  (111.)  Anieriran  for  20  years; 
Gazette-Telcffraph,  and  was  with  Jan.  28. 
the  Cincinnati  (Ohio)  Pont  and 
Timeit  Star. 

Mr.  Grimes  returned  to  Gren¬ 
ada  in  1959  and  served  as 
advertising  manager  of  the 
Sentinel  Star  until  he  liecame 
associateil  with  the  Grenada 
Count}/  Weeklj/, 


Frank  G.  Ragsdale,  05, 
former  managing  editor,  Har- 
linf/en  (Tex.)  Valley  Morniny 
Star;  Jan.  23. 


Emile  Labadie,  77, 
California  News  Exec 

San  Francisco,  Calif. 

Emile  L.  Labadie,  77,  .secre¬ 
tary-treasurer  of  the  San  Fran¬ 
cisco  Chronicle  and  of  the  Ortega 
Investment  Company,  die<l  Jan. 
23,  following  a  short  illness. 

He  liegan  as  private  secretary 
to  the  late  M.  H.  de  Young,  a 
co-founder  of  the  Chronicle, 
then  advanced  to  building  man¬ 
ager  for  lK)th  the  Chronicle  and 
Ortega  and  executive  .secretary 
to  the  late  George  T.  Cameron. 

Mr.  Labadie  was  also  treas¬ 
urer  of  the  Castilla  Corporation, 
a  New  York  realty  firm,  and 
past  president  of  Pacific  Gra- 
NTire  Company,  San  Francisco, 
and  of  California  Gravure  Com¬ 
pany,  Los  Angeles. 


J«t  s«rvic«  h«s  com*  to  thii 
billion  dollar  markat!  I960 
*'total  traffic  flow"  statistici 
show  high-flying  Phoanix  now 
ratal  8th  placa  nationally.  Jat- 
paca  prograts  shows  up  in  popu¬ 
lation  growth,  too:  Matropoli- 
tan  Phoanix  now  ranks  29tll 


among 


Ray  S.  South,  78 

Ray  S.  Sovtii,  78,  former 
circulation  manager  of  daily 
newspapers  in  Alabama  and 
Indiana,  Jan.  23,  at  Montgom¬ 
ery,  Ala.,  after  a  brief  illness. 

Mr.  South,  who  retired  in 
1943,  has  been  circulation  man¬ 
ager  of  the  Uirminyham  (Ala.) 
Sews,  Alabama  Journal  in 
Montgomery  and  the  Indian¬ 
apolis  (Ind.)  News. 


Hara  s  big  buying  powar  .  .  , 
a  big  rich  markat,  Panatrata 


this  BUYING  POWER  with  tha 


ONE  low-cost  madium  that  doas 
tha  big  job.  Daily  matropolitan 
covaraga  91.6*a»  plus  a  63*o 
bonus  stata-wida  covaraga. 


Frank  H.  Smith,  7(5,  for  more 
than  50  years  reporter  and  later 
editor  of  the  Plattsmouth 
(Nebr.)  Journal:  recently. 


Edward  N.  Main,  church 
Schenectady 
(N.  Y.)  10. 

His  the  late  Walter 

the  newspaper’s  editor 
nnd  editorial  writer  for  many 

^6arS.  CHAO  a.  TRIAT.  NATIONAL. 
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WARMTH...  I 

That’s  What  Parade  Managing  Editor  D  la 

Donald  Wayne's  warmth  comes  from  his  deep  understanding  of  people, 
acquired  in  a  rich  and  varied  writing  career.  He  has  written  for  all  kinds  of  audiences, 
in  all  kinds  of  media.  He  has  been  novelist,  reporter,  feature  and  free  lance 
writer  for  magazines,  Hollywood  scripter,  radio  playwright  and  publicist. 
During  the  war  he  served  as  writer  and  editor  for  the  U.  S.  Office  of  War  Information. 

Whether  his  subject  is  world  politics  or  everyday  life  in  America, 
Wayne  has  the  unique  ability  to  see  things  in  terms  of  his  readers 
and  their  problems.  This  is  another  reason  why  Parade  wins  and  holds  the  interest 
and  loyalty  of  its  huge  audience— now  over  10  million  families  and  growing. 
And  why  ...  in  only  10  years  .  . .  Parade  has  more  than  doubled  its  circulation 

and  tripled  the  number  of  newspapers  distributing  it. 


In  his  office  in  Bonn,  Franz 
Josef  Strauss,  world-renowned 
Defense  Minister  of  West  Germany, 
answers  the  searching  questions 
of  Parade’s  Managing  Editor  Donald 
Wayne  for  a  Parade  "exclusive.” 


ojiald  Wayne  Adds  to  a  Sunday  Newspaper 


Penetrating  articles  like  these  ...  by  Donald  Wayne  . . .  are  another  reason  why  Parade  is  the 

favorite  of  millions  of  Americans. 


PABADE 


The  Sunday  magazine 
section  of  strong  newspapers 
throughout  the  nation  reaching 
10  million  families  every  week. 


FAIRCHILD 

news 


A  32-page  supplement  in  six  ROP 
colors  on  newsprint,  highlighting  the 
nine  industries  served  by  Fairchild 
Publications,  was  published  last 
week  in  the  company’s  newspapers 

-D\ILY  NEWS  RECORD, 
WOMEN’S  WEAR  DAILY,  HOME 
FIRNLSHINGS  DAILY,  ELEC¬ 
TRONIC  NEWS,  SI  PERMARKET 
NEWS,  FOOTWEAR  NEWS— and 
copies  were  mailed  to  subscribers  of 
MEN’S  WEAR  Magazine.  It  also 
will  appear  as  a  32-page  newsprint 
insert  in  Advertising  Age,  Februarv 
13lh. 

This  is  the  first  lime  the  Fair- 
child  story  has  be«-n  told  to  all  of 
the  different  industries  simultan¬ 
eously.  The  theme  used  in  <levelop- 
ing  the  su|)plement  treats  each 
industr\'  as  a  city  in  itself,  and 
'hows  how  a  Fairchild  paper  seizes 
as  that  industr>’s  “city”  newspaper. 

In  an  opening  spread,  the  supple¬ 
ment  points  out  that  the  nine  indus¬ 
tries  produce  goods  and  services 
worth  some  $2.')2  billion — alntut  half 
of  the  Gross  National  Product  of  the 
country.  The  following  pages  con¬ 
tain  information  on  businesses 
involving  food,  clothing,  home 
furnishings,  drugs,  electronics  and 
metalworking. 

In  its  final  pages,  the  supplement 
states  that  total  paid  circulation  of 
Fairchild  publications  has  ({uad- 
ruple<l  since  1940  and  that  adver¬ 
tising  revenue  has  multiplie<l  13 
times.  It  says  Fairchild  publications 
run  twice  as  much  advertising  space 
as  nine  well-known  consumer  publi¬ 
cations.  The  company’s  three  daily 
business  newspapers  —  WOMEN’S 
WEAR  DAILY,  HOME  Fl’RNISH- 
INGS  DAILY,  DAILY  NEWS 
RECORD — rank  first.  se<'ond  and 
ninth  among  all  national  publica¬ 
tions  in  volume  of  advertising  pages. 

This  special  se<’tion  then  lists  the 
.383  locations  throughout  the  world 
where  the  company  maintains  news 
representation — either  through  its 
own  news  bureaus  or  news  corre- 
'pondents. 

It  describes  the  eight  seiwice  depart¬ 
ments  which  offer  fast  information 
and  ideas  on  all  phases  of  these 
industries  to  business  people  who 
wish  to  consult  them.  They  include 
a  Directory  Department,  Inquir>’ 
Department.  Book  Department,  List 
Division,  Market  Research  Depart¬ 
ment.  \dvertising  Service,  Costume 
Library  and  Reference  Morgue. 

(iopies  of  the  supplement  are  a\ ail- 
able  on  request. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Fvb/fsJisrt  oi 

D«*iy  Ncw$  Rtcord,  Woman's  Woor  Doily, 
Homo  Furnishings  Doily,  Supormorkot  Nows, 
Mon's  Woor,  Foohwoor  Nows,  Diroctorioo, 
Mololworking  Nows,  Eloctronk  Nows,  Btrokt 


Peter  Corson 


Peter  Corson  Suceeetls 
Father  as  Publisher 

Lockport,  N.  Y. 

Election  of  Peter  Corson  as 
president  of  the  Union-Sun  & 
Journal  Inc.  and  publisher  of  the 
Union-Sun  and  Journal,  was 
announced  following  the  annual 
meeting:  of  stockholders  and 
directors  this  week. 

His  mother,  Mrs.  Egbert  D. 
Cor.son,  who  had  been  president 
since  the  death  of  her  husband 
in  December  Itloff,  was  elected 
treasurer. 

Mrs.  M.  C.  Kemble  was  re¬ 
elected  vicepresident  and  Miss 
S.  Elva  Wendel,  secretary. 

William  J.  Kemble  will  con¬ 
tinue  to  serve  as  general 
manager  of  the  Union-Sun  and 
Journal  and  Station  WUSJ. 

Mr.  Corson,  who  has  been 
associate<l  with  the  Union-Sun 
and  Journal  and  Radio  Station 
WUSJ  for  20  years,  had  been 
assistant  publisher  since  1948. 
The  office  of  publisher  has  been 
vacant  since  the  death  of  his 
father,  Egbert  D.  Corson,  who 
was  publisher  for  more  than  -oO 
years  from  1908  through  1959. 

The  new  publisher  returned  to 
Lockport  last  summer  from  St. 
Thomas  in  the  Virgin  Islands 
where  he  had  been  on  leav’e  of 
absence  for  two  years  to  engage 
in  a  boating  enterprise. 

• 

Roy  Kruse,  Honolulu  (Haw.) 
Star-Bulletin  —  to  president, 
Hawaii  Newspaper  Guild,  suc¬ 
ceeding  Phil  Mayer,  of  the 
Star-Bulletin. 

*  *  * 

M.  A.  WoU’OTT,  publisher,  of 
the  \eu'  Iberia  Daily  Iberian 
and  Jeanerette  EnteryriNe  —  to 
liresident,  Louisiana  Press  As¬ 
sociation. 

*  dit  * 

John  Ellis,  editor.  Fort 
Worth  Star-Telegram  —  new 
liresident  of  the  Texas  Associ¬ 
ated  Press  Managing  Editors 
I  Association. 


P 

Editor  Honored 
For  Citizenship 

Homer,  La. 

Approximately  100  residents 
of  Homer  attended  a  Citizenship 
Day  dinner  Jan.  26  honoring 
George  W.  Shannon,  editor  of 
the  Sh  re  re  port  Journal  who  is  a 
.strong  supporter  of  States’ 
Rights  and  segregation.  They 
gave  him  a  watch  and  gold  pen 
set  as  tokens  of  esteem. 

In  response,  Mr.  Shannon  said 
the  action  of  the  Homer  citizens 
was  “inspiring  and  encouraging” 
and  add^  that  there  are  “forces 
in  the  nation  who  would  like  to 
.see  The  Shreveport  Journal 
silenced.” 

“These  forces,”  he  said, 
“would  like  to  see  me  replaced 
and  a  so-called  ‘moderate’  named 
in  my  position.  They  would  like 
to  change  the  Journal’s  policies 
and  dictate  what  those  policies 
might  lie. 

“I’m  very  proud  of  this  award, 
not  because  1  think  I  deserve  it, 
but  because  a  newspaper  editor 
needs  the  encouragement  of  such 
men  as  you.” 

Mr.  Shannon,  46,  has  lieen 
eilitor  of  the  Journal  since  1953. 
He  is  also  a  director  of  the 
Pioneer  Bank  and  Trust  Co.,  a 
jiast  president  of  the  Shreveport 
chapter  of  the  Reserve  Officers’ 
Assn.,  and  a  former  major  in 
the  Army  reserve. 


Fri^igeiis  at  School 

Boulder,  Colo. 

Paul  Friggens,  a  former  As¬ 
sociated  Press  executive,  roving 
correspondent  for  Reader's  Di¬ 
gest,  has  been  named  visiting 
lecturer  in  journalism  at  the 
University  of  Colorado  for  the 
spring  term  to  teach  courses 
in  magazine  article  writing  and 
editorial  writing.  Both  courses 
originally  were  scheduled  for 
Professor  A.  Gayle  Waldrop 
who  has  been  grantcKl  a  faculty 
research  fellowship  for  the 
sjiring  -semester. 


A^^i^iied  to  LuikIoii 

Westinghouse  Broadcasting 
Company  has  appointed  James 
Pearson  Anderson  as  assistant 
chief  of  its  European  News  Bu¬ 
reau  in  London.  For  the  past 
few  years  Mr.  Anderson,  an 
American  newspaperman  born 
in  Milwaukee,  has  l>een  Berlin 
correspondent  for  the  Lomlon 
Daily  Mail. 
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Warhen  H.  Koon,  .'|)orts  edi¬ 
tor,  Charleston  (S.  C.)  Fvening 
Dost  —  to  executive  .'iiorts  edi¬ 
tor  of  l)oth  the  Post  and  morn¬ 
ing  Xeu's  &  Courier. 

*  *  * 

H.  S.MiTii  Reed,  manager  of 
retail  advertising,  Daltaa  (Tex.) 
.VcM'«  —  to  assistant  adverti.s- 
ing  director,  succe<‘ding  Dox 
Anderso.n,  retired.  -John  A. 
Rector  —  to  manager  of  retail 
advertising.  Thornton  Cixiujy, 
assistant  manager  of  the  classi¬ 
fied  advertising  department  — 
to  manager  of  classified  adver¬ 
tising,  succeeding  Ashley  P. 
Vaughan,  retired.  Lewis  E. 
Pemberton  —  to  manager  of 
the  advertising  dispatch  depart¬ 
ment. 

*  ♦  * 

George  J.  Borrelli,  (wlitical 
writer  for  the  Buffalo  (N.  Y.) 
Courier-Express  —  to  Rochester 
(N.  Y.)  office  of  the  Rumrill  Co. 
as  an  account  executive  in  its 
public-relations  division. 

*  *  « 

Len  Calvert,  formerly  with 

Roseburg  (Ore.)  Xeirs-Revieie 

and  Ontario  (Ore.)  Argus-Oh- 
server  —  to  Tillamook  (Ore.) 
Headlight-HeT'ald  as  erlitor. 

*  *  ♦ 

John  I.  C.arper,  formerly 
managing  editor.  Orange  (Calif.) 
Daily  S'eirs  —  to  news  editor, 
Roanoke  (Va.)  Times.  Georgr 
A,  Kixjlhy  —  from  reporter- 
business  writer  to  assistant  city 
t“ditor,  and  J.  William  Lawrence, 
reporter  to  assistant  state  edi¬ 
tor,  the  Times. 

♦  ♦  « 

JiniRY  Stonebraker,  Suther- 
lin  (Ore.)  Sun-Tribune  —  to  ad 
stall’,  Hillsboro  (Ore.)  .\rgus. 


SCHOLARSHIP  of  the  Woman's 
Press  Club  of  New  York  City  has 
been  awarded  to  Sandra  Otto, 
above,  at  Columbia  University 
Graduate  School  of  Journalism. 
Miss  Otto,  a  Smith  College  gradu¬ 
ate,  was  a  reporter  for  the  Asbury 
Park  (N.J.)  Press. 
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Piir<*lia$iiii|;  Agents 
Elect  Dan  Lewis 

Winston-Salem.  N.  C. 

Daniel  J,  Lewis  of  the 
Chrintinn  Scienre  Monitor  was 
elected  chairman  of  the  Nation¬ 
al  Association  of  Newspaper 
Purchasinjr  Elxecutives  at  the 
annual  conference  here  last 
week. 

He  succeeds  Owen  1).  Lewis, 
director  of  purchases  of  the 
Winston-Salem  Journal  and  Sen¬ 
tinel. 

Other  officers  are:  Larry 
Nash,  ('inrinnati  Enquirer,  first 
vicechairman;  Warren  L. 
Swartz,  Lancaster  (Pa.)  Nc'ws- 
jsapers,  second  vicechairman ; 
and  Harvey  Korthals,  Milwau¬ 
kee  Journal,  secretary  and 
treasurer. 

About  .‘iO  purchasers — half 
the  association’s  membership — 
came  here  for  shop  talk  sessions. 
A  score  of  others  cancelled  out 
because  of  bad  weather. 


Michael 


Alexander 


PRESIDENT  —  Sig.  H.  Atkinson, 
publisher  of  the  weekly  Chandler 
Arizonan,  was  elected  president  of 
Arizona  Newspapers  Association 
during  the  recent  convention  in 
Tucson  and  he  also  received  an 
award  for  editorial  excellence. 

Ted  Smiley,  editor,  Jackson¬ 
ville  (N.  C.)  Daily  News  —  to 
edit  four  weekly  Vermont  news¬ 
papers  with  headquarters  at 
Bellows  Falls. 

*  *  * 

E.  R.  Gi’THMANN  Jr.,  editor. 
Springer  Tribune  —  named 
president  of  the  New  Mexico 
Press  As.sociation  for  1961. 

*  «  * 

WiLUAM  Pinkerton  —  re- 
sijTied  as  general  assi^ment 
reporter,  Philadelphia  (Pa.) 
Bulletin. 

*  *  * 

Jim  Hushaw,  who  started  as 
copyboy  for  (Hendale  (Calif.) 
News-Press  in  1950  —  to  as- 
.sistant  news  editor. 

«  *  * 

Arne  Goethel,  sports  editor, 
Duluth  (Minn.)  News-Tribune 
and  Herald  —  to  sports  staff, 
St.  Paul  (Minn.)  Dispatch  anti 
Pioneer  Press.  He  will  be  full¬ 
time  baseball  writer  for  the  new 
Minnesota  Twins  team  in  the 
American  lea^e. 


Bob  Leonard,  formerly  city 
editor,  Santa  Monica  (Calif.) 
Evening  Outlook  —  to  news  edi¬ 
tor  Hollywood  (Calif.)  Valley 
Citizen-News  and  Valley  Adver¬ 
tiser. 


(rm88  Foundation 
Honors  Columnist 

Chicago 

A  Nate  Gross  Foundation  to 
aid  charitable  causes  ha^  l)een 
established  in  memory  of  the 
late  columnist  for  Chicago’s 
.4  merican. 

The  proup  seeks  to  raise  $100,' 
000,  with  more  than  $15,000  al¬ 
ready  collected.  Edwin  Moll,  ex¬ 
ecutive  secretary  of  the  founda¬ 
tion,  said  more  than  500  letters 
will  be  sent  to  friends  of  Mr. 
Gross,  who  died  last  May  12 
after  writing  the  daily  column, 
“Town  Tattler,”  for  20  years. 


4  Editors  Named 
In  Perth  Amboy 

Perth  Amboy,  N.  J. 

The  appointment  of  two  edi¬ 
tors  and  the  advancement  of  two 
t^litors  of  the  Perth  Amboy 
Evening  News  has  l)een  an¬ 
nounced  by  Jack  Wigle,  general 
manager. 

Kenneth  Michael,  for  the  past 
four  years  managing  (nlitor  of 
the  Harrisburg  (Pa.)  I’atriot, 
was  named  executive  editor. 

Howard  Alexander,  who  has 
-serv'ed  the  News  since  1942  as 
reporter,  (“ditor  of  the  .Magazine 
.section  and  suburban  editor, 
was  appointed  managing  editor. 

P^dward  Twardy  was  advanced 
from  telegraph  (Klitor  to  news 
(“ditor.  He  joined  the  News  in 
1959  as  a  copy  editor. 

Nevin  Carman  city  editor  of 
the  .Middletown  (N.  Y.)  Times 
Herald  for  the  past  four  years, 
was  named  to  the  same  post  on 
the  News. 

The  appointments  and  ad¬ 
vancements  resulted  from  the 
resignations  of  Executive  p]ditor 
Nicholas  O’D.  Lederer,  Man¬ 
aging  Editor  Jacob  W.  Perlin, 
and  City  Editor  p]dward 
Reardon. 

• 

Ed  King,  graduate  of  Mon¬ 
tana  State  University  —  to  the 
news  staff,  Coos  Bay  (Ore.) 
World. 


Thomas  F.  Roeser,  former 
reporter  for  St.  Cloud  (Minn.) 
Daily  Times,  and  formerly  aide 
to  Minnesota  Republican  con¬ 
gressmen  Walter  Judd  and  .41- 
l)ert  Quie  —  to  secretary  to 
Elmer  L.  Ander.sen.  new  Min¬ 
nesota  governor. 

George  H.  Fisher,  publisher 
of  the  Ivanhoe  (Minn.)  Times 
—  to  assistant  to  publi.sher 
Ward  T.  Mershom,  Fort  Madi¬ 
son  (Iowa)  Evening  Democrat. 

*  *  ♦ 

Harou)  Holm  berg,  rewrite 
man  and  reporter  who  joined 
the  news  staff  of  the  Portland 
Oregon  Journal  in  September, 
1927 — retired. 

*  *  * 

Mike  Hawbreaker,  formerly 
reporter  for  the  San  Diego 
(Calif.)  Union-Tribune  —  to 
news  staff,  Albany  (Ore.)  Dem¬ 
ocrat-Herald. 

*  *  ♦ 

Karbar.\  Wright,  feature 
writer  and  reporter,  Richmond 
(V'a.)  Times-Dispatch — to  pub¬ 
lic  relations  staff  of  Colonial 
Williamsburg  at  Williamsburg, 
Va. 

*  * 

John  C.  Hopkins,  former  po¬ 
litical  reporter.  Ft.  Lauderdale 
(Fla.)  News  —  to  executive 
secretary  of  the  Florida  Citizens 
Advisory'  Committee  for  Traffic 
Safety.  Tom  Vincegi  erra  —  to 
))olitical  reporter  of  the  News. 
*  *  (- 

Roger  Tetlow,  formerly  dis¬ 
play  advertising  salesman,  Spo¬ 
kane  (Wash.)  Spokesman-Re¬ 
view  and  Chronicle  —  to  New¬ 
port  (Ore.)  News  as  advertis¬ 
ing  manager. 

*  *  * 

Robert  L.  Smelts,  former  re- 
l>orter,  Portland  (Ore.)  Journal 
—  resigned  as  president  of  the 
Portland  Newspaper  Guild  to 
accept  post  of  news  editor  of 
the  Tigard  (Ore.)  News. 


SCIENCE  EDITOR  —  ABC  News 
Vicepresident  James  C.  Hagerty 
(left)  announces  the  appointment 
of  Jules  Bergman  to  the  newly 
created  position  of  Science  Editor 
for  the  American  Broadcasting 
Company.  Bergman  will  report  and 
Interpret  science  news  develop¬ 
ments  throughout  the  nation  for 
ABC-TV  and  ABC  Radio. 


A  NEW  DAILY  FINANCIAL  FEATURE 

SUCCESSFUL  INVESTING 

Although  launched  only  a  few  months  ago, 
SUCCESSFUL  INVESTING  is  skyrocketing  to  fame  all 
across  the  nation.  In  short,  crisp  Q  &  A  format,  it 
is  written  in  layman's  language  by  the  famous  in¬ 
vestment  adviser  Roger  E.  Spear. 

3449  complimentary  letters  from  readers, 
to  date,  prove  how  much  newspapers  need  the 
SUCCESSFUL  INVESTING  column. 

IV />e  for  somp/e$,  rotes  and  territories. 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  New  York  17.  N.Y.  TEL:  YU  6-7625 
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Marie  Elliott,  former  corre¬ 
spondent  for  the  North  Holly¬ 
wood  (Calif.)  Valley  Times  To¬ 
day  —  to  Glendale  (Calif.) 
Neivs-Press,  succeeding  Trov 
Knighten,  resigned. 

« 

John  Ellls,  editor  Fort 
Worth  (Tex.)  Star-Telegram  — 
to  president,  Texas  Associated 
Press  Manapinp  Editors  As.so- 
ciation. 

*  *  If 

James  M.  Johnson  —  to  re¬ 
ligion  editor,  Milwaukee  (Wis.) 
Sentinel,  succeeding  PAUL  E. 
Gu.stafson,  now  editor  of  the 
Lutheran  Companion,  Rockland, 
Ill.  Ray  Schroeder  —  to  assi.st- 
ant  to  the  religion  editor. 

*  ♦  ♦ 

John  J.  Waterbury,  editor 
and  former  publisher  of  the 
Canandaigua  (N.  Y.)  Daily 

Me,ssenger  —  to  general  man¬ 
ager  and  assistant  to  the  pub¬ 
lisher,  Saranar  Lake  (N.  Y.) 
Adirondack  Daily  Enterprise. 

*  *  ♦ 

Michael  J.  Kelly  —  from 
the  Cleveland  Plain  Dealer  statf 
to  Time,  Inc.,  in  New  York. 

*  «  « 

John  Ni  s.sbaum,  formerly  on 
the  old  Pittsburgh  Sun-Tele¬ 
graph  and  the  Baltimore  News- 
Post  —  to  the  rewrite  staff  of 
the  Cleveland  Plain  Dealer. 


Drama  Critic  Addn 
Movie  Reviewing 

Philadelphia 
Henry  T.  Murdock,  drama 
critic  of  the  Philadelphia  In¬ 
quirer  for  the  past  11  years,  will 
add  motion  picture  reviewing  to 
his  assignment  when  Mildred 
Martin  retires  from  the  latter 
post  on  Jan.  27. 

A  newspaperman  since  1922, 
Mr.  Murdock’s  association  with 
the  entertainment  world  began 
in  1926.  He  has  been  theatre  aid 
motion  picture  reviewer  for  the 
Philadelphia  Public  and  Evening 
Ledgers  and  the  Chicago  Sun. 

Mildred  Martin,  film  critic  of 
the  Inquirer  since  1926,  will 
move  to  England,  where  she  and 
her  husband,  Herbert  Dunkerly, 
will  finish  a  musical  play, 
“Never  Goodbye,”  on  w'hich  they 
are  collaborating.  She  is  writing 
the  libretto  and  her  husband  the 
music. 

Extemls  News  Area 

H.artford,  Conn. 
The  Hartford  Times  has  ex¬ 
tended  its  news  coverage  into 
southeastern  Connecticut,  estab¬ 
lishing  a  news  bureau  in  Nor¬ 
wich  with  Ivan  Robinson  in 
charge.  He  came  to  the  Gannett 
daily  from  the  New  London 
(Conn.)  Evening  Day. 


MAIN  BEVEL  GEARS 


...cover  plates  to  remove... gears  to  shift. ..nuts 
or  bolts  to  remove  or  replace.  With  the  Hoe 
Colormatic*  reversing  mechanism,  less  than  one 
turn  with  one  wrench  opens  clutch  to  silence 
couple,  or  engages  clutch  to  reverse  couple  drive 
and  change  direction  of  web  travel  to  print  ROP 
Color. 

•Trademark  "■  "  " 

910  East  138th  Street,  New  York  54,  N.  Y. 


Associated  Press 
Opens  3  Bureaus 

Las  Vixjas,  Nev. 

Announcement  of  the  estab¬ 
lishment  of  three  new  Associ¬ 
ated  Press  bureaus  has  lieen 
made  by  Frank  J.  Starzel,  AP 
general  manager. 

A  bureau  has  opened  here 
with  John  Flymn,  transferred 
from  the  AP  Los  Angeles  bu¬ 
reau,  in  charge.  The  announce¬ 
ment  noted  that  Las  Vegas  has 
become  a  leading  convention  and 
sports  center. 

The  .second  new'  bureau  was 
established  at  Providence,  R.  L, 
with  Holcomb  B.  Noble  as  cor¬ 
respondent.  Mr.  Noble,  27,  a 
native  of  Hartford,  Conn.,  and 
a  graduate  of  Williams  College, 
formerly  worktKl  for  the  UV*r- 
cester  (Mass.)  Telegram-Ga¬ 
zette. 

Mike  Cochran  of  the  Dallas 
(Tex.)  AP  staff  has  lieen  named 
correspondent  for  the  new’  bu¬ 
reau  w’hich  opened  at  Fort 
Worth.  Tex.  Mr.  Cochran,  24,  is 
an  t)klahoman  w'ho  joined  the 
Dallas  staff  a  year  ago  after 
w'orking  on  pajiers  in  Denton 
and  .\bilene,  Tex. 

• 

Wins  Sports  Trophy 

Winston-Salem.  N.  C 
I  Herman  Hickman,  snorts 
I  reporter  for  the  Winston-Salem 
.foumal,  has  been  named  196()’s 
“Motorsport  Writer  of  ihe  Year” 

' "  the  Carolinas  Motorsnort 

•’iters  As.sociation.  He  received 
^be  Darlington  Raceway  Trophy. 
• 

John  Reistrup,  formerly 
Worcester  (Mass.)  Telegram 
"nd  Evening  Gazette  reporter- 
Photographer  in  the  Spencer, 
Mass.,  new's  bureau  —  to  Eve¬ 
ning  Gazette  state  desk.  Stan¬ 
ley  E.  Pacek,  formerly  with 
T-»legram  -  Gazette  Southbride, 
Ma'-s..  new’s  bureau  —  to  city 
‘’*aff,  Worcester  Telegram. 

*  *  * 

Frank  Donoghue.  state  house 
renorter  for  United  Press  In- 
♦^emational  —  new  president  of 
♦^he  Massachusetts  State  House 
Press  Association. 

*  *  * 

C.  Fred  Ritter,  managing 
e-titor,  Bethlehem  (Pa.)  Globe- 
Times  since  1949  —  retired  after 
49  years  of  newspaper  service. 

*  *  * 

Allan  Perry,  assistant  ad¬ 
vertising  manager,  Burlingame 
(Calif.)  Advance  —  to  Ward- 
Griffith  Company’s  San  Fran¬ 
cisco  office. 

*  *  * 

Anne  Frye,  general  reporter, 
Charlotte  (N.  C.)  Observer  — 
to  reporter,  Wilmington  (N.  C.) 
Star. 
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Eiluoation  Editor 
Aiils  Goals  Project 

Nashville,  Tenn. 

Garry  Fullerton  is  taking  a 
six  months  leave  from  his  post 
as  e<lucation  news  editor  of  the 
Nashville  Tennessean  to  work 
with  the  Commission  on  Goals 
for  Higher  Education  in  the 
South. 

He  will  go  to  Atlanta  March  1 
to  work  on  the  preliminary 
drafts  and  the  final  report  of 
the  Commission. 

Mr.  Fullerton  is  a  graduate  of 
the  University  of  North  Carolina 
and  a  member  of  Phi  Beta 
Kappa.  He  has  been  a  Tennes¬ 
sean  staffer  since  1955  and 
education  news  editor  for  last 
two  years.  He  studied  in  Europe 
on  a  Fulbright  scholarship 
from  1950  to  1953,  receiving 
the  diplome  of  the  Institute 
of  Political  Studies  of  the 
University  of  Paris. 

• 

Aviation  Writing: 
Trophy  to  Serlinfs 

Phoenix,  Ariz. 

Robert  J.  Serling,  of  the 
Washington  Bureau  of  United 
Press  International,  was  named 
the  ninth  annual  recipient  of  the 
Strebig-Dobben  Memorial  Award 
sponsored  by  Trans  World  Air¬ 
lines. 

The  aw'ard  w'as  presented  to 
Mr.  Serling  at  a  dinner  here 
Jan.  19  at  which  awards  were 
also  presented  to  the  winners  of 
TWA’s  23rd  Annual  Writing 
and  Picture  Competition. 

The  Strebig-Dobben  Award 
consists  of  a  trophy,  a  com¬ 
memorative  plaque  and  a  $250 
check.  The  honor  is  given  for 
“outstanding  contribution  to  the 
public  understanding  of  com¬ 
mercial  aviation.” 


Safire  Quits  McCrar>’ 

To  Open  PR  Office 

William  Safire  has  resigned 
from  Tex  McCrary  Inc.,  to  open 
his  own  PR  office  at  375  Park 
Ave.,  New  York.  He  was  12 
years  with  McCrary,  most 
recently  a  vicepresident.  His 
accounts  include  the  Labor- 
Management  Industry  Fund 
of  the  Sheet  Metal  Workers 
Local  No.  5;  the  Weissberger 
Group  of  moving  and  storage 
companies;  and  Liberty-Pak 
International,  overseas  freight 
forwarder. 

• 

Gabriel  M.  Gelb,  former  re¬ 
porter  for  the  New  Orleann 
(La.)  States,  and  more  recently 
public  relations  director  of  the 
Louisiana  Heart  Association  — 
to  account  executive,  public  rela¬ 
tions  division  of  Fitzgerald  Ad¬ 
vertising  Agency,  New  Orleans. 
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Phantom 

{Continued  from  ptii/e  17) 

iea  with  the  i)irates  aboard  dis¬ 
guised  as  iiassenpers,  and  with 
the  Phantom  altoard  disgfuised 
as  Mr.  Walker.  (The  l)addie.s, 
bv  the  way,  are  called  the  “Gog¬ 
gle  Eye  Pirates.”  Mr.  Falk 
swears  he  had  nothing  |)ersonal 
in  mind.)  The  Phantom  has  just 
met  the  jjirates  and  they’ve 
started  tangling. 

One  last  thing.  Your  an¬ 
nounced  destination  is  a  had 
choice.  You  claim  to  l»e  heading 
for  the  ancient  Portuguese  col¬ 
ony  of  .\ngola  on  the  coast  of 
.Southwest  Africa. 

All  the  newspapers  have  l)een 
running  maps  of  Caribl)ean  area 
and  of  -Angola,  and  they’ve  l>een 


f^PA^Orf  AND  L99PNDAPy  I 
5KUU  TNf^ONP  OF  THB  PNAHTOM 
- NEME5IS  OF  PIFATF5  / 


The  Phantom  gets  the  message 


Miller  Heads  Brotherhood  Event 


Paul  Miller,  president  of  Gan¬ 
nett  Newspa{)ers,  has  been 
named  national  chairman  of  the 
Newspaper  Committee  for 
Brotherhood  Week,  it  was  an¬ 
nounced  by  Bob  Hope,  national 
chairman. 

Sponsored  by  the  National 
Conference  of  Christians  and 
Jews,  Brotherhood  Week  will 
be  obsen’ed  Feb.  19-26,  mark¬ 
ing  its  28th  anniversary. 

As  chairman,  Mr.  Miller  leads 
a  committee  of  34  publishers, 
editors,  writers  and  cartoonists 
organized  to  enlist  press  coop¬ 
eration. 

“Ever  since  the  first  observ¬ 
ance  in  1934,  the  newspaper  in¬ 
dustry  has  cooperated  in  realiz¬ 
ing  the  goals  of  Brotherhood 
Week,  established  to  foster  bet¬ 
ter  relations  among  the  racial 
and  religious  groups  comprising 
the  nation’s  population,”  Mr. 
Miller  declared  in  accepting  the 
iw'-t. 

“The  American  press  may  be 


Paul  Miller 
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expected  to  continue  its  partici¬ 
pation  in  the  work  of  building 
better  understanding  of  the 
complex  and  often  sensitive 
areas  found  in  the  field  of  hu¬ 
man  relations,”  he  added.  “The 
cause  of  brotherhood  must  be 
evaluated  as  a  high  priority 
civic  endeavor.” 

As  an  aid  to  newspaper  par¬ 
ticipation  in  the  Brotherhood 
Week  observance,  the  committee 
has  prepared  and  distributed  a 
kit  to  13,.500  publications.  Each 
kit  contains  material  for  vari-  i 
ous  editorial  departments,  in-  i 
eluding  suggestions  for  editori¬ 
als,  articles,  cartoons,  and  a  fact 
sheet. 

Mr.  Miller  began  his  news¬ 
paper  career  in  Oklahoma  as  a 
reporter  and  editor.  In  1932,  he 
joined  the  Associated  Press. 
Thereafter  for  15  years  he  had 
assignments  from  coast  to  coast, 
becoming  Chief  of  the  Washing¬ 
ton  Bureau  and  also  an  assist¬ 
ant  general  manager  of  the  As¬ 
sociated  Press.  He  joined  the 
Gannett  Newspapers  in  1947, 
moving  to  Gannett  headquarters 
at  Rochester. 

He  is  now  president  of  Gan¬ 
nett  Co.,  Inc.,  which  controls 
the  17  newspapers,  four  radio 
.stations  and  two  television  sta¬ 
tions  of  the  Gannett  Group  in 
New  York,  Ck)nnecticut,  New 
Jer.sey  and  Illinois.  He  is  also 
president  of  the  Frank  E.  Gan¬ 
nett  Newspaper  Foundation  and 
of  WHEC  and  WHEC-TV,  Ro¬ 
chester,  New  York.  He  is  pub¬ 
lisher  of  the  Rochester  Times- 
Union  and  the  Democrat  and 
Chronicle. 

From  1950  to  1959,  Mr.  Miller 
served  as  a  director  of  the  As- 
-sociated  Press  —  he  was  the 
first  former  AP  employe  to  be 
elected  to  the  AP  Board,  and, 

for  February  4,  1961 


in  1960,  the  first  director  to  be 
re-elected  after  having  retired 
in  accordance  with  the  by-laws 
at  the  end  of  the  regular  term. 
He  is  chairman  of  the  Advisory 
Board  of  the  American  Press 
Institute  of  Columbia  Univer¬ 
sity.  He  is  a  member  of  the 
Pulitzer  Prize  Board.  He  is  a 
past  president  of  the  New  York 
State  Publishers  Association. 


p.npointing  the  ports  there.  One 
is  called  Benguela. 

When  Mr.  Falk  (who  also 
writes  Mandrake,  the  Magician ) 
created  the  Phantom  in  1936, 
he  placed  our  hero  in  a  mythical 
jungle  filled  with  the  Pigmy 
Poison  People.  Here,  in  the 
heart  of  the  “Deep  Woods,”  the 
Phantom  has  sat  on  his  skull 
throne  for  4'00  years,  waiting 
for  pirates  to  .start  pirating. 

This  place  is  called  Bengali. 
• 

Press  Club  Fornietl 

Springfield,  Mass. 

The  Springfield  Press  Club 
has  been  organized  with  tempo¬ 
rary  quarters  in  the  Hotel 
Charles.  Amico  J.  Barrone  Jr. 
of  the  Springfield  Daily  News  is 
president;  Allen  R.  .Andrews, 
Springfield  Union,  vicepresi¬ 
dent;  Earl  F.  Merrill,  Union, 
treasurer;  and  Carroll  Robbins, 
News,  secretary'. 

• 

Coiiiinunisiii  Clierkiip 

St.  Loris 

Post-Disjnitch  reporters  Rich¬ 
ard  Uudman  and  Tom  Yar¬ 
brough  are  on  a  tour  of  South 
American  countries  to  investi¬ 
gate  the  extent  of  Communist 
infiltration.  Mr.  Dudman  is  from 
the  Washington  bureau  and  Mr. 
Yarbrough,  an  AP  correspond¬ 
ent  during  World  War  II,  is  on 
the  local  staff. 


ASSIGNMENT:  Interpret  world  netvs  in  a  ptwk- 
nge  for  mature  reading 

RESULT:  A  new  concept  in  interpretative 
news  commentary! 


From  the  news  capitals  of 
the  world  CANADA  WIDE 
has  come  up  with  a  weekly 
service  of  interpretative  news 
commentary — complete,  fac¬ 
tual,  on-the-spot  analyses  of 
world  developments  .  .  .  po¬ 
litical,  diplomatic,  behind- 
the-scenes  stories  of  interest 
to  all  newspaper  readers. 

A  minimum  service  of  six 
stories,  mailed  to  you  each 
week.  Not  just  a  statement 
of  news  and  news  releases — 
but  an  interpretation  of  the 
news  and  what  it  means  to 
your  readers! 

Also,  the  service  will  include 
special  series  by  prize-winning 
writers  of  The  Montreal  Star 
covering  world  news  events, 
medical  achievements,  avia¬ 
tion  progress  and  research. 


WIRE— PHONE 
WRITE  TODAY! 


CANADA  WIDE 


FE.\TURE 

SERVICE 

LTD. 


261  ST.  JAMES  ST.  WEST  •  MONTRE.AL  •  VICTOR  2-3149 
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$72,000,000 

New  all-time  high  in  20-year 
trend  to  the  Chicago  Tribune— 
a  tribute  to  advertising  resuits 


THE  RESULTS  FOR  YOU; 

The  Tribune  has  what  it  takes  to  get  the  results  you 
want.  These  facts  prove  clearly  that  it  merits  its 
rating  as  Mid  America’s  No.  1  sales  tool. 

ECONOMY 

Daily  and  Sunday,  it  reaches  your  hottest  prospect 


list  in  this  important  market— at  an  economical  cost- 
per-thousand. 

READER  INVOLVEMENT 

The  Tribune’s  millions  of  adult  readers  exhibit  the 
same  high  degree  of  confidence  in  its  advertising 
columns  as  in  its  news  and  features.  The  result  is  a 
greater  responsiveness  to  your  advertising— an 


Retail  Advertising  Expenditures— 1960 


C»CUOTIIBIN{-$2S.3MliiM 
SMTiMS-SI1.S  aiiN 
Cticap's  AMhc«-$il  NiN 
Diilr  Nm-)1l.4  RiiM 


Department  Store  Advertising  Expenditures — 1960 
CIIMtlTIIIINE-{1l.7NiM 

SiiTiMS-S3.5  miiM  |  I 

CtKifi’s  AMricai-)2.l  mSm  | 


Daily  Nm-)4.1  mNni 


c 


General  Advertising  Expenditures — 1960 
CUCUITnNNE-SnjMMN 
SM-fMS-M.?  warn  I  1 

CMtap'sAMncai-SDJailN  ['  ~1 

Ddy  Nm-)LT  ■Nm  I - 1 


Classified  Ad  Count* — 1960 


CIKttlTMME-IMMIIaDi 
S«-TiMS-2M.HIaDi 
CHcaii's  AMhcn-IM.IH  iDs 
DaiyNi«$-1)3.Nla«i 


*Exp«n<>itur*  data  not  availabla  for  aH  papart. 
Sourca:  Chkaio  Tribuna  Raaaarch  Dapl. 


atmosphere  crackling  with  action— which  is  un¬ 
matched  in  any  other  Chicago  advertising  medium. 

MARKETING  KNOW-HOW 

In  service  to  advertisers,  the  Tribune  is  also  un¬ 
rivaled.  Few  media  have  such  vast  marketing  re¬ 
sources  to  help  advertisers  sell.  From  scores  of  its 
own  studies,  from  hundreds  of  outside  sources,  the 


Tribune  sifts  and  selects  important  facts  for  you  and 
brings  them  to  bear  on  your  marketing  problems. 

For  greater  sales  and  profits  in  1961,  put  the  force 
of  the  Tribune  to  work  for  you  in  the  nation’s  second- 
largest  market. 

OTtibunje 

THE  WORLD'S  GREATEST  NEWSPAPER 


The  Weekly  Editor 


By  Rirk  FritNiniaii 

BEAT  IT,  SPOOK! 

(First  in  a  three-part  series  on 
personnel  recruitment) 

Walk  into  any  (graduation 
ceremony  takin(>;  i)lace  in  col- 
le^res  around  the  country  and 
ffrab  a  journalism  major  by  the 
fold  in  his  black  gown. 

.4sk  him  what  he  knows  alxjut 
weekly  newspai>ers  and  whether 
he  would  want  to  work  on  one. 
There’s  a  better-than-even 
chance  he’ll  l(K)k  at  you  as  if 
you  were  some  sjKKik  from  a 
backwood'.  shop  trying  to  hire 
a  printer’s  devil. 

And  chances  are  better-than- 
even  he’ll  gallop  out  of  the  hall 
and  down  the  hill  looking  for 
a  job,  and  inm  right  past  your 
wide  open  weekly  newspaper 
door. 

The  problem  of  personnel  re¬ 
cruitment  for  weeklies  was  aired 
recently  in  the  Iowa  Publisher 
by  two  editors,  Reeves  Hall  and 
Phil  Jarnagin. 

Mr.  Hall,  of  the  Independence 
Biilletin-JoHiiial  and  Independ- 
eti'-e  Conservative,  calls  it  “an 
alarming  situation,’’  pointing 
out  that  journalism  graduates 
“have  harkened  to  the  magic 
and  lure  of  Madison  .4 venue  ad¬ 
vertising  agencies,  slick  maga¬ 
zines,  big  city  newspapers,  tele¬ 
vision  and  the  house  organ  of 
industry.” 

Mr.  Jarnagin,  of  the  Storm 
Lake  Pilot  Tribune,  .says  “the 
old  newspaper  profession  hasn’t 
the  glamour  and  prestige  it  once 
had.  Smart  youngsters  who  once 
thrilled  at  bylines  and  other 
satisfactions  of  (?oo<l  news  and 
feature  writing  today  see  little 
future  in  the  traditional  hours 
and  modest  pay  which  we  offer 
them.  .  .  .  These  graduates  are 


AUSTRALIA'S 

ponding  Wealth 
Offers  Opportunities 


'nvMtIgate  the  development* 
that  are  taking  place  —  In- 
..reated  population.  Industrial 
levelopment.  high  standard 
>f  living,  and  the  mounting 
tuccesses  of  over  800  U.  S. 
-ompanie*  that  are  operating 
<nd  have  8500,000,000  Invested 
n  Australia. 

'•  ksep  is  touch  with  marketing, 
•dvartlting.  publishing  and  graphic 
•rti  is  Australia  rsad 


Wmmm 


PmUUkmd  Imrimtaktly 

\  II  nisei  Subscription  to  U,  S.  S8 
•  t  Homlltoa  St.,  Sydaay,  Austroiio 
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thrilled  with  the  dream  of  be¬ 
ginning  their  careers  with  a 
.standard  of  living  that  promises 
them  a  new  home,  good  car, 
long  vacations  and  security. 
Why  take  the  long  way  around 
to  their  goal?” 

Training  Their  Osvn 

According  to  Mr.  Hall,  many 
Iowa  etlitors  have  attacked  the 
problem  by  dev'eloping  their  own 
training  schools  where  local 
residents  are  “brought  into  the 
newspaper  game  to  sink  or 
swim.” 

The  hiring  of  home  town  help, 
even  though  woefully  inexperi¬ 
enced,  means  the  publisher  usu¬ 
ally  knows  the  background  of 
the  applicant  and  what  he  is 
(retting.  But  Mr.  Hall  says  there 
still  exists  a  serious  shortage 
of  young  people  wishing  to  enter 
the  newspaper  business. 

Publishers  are  quick  to  blame 
every’one  but  themselves  for  this 
imbalance,  he  says,  when  “the 
truth  of  the  matter  is  that  the 
weekly  newspaper  industry  is 
not  attracting  —  nor  is  it  trying 
very  hard  —  to  interest  young 
college  graduates  in  choosing  a 
fascinating  career.” 

Downgrade  Ixmg  Hours 

Mr.  Jarnagin  suggests  that 
weekly  publishers  should  up- 
.grade  wages  and  fringe  l>ene- 
fits  and  downgrade  “our  admit¬ 
tedly  long  hours.”  He  adds; 
“All  of  us  have  reluctantly  fol¬ 
lowed  this  trend,  but  it  has  been 
a  slow,  gradual  ascent,  never 
quite  catching  up  with  the  bet¬ 
ter  city  shop  conditions.” 

Mr.  Jarnagin  says  he  simply 
can’t  put  out  twin  weeklies  on 
a  40-hour  week  at  present  ad¬ 
vertising  and  subscription  rates. 


MR.  PUBLISHER 

You  are  SPECIAL— 
BECAUSE 


WITHOUT  WARNING  OR  PATTERN 


you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  et'or  in  fact  or 
j  name;  for  Invasion  of  Privacy,  Piracy, 
Plogiorism  or  Violation  of  Copyrighl 

I  These  SPECIAl^;HAZARD8f  ar»>  the  ’  sub- 
ject  of  SPECIAllEXCESS  INSURANCE 
I  ho  <  protect 

I  embarrastin^loM 


But  he  does  suggest  that  in¬ 
direct  results  may  be  obtained 
by  encouraging  professional 
journalism  schools  to  “help  sell 

our  way  of  life  —  pointing  out  _ _ 

the  true  advantages  of  family  The  .Ifrmf- 

life  in  the  smaller  cities  and  the  '1,^  iind  the 

rewards  accruing  to  weeklv  Grort  (N.J.) 

joumali.sm.”  Times  topped  all  previous  rec- 

Publishers  can  do  their  part,  2,^®  I'iiltct  run. 

claims  Mr.  Jarnagin,  by  speak-  Montclair  pajter  ran  a  total 
ing  to  high  school  students  at  2130  pages,  averaging  41 
their  annual  career  days,  and  P^r  issue  and  the  \emna- 

“spreading  the  good  word  for  Cedar  Grove  Times  ran  1776 
our  profession  with  confidence  page*,  an  av’erage  of  34  per 
and  enthusiasm.”  is,ue.  Total  advertising  in  both 

Mr.  Hall  is  even  more  em-  all-time  high  for  the 

phatic,  saying  it  means  per.sonal  Montclair 

interviews  with  some  of  the  out-  ^  12-year-old  sister 

standing  students  of  the  com-  P^P***"-  They  put  out  the  largest 
munity  who  have  a  flair  for  '^fues  in  their  history  on  Dec. 
writing  and  who  would  make  »  -XV-page  Montclair 

“darned  (jood  newspaper  men  ‘“jhtioTi  and  a  oZ-page  Verona- 
and  women.”  Cedar  Grove  edition. 

“After  we  hire  them,”  he  *  *  ♦ 

adds,  “we  should  give  them  Ixith  RH*  N.4ME — The  name  of  the 
encouragement  and  salary  ad-  'i’2 -year- old  .I/onwtniw  View 
Vances  and  keep  them  rather  (Calif.)  Register  Leader  has 
than  provide  these  young  folks  been  changed  to  the  Mountain 

with  training  for  larger  pa-  View  Herald  in  reflection  of  a 

J)er'^”  aew  policy  of  expanded  coverage 

(Next:  .4  career  brief  for  high  the  weekly.  It  will  continue 
schiMil  guidance  counsellors.)  the  controlled  circulation  jiolicy 

of  the  Register  Leader,  but  has 
•  l>oste<l  a  yearly  subscription 

(irice  of  $2. 

'oup  Buys  *  *  * 

I  Leader  THIS  COULD  BE  a  mis- 

WASHBt'RN.  III.  -  The  Readin,,  (Pa.) 

shburn  Leader,  B^'rks  County  Record  h&s 
1890,  has  been  sold  ^  ‘’“"test  that  will  give  its 

shers  of  the  Meta-  ^  critical 

d  and  two  other  Persons  finding  mispelled 
11-  •  words  in  advertisements  wall  get 

ners  'are  Elmer  free  theatre  tickets, 
or  of  the  Herald,  ♦  ♦  * 

mon  and  Ray  John-  THEY  MADE  IT  LEGAL  — 
Troy,  and  Rep.  Alan  The  Harrisoii  Sioux  County 
■lleville.  \ews  is  appearing  for  the  fir:t 

Clyde  Synder,  pub-  time  in  the  new  1961  Nebraska 
Leader  since  1947.  Newspaper  Directory  &  Adver- 
ler  will  edit  the  tising  Rate  Book  published  by 
h  will  be  printed  at  Nebraska  Press  Advertising 
ilant.  Service.  The  tabloid  weekly, 

*  *  *  printed  by  offset,  started  pub- 

.  lication  in  August  of  1959,  and 

P urchas*^  in  August  of  1960  reached  the 

Weekly  year-long  wait  to  gain  legal 

„  '  ^  .status.  Located  in  the  extreme 

Pi^CE  CiT'v,  .Mo.  northwest  comer  of  the  .state, 
Irs.  ken  Bronson  of  ^as  a  circulation  of  300  in 
IS.,  have  Ixiught  the  Harrison,  population  448.  The 
^  j  town  was  without  a  paper  for 

ind  .Mrs.  Meredith  g^veral  months  after  the  Har¬ 
rison  Sun  folded  in  February  of 
ens  published  the  1959. 

18  years.  *  ,  , 

ison  has  been  a  >;()  gulT  —  A  $120,000  libel 
he  TopcAra  (Kans.)  g^it  against  the  Menifee  Coun- 
nal  for  the  past  fy  (Ky.)  Journal  has  been 
and  for  the  last  six  dropped  by  the  county’s  school 
new’s  editor.  superintendent  and  board  of 

♦  *  ♦  education  members.  The  weekly 

foiiriial  Sohl  loarnaX,  edited  and  publishd 
by  Jerry  M.  Ringo,  was  sued 
WiNSTED,  Minn,  after  a  brief  news  story  re- 
.  Henjum  has  sold  porting  that  a  group  of  citizens 
f  Journal  to  Floyd  and  their  attorney  had  been 
lerly  of  the  Tyler  denied  access  to  School  Board 
imal.  records. 

EDITOR  dC  PUBLISHER  for  February  4,  1961 


THURSDATA 


Write  lor  details  and  rates. 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth,  Kansas  City,  Mo. 

New  York,  Chicago,  San  Francisco, 
107  William  175  W  ‘  100  Bush 

St.  Jackson  St. 


Heraltl  Group  Buys 
Washburn  Leatler 

WaSHBI’RN,  III. 

The  Washburn  Leader, 
founded  in  1890,  has  been  sold 
to  the  publishers  of  the  Mrta- 
mora  Herald  and  tw'o  other 
weeklies  in  Illinois. 

New  ow’ners  are  Elmer 
Fedder,  editor  of  the  Herald, 
Rep.  Paul  Simon  and  Ray  John- 
-son,  both  of  Troy,  and  Rep.  Alan 
Dixon  of  Belleville. 

Seller  was  Clyde  Synder,  pub¬ 
lisher  of  the  Leader  since  1947. 

Mr.  Fedder  will  edit  the 
Leader,  which  wdll  be  printed  at 
the  Herald  plant. 

*  *  * 

Bronsons  Purchase 
Missouri  Weekly 

Pierce  City,  .Mo. 

Mr.  and  Mrs.  Ken  Bronson  of 
Topeka,  Kans.,  have  bought  the 
Pierce  City  Leader-Journal 
from  Mr.  and  Mrs.  Meredith 
Garten. 

The  Gartens  published  the 
w’eekly’  for  28  years. 

Mr.  Bronson  has  been  a 
member  of  the  Topeka  (Kans.) 
Capital-Journal  for  the  past 
eight  years,  and  for  the  last  six 
months  w'as  new’s  editor. 


Wiiisted  Journal  Sold 

WiNSTED,  Minn. 
.4ndrew  J.  Henjum  has  sold 
the  Winsted  Journal  to  Floyd 
Sneer,  formerly  of  the  Tyler 
(Minn.)  Journal. 


“A  habit  of  long  standing,” 


.  .  .  says  Carl  Georgi,  Jr.,  Vice  President 
and  Director  of  Media,  Campbell-Ewald  Co. 


"Reading  EDITOR  &  PUBLISHER  is  a  habit  ot 
long  standing  and  would  be  a  difficult  one  to 
overcome,  I  am  afraid,  if  I  was  ever  so  inclined, 
becouse  this  is  one  way  to  keep  posted  on  the 
happenings  in  the  newspaper  business.  This 
applies  not  only  to  the  news,  but  to  the  adver¬ 
tising. 


"I  generally  go  through  EDITOR  &  PUBLISHER 


Carl  Georgi,  Jr.,  vice  presi¬ 
dent  and  director  of  media 
for  Campbell  -  Ewald  Com¬ 
pany,  Detroit,  launched  his 
advertising  career  more  than 
25  years  ago  in  the  advertis¬ 
ing  department  of  a  major 


and  then  pass  it  along  to  my  associates  who 
report  that  they,  too,  look  upon  it  as  a  source 
of  information  to  keep  up-to-date." 


automotive  manufacturer. 


A  native  of  the  Motor  City, 
he  attended  the  University  of 
Detroit.  He  left  his  post  as 
assistant  media  director  of 
Campbell-Ewald  Company  to 
join  D.  P.  Brother  &  Company 
where  he  later  became  vice 
president  and  director  of  me¬ 
dia.  He  rejoined  Campbell- 
Ewald  in  1957. 


Mr.  Georgi  is  chairman  of  the 
newspaper  committee  of  the 
American  Association  of  Ad¬ 
vertising  Agencies. 


EDITOR  &  PUBLISHER 


“The  TOTAL  SELLING  Medium  for  Newspapers” 

Times  Tower  •  1475  Broadway  •  New  York  36,  N.  Y. 


WESTERN  ELECTRIC  AND 


MOSTLY  MIXIATUHE  are  the  electron  devices  produced  by  Western  Electric’s  plant  in  Laureldale,  Pennsylvania,  for 
defense  and  space  applications  by  the  United  States  Go\  eminent.  Shown  above  are  just  a  few  of  the  transistors  and  diodes 
which  are  representative  of  more  than  150  types  of  electronic  products  turned  out  at  Laureldale  by  the  millions  every  year. 


LAURELDALE,  PA. 


Snugly  situated  on  Marion  and  Vine  Streets  .  .  .  against  the  wooded  hills  on  the  fringe  of  a 
charming  Pennsylvania  Dutch  community  .  .  .  Western  Electric's  Laureldale  Plant  turns  out  mil¬ 
lions  of  reliable  transistors  and  other  vital  electronic  products,  principally  for  the  U.  S.  Army. 

The  Western  Electric  Laureldale  Plant  is  the  nation’s  only  manu¬ 
facturing  plant  to  be  set  up  specifically  at  the  recpiest  of  the  United 
States  Government  to  devote  facilities  to  hiRh-quality  semicon¬ 
ductor  devices  for  national  defense,  space  proi'rams  and  other 
government  uses. 

Tins  action  taken  in  1952  stemmed  directly  from  these  facts:  the 
transistor  was  invented  hy  Bell  Telephone  Laboratories,  Western 
Electric’s  research  teammate  in  the  Bell  S\’stem;  and  Western 
Electric  pioneered  the  manufacture  of  transistors. 

Today,  the  Laureldale  Plant— with  2600  people  on  a  $16  million 
payroll  in  1960— produces  annually  more  than  $30  million  worth  of 
high-reliability  transistors,  diodes,  and  magnetrons.  Berks  County 
benefits  from  Western  Electric  purchases  of  more  than  $2  million 
in  goods  and  services  in  the  county  each  year. 

Western  Electric  is  proud  to  be  a  good  neighbor  in  Reading  and  INSPECTINC.  a  magnetron  piece  part  prodneed  in 

Berks  County',  Pennsyhania.  And  we  look  forward  to  a  bright  quantity  for  the  Laureldale  Plant  by  the  Schuler 

,  .  .  ,  ,,  ,  ,  ...  ..1  Machine  Corp.  in  nearby  Reading,  Pa.,  are  John  H. 

future m  Laureldale  as  we  expand  operations  to  meet  the  mounting  p^j^ert  (right),  of  Western  Electric’s  Laureldale 

demand  for  our  “mighty  miniatures”  and  magnetrons.  purchasing  group,  and  SMC’s  president,  John  Schuler. 


Betides  Laureldale,  Western  Electric  has  12  other  principal  manu¬ 
facturing  locations,  where  we  make  hundreds  of  different  telephone 
products  for  the  Bell  System,  and,  in  addition  to  these,  a  variety  of 
products  for  the  Government,  mainly  for  defense.  Last  year  we 
purchased  over  a  billion  dollars'  worth  of  raw  materials,  products 
and  services  from  our  more  than  35,000  suppliers  located  in  every 
state  of  the  Union.  Of  these,  90%  are  "small  businesses."  The  things 
we  make  and  buy  are  distributed  to  the  Bell  telephone  companies 
through  Western  Electric  distribution  centers  located  in  33  cities. 


MANUfACTURINC  AND  SUmV 


UNIT  OF  THE  BEU  SYSTEM 


PRAISE  FROM  PRESIDENT  of  the  Greater  Berks 
Development  Fund,  Sidney  D.  Kline:  “Western 
Electric  is  supplying  excellent  industrial  job  oppor¬ 
tunities  here,  and  its  employees  have  outstanding 
records  of  social  and  civic  contributions  to  our  area.” 


WTSlWr  rTm 

IB  ’  J. 

■r 

r-t5 

W.E.  SCHOLARSHIP  STUDENT,  William  W.  Stewart,  is  greeted 
on  campus  by  Albright  College  (Reading,  Pa.)  President,  Dr.  Harry 
V.  Masters.  In  H)60  alone.  Western  Electric  granted  167  individual 
scholarships  to  1 18  colleges  and  universities  throughout  the  country. 


INSTRUCTING  THE  INSTRUCTORS  in  First  Aid 
techniques  at  Laureldale  Plant  is  Thomas  J.  Hlatky, 
demonstrating  rescue  breathing  to  fellow  W.  E.  em¬ 
ployees,  who  contribute  time  teaching  Berks  residents. 


Friends  Salute 
Sports  Editor 
Charley  Young 

Albany,  N.  Y. 
In  one  of  the  greatest  tributes 


CONGRATULATIONS  and  $500  Charles  F.  Young  and  Mrs.  Young 
go  to  Warren  Brown  (right),  sports  at  a  dinner  marking  his  retirement, 
columnist  tor  Chicago's  American, 

in  citation  presented  by  Edward  ever  paid  to  an  individual  in 
P.  Doyle,  executive  editor,  who  this  city,  Charles  F.  Young, 
resigned  this  week.  retired  sports  editor  of  the 

Knickerbocker  News,  was  feted 
*  11  11  ^  dinner  in  the  Sheraton-Ten 

SpOriS  UOSWCll^  Eyck  Hotel  by  nearly  500  per- 

sons  from  newspaper,  sports  and 
Warren  Brown,  philanthropic  circles. 

Mr.  Young,  who  started  in 
newspaper  work  as  a  sports 
VFCIS  1  LPp  IT  LlltC  writer  in  1909,  and  who  spent 

Chicago 

The  grand  award  of  $500  for 
all-around  editorial  excellence 
was  presented  to  Warren  Brown, 
sports  columnist  for  Chicago’s 
American,  as  part  of  the  annual 

staff  awards.  nearly  50  years  on  the  Knicker- 

Mervin  Block,  feature  writer,  bocker  News  and  its  predecessor, 
was  awarded  $200  as  first  prize  the  Knickerbocker  Press,  retired 
in  the  news  and  enterprise  when  the  K-N  was  sold  to  the 
categories.  Mr.  Block  was  com-  Hearst  Corporation.  However, 
mended  particularly  for  his  ex-  he  still  writes  two  columns 
pose  of  county  employees  found  weekly  for  the  K-N. 
loafing  or  absent  from  their  jobs.  General  chairman  for  the 
Mr.  Brown’s  citation  paid  dinner  was  Ben  Danforth,  golf 
tribute  to  his  consistent  popu-  writer  for  the  News,  and  Mr. 


Two  old  friends:  Den  Perker,  sports 
editor  of  the  New  York  Mirror, 
and  Congressman  Leo  W.  O'Brien, 
who  broke  in  as  a  cub  reporter 
on  Charley's  paper. 


In  other  categories,  Norman  and  Dan  Parker,  sports  editor  of 
Glubok  won  second  prize  for  the  New  York  Mirror,  was  prin- 
enterprising  reporting;  Edwin  cipal  speaker.  Edward  Mahar, 
Hadfield,  rewriteman,  second  city  editor  of  the  New  York 
prize  in  the  news  field;  Ernest  Journal- American  and  onetime 
Trucker,  first  prize  in  feature  Albany  newspaperman,  also  was 
writing;  Carol  Oppenheim,  sec-  among  the  speakers, 
ond  prize  for  feature  writing; 

William  Gleason  and  Lois  Baur, 
first  and  second  prizes  for  humor 
writing. 

First  prize  in  photography 
went  to  Arnold  Tolchin;  second 
prize  to  Howard  Borvig.  Top 
prize  for  headline  and  caption 
writing  was  presented  to  Jere 
Rowland  and  second  prize  went  Mr. 
to  John  Corkell.  bonds 


Charles  L.  Mooney,  associate  edi¬ 
tor  of  the  News,  presents  a  me¬ 
mento  to  Charley — it's  the  last 
home  plate  at  Hawkins  Stadium, 
home  of  the  Albany  Senators. 


Answering  the  tributes  paid 
to  him,  Mr.  Young  told  the  over¬ 
flow  audience:  “I’m  a  lucky  guy 
.  .  .  and  much  of  my  success  is 
due  to  the  men  who  worked  with 
me  and  gave  me  such  loyal 
support  through  the  years.’’ 


Sauer  Ups  McMullin 

C.  Taylor  McMullin  has  been 
named  advertising  and  sales 
promotion  manager  for  The  C. 
F.  Sauer  Company.  Before  join¬ 
ing  the  Sauer  Company,  he  was 
associated  with  the  advertising 
department  of  Richmond  News¬ 
papers,  Inc. 
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J-Achievers  Produce 
Teen  News,  Good  Will 


By  (ieorge  Wilt 

Members  of  a  Junior  Achieve¬ 
ment  company  have  contributed 
a  weekly  pajre  of  school  news  to 
the  Neic  Bedford  (Mass.)  Sun¬ 
day  Standard-Times  for  the  past 
14  years. 

It’s  debatable  who  gets  the 
most  out  of  the  arrangement, 
the  paper  or  the  kids. 

According  to  J.  Richard  Early, 
managing  editor,  the  news  cover¬ 
age  furnished  by  the  teen-agers 
couldn’t  be  handled  by  regular 
staff  reporters,  not  close  to  the 
teen  scene. 

14  Schools  Covered 

The  company,  the  JA  Staff 
Reporters,  covers  the  news  in  14 
New  Bedford  area  public,  paro¬ 
chial  and  private  junior  and 
senior  high  schools  with  a  total 
student  b^y  of  15,000.  In  addi¬ 
tion  to  day-by-day  coverage  of 
school  events,  the  30  J  A  com¬ 
pany  members  do  special  stories. 
One  current  series  recognizes 
academic  achievement  of  top 
students  at  schools  in  the  area. 
Another  background  series  dis¬ 
cusses  the  various  orders  of 
nuns  who  teach  in  the  Catholic 
schools  in  the  area. 

In  addition  to  news  and  fea¬ 
tures,  the  JA  organization  does 
periodic  surveys  of  the  bobbysox 
set.  “Are  Teenagers  Spoiled?” 
is  the  topic  of  the  current  ques¬ 
tionnaire,  with  each  member  of 
the  organization  interviewing 
ten  or  more  classmates.  Replies 
are  turned  in  to  an  adviser,  who 
wraps  them  up  into  a  story. 

Stories  are  turned  in  at  regu¬ 
lar  weekly  meetings  of  the 
company.  Members  of  the 
Standard-Times  Sunday  depart¬ 


ment,  advisers  to  the  JA  organi¬ 
zation,  edit  the  stories  and 
dummy  them  in  the  page.  Unlike 
other  arrangements  between 
Junior  Achievement  companies 
and  daily  newspapers,  the  New 
Bedford  group  sells  no  adver¬ 
tising.  Standard-Times  editors 
believe  they  keep  the  group’s 
members  busy  enough  just 
handling  the  news. 

Grown-up  Pay  for  Kids 

The  Standard-Times  pays  the 
company  just  like  it  does  its 
regular  correspondents,  at  the 
rate  of  15  cents  an  inch  for 
stories,  and  50  cents  for  each 
picture.  The  JA  group,  in  turn, 
pays  the  member  who  wrote  the 
story  8  cents  an  inch,  and  25 
cents  for  the  picture  handled. 
The  rest  of  the  money  is  kept 
by  the  company  for  operating 
expense.  Standard-Times  photog¬ 
raphers  actually  take  the  pic¬ 
tures,  with  the  achievers  han¬ 
dling  photo  assignments  and 
writing  of  cutlines. 

Average  cost  to  the  newspaper 
is  $50  to  $60  a  month,  although 
on  occasion  the  tab  has  been 
close  to  $100. 

“A  small  price,”  adds  Mr. 
Early,  “for  the  kind  of  news 
coverage  obtained,  and  the  good¬ 
will  gained  in  the  community.” 

*  *  * 

FREE  CHICKEN  —  1,094 
readers  of  the  Yakima  (Wash.) 
Herald  and  Republic  showed  up 
last  week  at  Harman’s  Restau¬ 
rant  with  a  year-old  copy  of  the 
paper  to  claim  free  chicken 
dinners  offered  in  an  ad  for  the 
restaurant.  Jack  Harman,  pro¬ 
prietor,  reproduced  his  entire 


menu  in  color  in  a  two-page 
advertisement  published  in 
January,  1960,  with  a  small- 
type  box  at  the  bottom  of  the 
copy  offering  two  free  dinners 
with  all  the  fixings  to  readers 
who  would  return  the  menu  a 
year  later. 

Herald  &  Republic  retail  ad 
manager  Robert  D.  Ames  esti¬ 
mated  that  6%  of  the  paper’s 
circulation  tried  to  redeem  their 
ad  coupons,  but  with  about  half 
getting  discouraged  because  of 
the  crowds.  Other  restaurants 
reported  booming  business  on 
the  overflow  from  Harman’s. 

A  page  promotion  ad  repro¬ 
duced  crowd  photos,  a  testi¬ 
monial  letter,  the  original  ad, 
and  copy  attesting  to  the  pulling 
power  and  lasting  power  of 
newspaper  advertising. 

*  *  « 

COLUMNIST  —  “Meet  the 
deputy  mayor  in  charge  of 
kissing,”  is  the  intriguing  title 
of  a  folder  from  the  Toronto 
(Ont.)  Telegram.  It  describes 
the  antics  and  activities  of 
Telegram  columnist  and  person¬ 
ality  Wessely  Hicks.  The  mailing 
is  one  of  a  series  about  the 
paper’s  writers. 

«  «  * 

WOMEN  OF  ACHIEVE¬ 
MENT — 1,000  persons  attended 
a  luncheon  Jan.  23  to  honor  St. 
Louis’  10  Women  of  Achieve¬ 


ment.  Each  of  the  honorees  was 
presented  an  inscribed  silver 
plate  by  Richard  H.  Amberg, 
publisher  of  the  St.  Louis  Globe- 
Democrat,  in  recognition  of  out¬ 
standing  contributions  to  better¬ 
ment  of  the  community  during 
the  past  year.  This  is  the  sixth 
year  the  Globe-Democrat  has 
sponsored  the  event. 

St.  Louis  Mayor  Raymond  R. 
Tucker  lauded  the  Globe-Demo¬ 
crat  for  a  “worthwhile  service 
for  the  community.” 

*  •  « 

BASEBALL — Baseball  got  off 
to  an  early  start  in  the  Detroit 
area,  with  more  than  3,200 
youngsters  flocking  to  a  pair  of 
January  clinics,  co-sponsored  by 
the  Detroit  (Mich.)  Free  Press 
and  the  Detroit  Tigers. 

Instruction  at  the  free  clinics 
was  provided  by  Tiger  stars. 

Each  youngster  received  a 
colorful  “Baseball  Handbook” 
that  explains  and  illustrates  the 
fundamentals  of  the  game. 

*  *  « 

STAFF  BIOGS — A  handsome 
spiral-bound  booklet  reprints 
biographical  sketches  of  re¬ 
porters  and  other  editorial  per¬ 
sonnel  of  the  Montreal  (Que.) 
Star,  which  originally  appeared 
as  advertisements  in  the  paper 
during  1960.  The  booklet  is  aptly 
titled,  “Good  Reporting  Makes  a 
Good  Newspaper.” 


QUESTION:  Where  can  you  get  help 
In  the  advertising  of  advertising??? 


ANSWER; 


Bbeok-Thru 

oiv.  OF  Finn,  Kruger,  Huenefeld  a  co..  inc. 
77  No.  Washington  St.  •  Boston  14,  Mass. 


(Ask  for  samples  of  our  promotional  news¬ 
letters  for  newspapers  and  ad  agencies.) 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

BOSTON.  MASSACHUSETTS  *  CHARLOTTE.  NORTH  CAROLINA 
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CIRCULATION 


Readership 
Theme  Set 
For  Seminar 


Whether  or  not 

you're  interested  in  new 
mail  subscribers,  you 
want  to  RETAIN  the  read¬ 
ers  you  have  now.  With 
mail  subscription  rates  at 
an  all-time  high,  yester¬ 
day’s  "renewal  slip”  or 
"homemade”  notice  is  not 
enough.  That's  why  more 
and  more  newspapers  are 
turning  to  Reply-O- 
Letter,  to  make  sure  they 
get  a  maximum  of  re¬ 
newals  before  expiration. 
Cost  is  low,  handling  easy, 
results  consistently  good. 
For  samples  and  informa¬ 
tion  write  to: 


'GOOD  NEIGHBORS' — Newspaper  carriers  who  bring  neighborhoods 
together  delivering  local  papers  extended  the  "good  neighbor"  policy 
recently  to  South  America.  Visiting  Argentina  and  Brazil,  53  winners  of 
contests  sponsored  by  the  American  Weekly,  won  the  hearts  of  pub¬ 
lishers  South  of  the  border.  (Above)  Dr.  Herbert  Moses,  president  of 
the  Brazilian  Press  Association  and  editorial  director  O  Globo  of  Rio 
de  Janeiro,  tells  Paul  Gross  (left),  San  Francisco  News-Call  Bulletin, 
Max  Milians,  director  of  the  Junior  Diplomats  contest,  and  Joseph 
Eilberbush,  New  York  Journal  American,  how  "free  newspapers  make 
democracy  work." 


REPLY-O-LETTER 


2  Central  Park  West 
New  York  23.  New  York 


Offices  in  principal  cities  in  the  United 
States,  Canada,  England  and  Australia. 


Al  Taylor's  PROVEN 
Coin  Operated  Newstands. 

(k)in-Trolled  Equip.  Corp. 

12549  Sherman  Way 
No.  Hollywood,  Calif. 


1960  Total 

LlDHSC  Shows  Linage 

Total  Advertising 

A  QO^  I  aiYl  December  238,723,543 

U»0  /(/  vJ’dlll  November  256,624,666 

Year  to  date _ 2,888,617,069 

Total  newspaper  advertising  Display 

lage  measured  during  1960  in  ^  .  oAn’laQncQ 

cities  by  Media  Records  hit  oveinber  .  200,999,0^ 

norrf  _  Year  to  date - 2,153,405,145 


DECIEMBER  Newspaper  Linage— o2  Cities 

(CompilMl  by  EDITOR  A  PUBLISHER  from  Modia  Raeord  Maasuromenu) 


linage  measured  during  1960  in 
52  cities  by  Media  Records  hit 
2388,617,069  lines,  up  0.8%  over 
"59’s  total  of  2,865,238,252. 

December  was  bleak,  as  total 
linage  fell  from  250,948,046 
lines  in  1  )ecember  of  ’59  to  238,- 
723,543  lines  in  ’60,  a  loss  of 
4.9%.  December  linage  was  off 
in  all  seven  classifications. 

December  linage  losses  by 
classifications  are  as  follows: 
Display,  4.5%;  Classified,  6.1%; 


Retail,  3.9% ;  Department  Store,  General 


Year  to  date _ 2,153,405,145 

Classified 

December  .  48,259,586 

November  .  55,625,598 

Year  to  date _  735,211,924 

Retail 

December  .  152,544,590 

November  .  149,389,978 

Year  to  date _ 1,588,269,045 

Department  Store 

December  .  54,237,035 

November  .  56,606,625 

Year  to  date  ....  566,887,122 


63%;  General,  6.5%;  Automo¬ 
tive,  8.6%;  and  Financial,  7.5%. 

For  the  year  to  date.  Display, 
Classified,  Retail  and  Automo¬ 
tive  were  up  0.7%,  1%;  1.5% 
and  6.5%  respectively.  Depart¬ 
ment  Store,  General  and  Finan¬ 
cial  were  down  for  the  year  to 
date  0.3%,  4.9%,  and  0.9% 
respectively. 

City-by-city  figures  follow: 


December  .  24,802,811 

November  .  34,118,681 

Year  to  date  ....  345,694,011 
Automotive 

December  .  8,506,771 

November  .  13,147,875 

Year  to  date _  165,208,115 

Financial 

December  .  4,609,785 

November  .  4,342,534 

Year  to  date  ....  54,233,974 


250,948,046 

‘259,508,865 

2,865,238,252 

199,531,653 

200,126,807 

2,137,663,981 

51,416,393 

59,382,058 

727,574,271 

158,703,428 

153,157,953 

1,564,299,354 

58,210,345 

58,970,633 

568,790361 

26,532,932 

32,926,502 

363,580,322 

9,310,155 

9,756,682 

155,079,816 

4,985,138 

4,285,670 

54,704,489 


IfM  I9S9 

AKRON.  OHIO 

lucon  Journal-*  . 2,602,193  2,687,849 

Skacon  Journal-S  ....  849,948  968,662 


Grand  Total  .  3,452,141  3,656,511 


I960  1959 

M7,849  BIRMINGHAM,  ALA. 

9681662  Post.H*rald-m  .  896,368  1,002,835  Tribun*.m 

-  N*wi.*  .  1,976,848  2,024,666  Tribun*-S 

,656,511  tN*wt-S  .  839,478  880,335  fDaily  N* 


I960  1959 

CHICAGO,  ILL. 

.  3,229,267  3,212,170 

.  1,408,680  1,428,312 


I960  1959 

DINVIR,  COLO. 

Rocky  Mt.  N*ws-m  .1,880,002  1,836,334 

§*Rocky  Mt.  N*wi-S  ...  403,761  363,260 

?o«t-*  .  2,209,842  2,237,104 

tPo«t-S  .  698,867  784,403 

Grand  Total .  5,192,472  5,221,101 

DBS  MOINES.  IOWA 

R*gitt*r-m  .  702,942  751,182 

Tribun*.*  .  932,464  l.029,MI 

tR*giit*r-S  .  414,367  416,906 

Grand  Total .  2,049,773  2,197,949 

DETROIT,  MICH. 

•I960  1959 

Ff**  Prasi^n  .  1,803,188  1,421,497 

§Fr**  Pr*i$.S  .  449,104  538,649 

N*wt.*  .  2,629,697  2,312,951 

t*N*wi-S  .  990,925  953,756 

Timat-*  .  1,194,935 

Timat-S  .  326,177 

Grand  Total  .  5,872,914  6,747,965 

NOTE:  Part  run  adv.  includad:  Fr*« 
Prass-m  1960—1,803,188  (180,766).  Fra* 

Pr*u-S  1960—449.104  (65.673).  1959—538,- 

649  (169,462).  Nawt-a  1960—2.629.697  (97,. 
088).  N*wt-S  1960—990,925  (42.809). 

(•)  Last  itiu*  Datroit  Timas  Novambar 
6.  I960. 

DULUTH,  MINN. 

Harald-a  .  860,705  933.0U 

N*ws-Tribun*-m  723,670  721,362 

Naws-Tribuna-S  411,186  437,542 

Grand  Total .  1,995,561  2.09l.9n 

ELMIRA.  N.  Y. 

Adv*rtis*r-m  .  342,212  324,951 

Star  GazaHa-a  .  994,447  1,013,217 

••Talaqram-S  .  335,368  324,873 

Grand  Total  .  1,672,027  1,663,041 

EL  PASO,  TEX. 

Timaa-m  .  1,449,344  1,493,418 

•Timat-S  .  344,055  487,893 

Harald-Poit-a  .  I.427.2i9  1,500,663 

Grand  Total .  3,220,618  3,561,974 


880,335  (Daily  Nawt-a  .  1.896,508  2,111,946  N*wt-m 


ALBANY  N  Y  Grand  Total .  3,712,694  3,907,836  •Amwican-S 

••knirlt«rhn.-t^  KI..,.'.  l  aTi'aa*  I  ztz  04*  NOTE:  Part  run  adv.  includad;  Nawt-a  Sun-Timat-ni 
uik^-Jn  .^.*  !  *  I:2«:w  U7S:3m  'W-2.024.666  SSun.Tim*..S 

•TlmA*  IlniM.C  CC7  Am  iJT.UJAj.  _ ^ 


1,276,309  1.378.458 


-  Amofican-a  .  768,583  911,335 

3,712,694  3,907,836  •Am*rican-S  .  287,882  286,525 

includad:  Nawt-a  Sun-Timat-m  .  1,346,636  1,411,802 

I,  1959 _ 2  024  666  SSun-Tim*t-S  .  579,038  521,661 


ERIE,  PA. 

.  1.265.448  1,321,513 


911,335  Timat-a  .  1,282,594  1,342,391 

286,525  ITimat-Nawt-S  .  394,349  454,155 

411,802  -  - 

521,661  Grand  Total  .  2,942,391  3,118,059 


•Tltnat  Union-S .  516.783  557,684 

Grand  Total  .  3,264,540  3,573,111 

NOTE;  Part  run  adv.  includad  Knickar- 
bockar  Nawt-a  I960— 1,471,448  (296,705). 
IK9-1, 636,969  (  291,144). 


ALBUGUERpUE.  N.  M. 


Grand  Total  .  9,516,594  9,883.751 


EUGENE,  ORE. 


BOISE,  IDAHO 

Stat*tman-m  .  1,004,042 

••Statatman-S  .  222,012 


NOTE:  Part  run  adv.  includad;  I960—  Ragistar  Guard-*  .  1,252,461 


3,229,267  (394,518);  1,408,680  (615,518);  287,- 
998.597  882  (193,362).  1959—3,212,170  (435,202); 

212,789  1.428,312  (667,620);  286,525  (231,873). 

.211.386  CINCINNATI,  OHIO 


••Ragiitar  Guard-S 


Grand  Total .  1,226,054  1,211,386  CINCINP 

NOTE:  Statatman  Morn,  and  Eva.  told  Enquir*r-m  . 

only  in  combination.  Linag*  of  on*  adi-  t*^<|uir*r-S  . 


JMrnal-m  .  1,683,052  1,678,760  tion  (Morn.)  only  it  thown. 

poumal-S  .  412.741  490,356 

Tribuna-a  .  1,602,602  1,617,480 

„  -  -  BOSTON,  MASS. 

Total  .  3,698,395  3,786.596  Amorican-a  .  688,548 

R*cord-m  .  782,256 

ATLANTA.  GA  •Advartitar-S  .  303,103 


Pott  8  Timat-Star-a  ...  2,093,481  2,122,386 


.  1,565,702  1,780,815  ('Plain  D*al*r-S 


729.389  CLEVELAND,  OHIO 

825!7I4  •1760  1959 

289,813  Plain  D*al*r-m  .  2,644,507  2,438,352 


,  OHIO  FALL  RIVER.  MASS. 

2,434,151  2,427,638  ••Harald  Nawt-a .  1,102,965  1,110,803 

1,113,211  1,219,684 

2,093,481  2,122,386  FORT  WAYNE.  INO. 

-  -  Journal  Gazatta-m  _  1,131,039  1,148,500 

5,640,843  5,769,708  kjournal  Gaz*tt*-S  . . . .  502,612  S37.22S 

‘Nawt  Santinal-a  .  1,721,190  1,646,541 

OHIO  -  - 

•I960  1959  Grand  Total .  3,354,841  3,332,266 


1,437,787  1,595,146 


FORT  WORTH.  TEX. 


.  1,748,818  1,790,315  Gtob*-m  .  1,402,722  1,344,820  Pratt  and  Nawt-a  ".!!!  2i8IS[638  2!832,'970  Star-Talagram-m  .  945,915  1,045,555 


•lavnitl-*  .  2,426,568  2,436,251  §Glob*-S 


Journal  8 

Conititution-S  .  875,676 


.  5,051.062  5,161,772 


H*rald-m  .  1,387,394  1.518.434 

(H*rald-S  .  1,070,328  1,147,212 

travalar-a  .  1,620,689  1,833,896 


,157,877  Nawt-a  .  '987,109  Star-Talagram-a  .  2,098,597  2,093,979 


Grand  Total .  6.900.332  7,853,577 


Star-T*l*gram-S  .  581,944  658,746 

>r*tt-*  .  517,269  649,294 


ATLANTIC  CITY.  N.  J. 

Pw-rn  .  884,212 

.  247,877 


Grand  Total .  9,928,105  10,627,970  1959—2,832,970  (117,025). 

(•)  Th*  Pratt  and  Nawt  margad  aflactiv* 


NOTE:  Part  run  adv.  includ^:  Prat*  and  *Pr*tt-S  .  174,239  210,982 

Nawt-a  1960—2.818,038  (55,865).  Pratt-a  ^  777777.  777777. 


227,610  Couriar  Expratt-m 
-  (•Couriar  upratt- 


BUFFALO,  N.  Y. 
rati-m  ....  1,169,539 


January  25,  I960. 


Grand  Total .  4,317,964  4,65B  5S6 

NOTE:  Pratt  Evaning  publithad  5  day* 
a  waak  only. 


Grand  Total .  1,132,089  1,178,282  (Evaning  Nawt-a  .. 


832,311  924,45 

2.203.2i4  2,486,51 


.230,536  COLUMBUS.  OHIO 

W4;45l  Ditpatch-a  .  2,357,905  2,340,327  Baa-a 


FRESNO.  CALIF. 

.  1.603.423 


BALTIMORE,  MD. 

•Amariean-S  .  499,868  533,650 

Nawt-^ott-a  .  1,506,894  1,522,945 

J»»-*n  .  1,159,573  1,228,089  Couriar-Pott-o 

Sj«-« .  2.132.846  2,191,644 

tSwi-S  .  1,181,054  1,154,775 


Ditpatch-S  .  983,097  1,059,004  §B**-S  .  553,937  635,688 

Citiian-Joumal-m  .  970,550  1,128,485  -  -—I - 

4,205,064  4,641,498  star-w  .  64,534  48,523  Grand  Total .  2,157,360  2,272.760 

- ^ —  -  (Continued  on  page  54) 

„  ,  Grand  Total .  4,376,088  4,576,339 


CAMDEN.  N.  J. 

• .  1,051,888  1,195,272 


DALLAS.  TEX.  IMPORTANT  NOTICE 

. l'"ag*  tabulation*  thown  har*  hav* 

^*wt-S  . . compilad  by  Madia  Racordt,  Inc.  for 

li?’**  . azclutiv*  publication  by  Editor  A  Pub- 


.  ,  , - CHARLESTON.  W.  VA.  Timat  Harald-a 

Grand  Total .  6,480,255  6,631,103  Mail-*  .  1,106.248  1,125,495  ’Tim**  Harald-S 

Gaz*tt*-m  .  1,188,030  1,170,527 

§G*z*tt*-M*il-S  .  317,404  311,681  Grand  Total  .. 


BANGOR.  ME. 

.  926,885  _  _  _ 

2,491,697  (  34,825). 

BINGHAMTON,  N.  Y.  CHARLOTTE,  N.  C.  DAYTON.  OHIO 

.  1,499,784  1,529,306  •Nawt-a  .  t,IX,l66  1,060.448  Joumal-Harald-m  .  1,943,391  1,934,743 

rw»-S  .  415,116  413,595  Obt*rv*r-m  .  1,821,425  1,756,919  Nawt-a  .  2,260,006  2,315,788 


imM  H«r«ld-S  .  564,532  703,040  lish^r.  Th#y  may  not  bo  roprintod  Of 

_  .  _  .  ,  nrm  .  ™  ...  pubUthad  in  any  form  without  axplicit 

MnvE  . J  6,2OT,658  parmitiion  from  Madia  Racordt,  Ine. 


-  -  NOTE:  Part  run  adv.  includad;  Timat  Cjccaot  whar*  othar  figura*  am  tpacHI- 

Grand  Total .  2,611,682  2,607,703  -•  W'D-  l»59-  caliyTownrt*  following  footnota*  apply 


ON,  N.  Y.  CHARLOTTE,  N.  C. 

..  1,499,784  1,529,306  *N*wt-a  .  t.lX,l66 


472,288  (Obtarvar-S  .  546,330  588,830  §Nawt-S  .  646,624 


Grand  Total .  2,678,842  2,415,189  Grand  Total  .  3.497.921  3,406,197  Grand  Total .  4,850,023  4,974,042 

editor  ac  PUBLISHER  for  February  4,  1961 


to  Madia  Racordt,  Dacambar  I960  Llnagaa: 
•Includat  12,875  linat  AMERICAN  WEEiaY. 
••Includat  23,813  linat  FAMILY  WEEKLY. 
(Includat  46.945  linat  THIS  WEEK. 

(Includat  36,836  linat  PARADE. 

{Includat  84,662  linat  WEEKEND  MAGA¬ 
ZINE. 


I 


Linage 

(Continued  from  page  53) 


:9M 

KNOXVILLE.  TENN. 


IfM 

MILWAUKEE.  WIS. 


Journal-m  . 

N*wt-S*ntin»l-» 


5iy.038  SMtinal-m 


IW 

NIAGARA  FALLS.  N.  Y. 


...  1,307,144  1, 324,938  •S»ntln#l-S  .  288,019  240,548 


1,241,201  1,278,771  Gaiattt-c  .  1,049  508  I  21l 

'Manio  ‘iin  ua  c  isc  m. 


§Naws-Santintl-S  .  391,788  429,409 

Grand  Tcxtal  .  2,282,295  2,273,385 


429,409  Journal-# .  3,047,884  3,293,904 

-  tJournal-S  .  1,245,848  1,341,444 


Gaiatt#-S  .  195  931  2I9',S 

Grand  Total  .  1, 265  439  r,45|  ip 


1940 

GARY,  INO. 


Pott-Trlbun#-# 

••Fo»t-Tribun#-S 


LAWRENCE.  MASS. 

Eagl#-Tribun#-a  .  1,182,774  1,154,429 


Grand  Total  .  5,842,972  4,194,447 


MINNEAPOLIS.  MINN. 

Tribuna-m  .  1,390,422 

Star-#  .  2,398,870 


Grand  Total  . 


■404’ 953  '428'449  LITTLE  ROCK.  ARK.  Star-#  .  2,398,870 

- ^ : —  Arkansai  Gai#tt#-m  ...  1,149,828  1,151,857  tTribun#-S  .  879,224 

1,848,825  1,947,529  §Arkansai  Gai#tte-S  .  381.992  403,257  .  T  ♦  1 


' — . .  —  NORFOLK.  VA. 

,  MINN.  L#dq#r-D!tpatch  It 

1,390,422  1,444,979  2.040,879 

2,398,870  2,414,755  .  2.117  994  2,295,242 

879,224  987,345  c  .1 . 

_  Portsmouth  Star-S  .,.  811.352  839 Tit 


GLENS  FALLS.  N.  Y. 

Pott-Star  (Sa#  Not#)  .  744,043  789,913 

NOTE;  Post-Star  Morning  sold  in  com- 


I.5SI.820  1,555,114 


LONG  BEACH.  CALIF. 


Grand  Total  .  4,448,718  4,847,079 

NOTE:  Part  run  adv,  includad:  1940 — 2,- 
398,870  (188,191).  I9S9— 2,414,755  (142,242). 


GRAND  RAPIDS,  MICH. 

Prass-a  .  2,230,083  2,223,033 

tPr#»-S  .  532,908  592,822 


T#l*gram-S  .  544,127  593,522 

Pr#it-T#l#gram-»  .  2,153,029  1,970,258 


Grand  Total  .  4.492  780  5,195,375 

12  242)*  NOTE;  Part  run  adv.  includad;  Lada«. 
''  Dispatch  t  Portsmouth  Star-a  194(4—1  ia 
434  (  384.2SI).  1959—2,040,879  (483  Uli 

Vlrginian-PIlot-m  1940—2,117,994  (  283949  ' 
IW-2,29S,242  (  324,981).  Virqinian-Pii 
196,387  Portsmouth  Star-S  1960^11,352  (211312) 
— —  1959—839,234  (2)4.013).  ' 


indapandlnt-m  .  2.1H720  1,811,934  ^  ;r™in\j::>1i:4:m  79‘KmA74 

a?r.n^^  '  Morning,  only  is  5i„d.p#ndwit  Pr#ts-  .  1959-2,295,242  (  324,981).  Virqinian-Piiot  » 

Talaqram-S  .  544,127  593,522  §■••-5  .  187,385  194,387  Portsmouth  Star-S  1940-811,352  (2113121 

GRAND  RAPIDS.  MICH.  1:!!^  Grand  Total  .  ^ 

WS note:  Paltlun  adv.  inc'ludad:  Ind^^  MONTREAL,  CANADA  OAKLAND,  CALIF. 

-  -  -  I9AO— 2  104  720  (  330  141)  1959 I.-  tt^tar-a  .  2,145,034  2,215,063  Tnbuna-a  . .  2,102.858  2,172,593 

Grand  Total  .  2.742,991  2,8I5,8S5  811  934  1245  357)  '  Press-T.ligram-a  1940—  Sai#H#-m  .  1,381,984  1,345,444  §Tribun#-S  .  445,835  495.535 

I53:029  (  330.141);  1959-1,970,258  (245,357).  L*  .  2.W,I30  2,3ro.7l5 


OAKLAND.  CALIF. 


HAMMOND,  IND. 

Timat-a  .  1,321,429  1,405,437 

TImas-S  .  511,848  489,514 


Grand  Total  .  1,833,297  1,895,151 


405  437  long  ISLAND,  N.  Y. 

489:514  Nawtday  Suffolk-.  ....  1,799,837  1,827,013 
-  Nawtday  Natsau-e  -  2,000,W  2,042.805 


U  Patria-S  .  105,382  129,035  Grand  Total  2,748,493  2,8M  128 

La  Patit  Journai-S  ....  159,835  197,751  NOTE:  Part  run  adv.  includad:  Tribunaa 

-  - : —  1940—2,102,858  (92,008).  1959-2,172593 

Grand  Total  .  4,188,345  4,278,210  (140.915). 


HARRISBURG,  PA. 

Patriot-m  .  1.432,543  1,543,149 

SPatrlot  Nawt-S  .  415,294  411,452 


Grand  Total  .  3,800,286  3,869,818  Imaga. 


NOTE:  (*)  Includat  WEEKEND  MAGA- 


LOS  ANGELES,  CALIF. 


411,452  Examinar-m  .  1,947,844  1,959,229  Star-m 


MUNCIE.  IND. 

Prast-a  .  912,229 


OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,188,884  1,154,990 

Oklahoman-S  .  414,147  441043 

W,559  Timas-a  .  1,392,033  I,37i;4l9 


HARTFORD,  CONN. 

Courant-m  .  1,024,205  1,049,197 

jC^ourant-S  .  654,433  429,823 

Timas-a  .  1,845,185  1,949,024 


-  -  *Examiner-S  .  780,064  880,408 

1,847,857  1,974,421  Tlm#t-m  .  4,094,419  3,927,378 

tTimw-S  .  2,534,200  2,451,400 

CONN.  Harald-Expratt-e  .  1,303,344  1,373,983 

I  nsa -Msc  I  nxo  lav  Mirror-a  .  1,200,385  1,235,095 


••Star-S  .  295,413 


.  3,523,823  3,448,051 


"•'•O''-*  .  '  NASHVILLE,  TENN. 

Grand  Total  . 11,880,294  11,827,893  Bannar-a  . 

»  .  j  •  ,  j  j  T-—  c  Tannassaan-m  .  1,413,303  1,488,880 

NOTE:  P^  run  adv.  includr^.  Tima^  Tannattaan-S  .  403,729  465,347 


.  295,413  291.938  Grand  Total  .  2,997,084  2.987,422 

s  iM  owi  s  ITT  iM  NOTE;  Part  run  adv.  includad;  Timas-a 
.  2.130,980  2,277,380  |,4o_|  3,2,033  (  224,014).  1959—1,371.419 

(211,954). 


HAVERHILL.  MASS. 
Journal-a  .  393,704 


1940—2,534,200  (989,407).  1959—2,451,400 

(900,283).  Tlmas-m  1940—4,094,419  (431,529). 
1959—3.927.378  (  220,843). 


LOUISVILLE.  KY. 


HONOLULU.  HAWAII 

Advartisar-m  .  973,095 

••Advartisar-S  .  347,726 

Star  Bullatin-a  .  1,438,498 

§Star  Bullatin-S  .  293.479 


NEW  HAVEN,  CONN. 

Journal  Couriar-m  _  513,447 


1,613,303  1,688.880  OMAHA,  NKBK. 

403,729  465,347  World-Harald 

_  _  (taa  nota)  .  1,540,804  1,474.020 

3  770  476  4  027  535  (World-Harald-S  .  737,759  788,174 

Grand  Total  .  2,298,543  2,244,m 

CONN.  NOTE;  World-Harald  sold  in  comblna- 

cis  aiT  Aci  cnn  ti*"  Morning  and  Evaning  linaga  of  only 
^5  ,5M  — .  FVPNINfi  i.  .hnwn 


Couriar  Journal-m  -  1,494,921  1,495,133  Ragistar-a  I  447  520  I  4I4'938  •*^'*'*'’*  EVENING,  it  shown 

^ _ C  Ql  A  flA^  -  -  ...a»...aaaa  • _  I _ « _ 


1,438,498  1,421,835 
293,479  219,879 


Couriar  Journal-5  .  rv/.via  ooa.rxj  ••Raoistar-S 

Timat-a  .  1,705,434  1,784,715  '‘•9'‘7*r  5  .. 

_  .  _  .  .  ,  A  iiA  cvi  Grand  Total 


Grand  Total  .  3,995,249  4,164,571 


Grand  Total  .  3,252,998  2,960,440 


HOUSTON,  TEX. 

Chronicla-a  .  2,656,509  2,695,881 

•Chronicla-S  .  959.163  1,133,937 

Pott-m  .  2,179,474  2,282,409 

fPott-S  .  644,744  475,094 

Prait-a  .  733.305  826.215 


LOWELL.  MASS. 

Sun-a  .  854,482 

••Sun-S  .  264,938 


Grand  Total  .  2,582,559  2,744,275 

NEW  LONDON.  CONN. 

Day-a  .  992,321  1,047,710 


ORLANDO.  FLA. 

Star-a  .  2,088,314  2.142.370 

Santinal-m  .  2,068,314  2,142,370 

Santinal-S  .  490.701  771,832 


NEW  ORLEANS.  LA. 


Grand  Total  .  4,847,329  5.0M.S72 

NOTE:  Part  run  adv.  includad:  I9<6— 


Grand  Total .  1.119,420  1,047,307 


Timat-Picayuna-m  .  3,084,117  3,063,028  ‘53,491.  1959—776,927. 

(•Timas-Picayuna-S  ....  770,020  824,004 


LYNN.  MASS. 

Itam-a  .  864,033 


Statat  &  Itam-a  .  1,427,782  1,473,021 


OWENSBORO.  KY. 


Grand  Total  .  7.195,397  7,413.534 

NOTE:  Part  run  adv.  includad;  Chroni- 


MANCHESTER.  N.  H. 


Grand  Total  .  5,283,919  5,362,055  tl*M“*"taVaaf 

Inquirar-S  .  275,138  300,553 


NEW  YORK.  N.  Y. 


Union  Laadar-d  .  841,133  .  Timas-m  .  2,310,749  2,479,890 


cl^  1940— 2,656,509  (96,909).  1959-2,695,-  wNawt-S  . 248,740  .  Tlmai-S  . 2,218,313  2;i30:720 


1,044,820  1,197,747 


881  (127,084).  Pott-m  1940—2,179.474  (41,- 
489).  1959—2.282.409  (16,002). 


INDIANAPOLIS,  IND,  tional  combination  w 

Nawt-a  .  1,779.939  2,037,434  Monday  Union  Laadar. 

Star-m  .  1,764,727  2,033,834 

.  ’86,827  990,357  MEMPHIS. 

Tlmai-a  .  849,334 


-  -  Harald  Tribuna-m  .  928,323 

Grand  Total  .  1,089,893  .  tH*rald  Tribuna-S  _  442,454 

NOTE:  Tha  Sunday  Nawt  it  told  In  op-  . 

tional  combination  with  tha  following  . 


Nawt-m  .  1,784,101  1,773,010  ,  -  -  -  -  -  .  .  .  ivyaTT 

Nawt-S  .  1,440,484  1,444,543  Indapandant-m  .  1,173,442  1.174,077 

Journal  Amarican-a  ...  918,848  9M,909  .  r  a  ,  , ,,1  oaicaix 


437  5M  PASADENA.  CALIF. 

7341673  Star-Nawi-a  .  1,212,753  1,240,021 

332  902  llndapandant- 

773  010  Star  Nawt-S  .  349,972  381,847 


.  aaaiia  MEMPHIS.  TENN.  •Journal  Amarican-S  . .  409.900  383,149 

.  YStiSS  Commarcial  Appaal-m  1.982,044  2,040,014  Pott-a  .  1,014,872  992,570 

S  .  tCommarcial  Appaal-S  679,747  801,421  Pott-S  .  88,215  74,905 

SrjtnH  Tn4«i  c  xxjL  nci  L  tiL  Aa9  Prass-Scimitar-a  .  1,210,308  1,253,445  World  Talagram 

wrana  lotai  . b,6*6.0bj  6,276,489  -  -  ^  .  1,341,850  1,360,090 

Grand  Total  .  3.872,139  4,115,300  -  - 


2,754,187  2,815,945 


PAWTUCKET,  R.  I. 
Timat-a  .  858,759 


JACKSON.  MISS. 

Clarion  Ladgar-m  .  894,738 

ICIarion  Ladgar  & 

Nawt-S  .  380,871 

Daily  Nawt-a .  814,243 

Stata  Timat-a  .  545,151 

Stata  Timas-S  .  227,026 


Grand  Total  . 14,198,383  14,304,102 


MERIDEN.  CONN. 


PEORIA,  ILL. 


399  450  Kacord  Journal 


NOTE:  Pott  Evaning  publishad  5  dayt  a  Journal  Star  (Saa  Nota)  1,402,251  1,414,795 


(Saa  Nota)  .  1,041.971  960,841 

NOTE:  Racord  Morning  and  Journal 


waak  only, 

NOTE:  Part  run  adv.  includad:  Mirror-m 
1940—751,925  (199,489).  1959—734,673  (194,- 


§Journal  Star-S  .  502,488 


Grand  Total  .  2,844,049  2,925,941  only  it  shown. 


Miiiw  Evani,;,  ara  sold  onlyTn  combination 
— —  Linaga  of  ona  edition.  Racord  Morning 


JACKSONVILLE.  FLA. 


MIAMI.  FLA. 


101  (807,827).  1959—1,773,010  (827,715). 

Naws-S  1940—1,440,484  (1,048,774).  1959-1.- 
444,543  (1,031,700).  Joumal-American-a 

1940—918,848  (115,744).  1959—944,909  (154,- 


Grand  Total  .  1,904,739  1,908,431 

NOTE:  Journal  Star  Morning  and  JourMi 
Star  Evaning  told  in  combination.  Lin^ 
of  only  ona  edition — Journal  Star  Evaninq 
— is  shown. 


Tlmat-Union-m  .  2,534,889  2,550,340  Harald-m  .  3,845,320  3,825,903  717).  Journal-Amarican-S  1940  —  409,91)0 


PHILADELPHIA,  PA. 


tTimaa-Union-S  .  701,339  771,033  §Harald-S  .  1,315,977  1,373,384  (108.475).  1959—383,149  (130,570).  World  Bullatin-a  .  1,831,295  2,012,774 


Journal-a  .  1.022,302  1,148,395  Naws-a  .  1,170,044  1,244,974  Tal.  t  Sun-e  1940—1,341,850  (247,444).  1959 

-  -  fNawt-S  .  345,758  491,271  —1,340,090  (258,940).  Includat  Split  Run: 


Grand  Total  .  4,240,530  4,449,788 


JERSEY  CITY,  N.  J. 


Grand  Total  .  4,477,099  4,957,532 

NOTE;  Part  run  adv.  includad:  Harald-m 


Nawt-m  238,498.  Naws-S  109,838. 


(•Bullatin-S  .  544,113  578,292 

inquirar-m  .  1,749,932  1,900,233 

Inquirar-S  .  1,048,091  1,299,428 

Nawt-a  .  843,742  878,717 


Jartav  Journal-a  1049  728  1178  343  1940-3,845,320  (74,318).  1959— 3,825,903  (82, 

•'•TMLX.-J®"/"*.'-*  •••••.•  '.?*’.728  1.178,343  Harald-S  1940—1.315,977  (73.984). 


NOTE:  Part  run  adv.  includad:  Jersey  ’]'• 

Journal-#  1940-1,049.728  (122,585).  1959—  1959—1,373.384  (98,250). 

1,178.343  (178.351). 


NEW  YORK  (QUEENS).  N.  Y.  ^  ^ 

Long  Island  Pratt-a  ...  1,414,443  1,437.152  .  4,059.193  4,«9,444 

§Long  Island  Prats-S  ..  575,357  539,035  |^NOn:^art^run  adv.^indud^: 

Grand  Total  .  1,992,020  1,974,187  (J».379j. 


KANSAS  CITY,  MO. 

Star-a  .  1,450,550 

tStar-S  .  738,900 

Timat-m  .  2,024,334 


MIDDLETOWN,  N.  Y. 
Timat-Harald-a  .  888,384 


NEWPORT  NEWS.  VA. 


PHOENIX.  ARIZ. 


.  1,343,234  1,339,641  Rapublic-m  .  2.9n,842  2,844, S3P 


Mm  R*cord-m  1940—888,384  (23.510). 


2,024,334  I,9n.l47  NOTE:  Timat-Harald  last  issua  Octo- 

-  -  bar  I,  1940.  Racord  and  Timat-Harald  first 

4,413,784  4,408,713  combined  istua  October  3,  1940. 


5Prets-S  .  438,285 

Timat-Harald-a .  1,172,401 


Grand  Total  .  2,954,122  2,924,374 


i 


m 


413,290  tR*public-S  .  839,404  821.389 

,173.445  Gazatte-a  . 2,913,831  2,M,309 


.  4,727.297  4,S8t.228l 


EDITOR  ac  PUBLISHER  for  February  4,  196L 


195? 


1959 


I9U)  1959 

PITTSIUR6H.  PA. 

(  Sun-Til.-m  1,372,087  1.383.713 

ISTGii.  »  Sun-Ttl.-S  338,23*  . 

.  1,827,573  1,879,291 

'  834,997 

^.graph-.  .  798,971 

^Talaqraph  S  .  373,553 


Grand  Total  . 

9,395,917 

5,271.975 

note-  (•)  Post-Gazette  purchasad  tha 

jua-Telagraph  efiactiva  ' 

vith  tha  April  25th 

It40  issue. 

PORTLAND. 

ORE. 

1,809,993 

1,454,592 

488,825 

481,082 

braaoin  Journal-a 

1,248,505 

1,454,592 

fOftgon  Journal-S  .... 

318,287 

444,477 

Grand  Total  . 

9.045,410 

3,834,743 

POUGHKEEPSIE.  N.  Y. 

1,001,015 

1,002,472 

••Journal-S  . 

343,335 

311,057 

Grand  Total  . 

1,344,350 

1,313,729 

PROVIDENCE.  R.  1. 

lulletin-e  . 

1,409,738 

1.724.724 

1,354,381 

1,013,809 

fJoumal’S 

788,574 

818,543 

Grand  Total 

3,752,493 

3,559,07* 

READING. 

PA. 

Eagle  (Sea  Nota)  . 

1,283,004 

1,281,932 

§Eagle-S 

343,474 

300,104 

Grand  Total  . 

1,424,478 

1,582,034 

NOTE:  Eagle  Evaning  and  Times 

Morning 

sold  in  combination.  Linaga  of 

one  edi- 

tion  (Eagle  Evening)  is 

shown. 

RICHMOND.  VA. 

Naws  Ltader-e  . 

1,751,173 

1,854,987 

Times  Dispatch-m  . 

1,534,524 

1,598,424 

(Timas  Dispatch-S 

708,453 

807,754 

Grand  Total  . 

3,994,152 

4,241,345 

RIVERSIDE. 

CALIF. 

Press-Enterprise 

(see  note)  . 

1,357,027 

1,340,174 

§Prtss-Enterprlse-S  _ 

372,431 

388,054 

Grand  Total  . 

1,729,458 

1,748,228 

NOTE;  Press-Enterprise  Morning  A  Eve- 

ning  sold  only  in  combination. 

Tha  Full- 

Run  Linaga  shown  above  is  that  of  only 

one  edition  (Press-Enterprisa-Morning). 

Part  run  adv.  included:  Press-Enterprise 

l»*l)-l, 357,027  (43.990).  1959- 

-1,340,174 

(37.345). 

ROANOKE 

.  VA. 

Times-m  . 

1,0*5,759 

1,028,779 

§Times-S  . 

344,782 

372,143 

World-News-e  . 

1,044,245 

1,040,553 

Grand  Total  . 

2,454,804 

2,441,495 

ROCHESTER.  N.  Y. 

Democrat  A 

Chronicle-m  . 

1,424,203 

1.474.943 

(Democrat  A 

Chronicle-S  . 

704,824 

811,182 

Times  Union-e  . 

1,884,450 

1.942,808 

Grand  Total 

4,217,477 

4,448,933 

ROCKFORD.  ILL. 

Star  (See  Note)  . 

1,207,5*9 

1,242,540 

Star-S  . 

584,037 

540,974 

Grand  Total  . 

1,791,404 

1,823,514 

NOTE:  Star  Morning  and 

Register- 

Rapublic  Evaning  sold  in  combination. 

Linage  of  only  ona  edition — Star 

Morning 

shown.  Star  Morning  published  five 

week  days  only,  ezcluding  Monday. 

SACRAMENTO.  CALIF. 

Bta-a 

2,182,203 

2,141,211 

|8aa-S  . 

483.410 

441,054 

Union-m  . 

750,199 

747,804 

••Union-S  . 

248,454 

335,210 

Grand  Total  . 

3,444,244 

3.4*5,279 

NOTE:  Union  Morning  published  S  days 

A  weak  only. 

ST.  LOUIS 

.  MO. 

6ioba*Damocrat>m  . . . 

1,458,185 

1,382,351 

t*6ioba*Democrat>S  . . 

372,454 

424.924 

Post-Dispatch-e  . 

2,044,444 

2,237,048 

§P05t-Dispatch-S  . 

982,811 

1,009,948 

Grand  Total  .  9,878,09*  5,054,291 

NOTE:  Part  run  adv.  includad:  Globa- 
Damocrat-m  19*0—1,958,185  (232,407).  1959 
-1.382,351  (197,389). 

editor  a:  PUBLISHER 


1940 

1959 

ST.  PAUL. 

MINN. 

Pioneer  Press-m  . 

•Pioneer  Prass-S  . 

Dispatch-e  . 

1.119,183 

453,720 

1,920,328 

1,215,149 

780,741 

1,974,728 

Grand  Total  . 

3,493,231 

3,972,438 

NOTE:  Part  run  adv.  includad:  19*0 — 
1,920,328  (121,5*1).  1959-1.974,728  (182,- 

004). 

ST.  PETERSBURG.  FLA. 

•Indapandant-e  . 

••Indapandant-S  . 

Timas-m  . 

§Times-S  . 

454,034 

237,918 

2,571,537 

429,415 

735,738 

224,594 

2,488,798 

433,402 

Grand  Total  . 

4.095,104 

4,082,532 

NOTE:  (•)  Published  5  days  a  week  only. 

SALEM. 

ORE. 

Oragon  Statesman-m 
••Oregon  Statesman-S. 
Capital  Journal-a  . 

998,404 

844,703 

283,870 

1,012,402 

809,240 

275,055 

Grand  Total  . 

2,144,979 

2.094,897 

NOTE:  1959  figures 
lisher. 

supplied 

by  pub- 

SAN  ANTONIO.  TEX. 

Eiprass-m  . 

(Ezprass-News-S  . 

Ezpress-News-Sat  . 

News-e . 

Light-a  . 

•Light-S  . 

1,353,105 

452,120 

399,558 

1,443,913 

1.739,344 

404,931 

1,393,403 

498,073 

324,384 

1,494,250 

1,908,792 

408,418 

Grand  Total . 

4,414,971 

4,427,520 

NOTE:  Ezpress  Morning  and  News  Eve¬ 
ning  published  5  days  a  waak  only. 

SAN  DIEGO 

.  CALIF. 

Union-m  . 

§Union-S  . 

•Tribune-e  . 

1,731,288 
.  445,542 

2,204,574 

1.759,833 

837,473 

2,434,135 

Grand  Total  . . 

4,401,424 

5.031.441 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  . 

(Chronicle-S  . 

Examiner-m  . 

•Ezaminar-S  . 

Naws-Call-Bulletin-e 

,  1,447,974 
437,424 
.  2,144,430 
814,984 
.  1.149,728 

1,555,590 

430,947 

2,020,750 

820,080 

1,404,445 

Grand  Total  . 

.  4,454,542 

4,431,852 

NOTE:  Part  run  adv.  includad:  Chroni¬ 
cle-m  1940— 1. 4*4,954  (44,585).  1959-1,555,- 
590  (55,124). 

SAN  JOSE, 

CALIF. 

Mercury-m  . 

News-e  . 

§Mercury-News-S  . 

.  2.089.190 
.  2,004,155 
.  *23,177 

1,922,054 

1.921,944 

449,533 

Grand  Total  . 

.  4,718,522 

4,493,533 

NOTE:  Part  run  adv.  includad:  Mer¬ 
cury-m  19*0-2,089.190  (41,844).  1959— 

1,922,054  (44.559).  Naws-a  1940—2,004,155 
(41,844).  1959—1.921,94*  (44,559). 

SAN  RAFAEL,  CALIF. 

tndependent-Journal-e 

1,028,774 

997,093 

SCHENECTADY,  N.  Y. 

Gazatte-m  . 

••Union  Star-e  . 

.  1,242,351 
.  950,284 

1,274,945 

924,208 

Grand  Total 

2,192,437 

2,203,173 

SCRANTON,  PA. 

Times-e  . 

.  1,202,721 

1,234,170 

SEATTLE. 

WASH. 

Post-Intelligencar-m  .. 
•Post-Intalligencar-S  . 

Times-e  . 

Timas-S  . 

.  1,254,789 
.  413,541 

.  2,021,490 
.  589,9*3 

1,284,558 

433,948 

2,053,144 

732,544 

Grand  Total  . 

.  4,279,983 

4.504,214 

SHREVEPORT,  LA. 

Journal-e  . 

Timas-m  . 

Timas-S  . 

.  1.134,870 
.  1,407,477 
.  420,075 

1,321,178 

1,588,138 

443,554 

Grand  Total  . 

.  2,942,422 

3,372,870 

SOUTH  BEND,  IND. 

Tribuna-e  . 

Tribuna-S  . 

.  1.498,950 
.  543,115 

1,584,749 

590,042 

Grand  Total  . 

.  2,042,045 

2,174.811 

SPOKANE, 

WASH. 

Spokesman-Raview-m  . 
(Spokasman-Raviaw-S 

.  725,240 

.  391,387 

.  939,414 

782,748 

444.8n 

948,145 

19*0  1959 

STOCKTON.  CALIF. 

Racord-a  .  1,549,319  1.588.990 

SYRACUSE,  N.  Y. 

Harald-Joumal-a  .  I, **5.474  1,803,709 

§*Harald-Amarican-S  . .  559,328  402,972 

Post-Standard-m  .  949,1*4  929,525 

tPost-Standard-S  .  319,228  319,013 

Grand  Total  .  3.998.398  3.459.719 

TACOMA.  WASH. 

Naws-Tribuna-a  .  1. 344.335  1,9*0,720 

Naws-Tribuna-S  .  908,29*  979,5*3 

Grand  Total  .  1.779,431  1,935,283 

TAMPA.  FLA. 

Tribuna-m  .  2,914,795  2,218,172 

fTribuna-S  .  784,999  834,1*9 

••Tima»-a  .  1,089,135  759,220 

Grand  Total  .  9,287,929  3,813,5*1 

TOLEDO,  OHIO 

•Tima»-m  .  591,419  *04.892 

Blada-a  .  1,9*0,082  2,031,300 

Blada-S  .  *57,992  818,252 

Grand  Total  .  3,159,493  3.954.399 

NOTE:  (*)  Publishad  5  days  a  weak  only. 

TORONTO.  CANADA 

Globa  8  Mail-m  .  1,909,872  1,305,999 

(•Talagram-a  .  2,250,892  2,270,993 

Star-a  .  2,294,945  2,347,203 

Star-w  .  *9,792  *3,829 

Grand  Total  .  4,022,951  5.987,919 

NOTE:  (*)  Includas  WEEKEND  MAGA¬ 
ZINE  linaga.  Part  run  adv.  Includad: 
Talagram-a  19*0—2,250,892  (  24.2*4).  1959— 
2.270,943  (74,342). 

TRENTON,  N.  J. 

Evaning  Timat-a .  1,111,083  1,247,429 

••Timas  Advarti$er-S  ..  913,912  419,710 

Trantonian-m  .  931,880  944,730 

Grand  Total  .  2,454,875  2,429,049 

NOTE:  Timas  Evaning  publishad  5  days 
a  waak  only. 

TROY,  N.  Y. 

Racord  (Saa  Nota)  ..  1.140,434  1,197,591 
NOTE:  Racord  Morning  and  Tlmas- 
Racord  Evaning  sold  in  combination.  Lin¬ 
aga  of  one  edition  (Racord  Morning)  is 
shown. 

TULSA,  OKLA. 

Tribuna-e  .  1,784,935  1,855,983 

World-m  .  1,899,532  1,858,279 

World-S  .  503,099  554,343 

Grand  Total  .  4.132,511  4.270,105 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  ...  741,159 


821,994 


UTICA,  N.  Y. 

Obsarvar  Dispatch-a  ..  1,003.034  1,121,19* 

••Obsarvar  Dispatch-S  390,497  408,581 

Prass-m  .  1,909,341  1,498,339 

Grand  Total  .  2,798,022  2,978,11* 

WASHINGTON.  D.  C. 

Naws-a  .  1,109.445  1,234,115 

Post-m  .  2,787,890  2,7*8,088 

|*Post.S  .  843,077  985,399 

Star-a  .  2,945,032  2,499,897 

fStar-S  .  799,443  9*2,194 


Grand  Total 


8,000,327  8,599,443 


WATERBURY,  CONN. 

Amarican-a  .  1,328,527  1,521,348 

•Rapublican-S  .  425,759  474,484 

Grand  Total  .  1,754,284  1,994,054 

MACY  WESTCHISTER-ROCKLANO 
GROUP,  N.  Y.  (10  CITIES) 
Mamaronack  Timas-a  . .  71 

Mount  Varnon  Argus-a  80 
New  Rochalla 

Standard-Star-a  .  89 

Ossining  Citiian- 

Ragistar-a  .  48 

Paakskill  Star-a  .  45 

Port  Chaser  Itam-a  ...  89 

Tarrytown  Naws-a  .  48 

Yonkars  Harald 


Whita  Plains  Raportar 

Oispatch-a  .  1,071,440 

Rockland  Journal  Naws-a  711,345 


1940  1959 

WICHITA,  KANS. 

Baacon-a  .  1,132,111 

Baacon-S  .  325,339 

Eagla-m  .  1,388,545  1.447,17* 

Eagla  «  Baacon-a .  1,928,995  1,337,837 

(•Eagla  A  Baacon-S  ...  412,954  944,192 

Grand  Total  .  3,230,514  4,884,455 

NOTE;  (•)  Tha  Eagla  Evaning  A  Sunday 
totals  includa  con^idatad  publications 
with  Baacon  Evaning  A  Sunday,  which  wara 
purchasad  by  tha  Eagla  Saptambar  24, 
1940. 

WINSTON  SALEM.  N.  C. 

Journal  (Saa  Nota)  ...  1,314.548  1,144,055 
Journal  A  Santinal-S  ..  414,827  435,012 

Grand  Total  .  1,733,375  1,401,047 

NOTE;  Tha  Journal  Morning  and  Santinal 
Evaning  ara  sold  in  combination.  Linaga 
on  ona  edition  (Journal  Morning)  is  shown. 

WORCESTER.  MASS. 

Talegram-S  .  519,149  548,044 

Telegram-m  .  843,433  847.501 

GaiaHe-a  .  1,187,440  1,257,490 

Grand  Total  .  2,550,442  2,473,057 

YOUNGSTOWN.  OHIO 

V!ndicator-e  .  1,459,447  1,804,833 

§Vindicator-S  .  741,002  817,255 

Grand  Total  .  2,420,449  2,422,088 


FIGURES  SUPPUED 
BY  PUBUSHERS 

1940  1959 

ABERDEEN.  S.  D. 

American-Naws-a  .  347,248  381,402 

Amarican-NawvS  .  142,744  142,434 

Grand  Total  .  509,992  523,838 

ALTOONA.  PA. 

Mirror-a  .  1,089,790  1,1*5,780 

APPUTON'NHNAH-lliimASHA,  WISC. 

Post-Crescant-a  .  1,573,978  1.429,090 

BATTLE  CREEK.  MICH. 

Enquirar  A  Naws-e  . . . .  221,791  329,878 

Enquirar  A  Naws-S  ....  1,021,749  1,010,925 

Grand  Total  .  1,243,535  1,390,303 

BURLINGTON.  VT. 

Fraa  Prass-m  .  8*9,394  795,240 

CANTON.  OHIO 

Rapository-e  .  1,719,550  1.845,440 

Rapository-S  .  459,454  491,432 

Grand  Total  .  2,379,004  2.557.072 

CARBONDALMMRMBI-llllWPHYSBORO. 

lU. 

Southern  lllinoisan-a  ..  442,792  500,484 

Southern  Illinoisan-S  ..  129,822  123,938 

Grand  Total  .  572,419  423,924 

Does  not  includa  FAMFLY  WEEKLY. 

CHAMPAIGN-URBANA.  ILL. 

Couriar-a  .  798,999  793,170 

Ouriar-S  .  290,192  231,999 

Grand  Total  .  1,089,184  1,025.144 

CHILLICOTHE.  OHIO 
Gazatte-a  .  744,131  837,543 

CORPUS  CHRISTI.  TEXAS 

Callar-m  .  1,575,182  1,424,238 

Caller-e  .  1,575,190  1,534.848 

Callar-S  .  371,728  997,202 

Grand  Total  .  3,522,050  3,604,288 

Includas  AMERICAN  WEEKLY. 


Grand  Total  .  2,054.041  2,197,804 

for  February  4,  1961 


494,808 

DAVENPORT.  IOWA 

845,745 

Timas-e  . 

....  1.171,254 

1,190,252 

883,549 

Damocrat-S  . 

....  349,250 

414,038 

Damocrat-m  . 

....  905,542 

834,104 

*53,943 

447,437 

Grand  Total  .... 

....  2,444,044 

2.440,394 

843.918 

474,331 

DAYTONA 

BEACH.  FLA. 

Naws-a  . 

....  994,980 

944,190 

928,889 

Naws-Journal-S  ... 

....  204,302 

222,514 

....  978.7*8 

914.534 

1,112,859 

. ...  2  ITBOSO 

2,083,242 

56) 

55 

7,345,499 

{Continued 

on  page 

Linage 

{Continued  from  page  55) 


I960 

1959 

DECATUR, 

ILL. 

Herald  &  Review-me  . . 

1,053,710 

1,014,300 

Herald  &  Review-S  .... 

322,518 

355,866 

Grand  Total  . 

1,376,228 

1,370,166 

Does  not  include  FAMILY  WEEKLY. 

EAST  ST.  LOUIS,  ILL. 

Journal-e  . 

486,927 

558,339 

Journal-S 

204,171 

200,770 

Grand  Total  . 

691,098 

759,109 

ESCONDIDO, 

CALIF. 

Timei-Advocate-e  . 

480,802 

487,172 

GRAND  FORKS.  N.  D. 

Herald-eS  . 

675,598 

721,678 

GREEN  BAY, 

Wise. 

Press-Gaiette-e  . 

1,382,234 

1,439,228 

HAVERHILL. 

MASS. 

Gaiette-e  . 

586,096 

511,434 

HUNTINGTON, 

,  W.  VA. 

Advartlser>e  . 

1,065,171 

1,174,990 

Herald-Dispatch-m  _ 

1,090,420 

1,183,528 

•Herald-Adverti$er-S  . . 

283,107 

328,563 

Grand  Total  . 

2,438,698 

2,687,081 

•Includes  AMERICAN  WEEKLY  19,101 

lines  (I960);  10,337  lines  (1959). 

HYANNIS, 

MASS. 

Cape  Cod  Standard- 

Times-e  . 

481,166 

437.528 

JOHNSTOWN,  PA. 

Tribune-Democrat 

All  day  . 

1,049,531 

1,129,877 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City  Herald-e  . 

510,678 

546,217 

Tri-City  Herald-S  . 

158,291 

149,086 

Grand  Total  . 

668,969 

695,303 

Does  not  include  FAMILY  WEEKLY. 

KINGSTON. 

N.  Y. 

Freeman-e  . 

847,700 

895,202 

LINCOLN, 

NEBR. 

Star-m  . 

1,228,122 

1,099,588 

JournaUe  . 

1,116,374 

1 ,046,472 

•Journal  &  Star-S  . 

267,960 

301,350 

Grand  Total  . 

2,612,456 

2,447,410 

•Includes  PARADE  36.743  lines 

(I960); 

27,813  lines  (1959). 

LOCKPORT, 

N.  Y. 

Union-Sun  &  Journal-e 

583,884 

654,934 

MADISON. 

Wise. 

Capital  Times-e  . 

1,178,471 

1,302,917 

State  Journal-m  . 

1,216,299 

1,332,856 

State  Journal-S  . 

444,654 

452,802 

Grand  Total  . 

2,839,424 

3,088,575 

•Includes  PARADE  36,750  liner 

:  (I960); 

27,818  lines  (1959). 

MOLINE-ROCK  ISLAND,  ILL. 

Argus-e  . 

1 ,037,806 

998,704 

Dispatch-e  . 

1,199,842 

1,082,956 

MONTGOMERY.  ALA. 

Advertiser-m  . 

1,080,042 

1,066,478 

Advertiser-S  . 

376.796 

393,876 

Joumahe  . 

1,077,160 

1,066,372 

Grand  Total  . 

2,533,998 

2.526.726 

NEW  BEDFORD,  MASS. 

Standard-Times-e  . 

953,736 

959,294 

Standard-Times-S  . 

247,203 

246,857 

Grand  Total  .  1,200,939  1,206,151 

Includes  PARADE  36,615  lines  (I960); 
27,813  lines  (1959). 


NORRISTOWN.  PA. 

Titnes-Herald-e  .  749,470  801,103 

NORTH  PLATTE,  NEBR. 

Telegraph-8ulletin-e  ...  616,630  620,718 

56 


I960  I9S9 
OGDEN,  UTAH 

Standard-E«aminer-e  ..  1,090,498  846,140 

Standard-ExanKiner-S  . .  273,872  299,602 

Grand  Total  .  1,364,370  1,145,742 

Includes  FAMILY  WEEKLY  23,940  lines 
(I960);  20,286  lines  (1959). 

OIL  CITY-FRANKLIN,  PA. 

Derrick-m  .  591,870  580,460 

News-Herald-e  .  464,549  434,038 


Grand  Total  .  1,056,419  1,014,498 

PADUCAH.  KY. 

Sun-Oemocrat-e  788,592  711,830 

Sun-Democrat-S  .  264,502  271,894 


Grand  Total  .  1,053,094  983,724 

Includes  FAMILY  WEEKLY  23,772  lines 
(I960);  20,230  lines  (1959). 

PASSAIC-CLIFTON,  N.  J. 


Herald-News-e  . 

1.019,280 

1,191,509 

PENSACOLA.  FLA. 

Journal-m  . 

1,330,994 

1,236,060 

News-Joumal-S 

335,832 

403,018 

News*e  . 

752,710 

743,218 

Grand  Total  . 

2,419,536 

2,382,296 

PINE  BLUFF,  ARK. 

CommerciaUe  . 

774,620 

675,724 

•Commercial-S  . 

191,590 

168.938 

Grand  Total 

966,210 

844.662 

•Does  not  include  23,898  lines 

FAMILY 

WEEKLY. 

PITTSFIELD. 

MASS. 

Berkshire  Eagle-e  . 

1,170,372 

1,216.586 

POTTSTOWN,  PA. 

Mercury-m  . 

1,029,294 

1,005,186 

QUINCY, 

ILL. 

Herald>Whig*e  . 

670,628 

686.896 

Herald-Whig-S  . 

220,724 

222,838 

Grand  Total  . 

891,352 

909,734 

RAPID  CITY.  S.  D. 

Journal-e  . 

602,588 

637,084 

Journal-S  . 

247,828 

171,052 

Grand  Total  . 

850.416 

808,136 

SALISBURY. 

N.  C. 

Salisbury  Post-e  . 

676,620 

653,688 

Salisbury  Post-S  . 

155,596 

216,510 

Grand  Total  . 

832,216 

870,198 

SIOUX  FALLS,  S.  D. 

Argus-Leader-e  . 

704,550 

762,706 

Argus-Leader-S  . 

270,886 

283,178 

Grand  Total  . 

975,436 

1,045,884 

SUPERIOR, 

Wise. 

Telegram-e  . 

594,728 

709,842 

TUCSON, 

ARIZ. 

Star^m  . 

1,859,200 

1,799,714 

Star-S  . 

371,473 

358,383 

Citizen-e  . 

2,079,038 

2,024,067 

Grand  Total  . 

4,309,711 

4,182,164 

WAUKEGAN,  ILL. 

New$-Sun-e  . 

1,315,510 

1,382,304 

WILMINGTON,  DEL. 

News-Journal-me  . 

1,661,542 

1,740,167 

WOONSOCKET.  R.  1. 

Woonsocket  Call-e _ 

868,002 

821,736 

CANADA 
CALGARY.  ALTA. 

Herald-e  .  1,876,202  1,735,807 


EDMONTON,  ALTA. 

Journal-e  .  1,519,752  1,766,094 

HAMILTON,  ONT. 

Spectator-e  .  2,173,503  2,143,334 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  1,331,801  1,325,149 

NORTH  BAY,  ONT. 

Daily  Nugget-e  .  761,752  733,920 


I960  1959 

OTTAWA.  ONT, 

Citiien-e  .  1,860,003  1,698.300 

Includes  WEEKEND  MAGAZINE  & 
COMIC  Section. 

SASKATOON.  SASK. 
Star-Phoeni«.e  .  926,549  975,483 

TROIS  RIVIERES.  QUE. 
LeNouvelliste-e  .  809,168  806,652 

VANCOUVER.  B.  C. 

Sun-e  .  2,342,572  2,418,519 

Province-m  .  1,258,370  1,259,303 

Includes  WEEKEND  MAGAZINE  84,642 
lines  (I960);  72,382  lines  (1959).  Part  run 
40,486  lines  (I960). 

WINNIPEG,  MAN. 

Tribune-e  .  1,326,430  1,449,442 

.VDVERTISING 
LINAGE  SERVICE 

I960  1959 

BLUEFIELD,  W.  VA. 

Telegraph-tn  .  546,885  500,350 

•Telegraph-S  .  150,157  168,259 

Grand  Total  .  697,042  668,609 

'Includes  FAMILY  WEEKLY  23,762  lines 
(I960);  20,489  lines  (1959).  NOTE:  Tele¬ 
graph-5  sold  in  combination  with  5unset 
News-e. 

COLUMBIA.  S.  C. 

State-m  .  1,053,766  1,041,3)3 

•State-S  .  473,680  466,786 

Record-m  .  811,963  759.914 

Grand  Total  .  2.339.409  2,268,093 

•Includes  AMERICAN  WEEKLY  12,867 
lines  (I960);  10,389  lines  (1959). 

JAMESTOWN.  N.  Y. 

Post-Journal-e  .  935,054  966,977 

Includes  FAMILY  WEEKLY  26,489  lines 
(I960). 

LAS  VEGAS.  NEV. 

Nevada  Sun-m  1.178.463  1,077,947 

Nevada  Sun-S  .  260,322  190,679 

Grand  Total  .  1,438,785  1,268,626 

MONROE,  LA. 

World-m  .  881,620  947,818 

World-S  .  275,100  284,447 

News-Star-e  .  853,639  939,283 

Grand  Total  .  2,010,359  2,171,548 

NEW  YORK.  N.  Y. 

El  Diario  De  Nueva 

York-m  .  309,679  317,985 

El  Diario  De  Nueva 

York-S  .  62,770  63,275 

Grand  Total  .  372,449  381,260 

NORWALK.  CONN. 

Norwalk  Hour-e  .  1,024,859  975,669 

PATERSON.  N.  J. 

Call-m  .  835,832  965,360 

News-e  .  1,081,300  1,219,550 

Grand  Total  .  1,917,132  2,184,910 

QUINCY,  MASS. 

Patriot  Ledger-e  .  821,003  862,780 

SCRANTON,  PA. 

Tribune-m  .  629,771  640,184 

•Scrantonian-S  .  381,482  431,283 

Grand  Total  .  1,011,253  1,071,467 

•Includes  PARADE  37,156  lines  (I960); 
28,045  lines  (1959). 

WILKES-BARRE.  PA. 

Record-m  .  721,109  724,033 

Times-Leader-a  .  1,186,202  1,229,246 

•Independent-S  .  567,230  574,094 

Grand  Total  .  2,474,541  2,527,373 

•Includes  FAMILY  WEEKLY  23,762  lines 
(I960);  20.489  lines  (1959). 
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Newspaper  Week 
Promotions  Cited 


The  Jtu-keon  (Teiiii.)  -Sun  and 
the  Camas  (Wash.)  I ‘ost  Record 
have  been  named  the  Grand 
Award  winners  of  the  I960  Na¬ 
tional  Newspaper  W<i‘k  Promo¬ 
tion  Contest  sponsored  by  the 
Newspajier  Association  Manag¬ 
ers,  Inc. 

The  Sun  and  the  I’ost  were 
chosen  as  the  daily  and  weekly 
newspapers,  respectively,  which 
did  the  most  outstanding  job  of 
promoting  last  year’s  National 
Newspaper  Week,  Oct.  15-21. 

Winners  of  the  annual  com¬ 
petition  were  announcwl  by  the 
1960  contest  chairman,  G.  Rich¬ 
ard  Dew,  general  manager  of 
the  Pennsylvania  Newspaper 
Publishers’  Association. 

The  Birmingham  (Ala.)  News 
in  the  Daily  division  and  the 
Stuart  (Fla.)  News  in  the 
Weekly  division  placed  second. 

Third  place  awards  of  desk 
trophies  went  to  the  San  Diego 
(Calif.)  Union-Evening  Tribune 
and  the  Delta  (Utah)  Millard 
County  Chronicle. 

The  Wenatchee  (Wash.)  Daily 
World  and  the  Kankakee  (Ill.) 
Daily  Journal  were  cited  for 
honorable  mentions. 

The  California  Newspaper 
Publishers’  Association  won  a 
special  Newspaper  Association 
participation  award  for  submit¬ 
ting  the  most  entries  of  any 
state  press  association. 


David  E.  Green  Associates 
have  been  appointed  publicity 
directors  for  American  Weekly's 
65th  anniversary  campaign  this 
week. 
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lAPA  Scholarship 
Bids  Due  hy  Feb.  15 

Twelve  scholarships  of  $2,500 
each  will  be  award^  this  year 
by  the  Inter  American  Press 
Association  Scholarship  Fund. 
They  go  to  journalists  or  gradu¬ 
ates  of  journalism  schools  in  the 
western  hemisphere;  winners  in 
the  U.  S.  and  Canada  spend  a 
year  of  study  in  Latin  America 
and  Latin  Americans  come  to 
the  U.  S.  or  Canada  to  study, 

A  working  knowledge  of 
Spanish  and  English  is  required. 
Requests  for  application  forms 
may  be  made  to  lAPA,  22  East 
60th  Street,  New  York  22.  The 
deadline  for  six  awards  which 
will  be  made  in  March  is  Feb. 
15.  Six  more  awards  will  be 
made  in  October. 


More  Equipment 

Cleveland 
Forest  City  Publishing  Co., 
publisher  of  the  Cleveland  Plain 
Dealer,  has  ordered  equipment 
costing  $1,500,000.  Biggest  item 
is  an  eight-unit  Hoe  color  con¬ 
vertible  press.  The  latest  order 
brings  to  more  than  $3,000,000 
invested  in  mechanical  equip¬ 
ment  within  six  months. 
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Orders  for  American  Weekly’s 
Kennedy  Picture  Near  50,000 


^  Orders  for  American  Weekly’s  Municipal  Utility 

(JlisiS  Campaign  Cited 

irontinuai  /ram  page  7)  Kcnncdy  PictuTc  NcaT  50,000  San  Antonio,  Tex. 

' _ _  Winning  5  first  places,  two 

I  That’  what  readers  un-  American  Weekly’s  record  of  nated,  a  call  made  to  Franz  seconds  and  three  honor^le 
)  best  publishing  pictures  with  popu-  Furst,  of  Fix,  Inc.,  Karsh’s  New  mentions,  the  San  Antonio  Ex- 

'7  Ritter ‘triection  appeal  was  topped  by  the  York  representative,  revealed  News  scored  more 

nu  one  IS  loaded.  Good  se-  photograph  of  the  that  the  photographer  had  taken 


This  one  is  loaded,  uood  se-  t  u  v 

,t:on  is  the  touchstone  of  good  President  and  Mrs.  John  F. 


y«>papering.  In  this  connec- 
[on.  I  would  urge: 

First,  more  science,  more  edu- 
ation,  more  economics,  more  re- 
(r;nn.  More  serious,  useful 
e«s,  generally. 


President  and  Mrs.  John  F.  four  pictures  of  the  candidate  the  1960  T^^  Associated 
Kennedy  on  the  cover  Jan.  15.  and  his  wife  at  a  sitting  in  Mrs.  Press  contest.  The  News  won 
John  J.  O’Connell,  editor,  and  Kennedy’s  mother’s  home.  The  the  community  service  award 
John  Sturdivant,  picture  editor,  cover  picture  was  selected  for  ^pr  its  campaign  supporting  the 
said  the  Hearst  supplement  its  “uniqueness,  in  that  no  U.  S.  city’s  effort  to  pereuade  the 
Ixiught  publication  rights  for  President  and  his  wife  have  ever  municipal  utility  to  increase  its 
$1,000  last  Fall  from  Yosuf  before  been  photographed  in  payment  to  the  city  in  lieu  of 


less  nerishable  news  Karsh  of  Ottawa  who  retained  such  an  affectionate  pose,’’  Mr.  taxes.  The  News’  c^^ai^ 

onlv  e^tertarnine  and  the  copyright.  It  was  one  of  O’Connell  said.  executed  by  Bill  Reddell,  edi- 

.lat  IS  only  cnterta  nmg  and  shots  taken  bv  the  cele-  torial  page  editor,  and  Paul 

me-consuiiung.  Less  spot  news  *®ur  snots  taKen  oy^  ine  cei^  Other  than  mentioning  the  Thompson,  columnist. 


ine-consuiiiing.  Less  spot  news  shots  taken  by  the  cel^  Other  than  mentioning  the 

-.hose  only’  virtue  is  its  mean-  hrated  photographer.  Mr.  Karsh  electronic  fiash  and  saying  the 
nriess  immt^iacy.  Less  crime  received  an  additional  $200  for  negative  was  8  x  10  inches,  Mr. 
jid  catastrophe  that  is  like  all  interview  publish^  in  the  Karsh  declined  to  tell  how  he 

iie  other  crime  and  catastrophe,  issue  and  royalties  on  re-  took  the  picture. 


pother  crime  and  catastrophe,  *ssu 

ppciaily  if  it  is  far  away.  Less  prmts. 

^  ,  X  •  »  •  1  1  Rv^  thi« 


i>iCTiificant  routine  which  read-  By’  this  week  the  total  order  ^  good  picture  of  a  hand- 

trs  won’t  miss  if  the  newspaper  *  22-inch  reproductions  ^  beautiful 

i  interesting  enough  otherwise.  ^  copy  had  reached  44,226  ^^oman,”  the  photographer  said. 

Third,  less  sensation  and  coming  in  at  a 

irama  and  repetition  for  things  1,500  a  day.  The  break-  • 

nat  don’t  matter  in  the  long  on  rosts  was  10,000  CBS  News  at  UN 

'in.  and  more  for  things  that  ®  Connell  said.  trwu.ir' 

^  The  photograph  was  praised  Appointment  of  Richard  C. 

4.  Better  presentation.  23  in  the  House  of  Repre-  Hottelet  and  Stuart  Novins  as 


irsh  declined  to  tell  how  he  Maine  Newspapers 
>k  the  picture.  Ad  Director  Resigns 

“It  is  reallyr  quite  simple  to  Portland,  Maine 

ke  a  good  picture  of  a  h^d-  L.  Treat,  advertising 

me  man  and  a  ^autiful  Ex- 

>man,  the  photographer  said.  herald  and  Sunday 

•  Telegram  since  1957,  has  re- 

RS  nt  UN  signed.  Gerald  A.  Kilbride,  as- 

iiew  s  ai  u  11  sistant  advertising  director  since 

Appointment  of  Richard  C.  1959,  has  been  named  acting  di- 


CBS  News  at  UN 


4  Better  presentation  23  in  the  House  of  Repre-  Hottelet  and  Stuart  Novins  as  rector. 

We  need  a  better  aualitv  of  sentatives  by  Congressman  John  United  Nations  correspondents  Mr.  Treat  has  not  announced 
■nv.nrint  Iw^tter  renrrv4iir-tioT,  Slack  Jr.,  of  West  Virginia,  has  been  announced  by  John  F.  his  plans.  He  came  to  the  Gan- 

-.re^color  That’s  the  publish-  ^bose  remarks  were  published  Day,  vicepresident — News,  CBS  nett  papers  here  from  Boston 
-s  bailiwick  But  we  alM  need  ^be  Congressional  Record.  He  News.  The  appointments  set  up,  where  he  had  been  local  adver- 
hottpr  ..Hitincr  That  Called  publication  of  the  portrait  in  effect,  a  UN  bureau  compara-  tising  manager  of  the  Post  and 
-orp  indent  hold  fire  hove<!  of  ^  “timely  and  effective  public  ble  to  CBS  News  bureaus  on  the  advertising  staff  of  the 
high^ghts  Moro  -rv’ice’’  and  suggested  that  it  around  the  world.  Herald-Traveler. 

res.  More  round-ups.  More  be  displ^ay^  “in  every  country  - - - 

raps,  sketches,  graphs  and  dia-  which  we  maintain  diplo-  .. 

Better  headline  More  J  ONE  MOWE.  THIHSA 

ij'irth” i'raportaat’MwriSIIn-  outlasts  of  our  consular  MISS  SHARP  1  I  DON'T  ( 

T  . .  n'S  of  Ottewa"  has  done  WANT  TO  BE  OISTURBCDJ 


devices  for  isolating  and  drama-  csmoassies  ana  most  ais- 

uing  the  important  news  con-  outlasts  of  our  consular 

structure. 

’^.'Better  personnel.  “Karsh  of  Ottawa’’  has  done 

This  one  is  obvious.  To  do  ^^ber  notable  work  for  the 
the  kind  of  newspapering  we’ve  American  W^kly,  including  a 
K>en  talking  about,  we  must  Pbotogroph  of  Po^  John  XXIII 
have  better  educated,  better  m  October  1959.  More  than  30,- 
t-ained.  and  yes,  much  better  000  reproductions  were  sold.  The 
paid,  staffers  —  reporters,  re-  Pi."®  expenses,  cost  $5,- 

'Tite  men,  picture  men,  copy-  ^00,  Mr  Sturdivant  said, 
readers,  specialists  and  editors.  Sturdivant  keeps  in  close 


rOHl  ONE  MOHE  THINGA 
MISS  SHARP  1  I  don’t! 
WANT  TO  BE  OISTURBEI^ 
h  FOR  THE  NEXT  SlBfl 
Ihour  or  so  ^ 


6.  Better  understanding  of  the  ^°'^eh  with  Karsh,  bwause  of  his 

mvspaper’s  role  reputation  for  taking  photo- 

The  importance  of  real  news,  ^^Pbs  of  celebrities.  After 
the  importance  of  leadership  in  Senator  Kennedy  was  nomi- 
illuminating  national  goals,  of 
crusading  against  corruption 
and  other  ills,  the  importance 
of  vigorous  and  courageous  ad¬ 
vocacy  by  the  newspaper  of  its 
ovn  point  of  view. 

And,  lastly  — 

7.  Better  Research. 

The  competition  —  the  maga- 

zines  and  the  electronic  media  — 
nave  discovered  research.  That 
ia,  thorough  surveys  of  what  in¬ 
terests  people,  what  they  want 
and  what  they  need.  With  the 
competition  using  the  research 
tool  on  content,  it  behooves  us 
to  do  likewise. 

I  also  urge  more  research  on 
the  mechanical  side,  because  I 
think  it  would  now  yield  revolu¬ 
tionary  results. 

editor  8c  publisher  for  February  4,  1961 
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A  MAJOR  REASON  WHY 
3  OUT  OF  4  NEWSPAPERS  ARE 
PRINTED  ON  GOSS  PRESSES 


That's  about  all  the  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It’s  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  there! 

Name  . 

Address . 

City . Zone . State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  M.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $101)0 


SYNDICATES 

New  Comic  Panel; 
‘Our  Ancestors’ 


A  two-column  daily  comic 
panel,  “Our  Ancestors,”  will  be 
released  March  27  by  Newspa¬ 
per  Enterprise  Association. 

The  artist  is  Richard  Q.  Yard- 
ley,  editorial  cartoonist  of  the 
Baltimore  (Md.)  Sun  since  1949. 
He  will  sign  himself  simply 
“Quincy,”  his  middle  name,  to 
keep  his  professional  identities 
separate. 

Using  the  past  as  the  spring- 
Ixiard  for  droll  humor,  the  car¬ 
toons  provide  a  laugh  by  con¬ 
trasting  the  folkways  of  our 
ancestors  with  like  in  1961.  An 
occasional  absurd  anachronism 
is  thrown  in  —  such  as  one  of 
Christopher  Columbus’s  sailors, 
who  is  prone  to  seasickness,  de¬ 
manding  dramamine. 

The  artist  deliberately  gives 
an  old-fashioned  look  to  the 
drawings.  This  is  enhanced  by 
gaslight  era  type  used  for  title 
and  by-line,  matted  with  each 
drawing.  (See  cut). 

lakes  Old  .Maps 

Mr.  Yardley  is  fond  of  draw¬ 
ing  old  style  maps,  a  hobby 
which  led  him  indirectly  to  the 
creation  of  “Our  Ancestors.” 
An  accomplished  painter,  he 
was  commissioned  by  the  Vir¬ 
ginia  Museum  of  Fine  Arts  to 
do  a  mural  screen,  now  on  dis¬ 
play  there. 

Mrs.  Yardley  likes  to  paint 
also  and  she  has  collaboratetl 
at  times  with  her  husband.  They 


Richard  Q.  Yardley 


have  3  16-year-old  daughter, 
Susan  Quincy. 

*  *  * 

LENTEN  GLIDEPO.STS 

A  package  of  40  first-person 
stories  by  persons  who  have  ex¬ 
perienced  religion  in  action  is 
offered  for  Lent  by  the  Register 
and  Tribune  Syndicate.  There 
is  a  story  for  each  of  the  40 
days  of  Lent,  from  Ash  Wednes¬ 
day,  Feb.  15,  to  Easter  Sunday, 
April  2.  This  is  the  12th  year 
the  syndicate  has  offered 
“Lenten  Guideposts.” 

*  *  * 

SE.VSON.AL  SERIES 

Two  seasonal  features  will  be 
mailed  to  NEA  Full  Service  edi¬ 
tors  soon.  The  first  is  a  seven- 


Giggle  gags! 


No  matter  how  dark  the  dawn  or  dusk,  Salo’s 
panel  gags  bring  out  the  smiles,  light  up  the 
readers,  make  everybody  happy!  He  never  lets 
any  of  the  customers  keep  a  grouch — and  has 
a  following  of  millions  for 


Laughing  Matter 

the  comic  panel  of  everyday  life  that  is  invariably  funny! 

A  space-saver,  it  needs  only  a  hundred  lines  six  days  a 
week — but  is  big  in  popularity,  a  favorite  of  all  the  family! 
Try  this  circulation  warmer!  For  proofs  and  prices,  phone, 
wire,  or  write  Mollie  Slott,  Manager  .  .  . 

Chicago  Tribune  "New  York  News 

sgnuteaie^  mne*  Tribune  Tuumr,  VMeuau 


OUR  ANCESTORS 
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part  Lenten  series,  “New  Fron¬ 
tiers  in  Religion,”  by  Dr.  J. 
Carter  Swaim,  executive  direc¬ 
tor,  Department  of  the  English 
Bible,  National  Council  of 
Churches. 

The  second  is  an  illustrated, 
12-part  “Spring  Garden  Series” 
by  Allan  Swenson.  Featured  in 
this  series  is  a  plant  hardiness 
map  resulting  from  a  five-year 
study  by  horticultural  and 
weather  experts. 


BEAUTY 


A  12-part  serialization  of  the 
book,  “Mirror,  Mirror  On  The 
Wall,”  by  Gayelord  Hauser, 
dealing  with  beauty  problems, 
is  planned  to  coincide  with  the 
Feb.  6  publication  of  the  book. 
The  New  York  Herald  Tribune 
Syndicate  is  handling  the  dis¬ 
tribution.  The  articles  are  illus¬ 
trated  with  line  drawings. 


‘Dicfe  Tracy  Show* 
Different  from  Strip 
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— C  o  l  u  m  n  i  s  t  Earl  Will** 
(Hall  Syndicate)  was  honorid 
for  his  years  of  service  to  hg. 
manitarian  causes  and  also  to 
celebrate  the  25th  wedding  an- 
niversary  of  Earl  and  Roseman 
at  a  $50- per- person  subscription 
dinner  given  by  the  March  of 
Dimes. 


— Members  of  the  National 
Cartoonists  Society  are  plannin; 
an  air  caravan  to  Europe  next 
Summer  for  the  First  Interna¬ 
tional  Cartoonists’  Convention. 
They’ll  visit  Paris,  Nice,  .Monte 
Carlo  and  Rome. 


— So  popular  has  “W’eddini 
Guide,”  a  20-paRe  booklet  foe 
brides,  become  that  the  author. 
Miss  Louise  Davis,  former  g*. 
ciety  editor  of  the  CleveUui 
Plain  Dealer  and  now  a  syndi¬ 
cated  columnist,  has  ordered  i 
second  printing.  “Today’s  Eti¬ 
quette”  is  the  title  of  .Miss 
Davis’  column. 


— John  J.  Liney  Jr.,  Huntint;- 
don  Valley,  Pa.,  who  draws 
“Henry”  daily  (Don  Trachte, 
Arlington,  Vt.,  draws  the 
“Henry”  Sunday  page)  will  con 
duct  next  month  a  cartoonint 
class  in  the  evening  adult  classes 
of  William  Tennant  High  Schooi 
Johnsville,  Pa, 


Chester  Gould,  now  in  his 
thirtieth  year  of  drawing  the 
Dick  Tracy  comic  strip,  says 
-  the  “Dick  Tracy  Show”  of  156 
five-minute  animated  cartoons 
J  being  produced  by  UPA  Pic¬ 
tures,  Inc.  will  lend  a  new  di¬ 
mension  to  the  strip,  but  will 
i  be  completely  separate  and  dif¬ 
ferent  from  the  newspaper  fea¬ 
ture. 

He  said  Dick  Tracy  has  a 
number  of  new  tricks  up  his 
sleeve  for  1961,  including  more 
subtle  humor,  more  exciting  ac¬ 
tion,  more  pictorial  drama  and 
I  more  human  interest  episodes. 

“There  will  also  be  more  pro¬ 
fessional  police  activities,”  he 
,  said.  “Police  work  is  hard,  tough 
and  unrelenting,  and  we  will 
continue  to  show  that  crooks 
never  come  out  on  top.” 

He  said  the  $2,000,000  “Dick 
Tracy  Show”  is  scheduled  for 
TV  stations  in  the  late  spring. 
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— Jack  R.  Hornady,  syndicate 
representative,  was  elected  for 
the  sixth  time  as  president  of 
Atlantic  Features  &  Printing, 
Inc.,  Newport  News,  Va.,  comic 
section  supplier. 


Lovelorn  Columns 
Have  Useful  Role, 
Professor  Says 

Berkeley,  Calif. 

Belief  that  the  lovelorn  col 
umn  may  play  a  useful  social 
role  in  urban  society  is  reported 
by  Walter  Gieber,  assistant 
journalism  professor  at  the  Uni 
versity  of  California. 

This  recognition  follows  n- 
search  which  included  examina¬ 
tion  of  hundreds  of  original  let¬ 
ters  sent  to  a  syndicated  col¬ 
umnist,  Mr.  Gieber  said. 

Even  the  press  itself  does  not 
fully  comprehend  the  impact  of 
this  type  of  column,  he  sug¬ 
gested.  Its  values  are  other  thanj 
as  a  circulation  factor,  he  ob-( 
served.  The  columns  permit  thej 
troubled  reader  to  make  contMt) 
with  a  wider  world  in  which  | 
there  are  other  anxious  persons.! 

As  a  result  the  lovelorn  cd-j 
umnist  has  become  a  friendly  j 
authority.  Otherwise  the  news¬ 
paper’s  pages  are  impersonal. 
Mr.  Gieber  submitted.  There  an 
103  advice  column  writers  avail¬ 
able,  he  said. 
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Lively  Arts 
Offered  in 
New  Packet 


San  Francisco 
The  feature  columns  of  10 
San  Froncinco  Chronicle  con¬ 
tributors  are  l)einp  offered  in  a 
single  “Lively  Arts  Serx’ice” 
packet. 

Editors  contractinc  for  this 
spdicated  material  also  are 
given  first  choice  in  selecting 
any  sp(*cial  .series  written  by 
Chronicle  '^taff  meml)ers. 

Chronicle  Features  also  will 
provide  clients  with  l>lue])rints 
of  promotions,  advises  Glenn 
.4dcox,  general  manager,  with 
offices  at  821  Market  Street 
here. 

His  management  arrangement 
covers  all  features  originating 
with  the  Chronicle,  Mr.  Adcox 
advised.  He  also  is  head  of  his 
own  organization,  Adcox  Asso¬ 
ciates,  Inc. 

The  package  of  20  columns 
includes  the  weekly  replies  to 
writers’  inquiries  written  spe¬ 
cially  for  the  Chronicle  by  Stan¬ 
ton  (Stan)  Delaplane,  the  travel 
writer  who  won  a  1941  Pulitzer 
Prize  for  a  Chronicle  series  on 
the  thrc'at  of  five  counties  to 
secede  from  Oregon  and  Cali¬ 
fornia  and  form  the  new  state 
of  Jefferson. 

The  second  Pulitzer  Prize 
winner  is  Royce  Brier,  who  is 
established  in  the  field  of  world 
affairs.  His  Pulitzer  was  for 
coverage  of  the  1933  San  Jose 
lynchings  of  the  Hart  kidnapers. 

Herb  Caen,  gossip  columnist 
included  in  the  list,  is  credited 
with  developing  a  tremendous 
following  since  his  1938  arrival 
at  the  Chronicle  from  the  Sacra¬ 
mento  (Calif.)  Union. 

S'Iccled  Items 

His  “It’s  News  to  Me”  in¬ 
cudes  a  sufficiency  of  nationally 
and  globally  known  names  to 
assure  two  general  columns  in 
each  week’s  packet.  The  Caen- 
isms  are  selected  by  Gordon 
Pates,  Chronicle  managing  edi¬ 
tor. 

In  his  earlier  role  as  a  strictly 
local  item  writer,  Mr.  Caen  is 
said  to  hav'e  rejected  a  scoop  on 
the  Roberto  Rosselini  -  Ingrid 
Bergman  alliance  in  Italy  with 
a  terse:  “What’s  the  local  an¬ 
gle?” 

The  group  of  10  includes  Abe 
Mellinkoff,  city  editor  w’ho  pro¬ 
vides  short  satires  daily  for  the 
Chronicle  editorial  page.  He  be¬ 
gan  his  thumbnail  reports  in  a 
move  to  prove  to  the  staff  that 
a  city  editor  can  write. 

Lucius  Beebe,  author  and  col- 


CITY  DEj'<  seem  shows  four  of  the  San  Francisco  Chronicle  contributors 
offs'ed  in  the  "Lively  Arts  Service"  packet.  Standipq  behind  Abe 
MeliinkofF.  city  editor  and  satirist,  are,  from  left,  "Stan"  Delaplane, 
Herb  Caen  and  "Count  Marco." 


umnist,  is  listed  as  the  packet’s 
supplier  of  brimstone  and  con¬ 
troversy.  He  l)ecame  a  Monday 
morning  Chronicle  contributor 
last  year.  Mr.  Beebe’s  fiery  ex¬ 
pression  is  evidenced  by  his 
characterization  of  the  Federal 
government,  some  years  back, 
as  “an  oligarchy  of  vermin  in 
the  high  places.” 

William  Hogan,  literary  edi¬ 
tor  since  1955  and  formerly 
drama  and  film  editor,  provides 
the  book  review  section.  His 
wartime  duty  included  news  edi¬ 
torship  of  the  Mediterranean 
edition  of  Stars  and  Stripes. 

Front  What  Cheer 

Terrence  O’Flaherty,  a  Ford 
Foundation  Aw’ard  winner,  pro¬ 
vides  the  television  column. 
Terry  is  a  native  of  What  Cheer, 
la.,  the  home  town  of  his  uncle, 
Hal  O’Flaherty  of  Chicago  Daily 
News  fame. 

Terry’s  Chronicle  career  be¬ 
gan  as  a  copy  boy  in  1949.  Just 
one  year  later  he  became  radio 
and  TV  editor. 

Three  of  the  packet’s  double 
quintet  became  Chronicle  col¬ 
umnists  within  the  past  two 
years.  They  are  Art  Hoppe, 
Charles  McCabe  and  “Count 
Marco.”  Mr.  Hoppe’s  early 
Chronicle  career  included  going 
to  jail  for  a  story  on  the  “winos” 
and  the  drunk  tank.  The  pres¬ 
ent  Hoppe  beat  is  the  w'orld  of 
whimsical  politics. 

Charles  McCabe  also  writes 
whimsically,  but  of  sports.  His 
explanatory  columns  began 
when  Big  League  baseball  en¬ 
tered  San  Francisco. 

“Count  Marco”  is  Marc  Spin- 
elli,  who  began  his  Chronicle  ca¬ 
reer  with  a  promotion  in  which 
he  transformed  a  local  house¬ 
wife  into  a  beauty.  His  “beauty 
and  the  beast”  reports  have  con¬ 
tinued  daily. 


‘Kermit’  to  Make 
Unseen  Bow 

Chicago 

“Kermit  the  Hermit,”  who  is 
never  seen,  although  world  comes 
to  him  with  its  problems,  will 
make  his  unseen  lx)w  as  a  daily 
and  Sunday  comic  in  March 
under  auspices  of  the  Sun-Times 
— Daily  News  Syndicate. 

The  new  strip,  with  a  touch 
of  sophisticated  humor,  is  drawn 
by  Eli  Bauer,  a  young  artist  who 
has  tried  his  hand  at  a  number 
of  things  artistically,  including 
animated  television  commercials 
and  theatrical  layouts  and  de¬ 
signs. 

Kermit  is  the  kind  of  a  guy 
who  prefers  to  live  in  a  dark 
cave,  deprived  of  such  astound-  | 
ing  technological  improvements 
as  miracle  drugs,  detergents, 
labor-saving  devices,  instant 
coffee,  electricity  and  atomic 
energy.  Yet  he  maintains  a  calm 
outlook  on  life  and  dispenses 
words  of  wisdom  to  those  who 
approach  him  for  advice,  but  he 
never  appears  on  the  scene. 

Mr.  Bauer  co-authored  and 
designed  “Sidney’s  Family 
Tree,”  an  animat^  film  which 
received  an  Academy  Award 
nomination  in  1958.  He  also 
created  and  designed  “The 
Minute  and  M  Man,”  which  won 
second  prize  at  the  12th  Inter¬ 
national  Childrens  Film  Festi¬ 
val  at  Venice. 


— Robert  M.  Hall,  head  of  Hall 
Syndicate,  has  accepted  appoint¬ 
ment  as  chairman  of  the  Jour¬ 
nalism  Fund,  a  joint  project  of 
the  Graduate  School  of  Journal¬ 
ism  and  the  Columbia  Journal¬ 
ism  Alumni. 
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ADVENTURE 
IN  AFRICA! 


The  greatest  fiction- 
hero  of  oil  time  pits  his 
strength  and  skill 
against  the  forces  of 
evil  that  now  seek  to 
turn  independence  into 
bloody  chaos  through¬ 
out  the  Africa  he 
knows  and  loves  ...  in 
the  famous  adventure- 
comic: 

TARZAN 

by  Edgar  Rice  Burroughs 

In  the  daily  strip,  a 
new  story-sequence 
will  start  Monday, 
March  6th. 

PHONE  FOR  AVAILABILITY. 
SAMPLES  AND  RATES  NOW! 

FEATURE  SYNDICATE 

220  EAST  42..  STREET,  NEW  YORK  \Z  N  Y 
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WASHINGTON 

News  Frontier 


By  Pat  M  unroe 
Gordon  White 
Warren  Zimmerman 


top  incoming  official ^  and  their 
wives  when  a  “pool”  )f  10  re- 
I)orters  mingled  freelv  with  the 
guests  on  a  cozy  footi  ig.  In  ad¬ 
dition,  a  horde  of  phot<  .graphers 
flashed  atvay  for  the  first  time 
in  memor>'  at  such  an  affair  in 
the  ornate  East  Room. 


FASHION  BEAT 

Foreshadow  of  things  to  come 
for  Washington  bureaus  gener¬ 
ally:  Fairchild  Publications 
(business  papers)  have  added 
a  staffer  just  to  cover  a  new 
“fashion-society  beat.” 

In  addition,  Fairchild  has  put 
on  a  full-time  photographer  — 
a  move  which  is  “related  to  our 
stepped-up  fashion  coverage,” 
says  Bureau  Chief  Jack  Nor¬ 
man. 

Joan  McHale,  staffer  on  the 
Miami  News  (1946-67),  where 
she  ended  up  as  Women’s  Edi¬ 
tor,  will  cover  the  new  beat. 
She  is  the  wife  of  Bill  McHale, 
top  press  aide  for  Sen.  George 
A.  Smathers  (D.,  Fla.)  and  a 
former  Assistant  City  Editor  of 
the  Miami  News. 

Says  Joan: 

“Younger  women  (like  those 
associated  with  the  new  Admin¬ 
istration)  can  carry  off  styles 
with  flourishes.  Women  will 
want  to  imitate  them  whereas 
there  wasn’t  much  to  imitate  in 
the  old  Administration. 

“There  will  be  a  new  type  of 
hostess,  like  Mrs.  George  Y. 
Wheeler  (wife  of  an  NBC  con¬ 
sultant  and  close  personal  friend 
of  the  President’s). 

“It  won’t  be  ‘Biddysville.’ 
After  all,  they  don’t  have  women 
45  years  old  modeling  clothes  in 
the  industry.” 

The  Fairchild  group  includes 
Women’s  Wear  Daily. 

*  <K  « 

RIBICOFF  AIDE 

Secretary  for  Health,  Educa¬ 
tion  and  Welfare  Abe  Ribicoff 
has  selected  a  well-known  news¬ 
man  to  be  his  assistant  for  pub¬ 
lic  affairs.  His  appointee:  Wal¬ 
lace  Turner,  39,  who  leaves  a 
job  as  news  director  of  a  tele¬ 
vision  station  at  Portland,  Ore. 
As  a  member  of  the  team  of 
Wallace  Turner  and  William 
Lambert,  he  worked  on  the  ex¬ 
pose  of  racketeering  by  the 
Portland  Oregonian  that  copped 
a  Pulitzer  Prize  for  1957. 

*  *  * 

READER  REACTION 

President  Kennedy  appears  to 
be  an  avid  newspaper  reader. 
Press  aides  list  these  papers  as 
part  of  his  daily  consumption 
(adding  that  he  also  reads 
“more”  on  an  irregular  basis) : 
Washington  Post,  Washington 
Star,  New  York  Times,  New 
York  Daily  News,  New  York 
Herald  Tribune,  Wall  Street 
Journal,  Baltimore  Sun. 


JFK  took  “immediate”  action 
after  reading  two  recent  stories 
in  the  morning  Post.  The  first 
involved  revocation  of  an  order 
by  underlings  restricting  the 
age-old  “patronage”  system  of 
letting  members  of  Congress 
send  parties  of  constituents  on 
a  VIP  tour  of  the  White  House. 

The  second  concerned  a  story 
in  the  Post  by  UPI’s  Merriman 
Smith  about  Ike’s  small  staff 
being  “swamped”  with  10,000 
letters  and  not  even  a  free  pa¬ 
per  clip  from  Uncle  Sam  to  aid 
in  clearing  up  the  tangle.  Ken¬ 
nedy  rapidly  saw  to  it  that  Ike 
got  all  the  assistance  required. 
The  incident  recalled  how  Ike’s 
son  John  and  daughter-in-law, 
Barbara,  pined  away  unnoticed 
for  an  invitation  to  the  Inaugu¬ 
ral  Ball  (which  never  arrived). 

As  for  Ike’s  own  self-admitted 
habits  for  reading  newspapers: 
limited  pretty  much  during  his 
time  in  office  to  the  current 
events  Sunday  supplements  of 
two  or  three  leading  papers. 

♦  *  ♦ 

EXPERT  IS  CAIXED 

Even  the  Journalism  Schools 
are  being  tapi>ed  to  provide  di¬ 
rection  for  the  New  Frontier.  A 
case  in  point:  Dr.  L.  John  Mar¬ 
tin  is  taking  a  leave  of  absence 
from  the  University  of  Florida 
faculty  to  be  on  assignment  in 
the  Office  of  Research  and 
Analysis  of  the  U.  S.  Informa¬ 
tion  Agency.  Martin,  an  experi¬ 
enced  newspaperman,  has  been 
a  consultant  to  Arthur  Larson, 
former  director  of  USIA,  and 
has  written  a  book  on  interna¬ 
tional  propaganda.  He  has  a 
Ph.D.  in  political  science  from 
the  University  of  Minnesota; 
he’s  a  graduate  of  the  American 
University  in  Cairo.  In  his 
Washington  task  he’ll  be  vrork- 
ing  closely  with  Edward  R. 
Murrow,  the  CBS  commentator, 
who  has  taken  the  job  of  USIA 
director  after  making  a  world 
survey  of  its  operations. 

*  *  « 

KENNEDY  PAY.S  DUES 

Acting  in  somewhat  of  a  char¬ 
acteristic  hurry.  President-elect 
Kennedy,  has  paid  his  initiation 
fee  to  the  National  Press  Club 
a  week  before  it  was  due. 

This  is  how  it  happend: 

On  Jan.  23  the  Club’s  Board 
of  Directors  tersely  informed 
the  membership  by  notice  on  a 
Bulletin  Board  that  it  had  ap¬ 
proved  “John  F.  Kennedy,  a  for¬ 


mer  newspaperman  now  in  poli¬ 
tics  for  non-active  membership.” 
His  sponsor:  former  Club  Presi¬ 
dent  Bill  Lawrence,  Neio  York 
Times. 

Club  rules  call  for  leaving 
such  notices  up  for  two  weeks 
before  a  candidate  is  “finally” 
considered  approved.  However, 
the  President  showed  up  on  the 
evening  of  Jan.  28  at  a  Club 
function  —  check  in  hand.  It 
was  grabbed  quickly  by  the 
“other  president”  —  incoming 
Club  head  John  Cosgrove, 
Broadcasting  Magazine. 

In  the  course  of  a  brief  visit 
at  a  dinner  honoring  Mr.  Cos¬ 
grove  President  Kennedy  said 
he  admired  the  “courage”  of  the 
Club  for  sending  him  a  bill  for 
dues  in  view  of  the  fact  that 
dues-free  “complimentary”  mem¬ 
berships  had  bwn  flooding  in  on 
him  from  clubs  all  over  —  in¬ 
cluding  Ike’s  favorite  here,  the 
Burning  Tree. 

Old-timers  cheered  the  return 
to  “dues-paying  status”  of  Chief 
Executives.  Starting  way  back 
when  the  Club  was  founded  in 
1908  there  is  an  unbroken  record 
of  membership  by  Presidents. 

All  paid  dues  —  except  Ike. 
Club  officials  and  Ike  never 
could  seem  to  establish  a  proper 
rendezvous  for  getting  him 
signed  up  as  a  member  for  the 
first  six  years  of  his  terms. 
Then,  at  a  sell-out  luncheon 
celebrating  the  Club’s  Fiftieth 
•Anniversary  on  Jan.  14,  1959 
he  was  the  guest  speaker  and 
was  “proclaimed”  a  member.  No 
mention  of  dues. 

Even  at  that.  President  Ken¬ 
nedy’s  status  as  a  former  news¬ 
man  saved  him  $60.  He  had  to 
pay  only  $90  as  against  $150 
for  associate  membership  —  the 
status  for  w'hich  all  previous 
Presidents  (except  Harding) 
had  qualified. 

There  have  been  no  “back¬ 
ground  sessions”  to  date  for  any 
large  number  of  newsmen  with 
the  new  President.  However, 
Newbold  Noyes,  executive  edi¬ 
tor,  Washington  Star,  has  paid 
him  a  private  call  at  the  M^ite 
House.  And  the  guest  list  at 
a  luncheon  tendered  him  on 
Capitol  Hill  by  Sen.  William  J. 
Fulbright  (D.,  Aric.)  following 
the  President’s  State  of  the  Un¬ 
ion  speech  on  Jan.  30  contained 
these  names:  Mr.  and  Mrs. 
James  B.  Reston  (New  York 
Times)  and  Mr.  and  Mrs.  Philip 
L.  Graham  (Washington  Post). 

Precedence  w’as  cracked  at  a 
Sunday  afternoon  reception  for 


A  further  note  in  the  “avail¬ 
ability”  chord  of  the  new  Ad¬ 
ministration  was  stniik  when 
Congre.ssional  leaders  left  their 
weekly  session  with  the  Presi¬ 
dent  on  Jan.  31.  Unlike  the  pre¬ 
vious  week  when  they’d  declined 
comment  on  the  meeting,  a  free 
and  easy  exchange  took  place  in 
the  tradition  of  the  visits.  Prin¬ 
cipal  spokesman  for  the  group: 
Speaker  of  the  House  Sam  Ray- 
bum. 

• 

Digest  of  News 
Added  Feature 
Of  Chi  Tribune 

Chicago 

To  help  readers  obtain  a  quick 
summary'  of  the  significant  news 
of  the  day,  the  Chicago  T ribune 
has  begun  publication  of  a  daily 
column,  “The  Editor’s  Digest 
of  Today’s  News.” 

“The  aim  of  the  column,”  says 
W.  D.  Maxwell,  Tribune  editor, 
“is  to  accommodate  the  thou¬ 
sands  of  readers  who  must  rush 
to  the  office  each  day,  and  want 
to  arrive  supplied  with  up-to- 
date  knowledge  of  what’s  going 
on  in  the  world  around  them. 

Serves  as  Index 

“Since  their  reading  time  may 
be  limited  by  a  train  or  subway 
schedule,  we’ve  introduced  this 
feature  to  brief  them  on  what 
we  consider  to  lie  the  most  sig¬ 
nificant  news  of  the  day.  Our 
digest  also  serves  as  an  index 
to  the  complete  stories  on  each 
of  the  news  events  we  sum¬ 
marize.” 

Each  day’s  digest  presents 
brief  (two  or  three  sentence) 
summaries  of  10  to  15  stories. 
The  top  local,  national,  interna¬ 
tional  and  Washington  stories 
are  included  in  each  day’s 
roundup.  The  one  paragraph 
summaries  are  prepared  by 
Tribune  editors,  after  the  pa¬ 
per’s  first  two  editions  have 
gone  to  press. 

The  digest  appears  on  page 
three  of  the  Tribune’s  one-star 
final  edition  each  day,  Monday 
through  Saturday.  It  is  moved 
up  to  a  front  page  spot  in  each 
three-star  final  edition  of  the 
daily  Tribune.  News  develop¬ 
ments  which  occur  between  edi¬ 
tions  are  added  to  the  column, 
which  is  usually  remade  at  the 
time  it  is  moved  from  page 
three  to  the  front  page  for  the 
final  edition. 
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For  The  Third  Straight  Ti 


Courier- Journal  Among  Top  Five 
In  Poll  Rating  1^755  Newspapers 


For  the  third  time  a  poll  has  been  taken  among  the  nation’s 
publishers,  and  for  the  third  time  The  Courier-Journal  has 
been  ranked  in  the  top  half  of  the  “10  best  newspapers.” 

The  results  were  announced  yesterday  by  Edward  L.  Bernays, 
New  York  publicist,  who  started  his  private  poll  in  1952  as  a 
public  service  and  renewed  it  in  1960. 

Among  the  1,755  English-language  dailies  in  the  United 
States,  with  a  combined  circulation  of  over  106,000,000,  pub¬ 
lishers  rated  The  Courier-Journal  fifth.  This  newspaper  had 
the  same  rating  in  1960;  in  1952  it  ranked  fourth. 

Changes  In  The  List  Are  Rare 

The  first  10  papers  chosen  were: 

The  New  York  Times 

The  St.  Louis  Post-Dispatch 

The  Christian  Science  Monitor 

The  Milwaukee  Journal 

The  Courier- Journal 

The  New  York  Herald  Tribune 

The  Washington  Post  &  Times  Herald 

The  Los  Angeles  Times 

The  Chicago  Tribune 

The  Kansas  City  Star 

Changes  in  the  list  were  rare.  Percentages  of  the  total  vote 
shifted  here  and  there,  but  nine  of  the  top  10  were  also  on  the 
1960  list. 

The  Chicago  Tribune  appeared  for  the  first  time,  and  the 
rival  Chicago  Daily  News  dropped  from  eighth  place  last  year 
to  nth. 

As  before,  publishers  used  as  their  standards  of  judgment 
the  ideals  set  forth  by  three  noted  publishers,  Joseph  Pulitzer, 
Adolph  S.  Ochs,  and  Thomas  Gibson. 

Also  Select  10  Top  Foreign  Newspapers 

For  the  first  time  the  Bernays  organization  asked  American 
publishers  to  select  10  top  foreign  papers;  the  results  will  be 
released  shortly.  A  survey  on  the  10  American  leaders  as 
picked  by  foreign  publishers  will  follow. 

The  sharpest  gain  in  standing  was  recorded  by  the  New 
York  Herald  Tribune,  which  has  operated  under  new  editorial 
direction.  This  paper  moved  up  from  10th  in  1^  to  sixth. 

Leading  runners-up  in  the  poll  were  The  Chicago  Daily 
News,  The  Atlanta  Constitution,  The  Miami  Herald,  The  Balti¬ 
more  Sun,  The  Wall  Street  Journal,  The  Detroit  Free  Press, 
The  Washington  Star,  The  Denver  Post,  and  The  Philadelphia 
Bulletin. 

‘The  wide  geographical  and  numerical  response  our  ques¬ 


tionnaire  elicited,”  said  Bernays,  “evidences  the  importance 
this  project  has  in  the  minds  of  American  publishers. 

“Correspondence,  telephone  calls,  and  comment  in  1952, 
1960,  and  again  this  year  testify  to  this  continued  interest.” 

In  all  three  surveys,  the  fol¬ 
lowing  statements  by  Pulitzer 
and  Ochs  were  furnished  the 
publishers  as  the  basis  for 
their  judgment  on  present-day 
adherence  to  the  criteria  estab 
lished  by  those  famed  individ¬ 
uals: 

Pulitzer,  as  the  salutatory  of 
The  New  York  World,  May  10, 
1883: 

“An  institution  that  should 
always  fight  for  progress  and 
reform,  never  tolerate  injus¬ 
tice  and  corruption,  always 
fight  demagogues  of  all  par¬ 
ties,  never  belong  to  any 
party,  always  oppose  privi¬ 
leged  classes  and  public  plun¬ 
derers,  never  lack  sympathy 
with  the  poor,  always  remain 
devoted  to  the  public  welfare, 
never  be  satisfied  with  mere¬ 
ly  printing  news,  always  be 
drastically  independent,  never 
be  afraid  to  attack  wrong, 
whether  by  predatory  plutoc¬ 
racy  or  predatory  poverty.” 

Ochs,  on  assuming  control 
EDWARD  L.  BERNAYS  of  The  New  York  Times,  Au- 
Polls  publishers  gust  18,  1896: 

“It  will  be  my  earnest  aim 
that  The  New  York  Times  give  the  news,  all  the  news, 
in  concise  and  attractive  form,  in  language  that  is  permissible 
in  good  society,  and  give  it  early,  if  not  earlier  than  it  can  be 
learned  through  any  other  medium.  To  give  the  news  impar¬ 
tially,  without  fear  or  favor,  regardless  of  party,  sect,  or  in¬ 
terest  involved;  to  make  the  columns  of  The  New  York  Times 
a  forum  for  the  consideration  of  all  public  questions  of  public 
importance,  and  to  that  end,  to  invite  intelligent  discussion 
from  all  shades  of  opinion.” 


From 

The  Courier-Journal 
February  1,  1961 


We  thank  our  fellow  publishers  for  this  recognition. 

Ratings  ore  important.  But  even  more  important,  they  ore 
indications  that  we  ore  on  the  right  track  toward  achieving  our  goal  — 
to  publish  the  best  regional  newspaper  we  possibly  can. 

It's  an  important  job,  made  easier  when  there  are  so  many 
top-notch  people  on  the  staff  to  help. 

Serving  Kentucky  and  Southern  Indiana  Since  1868 


Unions  Hail  Harmony. 
Honor  Paul  Block  Jr 


Toledo  The  unions  likewise  must  bear 
Tribute  to  Paul  Block  Jr.,  their  responsibility  in  main- 
publisher  of  the  Blade,  was  paid  taining  democracy,  he  said, 
by  union  employees  of  the  news-  pointing  out  that  the  present 
paper  at  a  dinner  in  recognition  Secretary  of  Labor  has  declared 
of  their  harmonious  labor-  unions  will  have  to  adhere  to 
management  relationship.  the  American  concept  of  fair 

Nearly  600  Blade  employees  treatment  of  minorities, 
and  officials,  including  William  Mr.  Block  was  given  an  honor- 
Block,  publisher  of  the  Pitta-  able  withdrawal  card  from  the 
burgh  Pout-Gazette  and  Sun-  American  Newspaper  Guild.  He 
Telegraph  and  co-publisher  of  was  a  member  of  the  Toledo 
the  Blade,  and  Daniel  Nicoll,  Local  when  he  was  a  reporter  on 
New  York  City,  associate  pub-  the  Blade  in  the  1930’s.  He  also 
lisher,  attended  the  affair  in  the  was  presented  a  portrait  and  a 
Commodore  Perry  Hotel  here  watch. 

this  week.  Hosts  for  the  affair  were  the 

Msgr.  Michael  J.  Doyle,  chair-  eight  unions  represented  in  the 
man  of  the  Labor- Management-  Toledo  Council  of  Newspaper 
Citizens  Committee,  a  Toledo  Unions — Typographical,  Toledo 
labor  mediation  agency,  de-  Guild,  Pressmen,  Mailers, 
scribed  the  occasion  as  unique.  Stereotypers,  Teamsters,  Paper- 
He  lauded  both  Mr.  Block  and  handlers  and  Electricians, 
union  leadership  for  their  long  ^ 

record  of  labor  peace,  saying  if 

all  other  Toledo  business  and  Collapse  of  Cuba 

industry  emulated  such  relations,  Yorepant  to  Editors 
the  committee’s  usefulness  would  orecasi  lO  tLOlIors 

be  outlived.  Chesire,  Conn. 

Stanley  Raszka,  chief  steward  An  United  Press  Intemation- 
of  the  Teamster  unit  at  the  al  correspondent  who  worked  in 
Blade,  praised  the  Blade  for  its  Cuba  13  years  predicted  to  Con- 
editorial  fairness  on  issues  necticut  newspaper  editors  Jan. 
involving  labor,  noting  its  oppo-  26  that  “only  a  miracle  can  pre- 
sition  to  an  Ohio  right-to-work  ^  ' 

law  in  the  1958  elections.  (Cuba’s)  entire  economic  struc- 

Enlightened  business,  said  Mr.  ture.’’ 

Block,  recognizes  the  role  of 
unions  in  protecting  the  inter¬ 
ests  of  their  members  and  in  Havana,  told  the  eighth  annual 
pleading  strongly  their  case 
higher  wages  and  better  working  Association  in  Connecticut  that 
conditions.  the  Castro  regime  would  fall 

Management,  on  the  other  within  1961  because  Cuba  was 
hand,  he  said,  has  its  respon-  bankrupt  and  the  Cuban  peso 
sibility  to  its  own  institution  in  has  no  value  as  an  intema- 
refusing  to  yield  to  excessive  tional  currency.  Mr.  McCarthy 
demands  which  would  weaken  is  now  UPI’s  Latin-American 
the  organization.  Some  unions  editor  in  New  York, 
appear  to  put  the  employer  in  a  Russell  G.  D’Oench,  editor  of 
vise  where  he  can’t  move  and  the  Middletown  Press,  was 
then  tighten  the  wheel  every  elected  association  president, 
other  year  or  so,  he  added.  succeeding  Raymond  J.  Fan¬ 
ning,  executive  editor  of  the 
^  Republican  and 

1  1  B  I  J  American. 


Richard  H.  Smith 

his  entire  news  background  has 
been  in  Cleveland.  He  has  been 
with  AP  24  years.  He  is  married 
and  has  a  daughter,  Pri.scilla,  13. 

Richard  Smith  is  a  Phi  Beta 
Kappa  graduate  of  Allegheny 
College.  He  joined  AP  at 
Columbus  in  1940,  after  working 
on  the  Monessen  (Pa.)  Inde¬ 
pendent  and  the  Orrville  (Ohio) 
Courier-Crescent. 


AP  Appoints 
Miles  Smith 
Arts  Editor 


A  ?■  H  Nieniail  Fellowship 

es  A.  Smith  was  * 

<1  him.  Selectors  [Named 

has  been  AP  Cambridge,  Mass, 

■t  Cleveland  for  Harv’ard  University  an- 

successor  there  nounces  the  appointment  of 

H.  Smith.  three  newspapermen  to  serve  on 

critic  in  the  the  Selecting  Committee  for 
vent  a  collapse  of  the  country’s  world  of  books  and  the  concert  Nieman  Fellowships  for  this 

stage,  has  been  arts  editor  16  year.  They  are  William  B. 

years.  He  joined  AP  September  Dickinson,  managing  editor  of 

Francis  L.  McCarthy,  former  5,  1943  coming  from  the  Spring-  the  Philadelphia  Bulletin;  Lind- 

manager  of  the  UPI  Bureau  in  field  (Mass.)  Union.  He  edited  say  Hoben,  editor  of  the 

the  AP  weekly  news  review  page  Milwaukee  Journal,  and  Nor- 

for  meeting  of  the  UPI  Newspapers  before  taking  over  the  arts  desk,  man  E.  Isaacs,  managing  editor 

A  Phi  Beta  Kappa  graduate  of  the  Louisville  Times. 
from  Amherst,  Mr.  Rogers  They  will  serve  with  three 
served  two  years  in  the  French  members  of  the  University: 

Army  during  World  War  I,  Frank  B.  Freidel,  Jr.,  professor 

receiving  the  Croix  de  Guerre,  of  history;  William  M.  Pinker- 

He  later  taught  French  and  ton.  Harvard  news  officer;  and 

wrote  textbooks.  Louis  M.  Lyons,  curator  of  the 

Nieman  Fellowships. 

■Successful  Books  deadline  for  applications 

He  also  wrote  thrw  successful  to  the  Nieman  Foundation  is 
books,  including  “When  This  April  15.  Awards  are  announced 
You  See  Remember  Me:  Gert-  early  in  June.  Applicants  must 
rude  Stein  in  Person,’’  a  basic  have  at  least  three  years  of  news 
work  on  the  late  author  who  experience  ^  and  be  under  40. 
was  a  personal  friend  of  many  Their  studies  are  of  their  own 
veai’.s.  His  other  books  were  a  choice  for  background  for  news 
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^m.  J.  Pape 
Dies  at  87 
On  Vacation 

Waterbury,  Conn. 

Just  before  he  left  Dec.  1  on 
winter  vacation  in  Florida, 

Villiam  J.  Pape  approved  his 
wn  obituary.  The  story  of  his 
-se  from  copy  boy  to  publisher 

if  this  city’s  only  daily  news-  erage  of  the  fire  sent  the  dr¬ 
apers,  the  American  and  the  culation  up  to  11,000  in  one  day. 


They  took  possession  in  1901 
with  Mr.  Pape  as  business  man- 
aprer  and  Mr.  Lathrop  as  edi¬ 
tor. 

‘Orphan’  Survives 

The  Republican  was  the  or¬ 
phan  in  the  journalistic  trio 
when  the  two  young  men  started 
their  efforts  to  build  circulation. 
It  grew  slowly  until  a  big  news 
event  gave  it  a  push.  This  was 
the  disastrous  fire  of  1902  which 


Attorney  Crusades 
For  Court  Coverage 


By  Roliert  B.  Piser 

Phoenix 

Wichita  Attorney  C.  H.  Mor¬ 
ris  has  started  a  crusade  for 


'■{rpuhUriiii.  was  published  Jan. 

». 

Mr.  Pape  died  of  pneumonia 
Ian.  29  at  the  age  of  87  in 
Mount  Park  Hospital,  St.  Pet¬ 
ersburg,  Fla. 

Besides  his  wife,  Julia  E.  F. 
(Bolton)  Pape,  he  leaves  three 
»ns,  William  B.  Pape,  Wood- 
juiy,  assistant  publisher  of  the 
papers;  Eric  Pape,  mechanical 
superintendent  of  the  papers, 
and  Brig.  Gen.  Robin  B.  Pape 
(U.  S.  Army-Ret.),  North  Lin- 
'Jiicum,  Md.,  and  a  daughter, 
Mrs.  Wilder  Greeley,  Wood- 
bridge. 

He  is  also  surv'ived  by  10 
grandchildren  and  14  great¬ 
grandchildren. 

William  Jamieson  Pape’s  vig¬ 
orous  newspaper  career  in  Wa¬ 
terbury  began  at  the  turn  of 
the  century.  Starting  in  1901,  as 
part  owner  of  a  run-down  morn¬ 
ing  paper,  he  set  about  to  prove 
bis  conviction  that  a  newspaper 
IS  a  public  trust  which  owes  the 
conununity  a  service. 

Won  Pulitzer  Prize 

His  newspaper  leadership  won 
him  the  Pulitzer  Prize  for  dis¬ 
interested  public  service  in  1940. 
This  was  for  exposing  corrup¬ 
tion  in  municipal  government. 

When  he  came  to  Waterbury 
it  the  age  of  28,  Mr.  Pape  was 
1  seasoned  newspaperman.  He 
bad  spent  10  years  as  reporter, 
fity  editor,  business  manager 
ind  editor  of  the  Passaic  (N.  J.) 


swept  destruction  through  the  journalism  on  the  court- 

city.  The  Republican’s  good  cov-  ^^ouse  beat. 

At  the  recent  meeting  of  the 
National  Association  of  Claim¬ 
ants’  Counsel  of  America  here, 
Mr.  Morris  told  delegates  a 
national  study  committee  would 
lie  formed  within  three  months 
“to  hammer  out  specific  recom¬ 
mendations  on  modern  court 
coverage  by  the  newspapers.” 

Mr.  Morris  said  that  both  the 
American  Bar  Association  and 
the  American  Newspaper  Pub¬ 
lishers  Association  have  tabled 


At  the  end  of  his  career  Mr. 
Pape  was  Waterhury’s  sole 
newspaper  publisher.  He  bought 
the  Waterbury  American  in 
1922  and  consolidated  it  with 
the  Republican  as  American- 
Republican,  Inc.  On  Dec.  28, 
1946,  he  announced  the  purchase 
of  the  W aterhury  Democrat. 

Among  his  other  enterprises 
were  the  Eastern  Color  Print¬ 
ing  Co.  formed  in  1928,  which 
printed  the  first  colored  comic 
book  in  the  United  States  and 
which  prints  millions  of  comic 
sections  for  newspapers  all  over 
the  Americas;  WBRY,  Water- 
bury’s  pioneer  high  fidelity  ra¬ 
dio  station,  opened  in  1934;  and 
the  Curtiss-Way  Co.,  printers 
and  bookbinders,  located  in 
Meriden.  The  last  two  were  sold 
in  recent  years. 

Broke  Newsprint  Price 
Mr.  Pape  was  always  active 


on  an  issue’s  significance  not 
tomorrow  or  next  week  or  next 
month  but  right  now. 

That  can’t  happen  too  easily, 
he  said,  unless  some  kind  of  new 
system  is  worked  out.  “We  don’t 
necessarily  want  the  court  to 
feed  a  reporter  pre-digested  in¬ 
formation.”  He  suggested,  how¬ 
ever,  that  a  judge  make  himself 
available  “not  to  one  favored 
reporter  but  to  all  media  rep¬ 
resentatives  at  once.” 

“Wouldn’t  it  startle  the  coun¬ 
try  if  a  U.  S.  Supreme  Court 
justice  called  a  news  confer¬ 
ence?”  asked  Mr.  Morris.  “Sure, 
people  would  say  he  was  a  pub- 


various  proposals  for  setting  up  licity  hound.  But  wouldn’t  his 


a  standing  committee  to  study 
this  field. 

“We’re  going  to  try  again 
with  the  ABA  and  the  ANPA,” 
he  said.  “And  then,  whether  they 
want  in  or  not,  we’re  going 
ahead.” 

Members  of  the  “in-group” 


action  be  in  the  public  interest?’ 

Mr.  Morris  switched  to  an¬ 
other  theme.  “We  live  in  an  era 
of  photojournalism,”  he  said. 
“But  our  courts  haven’t  learned 
that  yet.” 

He  said  judges  have  banned 
cameras  in  the  courtroom  “be- 
now,  according  to  Mr.  Morris,  cause  they  would  detract  from 
his  own  NACCA  Bar  As-  the  dignity  of  the  law.” 


sociation,  the  National  Associa¬ 
tion  of  Radio  and  Television 
Broadcasters,  the  National  Con¬ 
ference  of  Editorial  Writers, 
..  Sigma  Delta  Chi,  and  the  Na- 

m  promoting  cooperation  among  Photographers  As- 

publishers.  One  of  his  early  ^  ^ 

achievements  was  the  organiza- 


sociation. 


tion  of  the  Publishers  Buying 
Corp.  in  1920.  A  boom  in  1919, 
resulting  from  war  conditions 
sent  the  price  of  newsprint  sky¬ 
rocketing,  with  many  newspa¬ 
per  owners  without  contracts 
for  paper.  At  the  annual  meet¬ 
ing  of  the  American  Newspaper 
Publishers  Association  in  New 
Yoric  in  the  spring  of  1920,  Mr. 
Pape  acted  as  spokesman  for 
the  publishers  who  refused  to 
sign  contracts  at  the  inflated 
prices.  He  was  elected  president 
IHiUy  News.  He  arrived  in  Pas-  of  the  Newspaper  Publishers 


Public  Service 

“The  press,  the  bar,  and  the 
judiciary  each  have  their  own 
jobs  to  do,”  said  Mr.  Morris. 
“But  they  must  realize  their 
interests  converge  in  the  area  of 
public  service.” 

The  Kansas  attorney  said  that 
too  often  the  courts  do  not  real¬ 
ize  the  problems  of  the  news 
reporter  or  relate  them  to  his 


Mr.  Morris  insisted  that 
modern  technology  could  make 
courtroom  photos  possible  with¬ 
out  derogating  that  dignity. 

He  said  planners  should  think 
when  they  build  new  court¬ 
houses.  “With  help  from  re¬ 
porters  and  judges,”  he  said, 
“architects  could  design  a  mod¬ 
ern  courthouse  utilizing  all  the 
marvels  of  the  electronic  age.” 

As  Mr.  Morris  envisions  it,  in 
the  properly  designed  court 
house,  a  reporter  could  sit  in  a 
central  pressroom  and  tune  in 
on  any  one  of  a  dozen  trials  via 
closed  circuit  television,  then 
write  his  story  without  getting 
out  of  his  chair. 

Said  Mr.  Morris:  “It  has 


job  of  keeping  the  public  in-  u  i  j  ,.1.  j-  ■*.  c 

formed  about  their  own  institu- 


saic  by  way  of  Liverpool,  Eng¬ 
land,  where  he  was  born  Dec.  1, 
1873.  His  father,  a  sea  captain, 
»fas  in  the  Chinese  and  Japanese 
trade. 

After  four  years  as  Daily 
News  editor,  Mr.  Pape  and  Wil¬ 
liam  M.  Lathrop,  then  on  the 
Williamsport  (Pa.)  Grit,  saw 
the  Waterbury  Republican  ad¬ 
vertised  for  sale  by  Francis  M. 
Atwater.  Pape  visited  Water- 
hury,  looked  the  plant  over  and 
decided  to  buy  it,  for  around 
125,000  to  be  paid  in  install- 
tnents.  The  paper  had  a  circula¬ 
tion  of  1,600,  about  $10,000 
*^rth  of  machinery  and  a  week¬ 
ly  payroll  of  $180, 


Buying  Corp.  at  a  later  meeting 
in  Washington,  opened  an  office 
in  New  York  in  the  old  New 
York  Globe  building,  and  for 
eight  months  directed  the  price 
battle  which  broke  the  market. 

As  a  result  of  this  and  other 
services  to  the  newspapers  of 
Connecticut  and  New  England, 
he  received  the  support  which 
resulted  in  his  election  as  sec¬ 
ond  vicepresident  of  the  Asso¬ 
ciated  Press  in  1927.  He  served 
as  vicepresident  for  five  years 
and  was  elected  an  AP  director 
in  1937,  serving  until  1940.  He 
was  also  president  of  the  New 
England  Daily  Newspaper  As¬ 
sociation  in  1926-27. 


tions. 

“In  our  large  metropolitan 
areas,”  he  said,  “the  public 
hardly  realizes  what’s  going  on 
in  the  courts,  or  knows  its  real 
significance.” 

“Is  this  because  we  have  irre¬ 
sponsible  news  media?”  asked 
Mr.  Morris. 

“No,”  he  said  flatly.  “We — 
the  bar  and  the  bench — we  are 
the  irresponsible  ones.” 

“Judges  don’t  write  their  than  35,000  orders  have  been 
judicial  decisions  in  language  placed  for  the  diagram  of  a 
the  public  can  understand,”  he  plan  for  those  who  want  to  build 
stated.  He  suggested  that  the  their  “dream  home.”  The  dia- 


court  when  a  reporter  jumps  up 
in  the  middle  of  a  trial  and  runs 
out  of  the  room  to  make  a 
deadline.” 

35,000  Dreamers 

Cleveland 
One  of  the  most  popular  fea¬ 
tures  in  the  Cleveland  Plain 
Dealer’s  new  Better  Living  and 
Home  Guild  magazine  is  the 
“House  of  the  Week.”  More 


complexities  of  modern  life  and 
its  “fast  moving”  character  de¬ 
mand  the  public  be  informed 
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grams  are  made  available,  for 
50  cents  each,  through  the 
paper’s  promotion  department. 
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Police  Reporter  Charged 
With  Thefts  He  Covered 


San  Diexk),  Calif. 

A  police  reporter  has  been 
arrested  as  one  of  three  silk- 
stocking  bandits  who  operated 
in  San  Diego  since  Christmas. 

The  reporter  is  Duane  Doug 
Knoke,  27.  Police  said  he  has 
made  statements  admitting  his 
part  in  the  holdups. 

Knoke  was  a  reporter  for  the 
El  Cajon  Valley  News,  a  semi¬ 
weekly  newspaper  with  a  circu¬ 
lation  of  more  than  12,000. 

Knoke  made  daily  visits  to  the 
El  Cajon  police  department, 
read  the  reports  of  the  robberies 
but  did  not  make  a  slip,  police 
said.  He  wrote  dramatic  ac¬ 
counts  of  the  events. 

The  bandit  trio  had  pulled 
their  12th  and  unluckiest  rob¬ 
bery  early  Jan.  25.  They  were 
arrested  by  police  who  had  sus¬ 
pected  the  reporter  and  had 
marked  his  car  with  fluorescent 
powder. 

Police  fired  a  shotgun  at  the 
other  two  members  making  an 
auto  escape.  Knoke  feared  the 
gunfire  had  injured  his  brother, 
Frank  25,  and  he  identified  his 
brother  and  Allen  J.  Cruppie, 
26,  both  painters,  as  the  other 
two  men  in  the  robbery  gang, 
police  said. 

$1,600  Loot 

The  three  men  were  arraigned 
on  robbery  charges  the  next  day 
and  bail  was  set  at  $20,000  each. 
They  were  held  in  the  coimty 
jail  in  lieu  of  bail,  pending  a 
hearing  Feb.  21. 

Police  found  four  silk  stock¬ 
ings,  a  .32  caliber  revolver,  re¬ 
volver  shells  and  two  pairs  of 
gloves  in  Duane  Knoke’s  car. 
The  stockings  were  used  by  the 
men  during  holdups,  police  said. 
The  bandits  pulled  them  down 
over  their  heads  and  faces  to 
form  disguises. 

The  robbers  obtained  about 
$1,600  loot  in  12  holdups  of 
liquor  stores  and  small  busi¬ 
nesses. 

Knoke  is  a  parolee  from  a 
previous  armed  robbery  convic¬ 
tion.  He  used  a  baseball  bat  to 
smash  a  car  window  and  rob  a 
sailor  sitting  inside,  in  1955, 
and  received  a  five-year  prison 
term.  He  was  paroled  after  serv^- 
ing  four  years. 

Knoke  said  he  studied  a  cor¬ 
respondence  course  in  journal¬ 
ism  from  the  University  of  Wis¬ 
consin  while  in  prison,  and  was 
co-editor  of  the  prison  newspa¬ 
per. 

When  he  got  out  he  wrote  to 
several  newspaper  publishers 
asking  for  jobs,  and  also  to  a 
San  Diego  advertising  agency. 
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The  ad  agency  head  referred 
him  to  Si  Casady,  editor  and 
publisher  of  the  El  Cajon  Val¬ 
ley  News,  who  hired  him. 

In  his  column,  “Along  Main 
Street,”  Casady  last  week  said: 

“Doug  walked  into  our  office 
three  months  ago,  a  stranger. 

“He  was  looking  for  a  job. 
He  told  us  quite  frankly  he  had 
served  a  stretch  for  armed  rob¬ 
bery.  He  was  out  on  parole. 
While  in  prison  he  had  worked 
on  the  prison  newspaper.  He 
wanted  to  become  a  reporter. 

“It’s  tough  for  any  beginner 
to  get  a  job  as  a  reporter.  If 
you’re  out  on  parole  after  doing 
time  for  armed  robbery,  it’s  even 
tougher. 

“But  Doug  didn’t  try  any 
dramatics.  He  didn’t  talk  our 
arm  off,  telling  us  how  hard  he 
was  going  to  work  if  only  some¬ 
one  would  give  him  a  chance  to 
show  he  had  learned  his  lesson. 
He  just  wanted  to  know  if  we’d 
give  him  a  chance.  So  we  hired 
him. 

Seemed  Like  a  Good  Idea 

“One  of  the  first  things  we 
did  was  to  introduce  Doug  to 
Police  Chief  Joe  O’Connor.  Joe 


By  ,4rthur  Erikson 

Courchevel,  France 

Nearly  200  newsmen  and 
press  attaches  from  20  countries 
covered  the  slopes  here  in  mid- 
January  as  the  International 
Journalists  Ski  Club  met  for 
its  seventh  annual  session  of 
slalom  racing  and  shoptalk. 

For  a  few  skiing  journalists, 
the  going  was  as  smooth  as  an 
old  pro’s  copy.  Canadian  Broad¬ 
casting  Corporation’s  Erik  Dur- 
schmied  negotiated  the  giant 
slalom  course  on  the  La  Loze 
run  in  1'  08"  09  to  capture  the 
event. 

Del  Mulkey,  former  Aberdeen 
(Wash.)  Daily  World  staffer 
now  free-lancing  out  of  Paris, 
was  the  top  American.  With  a 
run  of  1'  18"  51,  he  tied  Vladi¬ 
mir  Probrazhenski  of  the  Rus¬ 
sian  magazine  Sport  and  Cul¬ 
ture  for  12th  spot  in  the  giant 
slalom,  then  ran  seventh  in  the 
special  for  a  combined  ranking 
of  ninth. 

Other  Americans  in  the  meet, 
all  Paris-based  newsmen,  found 
the  flag-marked  courses  as 


is  a  good  man  to  know  if  you 
are  out  on  parole,  trying  to  go 
straight.  He’ll  do  what  he  can 
to  help. 

“Joe  said  there  was  no  need 
to  tell  everybody  about  Doug’s 
past.  So  many  of  his  co-workers 
and  many  of  the  boys  down  at 
the  police  station  thought  Doug 
was  just  another  young  cub  re¬ 
porter. 

“Doug  was  assigned  to  cover 
the  police  beat.  It  seemed  like 
a  good  idea  at  the  time. 

“Wonder  what  it  feels  like 
to  write  a  news  story  about  an 
armed  robbery  which  you  com¬ 
mitted  yourself?  Probably  no 
other  newspaper  in  the  United 
States  ever  has  enjoyed  such 
accurate  coverage  of  a  local 
hold-up.  Imagine  having  your 
reporter  on  the  scene,  an  eye¬ 
witness,  while  the  loot  is  scooped 
out  of  the  cash  register.” 

• 

N.Y.  Stock  Exchange 
To  Spend  $460,000 

The  New  York  Stock  Ex¬ 
change  has  budgeted  $460,000 
for  advertising  during  the  first 
half  of  1961.  The  Exchange’s 
total  budget  for  the  year  will 
run  $1,000,000,  about  the  same 
amount  spent  the  last  two  years. 

Tie-in  advertising  suggested 
in  kits  sent  to  member  firms  is 
expected  to  top  the  158,000  lines 
of  newspaper  space  run  by  firms 
last  year. 


frustrating  as  a  cub’s  copy. 
Angus  Deming  of  Newsweek 
and  Arthur  Erikson  of  McGraw- 
Hill  World  News  both  missed 
gates  in  the  special  slalom  and 
were  disqualified.  Bob  Kleiman 
of  U.  S.  News  and  World  Re¬ 
port  was  third  from  the  bottom 
of  the  list  in  the  special  slalom; 
Bernard  Redmont  of  Agence 
France  Presse  ranked  89th  in 
the  giant  slalom.  The  diffident 
American  performance  was 
capped  by  Simon  Kantin  of  the 
European  Edition  of  the  New 
York  Herald  Tribune.  He  wrote 
“30”  for  the  giant  slalom  with 
a  sitzmarked  run  of  30'  47"  20. 

Gilles  de  la  Rocque,  a  French 
newspaperman  and  music  critic, 
conceived  the  idea  of  bringing 
journalists  from  both  sides  of 
the  Iron  Curtain  together  at  an 
annual  “summit  conference.”  He 
organized  the  first  meeting  at 
Meribel,  in  the  French  Alps,  in 
1955;  80  journalists  from  10 
countries  attended.  In  1962, 
Switzerland  will  be  host,  fol¬ 
lowed  by  Czechoslovakia  in  1963. 


Univ.  of  Mass. 
Explores  Need 
For  J-School 

Bostox 

A  proposed  school  of  journal¬ 
ism  at  the  University  of 
chusetts  came  in  for  spirited 
discussion  at  the  fifth  annual 
meeting  of  the  United  Press  In¬ 
ternational  Newspaper  Editors 
of  Massachusetts  here  last  week. 

William  L.  Plante  Jr.,  Neit- 
buryport  (Mass.)  News,  mod¬ 
erate  the  panel,  at  which  Dr. 
Maxwell  H.  Goldberg,  desig¬ 
nated  to  represent  the  Univer¬ 
sity,  emphasized  that  the  discus¬ 
sion  w'as  purely  exploratory.  Dr, 
Goldberg  .said  he  wished  to  de 
termine  journalism  educatiot 
needs  in  this  area,  how  thesr 
needs  are  being  met,  and  “wha: 
more  can  we  do?” 

C.  R.  Woodsum,  executive  as¬ 
sistant,  Northeastern  Divisioi; 
UPI,  said  Boston  University  a: 
present  has  the  only  fully  ae 
credited  journalism  school  b 
New  England.  He  said  such  i 
school  at  the  University  of  Mas¬ 
sachusetts  would  help  fill  the 
growing  demand  for  joumalisn 
school  graduates,  and  the  cost 
of  such  an  education  would  be 
much  less  than  at  private  inst> 
tutions. 

Allan  B.  Rogers,  Lawrerui 
(Mass.)  Eagle-Tribune,  nevdy 
elected  president  of  UPINEli 
was  instructed  to  appoint  a  con- 
mittee  to  join  with  the  Univer 
sity  of  Massachusetts  repre¬ 
sentatives  in  further  considera¬ 
tion  of  the  idea. 

Mr.  Rogers  succeeds  A.  A 
Dube  of  the  Fall  River  Herald- 
News. 

Most  of  the  44  Massachusens 
daily  and  Sunday  newspapers 
served  by  UPI  were  represented 
at  the  all  day  session  at  the 
Somerset  Hotel. 

• 

Nicaragua  Won’t 
Lift  Censorship 

President  Luis  A.  Soraoza,  of 
Nicaragua,  has  rejected  a  re 
quest  by  the  Inter  American 
Press  Association  to  lift  press 
censorship  in  his  country. 

Dr.  Ricardo  Castro  Beeche,! 
president  of  lAPA,  made  the  re¬ 
quest,  pointing  out  that  al¬ 
though  internal  peace  had  be«i 
restored  in  Nicaragua,  press 
censorship  was  still  being  en¬ 
forced  “curtailing  fiaedom  of 
expression.” 

President  Somoza  said  in  re¬ 
ply  his  government  considered 
that  suspension  of  freedom  of 
the  press  and  other  constitu¬ 
tional  guarantees  should  con¬ 
tinue  “to  preserve  public  order 
and  social  peace.” 
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Newsmen  From  20  Countries  Vie 
In  Slalom  at  French  Alps  Resort 
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IVetMorks 
Ask  End  To 
Equal  Time 

Washington 

Official.-^  of  the  major  televi¬ 
sion  and  radio  networks  have 
jsked  Contrress  for  a  permanent 
suspension  of  the  “equal  time” 
rule  on  political  broadcasts. 

The  rule  was  temporarily  sus¬ 
pended  last  fall  to  enable  the 
networks  to  award  free  time  to 
the  candidates  of  the  two  major 
parties  without  having  to  give 
equal  time  to  other  candidates. 

The  network  representatives 
cited  their  coverage  of  the  cam¬ 
paign  —  including  the  four  tele¬ 
vised  debates  between  John  F. 
Kennedy  and  Richard  M.  Nixon 
—  as  proof  that  they  would  be 
fair  in  their  political  presenta¬ 
tion  without  the  restraint  of 
legislation. 

Robert  E.  Kintner,  president 
of  the  National  Broadcasting 
Company  pointed  out  that  news¬ 
papers  and  magazines  exercise 
“journalistic  judgment,”  un¬ 
trammelled  by  legislation,  in 
determining  the  degree  of  cov¬ 
erage  to  give  to  major  and 
minor  presidential  candidates. 

Mr.  Kintner  was  joined  in 
testimony  before  a  Senate  Com¬ 
munications  Subcommittee  by 
Frank  Stanton,  president  of  Co¬ 
lumbia  Broadcasting  System, 
Alfred  Beckman,  vicepresident 
of  the  American  Broadcasting 
Company,  Robert  F.  Hurleigh, 
president  of  Mutual,  and  Leroy 
Collins,  president  of  the  Na¬ 
tional  Assoc,  of  Broadcasters. 

Frederick  W.  Ford,  chairman 
of  the  Federal  Communications 
Commission,  told  the  committee 
that  the  difference  in  the  amount 
of  free  time  allotted  by  the  net¬ 
works  to  the  two  major  parties 
“are  so  minor  that  I  am  in¬ 
clined  to  discount  them.” 

Mr.  Ford  referred  to  FCC 
figures  which  indicated  that 
television  stations  gave  an  aver¬ 
age  of  2  hours  and  54  minutes  of 
free  time  to  Republican  candi¬ 
dates  and  2  hours  and  55  min¬ 
utes  to  Democratic  candidates. 
The  figures  include  the  four 
hours  of  “great  debate”  time, 
which  were  split  evenly  between 
both  parties. 

Mr.  Ford  said  that  there  was 
Pvery  indication  that  the  in¬ 
creased  amount  of  free  time 
given  by  the  networks  in  1960 
did  not  diminish  the  time  that 
was  paid  for  or  the  amount 
actually  paid.  Early  figures 
show  that  the  Republicans  paid 
million  for  all  political 
bn^casts  on  radio  and  tele- 
'dsion  and  that  the  Democrats 
paid  16.75  million. 
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Dr.  Stanton  said  that  without 
the  relaxation  of  the  “equal 
time”  provision,  the  “great  de¬ 
bates”  would  not  have  been  pos¬ 
sible. 

Mr.  Collins  asserted  that  with 
repeal  of  the  provision,  “broad¬ 
casters  will  be  faithful  to  their 
public  responsibilities  and  con¬ 
tinue  to  meet  their  obligations 
for  fair  treatment  of  candidates 
and  differing  points  of  view.” 
• 

Dorthy 
Thompson 
Dies  at  66 

Dorothy  Thompson,  66  year 
old  journalist  and  author  who 
died  in  Lisbon,  Portugal  on  Jan. 
24,  was  one  of  the  most  cele¬ 
brated  women  journalists  of  her 
time  and  a  writer  whose  pas¬ 
sionate  opinions  often  made  her 
the  center  of  controversy.  Miss 
Thompson  was  found  dead  of 
a  heart  attack  in  her  hotel,  one 
day  after  she  had  been  dis¬ 
charged  from  the  British  Hos¬ 
pital  where  she  had  been  re¬ 
cuperating  from  a  previous 
heart  failure. 

A  widely  known  columnist, 
author,  lecturer  and  radio  com¬ 
mentator,  Miss  Thompson  was 
best  known  for  her  syndicated 
column,  “On  The  Record,”  in 
which  she  expressed  sharp  opin¬ 
ions  for  7,500,000  readers  in  160 
newspapers,  for  more  than  20 
years. 

The  daughter  of  a  Metho¬ 
dist  minister.  Miss  Thompson 
was  bom  in  Lancaster,  N.  Y. 
After  graduating  from  Syra¬ 
cuse  University  she  plunged 
wholeheartedly  into  the  wom¬ 
en’s  suffrage  movement  and  was 
a  tireless  crusader  for  that 
cause  for  three  years.  Later,  she 
worked  briefly  as  an  advertis¬ 
ing  copy  writer. 

European  Trip 

In  1920,  a  decision  to  take 
an  adventurous  trip  to  Europe 
gained  Miss  Thompson  her  first 
new3  job.  She  met  a  number  of 
Zionists  aboard  ship  and  per¬ 
suaded  International  News  Serv¬ 
ice  to  allow  her  to  cover  the 
Zionist  conference  in  London. 
For  a  number  of  years  after 
this  she  covered  many  European 
events  for  INS  and  the  Phila¬ 
delphia  Public  Ledger. 

In  1923,  Miss  Thompson  mar¬ 
ried  Josef  Bard,  a  Hungarian 
author,  whom  she  divorced  in 
1927.  Her  second  husband  was 
Nobel  prize  -  winning  novelist 
Sinclair  Lewis,  to  whom  she  was 
married  from  1928  to  1942  and 
by  whom  she  had  her  only  child, 
a  son  Michael,  now  a  stage 
actor. 
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In  1936,  Miss  Thompson 
started  writing  the  column 
which  occupied  most  of  her  at¬ 
tention  for  the  next  22  years.  By 
1940  it  was  appearing  in  about 
150  newspapers  and  her  annual 
income  was  estimated  at  $103,- 
000.  In  addition  to  her  newspa¬ 
per  chores  she  wrote  a  monthly 
column  for  the  Ladies  Home 
Journal.  Her  emotion-charged 
opinions  on  matters  ranging 
from  womens’  rights  to  inter¬ 
national  affairs  once  led  author 
John  Gunther  to  describe  her 
as  “the  blue-eyed  tornado.” 

Miss  Thompson  divorced  Sin¬ 
clair  Lewis  in  1942  after  many 
prolonged  separations  and  the 
following  year  married  Maxim 
Kopf,  an  artist,  who  died  in 
19M.  After  the  death  of  her 
third  husband.  Miss  Thompson 
retired  as  a  columnist  but  con¬ 
tinued  to  write  occasional  maga¬ 
zine  articles.  'The  last  of  these, 
a  piece  on  Abraham  Lincoln  en¬ 
titled,  “The  Loneliest  Man  in 
the  White  House,”  appeared  on 
newsstands  in  the  L^ies  Home 
Journal  the  day  she  died. 

Her  books  include:  “Listen, 
Hans,”  “Refugees,”  “The  New 
Russia,”  and  “Political  Guide.” 
Recently,  she  was  preparing  an 
autobiography. 

• 

Capper  Sells 
Farm  Papers 

Topeka,  Kans. 

Sale  by  Capper  Publications 
Inc.  of  its  interest  in  Home 
State  Farm  Publications  Inc.  of 
Cleveland,  to  Harman-Slocum 
Publishing  Co.  Inc.  was  an¬ 
nounced  Feb.  1  by  Oscar  S. 
Stauffer,  Capper  president. 

Home  State  Farm  Publica¬ 
tions  Inc.  publishes  the  Ohio 
Fanner,  Michigan  Farmer, 
Pennsylvania  Farmer,  Indiana 
Farmer,  Kentucky  Farmer  and 
Tennessee  Farmer. 

Two  Magazine!)  Included 

Also  included  in  the  sale  are 
two  farm  magazines  wholly 
owned  by  Capper  Publications 
Inc.,  the  Kansas  Farmer  and 
the  Missouri  Ruralist.  These 
will  continue  to  be  printed  in 
and  circulated  from  the  Capper 
Publications  plant  in  Topeka. 

Mr.  Stauffer  said  the  sale 
price  was  sufficient  in  cash  and 
securities  to  provide  for  orderly 
redemption  at  maturity  of  all 
outstanding  bonds  of  Capper 
Publications.  The  transaction 
was  negotiated  by  Vincent  J. 
Manno,  New  York  media  broker. 

Stauffer  Publications  Inc.,  of 
which  Capper  Publications  is  a 
subsidiary,  publishes  14  daily 
newspapers  and  CappeFs  Week¬ 
ly  and  operates  four  radio  sta¬ 
tions  and  one  television  station. 


N.Y.  Times 
Heads  Poll 
Of  Top  ‘10’ 

Edward  L.  Bemays,  public 
relations  counsel,  has  again  sur¬ 
veyed  publishers  to  obtain  their 
choice  of  the  top  10  newspapers 
of  the  U.  S.,  based  on  the  edi¬ 
torial  ideals  of  Joseph  Pulitzer, 
Adoph  S.  Ochs  and  Thomas  Gib¬ 
son.  A  total  of  276  publishers  in 
46  states,  or  17.2%  of  1596  pub¬ 
lishers  queried,  responded. 

Their  nominations,  with  the 
order  based  on  the  percent  of 
responding  publishers  listing 
them  as  among  the  top  10,  and 
copyrighted  this  year  by  Mr. 
Bemays,  follows: 

New  York  Times  88.77%. 

St.  Louis  Post  -Dispatch 
62.32%. 

Christian  Science  Monitor 
51.81%. 

.Milwaukee  Journal  44.57%. 

Louisville  Courier  -  Journal 
41.67%. 

New  York  Herald  Tribune 
39.13%. 

Washington  Post  &  Times- 
Herald  37.32%. 

Los  Angeles  Times  35.14%. 

Chicago  Tribune  34.42%. 

Kansas  City  Star  32.25%. 

These  10  papers  have  a  com¬ 
bined  daily  circulation  of  over 
4,300,000  and  6,200,000  Sun¬ 
days. 

The  first  three  of  this  year’s 
list  held  the  same  positions  in 
1952  and  1960  when  Mr.  Ber- 
nays  conducted  a  similar  poll. 
This  year  the  Chicago  Tribune 
was  mentioned  for  the  first  time 
among  the  top  10.  It  was  in  11th 
place  last  year.  The  Chicago 
Daily  News,  which  placed  8th 
in  1960,  is  in  11th  this  year. 
The  Baltimore  Sun,  ranked  ninth 
in  1952,  12th  in  1960,  was  14th. 

Twenty-nine  papers  received 
at  least  three  percent  of  the 
votes. 

Chicago  Daily  News,  Atlanta 
Constitution,  M  iam  i  Herald, 
Baltimore  Sun,  Wall  Street 
Journal,  Detroit  Free  Press, 
Washington  Star,  Denver  Post, 
Philadelphia  Bulletin,  and  tied 
for  20th  place,  Cleveland  Plain 
Dealer,  Des  Moines  Register, 
.Minneapolis  Tribune  and  Philor- 
delphia  Inquirer. 

Also  Dallas  News,  San  Fran¬ 
cisco  Chronicle,  Cleveland  Press, 
Atlanta  Journal,  New  Orleans 
Times-Picayune,  St.  Louis  Globe- 
Democrat,  Detroit  News,  Port¬ 
land  Oregonian,  Chicago  Sun- 
Times,  Memphis  Commercial  Ap¬ 
peal,  Providence  Journal,  Min¬ 
neapolis  Star,  Sacramento  Bee, 
Houston  Post,  Richmond  (Va.) 
Times-Dispatch,  and  Son  Fran¬ 
cisco  Examiner. 
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Editors  Offer 

{Continued  from  page  11) 


ffuard  their  right  to  make  the 
initial  judgment  whether  they 
are  being  responsible. 

Thomas  R.  Dew,  Wilmington 
(Del.)  News,  said  a  muzzle  will 
lie  justifiable  if  the  time  comes 
when  responsible  officials  say 
things,  without  pre-censoring 
their  own  words,  that  border  on 
the  irresponsible. 


Order  Idea  Falls  Flal 


Pierre  Salinger,  White  House 
press  secretary,  announced  this 
week  that  the  next  two  meetings 
with  the  newsmen  would  not  be 
televised  directly  but  would  be 
video-taped  for  later  release. 
The  explanation  for  the  change 
was  that  tape  makes  for  clearer 
viewing. 

Mr.  Salinger  said  he  had  re¬ 
ceived  some  suggestions  that 
newsmen  be  assigned  numbers 
or  draw  them  for  the  purpose  of 
being  recognized  in  an  orderly 
manner,  rather  than  having  a 
score  of  newsmen  jumping  up 
and  down  crying  out  “Mr.  Pres¬ 
ident!” 

The  idea  was  not  received 
well;  neither  by  Mr.  Salinger 
nor  newsmen.  Not  all  reporters 
at  the  conference  have  ques¬ 
tions  ready. 

Apropos  of  the  whole  scheme, 
one  Washington  reporter  said: 

“The  whole  affair  is  demean¬ 
ing.  It  makes  the  President  look 
good  but  makes  reporters  look 
like  a  bunch  of  boobs.  The  fel¬ 
low  sitting  out  in  Topeko  thinks 
he  knows  the  best  questions  to 
ask,  anyhow,  and  he  doesn’t 
realize  the  skill  and  background 
required  for  most  reporters  at¬ 
tending  these  affairs.” 

As  for  attributable  comment: 


^cii/n  JK. 


NEWSPAPER  SALES, 
PURCHASES.  LEASES 

DURING  INLAND  PRESS 
February  26-28 
available  at  Drake  for 
PRIVATE  CONFERENCE 


Your  Confidence  Respected 

TE  3-3018 

RALEIGH.  N.  C. 

1805  McDonald  lane 


NATION-WIDE  PEKSONAl  SERVICE. 


Star:  “I  like  the  fact  that  re¬ 
porters  aren’t  identified.  I  hope 
it  will  do  away  with  a  lot  of 
ham  acting.” 

Ted  Lewis,  New  York  Daily 
News:  “Kennedy  did  a  master¬ 
ful  job.  It  (live  TV)  had  to  hap¬ 
pen  and  we’ve  got  to  make  the 
best  of  it.” 

William  Lawrence,  New  York 
Times:  “I  thought  the  first  one 
went  very  well.  He  (Kennedy) 
was  on  top  of  his  facts  and  fig¬ 
ures.  I  still  regret  the  presence 
of  cameras  because  it  makes  it 
utterly  impossible  for  him  to  go 
to  background  or  material  on 
which  he  does  not  want  to  be 
quoted.” 

Denys  Smith,  long-time  (since 
Hoover’s  time)  head  of  the 
Washington  bureau  of  the  Lon¬ 
don  Daily  Telegraph:  “(live 
TV)  is  a  useful  corrective.  The 
public  knows  what  the  man 
really  said — and  when  a  lead  is 
l)eing  forced  (by  reporters)  out 
of  context. 

“The  press  with  a  quick  lead 
loused  up  Truman  when  they 
said  he  was  ready  to  use  the 
atomic  bomb  in  Korea  (and  sent 
British  Prime  Minister  Atlee 
scurrying  across  the  Atlantic). 
The  public  would  have  gotten 
the  correct  impression — because 
Truman  said  ‘I  don’t  want  to 
see  it  used.’  ” 

As  for  the  “jumping  jack”  bit, 
Mr.  Smith  adds: 


Frank  Holeman,  New  York 
Daily  News:  “It  has  to  be  con¬ 
ducted  in  just  the  natural  way 
(it’s  now  being  done).” 

John  Cauley,  Kansas  City 


Republican  Co. 

{Continued  from  page  12) 


Mr.  Goldman  commented  that 
this  was  the  first  time  the 
Republican  Company  Board  had 
established  a  dividend  payment 
on  any  kind  of  a  regular  basis. 

Mr.  Goldman  said  that  the 
minutes  of  the  1960  meeting,  as 
read  to  the  stockholders,  stated 
that  there  had  not  been  suffi¬ 
cient  income  from  the  publish¬ 
ing  companies  to  pay  accrued 
taxes  amounting  to  more  than 
$2  million,  yet  a  payment  of 
$780,000  was  made  to  the  pen¬ 
sion  funds.  He  also  said  he 
knew  that  the  Republican  Pub¬ 
lishing  Co.  had  paid  $1,541,000 
in  interest  on  taxes  to  the  gov¬ 
ernment  in  1959  while  the  pen¬ 
sion  fund  paid  a  sum  on  the 
principal. 


Objections  to  Mr.  Cook  and 
Miss  Gallagher  serving  as  di¬ 
rectors  were  based,  the  New- 
house  attorney  said,  on  the 
ground  that  they  each  hold 
property  individually  or  as  joint 
tenants  as  the  nominees  of  the 
pension  trusts.  Among  the 
properties,  he  said,  is  an  inter¬ 
est  in  broadcasting  stations 
which  depend  on  advertising  for 
most  of  their  income. 

Mr.  Goldman  said  he  confront¬ 
ed  Mr.  Cook  with  a  story  pub¬ 
lished  in  a  local  weekly,  the 
Springfield  Free  Press,  which 
reported  that  Mr.  Cook  was  the 
head  of  a  committee  to  estab¬ 
lish  a  new  newspaper  in  Spring- 
field.  Mr.  Cook  would  not  com¬ 
ment  on  the  rumor. 


Mickelson  Out, 
CBS  News  Staff 


Is  Reorganized 


“It’s  got  to  be  hit  or  miss. 
Look  at  all  the  fuss  when  mem¬ 
bers  of  the  House  (of  Reprc^ 
sentatives)  are  trying  to  get 
recognized.” 

Secretary  of  State  Dean  Rusk 
has  decided  against  broadcasts 
of  his  news  conferences  while 
they  are  underway. 

Press  officer  Lincoln  White 
told  State  reporters  he  hopes 
Mr.  Rusk  will  have  a  news  con¬ 
ference  soon. 


Sig  Mickelson,  head  of  the  di¬ 
vision  for  several  years,  has  re¬ 
signed,  effective  Feb.  3,  to  take 
a  position  outside  of  CBS,  Dr. 
Stanton  said. 


John  Day  Resigns 


3-Alarm  Fire 


Can’t  Stop 
Dallas  Paper 


Dallas,  Tex. 

The  Dallas  Times  Herald  pub- 
lished  its  afternoon  edition  Mon¬ 
day,  Jan.  30,  despite  a  three- 
alarm  fire  that  had  damaged 
several  press  units  Sunday 
morning. 

Times  Herald  President  James 
F.  Chambers  Jr.  said  damages 
would  be  extensive. 

The  fire  apparently  started 
around  an  air-conditioning  unit 
on  the  first  floor  of  the  building. 
There  was  smoke  damage  to 
most  of  the  building.  No  injuries 
were  rciiorted. 

Two  presses  were  incapaci¬ 
tated  but  two  others  were  put 
back  in  operation  in  time  for 
Monday’s  edition. 


Reorganization  of  the  CBS 
news  division  was  announced 
Feb.  2  by  Frank  Stanton,  net¬ 
work  president. 

Richard  S.  Salant,  a  vicepres¬ 
ident  of  CBS  since  1952,  han¬ 
dling  legal  affairs,  becomes 
president  of  the  news  division 
on  Feb.  6. 


Combined  Sunday 
Edition  Started 


Blair  Clark,  a  former  news¬ 
paperman  and  Harvard  class¬ 
mate  of  President  Kennedy’s, 
moves  from  the  post  of  corre¬ 
spondent  to  general  manager 
and  vicepresident  of  the  news 
division  in  charge  of  both  public 
affairs  and  news. 


CLASSIFIED 


Mr.  Clark  replaces  John  F. 
Day,  who  resigned  as  of  Feb.  2, 
but  the  responsibilities  of  the 
post  are  enlarged. 

Mr.  Day,  a  Nieman  fellow, 
said  he  was  considering  offers 
from  other  newspapers.  He  also 
said  he  might  join  the  United 
States  Information  Agency  with 
Edward  R.  Murrow,  former 
CBS  news  commentator,  just  ap¬ 
pointed  director  of  that  agency. 

Mr.  Day  resigned  as  manag¬ 
ing  editor  of  the  Louisville  Cour¬ 
ier-Journal  in  1954,  planning  to 
devote  his  time  to  research  and 
writing.  He  had  been  managing 
editor  for  two  years,  and  be¬ 
fore  that  Washington  corre¬ 
spondent.  Previously  Mr.  Day 
was  managing  editor  of  the 
Dayton  (O.)  Daily  News  and 
on  the  staffs  of  the  Lexington 
(Ky.)  Leader  and  the  Cleveland 
tU.)  News. 


Advertising  Rates 


"SITUATIONS  WANTED" 
tfayaU.  witk  ordarJ 


1- tim*  _ 95c  per  line _ 

2- tinie$  _ 80c  per  line,  per  week 

3- tinies  _ 70c  per  line,  per  wHk 

4- times  _ 55c  per  line,  per  wMk 

(Count  30  units  and/or  spaces  per  line) 
If  a  box  number  is  desired,  add  2Sc 
for  this  consideration,  and  count  as  an 
additional  line  in  your  copy. 

Air  mail  serrice  also  available  to  kei 
advertisers  at  $1.00  extra. 


‘ALL  OTHER  CLASSIFICATIONS" 


1- time  _ $1.45  per  line  _ 

2- times  _ $1.30  per  line,  per  week 

3- times  _ $1.15  per  line,  per  wick 

4- times  _ $L00  per  line,  per  wiek 

50c  box  charge  on  all  blind  ads  excipt 
those  of  the  "Situations  Wanted"  natnri. 
Boxholders'  identity  held  in  strict  con¬ 
fidence,  and  all  replies  mailed  CKh  dQ. 

DEADLINE  FOR  ADVERTISING 
Wodnnsday,  noon 


Editor  &  Publisher 
Co.,  Inc. 


147S  Broadway,  Now  Vorii-34.  K.Y. 
Tolaphono  BRyont  f-30S2 


COLl’MBIA,  S.  C. 

The  afternoon  Columbia 
(S.  C.)  Record  returns  to  the 
Sunday  field  Feb.  5  for  the  first 
time  since  1932  when  its  name¬ 
plate  will  be  combined  with  that 
of  its  companion  a.m.  jiaper,  the 
State,  for  the  Sunday  paper. 

J.  M.  Blalock,  president  of  the 
State-Record  Co.  and  publisher 
of  the  newspapers,  announced 
the  Sunday  combination. 

The  announcement  climaxed 
a  month  of  promotions,  person¬ 
nel  transfers  and  typographical 
alterations  which  followed  the 
retirement  Dec.  31  of  S.  L.  Lati¬ 
mer  Jr.,  editor  of  the  State,  and 
subsequent  reorganization  of  the 
top  editorial  management  of 
both  papers. 


EDITOR  ac  PUBLISHER  for  February  4,  1961 
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ANNOUNCEMENTS 

Ne*Ptpaper$  For  Sale 


announcements 

Legal  Notice 

pvnuant  to  the  Charter  and  By-Laws. 
th«  Annual  .Meetintf  of  the  stockholders  i 
of  THE  EDITOR  &  PUBUSHER 
(XIMPANY.  INC.  will  be  held  in  the  i 
oflices  of  the  Company.  Suite  1700 
limes  Tower.  1475  Broadway.  New 
York  36.  N.  Y.  at  11:00  a.m..  on  Fri- 
iy.  February  24.  1961.  for  the  trans¬ 
action  of  such  business  as  may  leKally  ' 
rame  before  the  meetinit.  I 

Jerome  H.  Walker 

January  30.  1961  Secretary  I 

Newtpaper  Broken  \ 

MAY  BROTHERS.  BinRhamton.  N.  Y.  i 
Eftablished  1914.  Newspapers  Imuirht  I 
and  sold  without  publicity. 

PERSONAL  ATTENTION 
Sell  throuBh  a  broker  who  will  per¬ 
sonally  visit  your  plant  l>efore  listine.  | 
Former  daily  and  weekly  publisher.  \ 
Call  or  write  now: 

BERT  C.  CARLYLE  i 

Media  Broker  Manaitement  Consultant 
Box  426  Ph.  1659  Fairbury.  Neb. 


ANNOUNCEMENTS 


Newspaper  Brokers 


FXORIDA  Newspaper  Properties 
L.  PARKER  LIKELY— P.  O.  Box  431 
St.  PetersburR.  Florida 


ITS  NOT  the  down  payment  that 
buys  the  newspapers— it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  iiersonal  contact 
sellinR. 

LEN  FEIGHNER  AGENCY 
Box  192  Me.  Pleasant.  Mich. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura.  Calif. 


Licensed  Broker — Ore. -Wash. -Idaho 
Sound  Newspaper  Properties 
HARRIS  ELLSWORTH 
P.  O.  Box  509.  RoseburR.  OreRon 

EXPERIENCE  COUNTS.  We  neRotiate 
newspa|>er  property  sales  in  California, 
fair  to  both  buyer  and  seller.  Try  us. 
GABBERT  &  HANCOCK.  3709-B  Ar- 
linRton  Ave..  Riverside.  California. 

★YkCOMPETENT  appraisals  and  con¬ 
sultations;  conhdential  brokeruRe:  30 
years  of  honest  dealinR.  ARTHUR  W. 
STYPES.  625  Market  St..  San  Fran¬ 
cisco  5.  California.  > 

Newspaper  Consultants  | 

DO  YOU  HAVE  A  .  .  . 

1.  Newapat>er  Tax  Problem?  I 

j  2.  Newspaper  Estate  Problem  ? 

:  3.  Depreciation  Problem  ?  I 

4.  ManaRement  Problem? 

5.  Partnership  Dispute?  I 

i  Or  are  you  in  doubt  about  the  value  | 
I  of  your  newspaper  properties?  I  ran 

probably  help  you.  My  advice  has  saved. 
amonR  others.  I 

$25,000  for  a  North  Dakota  client 
$20.0C0  for  a  Missouri  client 
$40,000  for  a  Pennsylvania  client  { 

$30,000  for  a  South  Dakota  client  | 

Nationally  recoRnized;  fair,  realistic  I 
i  fees.  Brochure  —  no  obliRation. 
i  MARION  R.  KREHBIEL.  Consultant 
502  N.  2nd  Ave.  Norton.  Kansas  i 


COUNTY  SEAT  DAILIES 
Chart  Area  8.  3M  circulation 

Chart  Area  9.  4M  circulation 

Chart  Area  10.  6M  circulation 

Chart  Area  8.  2M  circulation 

TIMOTHY  A.  O’CONNOR  COMPANY 
3900  E.  7th  Ave..  Denver.  Colorado 

DON’T  WORK  YOURSELF  TO 
DEATH!  This  County  Seat  Exclusive 
weekly  has  modern  offset  plant;  $45M 
Rross.  only  paper  in  county.  Go  fishin’ 
3  days  a  w-eek  and  take  home  $15M. 
Bert  C.  Carlyle.  Media  Broker.  Box 
425.  Fairbury.  Neb. 


NEWSPAPER  SERVICES 

Press  Engineers 

NEWSPAPER  ERECTORS.  INC. 
ErectinR-PlanninR- Repair 
P.O.  ^x  124.  Islip.  New  York 
Juniper  1-8074 

ErectinR  by  Paul  F.  Bird.  Gen’I.  Mrt. 

UPECO.  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurstt  N.J* — Phone  GEneva  8«S744 


DOWN  IN  DIXIE  ' 

Unopposed  county-seat  weekly.  job 
shop  and  office  supplies  located  in  love-  I 
ly  old  Southern  town  of  4.000.  Cur-  i 
rently  RrossinR  $60,000  and  headed  up.  I 
Price  and  terms  promptly  supplied  to  i 
qualified  buyers;  please  write  fully  to  I 
.  .  .  DIAL.  418  So.  Burdick.  Kala-  j 
mazoo  8.  Mich.  I 

EVERY  WEEKLY  TOWN  wants  in¬ 
dustry — This  one  has  it!  Four  larRe  | 
industries  and  many  small  ones  make  i 
this  Mid-South  town  of  7.000  a  real  j 
sweet  market  for  the  exclusive  County  | 
Seat  Weekly  which  serves  it.  DoinR  | 
$60M.  riRht  man  can  increase  sub-  I 
stantially.  One  of  the  most  modern,  j 
cleanest  towns  in  the  entire  South.  I 
For  sale  only  to  well-financed.  exi>e-  i 
rienced  newspaper  man.  Bert  C.  Car-  I 
lyle.  Media  Broker.  Box  425.  Fairbury.  ' 
Nebraska. 

FLORIDA  WEEKLIES  will  sell  for  j 
Rross  includinR  BldR.  $45,000.  several  I 
others.  $I5M  to  $50M.  A.  C.  Santo,  i 
742  N.  Mills  St..  Orlando.  Florida. 


Newspapers  For  Sale 


YOU  CAN’T  beat  midwest  newspapers 
for  stability.  HERMAN  KOCH.  2923 
Virginia  St..  Sioux  City.  Iowa. 


ir  ’FOP  PRICE!  FAST  ACTION!  ★ 
H.  K.  Simon  Company 
Pelham.  New  York 


CALIFORNIA  EXCLUSIVE 
RURAL  WEEKLY 

Good  plant.  Rood  farm  area.  $10.0C0 
down  includes  receivables.  Jos.  A. 
Snyder.  Newspaper  Broker.  2234  East 
Romneya  Dr..  Anaheim.  Calif. 

Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES.  Suite  600-601.  6381  Hollywood 
Blvd..  Los  AoReles  27.  California. 


SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service.  Box  3132.  Greensboro.  N.  C. 


Vernon  V.  Paine 

appreciated  the  opportunity 
to  serve  the 

F.  F.  McNAUGHTON  FAMILY 

in  its  purchase  of 
'The  Republican. 

at  Fairhcld.  California,  a  rapidly  ex- 
pandinR  newspaper  in  a  Ixxming 
county  seat. 

Sellers  were; 

Clifton  Toney,  long  active  in 
CNPA. 

Paul  West,  former  head  of  We»t- 
Holliday.  Inc.,  newspaper  repre¬ 
sentatives. 

H.  M.  Guy.  long-time  newspaper 
investor. 

The  Republican  is  the  sixth  news¬ 
paper  in  the  McNaughton  group.  Others 
are  Pekin.  Ill..  ’Fimes;  Eilingham,  III. 
News.  Prescott.  Ariz.  Courier.  Yuma. 
Aril.  Sun  and  Cr.sa  Grande.  Ariz. 
Dispatch. 

Only  quality  newspapers  in  choice 
communities  are  handled  by  Vernon 
y.  Paine.  Publishers  are  turning  to 
him  for  service. 

InveMors.  <|uaiified  and  active  inter- 
erted  in  western  newspapers,  are  in¬ 
vited  to  write  to : 

VERNON  V.  PAINE 

with 

L  H.  PAINE.  BROKER 

P.O.  Box  265.  Upland.  Calif. 


BEFORE  YOU  BUY  OR  SELL  THAT 
Newspaper,  let  me  tell  you  what  it 
is  really  worth.  Nationally  recognized; 
fair,  realistic  fees. 

MARION  R.  KREHBIEL.  Appraiser 
502  N.  2nd  Ave.  Norton.  Kansas 


$5M  DOWN  BUYS  THIS  OFFSET 
Weekly  serving  several  Midwest  towns. 
Man  and  wife  can  make  good  living 
here  with  no  help  problems.  Bert  C. 
Carlyle.  Media  Broker.  Box  425.  Fair¬ 
bury.  Nebraska. 


NEW  MEXICO  COUN’TY  SEAT  WKLY 
Exclusive,  nets  $1M  monthly.  Fine 
plant.  $35M  with  low  down  pmt.  Bailey- 
Krehbiel.  Box  88.  Norton.  Kansas. 


RETIRING  PUBLISHER  WILL  SELL 
this  exclusive  $20M  weekly  in  live 
Kansas  town  of  9C0.  Take  home  $8M 
each  year  without  much  pressure.  $6M 
down  to  right  man.  Bert  C.  Carlyle. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Ext>ert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9775 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO..  INC. 

IICO  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2.  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING. 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900. 


MACHINERY  and  SUPPUES 

Circulation 

Two  Burroughs 
Posting  Machines 
For  Sale 


These  machines  built  especially  for 
newspaper  circulation  department  work, 
have  hMn  serviced  regularly  by  the 
Burroughs’  service  department,  and  are 
in  good  condition. 


To  the  newspaper  that  doesn’t  yet  have 
special  machines  for  such  work,  they 
will  provide  a  modern  system  of  cir¬ 
culation  bookkeeping  at  small  cost.  Our 
price  is  only  $985.00  each,  and  they 


Media  Broker.  Box  425.  Fairbury.  Neb.  will  give  several  years  further  service. 


CALIFORNIA  RURAL 
EXCLUSIVE  WEEKLY 
newspaper,  exceptionally  fine  plant, 
steady  growth,  isolation  from  competi¬ 
tion.  Operating  profit  $21,000.  Down 
payment  $25. COO.  Jos.  A.  Snyder.  News¬ 
paper  Broker.  2234  E.  Romneya  Dr.. 
Anaheim.  Calif. 


WHAT  DO  YOU  WANT  IN  CALIF.. 
Oregon.  Wash.?  Vernon  V.  Paine,  with 
L.  H.  Paine.  P.O.  Box  265.  Upland. 
Calif. 


•ARIZONA  15-year-old  profitable  week¬ 
ly.  Price  $33,000.  down  $10,000. 
•NEW  MEXICO  exclusive  county  seat 
weekly.  Price  $35,000.  down  $10,000. 
•ARIZONA  chain  3  weeklies.  Gross 
70M.  price  $67,500.  down  $23,000. 
•ARIZONA  chain.  2  weeklies.  2  shops. 
2  buildings.  $235,000.  29%  down. 
•ARIZONA  chain  7  weeklies  Gross 
$425,000.  price  $500,000  29%  down. 
•ARIZONA  OFFSET  printing  business. 
1960  gross  over  300M.  Profits  high. 
$200,000.  only  $30,000  down. 

ARIZ.  NEWSPAPER 
,  PROPERTIES 

!  Dean  Sellers.  625  E.  Main.  Mesa.  Ariz. 
With  Cummins  Trust.  Ph.  WO  4-1093 


Mr.  SOUTHERN  DAILY  PUBLISHER: 
“  you  wouUl  consider  sale  under  favor¬ 
able  conditions,  we  would  be  Klad  to 
with  you  without  obligation. 

newspaper  service  CO..  INC.. 

408  S.  Bonita  Dr..  Panama  City.  Fla. 


CAPITAL  GAINS  OPPORTUNITY— 
Texas  County  Seat  weekly;  can 
developed  for  big  capital  gain.  Exclu¬ 
sive.  oniy  paper  in  county.  If  you’ve 
got  $10M  and  newspaper  experience, 
don’t  pass  this  one  up!  Grossing  $25M 
now — should  be  $40M.  Priced  at  present 
gross,  ^rt  C.  Carlyle.  Media  Broker, 
^x  425.  Fairbury.  Neb. 


WEEKLY 

WITH  DAILY  POTENTIAL 

Isolated  rural  Calif,  area  now  ex¬ 
ploding  with  industrial  and  residential 
growth.  $30,000  down  needed.  Should 
have  $75,000  more  for  expansion.  Popu¬ 
lation  doubled  past  15  months,  expect 
to  double  in  next  IS  months.  Best 
opportunity  we  have  ever  offered. 
Joseph  A.  Snyder.  Newspaper  Broker. 
2234  Ekist  Romneya  Drive.  Anaheim. 
California. 


THE  STAR-TELEGRAM 

Fort  Worth  I.  Texas 


Composing  Room 


Newspapers  Wanted 


$25,000  CASH — for  down  payment  on 
good  weekly  or  small  daily  by  ex¬ 
perienced  client.  Write  in  confidence 
to  BERT  C.  CARLYLE.  Media  Broker. 
Box  425.  Fairbury.  Neb. 


I’VE  GOT  8  TO  $10,000  for  established 
weekly  in  suburban  town  N.Y..  N.J. 
or  Pa.  with  good  back  shop.  Would 
like  to  succeed  owner  seeking  to  re¬ 
tire.  Box  809.  Editor  &  Publisher. 


t’OR  SALE:  G  2— S.M.— Int  72-90 
main.  34  auxiliary  machine  number 
12827.  Good  condition.  reasonable. 
Unique  Press.  1325  Vermont.  Detroit 
16.  Michigan.  Woodward  2-9137. 


WOULD  YOU  SELL?  — to  the  right 
man  at  the  right  price?  If  so.  write 
in  confidence  to  BERT  C.  CARLYLE. 
Media  Broker.  Box  425.  Fairbury.  Neb. 


LAB  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreign  countries.  “Ask  the  man 
who  uses  them.”  $84.50  to  $97. .50. 
None  better  at  any  price.  Write  for 
literature. 

LAB  SALES  COMPANY 
Box  560.  Elkin.  North  Carolina 
Worlds  Largest  Distributor  of 
Newspaiier  Form  Trucks 
Telephone:  835-1513 

OUT  SOON — new  list  guaranteed  used 
mats.  Save  half  and  more.  Wm.  A. 
Smith.  Loudonville.  Ohio. 


Investment  Opportunity  Wanted  I 


WANT  INVEST  $25,000  in  medium 
South’n  daily,  work  up  in  editorial 
or  ’ousiness  management.  J  5rrad.  34. 
PBK.  10  yrs.  exp.  Box  847.  Editor  A 
Publisher. 


USED  EQUIPMENT  SALE 

Surface  Combustion  Remelter.  2500  lbs., 
gas.  thermostat,  safety  pilot 
Nolan  Chief  Saw  Trimmer.  ‘/^HP,  like 
new 

No.  1  Nolan  Proof  Press,  Cabinet 

I  Write  for  full  list  rebuilt  furnaces. 
I  casters,  molds,  pumps,  trucks,  turtles 

NOLAN  CORPORATION 

_  '  Rome  FF  6-3100  New  York 

WRITERS  WANTED  ' - - -  ” 

for  assigned  articies.  Department  7.  I  W-I-D-E  72’s  for  Lino.  All-brass,  lower 
5228  Irvine  Ave..  No.  Hollywood,  slit  magazines.  Guaranteed.  $39.  Wm. 
California.  I  A.  Smith.  Loudonville,  Ohio. 


NEWSPAPER  SERVICES 


Features  Wanted 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Pre»»  Room 


Prest  Room 


Pregt  Room 


Pres*  Room 


PRESSES 

•  EXTRA  SPECIAL  • 

6  UNIT  SCOTT  23-9/16" 

Steel  Cylinder,  Roller  Bearing;  2  dou¬ 
ble  Folders:  A.C.  Drives;  Knoxville 
Journal.  j 

DUPLEX  METROPOLITAN  22%" 

3  and  4  Unit  Presses;  Double  Folders: 

A.C.  Drives.  Located  Staten  Island  i 
Advance:  Zanesville,  Ohio.  * 

SCOTT  MULTI-UNIT  22%" 

4  Unit  Press  with  a  Reversible  Unit 
and  extra  Color  Cylinder;  3  to  2  Heavy 
Duty  Double  Folders ;  3-Ann  Reels  with 
Jones  Tensions;  C-H  Conveyors.  Re¬ 
maining  Press  located  at  Boston  Her- 
aid-Traveler.  Attractive  Terms  for  im¬ 
mediate  Removal. 

DUPLEX  METROPOLITAN  23-9/16" 
Any  Combination  of  Units  and  Folders: 
21  total  Units.  6  Folders  with  Balloon 
Formers;  6  extra  color  Cylinders:  6 
Drives  and  Controls;  3-arm  Reels  & 
Tensions  End  Feed  or  on  substructure. 
Available  at  once  due  to  Mechanical 
Plant  Merger  of  St.  Louis  Post  Dis¬ 
patch  and  Globe  Democrat. 

GOSS  COMET 

Located  Knoxville.  Tenn.  Excellent 
Condition.  Available  immediately. 

3  MODEL  AB  DUPLEX 
FLATBEDS 

Located  Park  Ridge.  N.  J.,  Sanford, 
N.  C.,  Salt  Lake  City,  Utah. 


STEREOTYPE 

Goss  Twin  Screw  Flat  Shavers  with 
Shell  Plate  Hold  Down  Device ;  extra 
Knife;  A.C.  Motor. 

Wood  Jr.,  Autoplates  with  Vacuum 
Backs,  A.C.  Motors. 

Wood  Standard  Autoshavers 

Wood  Pre-Register  Machine 

Kemp  Goss  Metal  Furnaces  complete 
with  Controls;  8  and  10  ton  capacity. 

Jampol  Plate  Conveyor  —  250' 

Jampol  Raised  Plate  Return — 16' 


COMPOSING 

PROOF  PRESSES 

Vandercook  Electric  Powered  Models 
22,  23,  326 

MODEL  30  LINOTYPE 
Mixer.  No.  61986:  2/90^2/72 — 1/34 

Magazines;  6  Molds;  Electric  Pot,  A.C. 
Motor ;  F'eeder. 


TUBULAR  DECK  | 

8-Page  2/1  deck,  long  frame  | 

TUBULAR 

16-Page  Duplex  Standard  2/1  Color  and 
Vi  &  Page  Folders  AC  Motor  Drive, 
Vacuum  Casting  Box  and  Stereo. 

HOE  ; 

8  Units  &  2  Folders  22%" 

Balloon  Former  80  page  papers  I 

Steel  Cylinders,  Roller  Bearings 
AC  Motor  Drive,  Conveyors 

!  HOE 

32-Page  Rotary  22*14".  %  &  %  Page 
Folder,  Stereo  Machinery  &  AC  Motors 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  New  York  17.  N.Y. 
Murray  Hill  5-4774 


MAILROOM 


JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
FOR  LOADING  DOCK 


BEN  SHULMAN 
ASSOCIATES 

60  East  42nd  St.,  New  York  17 
Oxford  7-4590 


UPECO 

NEWSPAPER  PRESSES  FOR  SALE 

12-PAGE  DUPLEX  TUBULAR 
16-PAGE  DUPLEX  TUBULAR 
16/32  R.  HOE  DECK  TYPE 
16/32  R.  HOE  UNIT  'TYPE 
24/48  GOSS  DECK  TYPE 

ALL  MACHINES: 

22%"  CUT-OFF 

ALL  STEREO  INCLUDED 

MAT  ROLLER  &  CHASES 

DELIVERED—TNSTALLED— 
GUARANTEED  ANYWHERE! 

Universal 

Printinq  Equipment  Co.,  Inc. 

760  Valley  Brook  Ave. 
Lyndhurst.  N.  J. 


DUPLEX  4-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 

DUPLEX  8-page,  standard  tubular 
deck.  2  to  1  model,  long  side  frames. 

DUPLEX  16-page,  standard  tubular, 
2  to  1  model,  stereo-mat  roller,  30 
H.P.  AC,  drive. 

GOSS  2-unit8.  arch  type,  double  folder. 
22%"  End  Fed.  stereo-mat  roller,  60 
H.P.  AC.  drive. 

LOYAL  S.  DIXON  CO. 

“Newspaper  Press  Erector” 

11164  Saticoy  St.  Sun  Valley,  Calif, 
popular  5-0610  TRiangle  7-3871 


NEW  COLE  QUARTERFOLDER 
PORTABLE  OR  STATIONARY, 
Adaptable  all  rotary  presses. 
EIGHTH-FOLD  ATTACHMENT 
available.  Time  and  money  saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,,  INC. 

1637  West  Main.  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


FOR  SALE:  Switch  to  12-page  offset 
rotary  makes  perfect  4-page  Harris 
offset  and  Dexter  automatic  folder  for 
$9000.  Guaranteed  in  perfect  condition. 
Capable  of  producing  several  weeklies 
and  top-quality  jobwork.  Act  now!  We 
need  the  space!  John  Taylor,  Trans- 
Texas  Publishing  Co.,  FR  9-5402, 
Seguin,  Texas. 

FOR  SALE.  32-PAGE  GOSS.  Will  print 
16  straight  or  32  collect  with  one 
color  or  up  to  24  with  full  color.  22% 
inch  cut-off.  Metal  pot,  pump  and 
pony  and  other  auxiliary  equipment. 
Can  be  seen  running  thru  February  and 
available  about  April  1961.  Write  for 
full  particulars.  News-Dispatch,  Michi¬ 
gan  City,  Indiana. 


PRICED  TO  SELL.  i 

WILL  FINANCE  8-UNIT 
METROPOLITAN 
DUPLEX  N  PRESS 
Delivery  in  fall,  now  running,  prints  , 
color  daily.  23-9/16"  cut-off,  60"  web. 
36,000  per  hour. 

2  Independent  control  boards,  may  be 
split  into  3.  4,  or  6  units — 2  pair  ' 
folders,  with  upper  formers  and  angle  ; 
bars  over  each  unit — reels  and  tension 
— 35  HP  motors.  DC  drives.  25  KW 
Selinium  rectifiers.  2  MG  sets,  some 
stereo  and  conveyor  equipment,  port¬ 
able  color  fountains. 

Completely  rebuilt  and  maintained. 
Goss  knows  performance  records. 

Minimum  removal  costs,  long-term 
payments  possible.  Brokers  invit^. 

MADISON  NEWSPAPERS. 
INC. 

Contact:  E.  G.  Lockwood  or  Martin 
Wolman,  Phone  Alpine  6-3111. 

115  So.  Carroll  St.,  Madison,  Wis. 


NEWSPAPER  CONVEYORS 

Heavy  Duty — 8  Wires 

PONY  AUTOPLATE  22%" 

4  COLOR  FOUNTAINS 

AUTOMATIC 
AUTOPLATE  22%” 

JOHN  GRIFFITHS  CO.. 


420  Lexington  Ave..  New  York  17.  N.Y. 
Murray  Hill  5-4774 


6-GOSS  HEADLINER  UNITS 
23-9/16"  Cut-Off.  AC  motors. 
Now  Available.  Two  Double 
Folders.  How  many  units  do 
you  need? 

DUPLEX  TUBULARS.  16  and 
20-page.  All  Stereotype. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


DUPLEX  STANDARD  Tubular  Presses; 
4  and  8-page  decks;  comb,  half  &  quar¬ 
ter  folder;  separate  quarter  folders, 
balloon  former:  60.  60,  76  H.P.  two- 
motor  drives  complete;  all  Tube  stereo 
equip,  available.  Qualified  erectors. 
References.  Write  for  details. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.,  Kansas  City  8.  Missouri 

FOR  SALE — Change  to  rotary  offset 
makes  best  deal  anywhere  for  24-page 
Goss  rotary  press  with  all  color  cyl¬ 
inders,  three  linotytws  and  9000  pounds 
of  premium  metal,  turtles,  stereo 
equipment,  etc.  Call  John  Taylor. 
Trans-Texas  Publishing  Co.,  FR  9-5402. 
Sequin,  Texas. 

MODEL  B  DUPLEX  8-page  flatbed 
press.  Serial  836,  with  quarter-fold, 
static  eliminators,  electric  dryer,  full 
inventory  of  equipment  and  spare  parts. 
Exceptionally  high-quality  print  and  in 
excellent  condition.  Contact  Bob  Paulos, 
Enterprise-Courier,  Oregon  City,  Ore. 

OUR  MODEL  D  10-page  Duplex  Press 
will  be  available  on  or  about  March 
1st.  Now  printing  daily.  Will  sell  at 
attractive  price,  as  is,  where  is.  The 
Nevada  Api>eal,  Carson  City,  Nevada. 


10  GOSS  UNITS 

and 

2  FOLDERS 

Arch  Type  with  Roll  Stands 
Web  Nos.  1483-1484 
22%"  Cutoff 

Equipped  With 

2  NEW  AC  150  H.P.  DRIVES 
AND  CUTLER-HAMMER 
CONTROLS 

(In  Albany,  New  York) 

Also  Pair  Pony  Autoplates 
(one  nearly  new) 
Attached  to  8-Ton  Electric  Pot 

Modem  4000  Gallon  Dual 
Tank  Ink  Storage  System 

HEARST  NEWSPAPERS 

250  West  57th  Street 
New  York  19,  N.  Y. 

Or  call  Columbus  5-7346 

Stereotype 

DUPLEX  TUBULAR  CASTING  BOX: 
16  like  new  Duplex  flatbed  chases: 
Rouse  Economy  band  saw;  Dexter  194 
folder  with  feeder:  Crow,  175  N. 
Ridgeland,  Oak  Park.  111. 

Wanted  to  Buy 

Linotypes — I  ntertypes — Ludlows 
PRlNTCRAtT  REPRESENTATIVES 
37  Warren  St.  New  York  7.  N.  Y. 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  Oxford  7-4594 


WANTED — a  hand  box  for  casting 
7/16"  plates  for  a  21%"  cutoff.  Please 
write  Hearst  Newspapers,  Room  1818, 
260  West  67th  Street.  New  York  19. 
N.  Y. 

WANTED:  8-page  Duplex  or  Goss  lli^ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS. 
323  No.  4th  St..  Philadelphia  6.  Pa. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

( Formerly  Inland  Newspaper  Supply  Co.) 
1720  Cherry  St.  Kansas  City  8.  Ho. 

ADDITIONAL  4  PAGES  STRAIGHT 
wanted  for  Hoe  Simplex.  Send  pre« 
number  and  all  details  to  La  Puenta 
Valley  Journal,  La  Puente.  California. 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative  j 

Display  Advertising 

Editorial  | 

Editorial 

pUBLlSHI.li  for  small  Montana  daily. 
Xuit  be  exiH-Tienced  in  editorial,  must  i 
koow  backsliop  and  job  printing  and 
In  capable  of  community  leadership, 
jjany  problems  but  opportunity  matches 
them.  Major  stock  interest  available 
cner  s^ary.  Box  865,  Editor  &  Pub- 
liiher. 

Circidation  | 

aiCULATlON  MANAGER  WANTED. 
Prefer  man  with  several  years  experi¬ 
ence  Excellent  growth  opportunity. 
Ten  all  in  letter.  The  DICKINSON 
daily  PKESS.  P.O.  Box  231,  Dick¬ 
inson,  North  Dakota. 

CniCULATION  MANAGER,  strong  on 
snlee  and  weak  on  promotional  "brain¬ 
storms”.  GOM  iiopulation  in  Chart  Area 
2  contiguous  4-city  area.  Must  know 
Ixnr  to  overcome  strong  competition. 
Write  Box  801,  Editor  &  Publisher. 

WANT  TOP  MAN  for  new  local  daily 
from  mail  weekly  in  richest  county  in 
li.S.  Start  from  scratch.  Top  pay  to 
man  who  ran  produce  fast.  Suburban 
Washington.  D.C.  area  out  of  direct 
diuly  competition.  Call  collect  or  write 
Montgomery  County  Sentinel,  Rockville, 
Maryland.  GA  4-7700. 

assistant  CrRCUI.ATION  MAN¬ 
AGER  wanted  for  large  ABC  Sports 
Weekly  with  national  distribution- 
one  who  Clin  exiKwe  himself  to  experi¬ 
ence  through  consultation  and  hard 
work.  Some  traveling  may  be  required. 
‘Ihia  is  not  an  easy  spot  but  offers 
excellent  future.  Send  resume  and  sal¬ 
ary  requirements  to  Box  878,  BMitor  & 
PMaher. 

DISTRICT  SUPERVISOR  for  circula¬ 
tion  department.  Must  be  thoroughly 
familiar  with  all  phases  of  Little  Mer¬ 
chant  Home  Delivery.  Able  to  develop 
and  carry  out  carrier  promotion  pro-  | 
gram.  G<^  starting  salary  and  fringe 
benefits.  Excellent  opportunity  to  ad¬ 
vance.  Chart  Area  2.  Box  848,  Editor  ' 
A  Publisher. 

Classified  Advertising  ' 

CLASSIFIED  MANAGER  for  booming 
Southern  California  ABC  daily.  Out¬ 
side  salesmen  as  well  as  phone  room. 
Must  have  exceptional  record  in  man¬ 
agement,  substantiated  by  dependable 
references.  Attractive  salary-bonus 
plan.  Many  company  benefits  including 
retirement  program.  Send  complete 
resume  to  Bo.\  800.  Editor  &  Publisher. 

ASSISTANT 

CLASSIFIED  MANAGER 

Large  metropolitan  daily  in  the  East 
has  Offing  for  young  man  with  good 
potential.  Experience  on  smaller  papers 
given  careful  consideration,  as  well  as 
any  other  background.  Give  full  details, 
including  past  earnings  and  availa¬ 
bility.  Box  875,  Editor  &  Publisher. 

PHONE  ROOM  SUPERVISOR 
To  $150  plus.  Chart  Area  2. 
Headline  (Agy.)  56  W.  45  St.,  NYC 

Display  Advertising 

experienced  salesman  (2  years 

minimum)  in  fast-growing  deep  South 
city.  Good  starting  salary  plus  excep¬ 
tional  bonus  plan.  Above  average  em¬ 
ployee  benefits.  Contact  Retail  Adver¬ 
tising  Manager,  LEDGER-ENQUIRER. 
Columbus,  (woori^iae 


SALESMEN 

We  have  openings  for  qualified  men  as 
sdvertising  representatives  for  a  large 
metropolitan  daily  newspaper  (Chart 
2.)  We  are  seeking  men  with 
**  'enst  two  years  experience  in  the 
™es  field.  Will  consider  experienced 
***ncy  men.  Must  have  service  re¬ 
quirements  fulfilled,  ^nd  complete 
c^me  stating  age.  marital  status, 
o'*^*^*  oxDerienee  and  salary  desired. 
Box  826,  Biditor  &  ^blisher. 


STAFF  OPENING  —  Excellent  oppor-  | 
tunity  for  an  advertising  salesman  who  | 
knows  how  to  develop  accounts.  Salary, 
commission,  profit-sharing  and  other 
lienefits.  E.  H.  Richter,  Texarkana  ' 
Gazette  and  Daily  News,  Texarkana, 
Ark-Tex. 

DISPLAY  ADVERTISING  SALES¬ 
MAN.  Opportunity  for  experienced 
young  man  on  way  up.  Can  move  into 
RAM  spot.  Wonderful  university  city 
of  30.000  in  Chart  Area  3.  The  pay 
is  modest  but  efforts  are  rewarded. 
Write  in  confidence.  Box  812,  Editor 
&  Publisher. 

DISPLAY  AD  SALESMAN  on  group 
midwest  daily  in  20,000  cire.  class. 
B'ive  afternoons  and  Sunday.  Ex^ri- 
enced  in  layout,  copy  and  sales.  Five- 
day  week,  paid  vacations,  paid  life  and 
hospitalization  insurance  plus  liberal 
profit-sharing  retirement  plan.  On  Miss. 
River  with  many  recreational  opi>or- 
tunities.  Please  outline  ]iaat  history  to  | 
Advertising  Manager,  The  Hawk-Eye.  I 
Burlington,  Iowa. 

IF  YOU’VE  BEEN  in  your  present  job 
too  long  without  making  the  money 
you  should,  this  is  your  opportunity  I 
We're  looking  for  a  livewire — a  live- 
wire  salesman  for  a  permanent  position  I 
on  our  5-man  display  staff  on  growing  i 
daily  on  Elastern  Seaboard.  Must  own 
c-ar.  Answer  now ;  we  want  interview 
quickly.  Send  experience  in  detail  and  | 
■Terences  to  Box  854,  Elditor  &  Pub- 
li.sher.  ; 

NA'nONAL  ADVERTISING:  Experi¬ 
enced  salesman  for  outstanding  Illinois  | 
daily.  Must  have  ability  to  cover  top 
level  people  locally  and  Nationally. 
Selling  and  Sales  organization  a  must. 
Provide  complete  resume  to:  National 
Advertising  Manager,  Peoria  Journal 
Star.  Peoria,  Illinois. 

I  - 

I  SBMI-4\EEHCLY  looking  for  ad  man 
with  identy  of  pep.  7,000  cir.  class  in 
Ohio.  Go^  grow^  potential — some 
commercial  printing  sales,  too.  Work 
.  toward  overall  management.  Send  biog¬ 
raphy.  references,  salary.  Box  871. 

I  Elditor  &  Publisher. 


YOUNG  NEWSPAPERMAN  qualified  1 
to  do  rewrite  work,  as  well  as  cover 
and  write  stories  on  municipal  and 
school  district  proceedings.  He  should 
also  have  sufficient  make-up  experience 
or  training  to  be  able  to  supervise 
make-up  of  some  sections  of  a  weekly 
newspaper.  Box  742,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  REPORTER  for  gen¬ 
eral  assignment  work.  Niagara  E'alls 
Gazette.  Niagara  E'alls,  N.  Y,  j 

5-DAY  EUJITOR 

Heres  an  opportunity  to  move  up  to 
editor’s  desk  March  1st.  Should  have 
some  editorial  writing  and  layout  ex¬ 
perience.  Elxcellent  opportunity,  good 
salary,  plus  pleasant  living  in  the 
S.  W,  Applicant  should  be  young, 
energetic,  and  a  good  producer.  Write 
or  call  Bill  King.  Tucumcari  Daily 
News,  Tucumcari,  New  Mexico. 

DEISKMAN,  fast,  accurate  copyreader. 
Capable  of  bright  heads.  Medium-size 
A.M.  '->ood  location  Chart  Area  2. 
Salary  and  lienefits  among  the  top. 
State  education,  work  experience  and 
references.  Box  820,  Editor  &  Pub¬ 
lisher. 

I  EXPERIENCED  REPORTER  with 
some  desk  knowledge  for  combination 
I  city  desk  assistant  and  special  assign¬ 
ment  writer.  Morning  fiaper,  five-day 
I  week,  numerous  fringe  benefits.  In 
110, boo  Iiopulation  metropolitan  area. 
David  W.  Wright,  Managing  Editor. 

I  The  News.  Lynchburg,  Virginia. 

FAST.  ACCURATE  DESKMAN  for 
afternoon  daily  of  19,000  circulation  in 
Chart  Area  1.  Good  opportunity  for 
man  capable  of  advancement.  Box  835, 
Editor  &,  Publisher. 


BEGINNING  REPORTERS— Male  and 
E'emale.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St.,  Chicago  2,  Illinois 
CE  6-5670. 


COPYREADER 

Large  metropolitan  daily  has  opening 
for  copyreader:  should  he  college  grad¬ 
uate  between  ages  of  25  and  40 ;  top 
salary  scale  in  country;  excellent  work¬ 
ing  conditions  and  employee  lienefits; 
available  immediately.  Box  725,  Editor 
&  Publisher.  Chart  Area  8. 

CORRESPONDENTS,  for  long-estab¬ 
lished  semimonthly  trade  magazine, 
needed  in  Cincinnati,  Nashville.  Man¬ 
chester,  N.  H..  Los  Angeles,  Phila¬ 
delphia,  Binghamton,  N.  Y.  Box  763, 
Editor  &  Publisher, 

IF  YOU  ARE  an  experienced  reporter 
or  editor,  interested  in  job  as  news 
editor  sharing  management  responsi¬ 
bility  in  good,  growing  weekly,  in 
pleasant  town  near  fishing,  golf,  moun¬ 
tains,  etc.,  write  The  Journal, 
Williamston,  S.  C. 


It  is  not  advisable  to  send  ORIGI¬ 
NAL  clippings,  extracts  or  other  ma¬ 
terial  to  an  advertiser.  Send  only 
copies  or  duplicates.  EDITOR  & 
PUBLISHER  cannot  assume  re¬ 
sponsibility  for  the  return  of  any 
material  sent  in  answer  to  “Help 
Wanted"  advertisements. 


MANAGING  EDITOR 

EVENING  DAILY  (16.000  ABC)  in 
ideal  Chart  Area  4  community  seeks 
experienced,  progressive,  imaginative 
managing  editor.  Stable,  conservative 
man  wanted  who  can  assume  full  op¬ 
erational  responsibility  in  highly  com¬ 
petitive  situation.  Must  have  excep¬ 
tional  ability  in  local  news  develop¬ 
ment  and  make-up.  All  applicants  will 
)>e  closely  screened;  references  thor¬ 
oughly  checked.  State  salary  require¬ 
ment.  Personal  interview,  visit  to  plant 
will  precede  hiring.  Box  802.  Editor  & 
Ihiblisher. 


METALWORKING  EDITOR 
Young,  enthusiastic  editor  to  head  own 
department  on  machinery,  equipment 
and  metalworking  tools  for  non-tech- 
nical,  business  newspaper.  Technical 
background,  writing  ability,  plus  expe¬ 
rience  on  newspaper  or  wire  service 
desirable.  N.Y.C.  location.  Good  salary, 
all  benefits.  Write  in  confidence  to  Box 
810,  Editor  &  Publisher. 

NEWS  EDITOR.  Assistant  for  Catholic 
Diocesan  Weekly  Newspaper  in  New 
Jersey.  State  experience  and  salary. 
References  required.  Box  799,  Editor 
&,  Publisher. 

REPORTEIR,  experienced  for  E'lorida 
resort  daily.  Want  writing  ability, 
energy,  devotion,  common  sense,  bal¬ 
ance.  No  beginners.  Photo,  sports  ex- 
I  i>erience  desirable  but  not  vital.  Wom- 
I  en  welcome  if  they  fit  specs.  Send 
complete  resume,  including  photo  and 
minimum  salary  requirements.  Box  815, 
'  Editor  &  Publisher. 

REPORTER  for  city  beat  on  progres¬ 
sive  small  West  Coast  daily.  Some  desk 
experience  desired  but  not  essential. 
E'ast-growing  area  with  bright  future. 
Box  843,  Editor  &  Publisher. 


REWRITE  MAN 

City  Room  of  large  metropolitan  daily 
(Chart  Area  2)  is  in  need  of  an  experi¬ 
enced  man  for  rewrite.  Primary  requi¬ 
site:  three  years  experience  plus  ver¬ 
satility,  accuracy  and  speed:  a  crafts¬ 
man  who  takes  facts  presented  and 
fashions  the  information  into  a  news 
story.  Send  complete  resume,  including 
age,  education,  minimum  salary  re¬ 
quirement  to  Box  840.  Editor  &  Pub¬ 
lisher. 

SPORTS  EDITOR  who  can  write  lively 
columns,  lay  out  interesting  pages  on 
small  progressive  daily.  Chart  Area  11. 
Two-man  sports  staff,  complete  fa¬ 
cilities.  Box  817,  Editor  &  Publisher. 

24,000  EVENING  DAILY  in  Western 
Pennsylvania  needs  t>olice-general  as¬ 
signment  reporter  for  opening  E'eb.  1. 
Recent  college  graduate  with  some  ex¬ 
perience  preferred.  Write  John  Wise, 
Butler  Elagle,  Butler,  Pa. 

YOUNG  BEGINNING  REPORTER— 
feature  writer  for  wide-awake  state 
desk  on  Lake  Elrie  resort  city  daily. 
Must  learn  camera.  One  or  two  years 
experience  preferred.  Send  writing  sam¬ 
ples — William  Roesgen,  Managing  Edi¬ 
tor,  Sandusky  Register,  .".indusky,  Ohio. 


EDITOR  AND  PUBUSHER'S  CHART  AREA 


J  LA. 


Uie  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


editor  8C  publisher  for  February  4,  1961 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WAN  I  K 

Promotion 


ASSISTANT  EDITOR 
Up  to  $100  to  start.  Editorial  Assist¬ 
ant  for  vditini;.  proof readinit  and  re- 
writinK  of  syndicated  feature  services. 
Must  tyi)e  and  have  newi^miier  exi)eri-  | 
enoe  of  any  kind.  Hun  or  woman  under  i 
40.  Must  be  fast,  accurate,  punctual 
and  have  ;rood  api>earance  and  disiiosi- 
tion.  Chicago.  Hours  8:30  to  5,  live 
days  a  week.  Send  detailed  resume  for 
fast  answer.  Save  trouble  if  you  don’t 
meet  above  description  for  satisfyinK 
work  with  hard-hittinit  staff.  Box  874. 
Ekiitor  &  Publisher. 


MAGAZINE  EXPEHIIENCE?  Lartte  i 
Southern  daily  seeks  yountt  man  on 
way  u|>  to  develop  Sunday  editorship,  i 
We  are  looking  for  a  NEWSMAN.  | 
since  our  plans  transcend  sintcle  de-  I 
part.ment.  Box  H84.  Editor  &  Publisher.  | 


MEDIOCRITIES! 

SAVE  YOUR  STAMPS  ; 

but  if  you're  a  pro — with  a  swift  and 
sure  irencil,  a  copy  editor  instead  of  ] 
a  ca|>italization  expert — an  Eastern  \ 
momintt  daily  on  a  staff-buildinK  spree  ! 
offers  cpimrtunities  for  ambitious  and  ' 
talented  men.  The  frinites  are  lontf  and  ^ 
the  salary  is  open.  Send  complete  ' 
resume  to  Box  885,  Editor  &  Publisher.  : 

PENNSYLVANIA  DAILY  needs  a  top  | 
Keneral  news  reiKirter.  This  is  a  ttood 
sirot  on  a  top  pai>er.  Hovint;  exi>enses. 
Write  in  confidence  to  Box  886.  Editor 
&  Publisher.  (Our  employees  know  of 
this  openintt. ) 


REPORTER:  AKKressive  man  for  itrow- 
inK  medium-.sized  daily  in  Chart  Area 
2.  Must  be  able  to  cover  all  beats  in 
suburban  area,  dijt  up  own  features, 
use  initiative.  2-3  years  experience 
preferreil.  Good  |)ay.  Box  846.  ^itor 
&  Publisher. 


REPORTED- -  Beat  and  features.  Oiart  i 
Area  8  colleKe  city.  20,000  |>opulation.  | 
Six  afternoon,  circulation  12,500.  News 
staff  of  9.  Write  fully.  Box  882,  Edi¬ 
tor  &  Publisher. 


REPORTER  Younit.  Ability  in  gen¬ 
eral,  sirorts  coverage.  Afternoon  daily, 
no  Sunday.  Chart  Area  8.  $80.  Box 
887,  Editor  &  Publisher. 

REPORTER-REWRITE  MAN  souifht 
by  western  8evt*n-<lay  A.M.  daily  which  i 
is  enlar>rin>;  its  nitfhtside  stalT.  Seek 
able,  accurate  newsman  who  I'an  han* 
die  some  co|>y  editinK*  and  head  writing* 
Five-ni>rht  job.  Salary  de|M*nds  uiwn 
experience.  Top  frinKew.  Give  ex|)eri- 
ence  and  i>ersonal  data  in  first  letter. 
Include  referenci-s  and  clii>8.  Box  SHO, 
Ekiitor  &  Publisher. 


RIM  MAN.  CITYSIDE  RE¬ 
PORTER  for  aKKressive  after¬ 
noon  daily  in  (^art  Area  4. 
Prosi^eeta  must  be  Southerners. 
Excellent  i»ay.  workintj  condi¬ 
tions  for  men  with  year  or 
more  experience.  Apply  Box 
h89.  Editor  &  Publisher. 


SPORTSWRITER  -  DESKMAN  needed 
by  morning  daily  in  mountain  states 
area.  Applicants  should  ix>sHeas  one  or 
two  years*  exi)erienc‘e,  preferably  on 
morning  i»ai)er.  Must  be  strontr  on  desk 
work.  Go^  pay.  fringes.  workin>r  con¬ 
ditions.  Send  details  on  background 
and  exi>erience.  to*rether  with  refer¬ 
ences,  cli|>8  and  tearsheets  to  Box  865. 
Editor  &  Publisher. 


YOUT^G  TALENT—  Re|»ortorial.  Desk 
jobs  available.  We  offer,  in  return  for 
your  talent,  reasonable  starting  salary, 
a  (on^enial  staff,  4(^hour  week,  fine 
comi>any  benehts.  and  excellent  news- 
I»a|>er  climate.  Write  in  full  detail  to 
Personnel  Manager.  Savannah  News- 
Press,  Savannah,  GeoTRia. 


TELEGRAPH  EDITOR  for  6f».000  cir-  i 
culation  A.  M.  daily  in  Chart  Area  6.  { 
Five-day  week,  i>aid  vacations,  many 
I  frinKe  lienefits.  Good  K»ay  for  skilled  ' 
I  deskman.  Tell  all  in  first  letter.  Box  , 
I  870,  Ejditor  &  Publisher. 

I  WOMEN  S  I)E3*T. 

Callable  Ral  to  help  in  all  phases  of  : 
,  producing  general  interest  women*8  < 
iraRes  on  40.U(Nl  daily  In  Chart  Arc>a  6. 
Write  full  detiiils  about  yourself  and  I 
salary  ranRe.  Box  888,  Editor  &  Pub-  ! 
liaher.  | 

YOUNG  EDITOR  with  some  wire  desk  | 
exi>erience  to  start  at  modest  income 
and  Rrow  with  multiple  tiaiier  Florida 
Rroup.  Write  Brooks.  The  Daily  Com-  I 
mercial,  LeesburR,  E^a.  ' 


Mechanical 


ASSISTANT  FOREMAN  for  Stereotype 
De|>aitmcnt.  Larfce  metropolitan  news- 
IMi.|>er.  Fifteen  journeymen.  Applicant 
must  have  all-around  stereotype  ex|>eri- 
enoe;  demon-strated  ability  to  handle 
men  and  schedule  i>roduction.  Work  is 
on  nitrht  shift.  Lar^e  Midwestern  city. 
Applicants  write  Box  868,  Editor  & 
Publisher. 


Production 


PRODUCTION  MANAGER  oj>eninit  on 
lartre  metroiwlitan  daily  in  the  South. 
Entrineerina  dejeree  i>referred.  Please 
state  aKe.  full  record  of  new8|>ai)er 
and  other  exi>erience,  past  earninKS. 
and  availability,  to  Bo.\  860,  Editor  & 
Publisher. 


Promotion 


CIRCULATION  PROMO’HON  MAN¬ 
AGER.  youna,  aKKressive.  wanted  by 
small  Te-xas  Gulf  Coast  daily.  Chal- 
lenKe.  Briirht  future,  excellent  area. 
No  drifters.  Contact :  J.  F.  Green. 
The  Brazosi>ort  Facts,  Freei)ort,  Texas. 


NEED  SELF-STARTING  rrertiv*  msB 
to  suiiervise  editorial-circulation  pm. 
motion  and  siiecial  events  in  f.^ 
movinit  de|>artment.  Knowing,  g. 
radio  and  TV  production  neonaan 
Must  be  able  to  orKanize  work,  aupnl 
vise  iieople  and  produce  onmediataly 
Desirable  workina  conditions  and 
ploye  benefits,  excellent  opportunity 
Send  complete  re«ume.  photo  and  writ, 
ina  .samples  to  David  Henes,  Promo, 
tion  Director,  Detroit  Free  P— 
Detroit-.’il.  Mich. 


Public  Kelationt 


PUBLIC  RELATIONS 

STAFF  WRITER 

Proarcasive  Phila.  pharmaceutical 
firm  has  challenaina  oia-nina  for 
exiierienced  writer  in  its  PuUic 
Relations  Department.  Iniaainative 
disciplined  writina  bused  on  solid 
exiierience,  is  essential.  Duties: 
Writina  of  siweches,  re|K>rts.  pro¬ 
motional  materials.  Excellent  sal¬ 
ary;  liberal  benefits  proaram.  Send 
detailed  resume,  includina  salary 
desired  to  Box  852,  Editor  A 
Publisher. 


Salesmen 


STATE  TERRITORIES  are  now  beinit 
aranttxl  for  lopular  new  feature.  If 
you  are  an  exi>erienced  salesman  now 
callina  on  newspajiers.  write  for  de¬ 
tails  to: 

IXIRTUNE  I’EATURES.  Huntley,  Va. 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  .SCHOOL 
LOGAN  4.  OHIO 
Linotyiie.  lntertyi>e  Instruction 
Free  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative 


Circulation 


rOUGH  TOP  MAN.  36 
resianina  corporate  vice-presidency. 
Former  nationally-known  newstiaper 
executive.  $16,U0U.  Box  734,  Editor  & 
Publisher. 


I  CAN  HELP  YOU  solve  your  circu¬ 
lation  problem.  Siiecialze  in  boy  u|>er- 
ation.  Aaaressive,  efficient,  will  pro¬ 
duce  results.  Box  816,  Editor  &  Pub¬ 
lisher. 


YOUNG  MAN  with  excellent  news¬ 
paper  production  manaaement  back- 
around  desires  a  challenaina  oppor¬ 
tunity  in  administrative  or  production 
areas.  B.S.  Dearee.  Box  773,  Editor 
&  Publisher. 


TOP  LEADER 

on  Business  side.  All  phases  advertis-  I 
ina,  circulation,  costs,  accountina.  Ex- 


20  YEARS  EXPERIENCE  carrier  de¬ 
livery  and  promotion,  motor  routes, 
wholesalers  on  small  and  metropolitan 
papers.  Some  feature  stories.  Desire 
l>ermanent  position  chart  area  2.  3  or 
4.  Best  of  references.  Call  or  write 
R.  E.  Cooper.  1808  Colleae  Avenue, 
Bluefield,  West  Virainia. 

Classified  Advertising 


perienced  as  General  Manaaer.  Adver-  I  NEED  TO  BUILD  CLASSIFIED? 
tisina  Manaaer  and  Business  Manaaer.  I  Start  from  scratch  or  build,  train 
larae  and  small  dailies.  40,  family.  ^  staff,  sell.  Top  record.  Any  size  paper. 
Box  803,  Editor  &  Publisher.  I  Box  789,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

Now  employed  as  top  staff  man 
on  one  of  the  laraest  and  finest 
Metropolitan  papers  in  the 
country.  Have  had  manaaerial 
experience  on  10,000  to  60,000 
circulation  papers  as  classified 
manaaer,  retail  manaaer  and 
advertisina  director.  Family 
man,  38.  $10,500.  Prefer  Chart 
Area  6  but  will  consider  else¬ 
where.  Box  879,  Editor  &  Pub¬ 
lisher. 


MR.  SOUTHERN  PUBLISHER  .  .  . 
Here's  a  man  to  handle  the  job,  ease 
your  responsibilities!  He  will  make 
you  money!  60%  revenue  increase  at 
6%  cost  in  3  years!  Manaaement — ■ 
Experience  plus  intearity.  Seeks  chal- 
lenae — responsibility,  hard  work  with 
opportunity  to  share  the  success.  Con¬ 
fidential  liaison.  Southern  aaency.  Fee 
paid.  Box  877,  flditor  &  Publisher. 

70 


Display  Advertising 


[  READY  ...  to  be  your  Ad  Manaaer 
or  Assistant.  Will  brina  you  unlimited 
enthusiasm;  imaaination  tempered 
with  sound  experience ;  and  the  eneray 
I  and  drive  to  do  the  job  riaht.  WILL¬ 
ING  .  .  .  to  ao  anywhere  there  is  an 
expandina  market,  a  sound  newspaper 
and  the  opportunity  for  personal  arowth 
I  and  permanence.  ABLE  .  .  .  more  than 
12  years  retail  and  aeneral  exiierience 
I  in  competitive  markets.  Veteran,  Col- 
I  leao  Graduate,  Married.  Family,  33 
Years  Old.  Box  838,  Elditor  &  Pub¬ 
lisher. 


Editorial 


**  EDITOR  &  REPORTERS  ** 

National  Clearina  house  for  competent 
personnel  coast-to-coast  at  no  charae 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Aaency) 
66  W.  46  St.,  New  York.  Oxford  7-6728 


'  Editorial 

i  EXPERIENCED  POLICE  REPORTER  i 
I  on  25,000  Ohio  daily  wants  job  on  i 
laraer  daily.  Ambition:  to  do  ixilitical  ! 

I  reportina.  Will  ao  anywhere.  Box  760, 

I  Editor  &  Publisher. 

i 

I  IF  YOU  WANT  A  MAN 

I  with  experience,  backaround  and  char- 
I  acter,  here  are  a  few  recommendations: 

Midwest  reared,  rural  backaround.  j 
World  War  II,  journalism  araduate;  i 
reporter-photoarapher  small  daily;  farm  j 
editor  medium  daily;  associate  editor  I 
farm  inaaazines;  make-up  chief  coordi-  > 
natina  ^itorial  functions  with  me¬ 
chanical  departments;  circulation  man¬ 
aaement  farm  papers  with  special  em- 
!  phasis  '  n  reader-type  insurance  sold 
I  with  subscriptions. 

38  years  old,  wife  and  two  children.  | 
Prefer  Chart  Area  11.  but  will  consider  i 
elsewhere. 

!  Box  729  Editor  &  Publisher 


OVERSEAS  JOB  WANTED  by  re¬ 
porter.  16  months  on  small  daily. 
Covered  all  beats.  By-lines.  Good  on 
features,  sports.  Colleae  arad.  vet,  sin- 
ale.  28.  Box  721,  Editor  &  Publisher. 


YOUNG  WOMAN,  sinale,  available  im- 
,  mediately  for  iiermanent  spot.  Can  sub- 
I  mit  resume  and  samples  on  request, 
j  Box  763,  Editor  &  Publisher, 


1  FAMILY  MAN,  colleae  araduate,  spe- 
I  cialist  political,  leaislative  fields.  Ex¬ 
perienced  all  areas  with  600,000  class 
j  paper;  will  trade  bia-city  life  for 
I  challenaina  spot  on  medium  daily  as 
j  city  editor,  ^itorial,  political  writer. 

Will  consider  public  relations.  Box 
'  778,  Editor  &  Publisher, 


Editorial 


CREATIVE  DRIVE  prompts  young  re- 
writeman  on  NYC  daily  to  seek  edit- 
ina  (losition  with  Metropolitan  ares 
publication ;  Ivy  Leaaue  araduate.  ex¬ 
weekly  editor,  wordsmith.  ideaman. 
$8000.  Box  788,  Editor  &  Publisher. 


16  YEARS  INTENSIVE  EXPERIENCE 
on  2  small  dailies.  Dei>endable,  accu¬ 
rate.  all-around  reporter-editor.  42. 
plans  move  soon  to  medium  or  large 
daily.  Pacific  Coast.  Northwest  statef. 
Present  publisher  assures  highest  rec¬ 
ommendations.  Available  after  March 
1.  Box  761,  Elditor  &  Publisher. 


REPORTER:  being  released  from  ac¬ 
tive  duty.  Available  not  later  thu 
Feb.  20.  BS  dearee  English.  Experi¬ 
ence  with  small-town  daily  and  12 
months  Army  PIO.  Particularly  inter¬ 
ested  in  sports  desk  slot.  (!an  uM 
camera.  Box  796,  Elditor  &  Publisher. 


SEASONED  NEGRO  EDITOR.  24- 
Journalism  graduate,  seeks  news  or 
publicity  post  near  NYC.  Box  ?91. 
Elditor  ft  Publisher. 


I  WORLD  NEWS,  features  ft  columna 
22  years  experience;  last  6  as  LT* 

I  correspondent.  Note  growing  publie 
interest  in  field.  Would  take  additioiw 
assignments  or  full-time  offer  with 
I  relocation.  Box  762,  Eklitor  &  Pair 
I  Usher. 

I  CAPABLE  YOUNG  WOMAN.  B  A. 
I  journalism.  2  years  as  associate  editor 
of  weekly  newspaper  desires  oppor- 
j  tunity  for  advancement,  ^x  82$.  Edi¬ 
tor  &  Publisher. 


ENERGETIC  EDITOR  of  small  dsilf 
facing  consolidation  seeks  new  outlet 
for  talents  as  news  executive,  editorisi 
writer,  all-round  newspaperman.  No* 
earning  $12,000.  Box  828.  Editor  ■ 
Publisher, 
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aTUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Editorial 

Editorial 

Public  Relations 

Public  R^ations 

CATHOLIC  EDITOR,  skilled  in  all 
Ilf  jtnirnalism.  Box  H42.  Editor  i 
i  pTbluihe.  . _  ___  ' 

CONSCICN nous,  |>olitically  conserva-  | 
tin  Mwsniiin.  31,  seeks  Chart  Area  ; 
I  2  rural  weekly  editorship;  can  m,in-  { 
1^.  Box  836,  ^itor  &  Publisher, 

^VS  OK  WIRE  EDITOR 
I  yf  r«  experience,  includint;  slot,  wire, 
g,ak*-up.  Outstandinir  record.  Afre  31. 
y.  M.  preferred.  Box  836,  Editor  & 
Publisher. 

newspaperman,  38.  ready  for  re- 
iponsible  job  on  daily;  10  years  expe¬ 
rience  in  leportinK  and  on  all  desks 
imall-biK  dailies  rounded  out  by  2  years 
(ditor  '>f  weekly  icroup.  Box  831,  Editor 
t  Publisher. 

TV-RADIO-THEATERS-MUSIC: 
Editor-Critir-(k>lumnist.  thoroutrhly  ex¬ 
perienced.  includinir  on-the-air  TV  and 
rsdio  promotion  for  present  pai>er. 
Chart  Area  10  or  12.  Box  821,  Eiditor  &  [ 
Publisher. 

WOM.VN  REPORTER,  four  years  re¬ 
porting,  makeup,  desk  experience.  Sin- 
cle.  age  25.  college.  Travel.  Seeks 
challenging  job  on  metropolitan  daily. 
Box  7.56.  Editor  &  Publisher. 

NOSY  BUT  NICE  GAL.  News,  fea¬ 
tures.  art.  some  photography  and  ad¬ 
vertising.  1960  journalism  graduate. 
Bra  827,  Editor  &  Publisher. 

COLLEGE  GRADUATE,  28,  married, 
leeks  editorial  job.  Liberal  Arts  and 
language  liackground.  Wrote  for  army 
and  college  newspapers,  and  J-School 
courses.  Prefer  Chart  Areas  10.  11  and 
i2.  Box  849,  Editor  &  Publisher. 

COLLEGE  SENIOR,  graduating  in 
June  from  Amherst  College  in  top  10''c 
of  class,  seeks  starting  iiosition  in 
journalism.  Interested  in  imlitical  and 
international  atfairs.  Box  856,  ^itor 
k  Publisher. 

COPY  EDITOR.  LAYOUT  EDITOR 
seeks  situation  on  morning  paper. 
Young,  versatile,  competent.  Box  867, 
Editor  &  Publisher. 

EDITOR,  small-medium  daily.  17  years 
all  phases.  Eamily,  conservative,  mid- 
30's,  Easterner.  Box  851,  ETditor  & 
Publisher. 


FOR  RENT  — 

One  Women's  Editor 

(No  Sociefy) 

Food,  fashions.  local  lovelorn — every 
phase  of  ex|)erience  from  thou};ht  to 
press. 


WANTED:  EDITORIAL  FUTURE  ' 
with  meUium-size  P.  M.  Thirteen  years 
exi>erience  reportintr,  editinR.  North*  ' 
east.  Midwest.  Box  869*  l^itor  &  I 
Publisher.  i 

YOUNG  (26)  former  e^litor  of  American  , 
weekly  in  f^rmany,  AB  deirree.  Rradu*  I 
ate  work,  seeks  editorial  rim/ slot. 
Chart  Area  1  or  2.  Knows  rewrite, 
wire,  layout  and  makeup.  Box  883.  i 
Editor  &  Publisher. 

Free  Lance 

SYNDICATED  WALL  ST.  COLUMN: 
Eight  weeks  free  trial.  (i)nfirmed  in¬ 
side  Wall  St.  news.  Adds  prestige  and 
a  financial  section  to  your  pa|>er. 
Weekly  column  is  iiresently  in  maga¬ 
zine  field.  Huge  investor  market  fosters 
circulation  and  advertising.  J.  D. 
Barnes,  67  Wall  Street.  New  Vork-5. 
N.  Y, _ 

Lex  i  cogra  pher 

.MEDICAL  LEXICOGRAPHER,  experi¬ 
enced.  available  later  this  year.  Box 
853,  ^itor  &  Publisher, 

Mechanical 


PUBLIC  RELATIONS  ; 

We  have  hundreds  of  i>ublicity,  public 
relations  and  employee  communicationa  | 
lieople  on  file.  Send  us  your  job  specs,  i 
We'll  send  you  resumes  to  match.  Con¬ 
tact:  Bill  McKee.  BIRCH  PERSON¬ 
NEL,  6  E.  Madison  St..  Chicago  2, 
Illinois.  CE  6-5670. 

TELEVISION  NEWS  WRITER.  34. 
seeks  sports  pubicity  position.  Box 
796,  Editor  &  Publisher. 

IMAGINATIVE.  COGNITIVE,  Public 
Relations  writer.  33,  Ivy  degrees,  seeks 
corporation  or  university  imst.  Now- 
earning  $7500.  Box  841,  Editor  &  Puh- 
I  Usher. 

;  MATURE,  married,  pilot,  AB  degree. 

!  31,  seeks  challenging  PR  imsition.  Ex- 
I  perience  in  speaking,  writing,  news- 
!  i>aper,  motion  picture.  Prefer  South. 

'  Resume  on  request.  Box  811,  Editor  & 
Publisher. 

EXTENSIVE  EXPERIENCE  college 
I  PR  NYC.  Valuable  contacts  all  levels 
I  all  media.  Experienced  house  organs. 

'  magazines,  sports  publicity.  Seek  re¬ 
sponsible  post  university,  foundation, 

1  agency,  huainess  anywhere.  Sound  PR 
'  skills,  sense,  style.  Box  867,  Editor  & 

'  Publisher. 


PR  DIRECTOR 
WRITER-EDITOR 

(B.A..  M.A..  Ph.Dl.  31.  married.  2 
children,  wants  challenging  job.  Now 
in  Europe:  available  in  U.  S.  after 
30  June  1961.  Interested  in  publishing: 
PR.  Top  references.  Prefer  Chart  Areas 
7,  10.  11,  12.  Box  863.  Editor  &  Pub¬ 
lisher. 


SOUTH  OR  MIDWEST 

If  you  have  challenging  need  for  a 
really  successful  PR  program.  1  have 
the  proven  ability  anil  energy  to  make 
us  loth  glad  you  ventured  a  stamp. 
Box  873,  Editor  &  Publisher. 

Special  Editions 

★  PLUS  ADVERTISING  ★ 
Business  Review  Page  guarantees  in¬ 
creased  advertising  lineage.  Sold  to 
new  and  non-regular  advertisers  for 
52  weeks:  commission.  LESTER  LA¬ 
ZARUS,  52  Cutler  St..  Winthrop, 
Mass. 

"WE  DON'T  SCORCH  THE  EARTH" 
Nationwide- References 
Robert  Peck  Carmean  &  Associates 
P.  O.  Box  3362,  Austin  13.  Texas 


PRODUCTION  MANAGER 
COMPOSING  ROOM 
SUPERINTENDENT 

Fully  qualified  from  every  standpoint.  i 
wants  iKwition  with  present  challenge 
and  future  lotential.  Union.  Box  733,  ! 
Editor  &  Publisher.  I 

MR.  PUBLISHER- Available  60  Days. 

30  years  experience  Composing  Room 
production.  Any  size  plant.  Good  refer¬ 
ences.  TTS  and  Cold  Tyiie.  Presently 
employed.  Prefer  Florida  or  Southeast. 
Box  822.  Editor  &  Publisher. 

PRODUCTION  MANAGER 
OR 

COMP.  ROOM  FOREMAN 
Twenty-five  years  on  metropolitan 
dailies  mostly  supervision.  Thorough  : 
knowleilge  color,  new  processes.  Box 
850,  &litor  &  Publisher. 

PRODUCTION  MANAGER 
COMPOSING  ROOM 
SUPERINTENDENT 
Fully  qualifieil  from  every  standpoint. 
Have  exi>erience  and  know-how.  Proven  ' 
results.  Age  .36.  Non-Union.  Box  862.  | 
Editor  &  Publisher. 

RECEIVING  BS  Electrical  Engineer-  | 
ing  June,  1961.  Have  nine  years  print-  I 
'  ing  and  mailing  exiierience  in  large  i 
I  and  small  papers.  Desire  |>oBition  in  i 
'  production  department  of  large  news-  i 
!  paper.  Write  Keith  Emrich,  1013  Ridge-  ; 
wood.  Ames,  Iowa. 


Use  Editor  &  Publisher's 
Classified  Advertising  Pages 

"Market  Place  for  the  Newspaper  Industry" 

•  To  Buy  or  Sell  Newspaper  Properties 

•  To  Hire  Newspaper  or  P.  R.  Help 

•  To  Buy  or  Sell  Machinery  or  Equipment 

•  To  Find  a  New  Job  .  .  . 

Clip  and  mail! 

■  MB  ■■■■  ^B  ^B  ^B  BM  ■ 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ _ _ _ insertions. 

(Count  30  units  and/or  spaces  per  line) 

CLASSIFICATION: _ 

COPY: _ _ _ 


Personal  interviews  anywhere! 
Box  872  Editor  &  PubI 


lews  anywhere!  SUPERINTENDENT-FOREMAN.  Ro-  . 

Editor  &  Publisher  |  tary  and  daily  ex^rience.  Cost-con-  | 

r  T -  scious.  References.  Box  876.  Eklitor  &  j 

ACCURATE  RE-  Publisher. 


IMAGINATIVE.  ACCURATE  RE-  Publisher  ...  , 

PORTER.  25,  five  years  newspaper  ex-  I  - 1 -  ] 

PerienM.  seeks  news  position  in  larger  I  pvRVORATnn  want,  to  move  nn  i 

city.  Good  references,  college  graduate.  !  .V  Heor^me^  oei,  TTq  ! 

Rat  Rftj  i  aopftrtmcnt  ncRQ  in  new  1  lo  i 

Bra  864.  Editor  &  Publisher.  partment.  Familiar  with  all  phases  of  ' 


.  i  printinsf.  Experienced  on  i)oth  Stand* 

^LRNALISM  GRADUATE  major  *  ard  and  Multi  Perforators.  Chart  Area  | 
years  editor  of  2.  Union,  Box  861.  Editor  &  Publisher. 

nnsll  daily — the/i  one  year  reporter  on  I  - - - -  - 

nwdium  metropolitan  paper — seeks  spot  PrAftiAfiArt  1 

on  large  metro,  magazine,  or  news  _ - 

J^porting  posi-  J  presently  Assistant  Circula- 

Box  881^’E.ntnr*'*^PiilIli*«'h»J*  '"terest.  Promotion  Manager  for  two  large 

BOX  881.  Eilitor  &  Publisher. _  Western  newspapers.  Would  like  to  re- 

locate  in  promotion  or  public  rela- 

M^AGING  EDITOR,  small  daily  tions  field,  where  I  can  use  my  vivid  I 

Oisrt  Area  10.  12.  Prize  winner,  young,  imagination.  Box  805,  Editor  &  Pub- 

finily.  Background  for  growth  to  ad-  lisher.  i 

ministration.  Tell  needs,  problems.  Box  i^— 

I  »59.  Editor  &  Publisher. _ i  Public  Rdatlons  i 

I  MPORTER.  limited  experience,  seeks  ASSISTANT  DIRECTOR  PR  medium-  | 
W  on  daily  with  high  standards.  Box  sized  company  seeks  challenging  cor-  , 

I  858,  Editor  &  Publisher.  l>orate  PR  job.  Journalism  Graduate. 

■ - 30,  six  years  experience:  also  includes 

SPORTS  EDITOR  who  can  build  solid  newspaper  and  agency.  Will  relocate, 
mrsl-emphasis  page.  Now-  wire  editor  Box  776,  Editor  &  Publisher, 

50,000  midwest  AM.  Married.  29,  8 

experience.  Box  866.  Editor  &  EXPERIENCED  JOURNALISM  GRAD. 
Publisher.  40,  versed  in  Community  Relations,  , 

Press  Relations,  Employee  Communica-  i 
SPORTS  WRITER,  age  26,  several  tions.  and  Corporate-Staff  problems; 

experience.  Can  handle  camera,  seeks  industrial,  municipal  or  univer-  | 
™»k«up.  Ronald  E.  Berkheimer.  6200  sity  post  in  Florida.  California  or  . 
Ho.  llth  St.,  PhiIadelphia-41,  Penna.  Texas.  Box  804.  Editor  &  Publisher. 
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Q  Assign  a  box  number  and  mail  my  replies  daily! 

NAME _ 

ADDRESS _ _ _ 

CITY,  STATE _ 
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(For  Situations  Wanted  Ads.  Kindly  enclose  remittanco  with  order 
tee  Classified  Advertisin9  Rate  Box  on  page  66] 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Misquote — A  Case  History 


Why  and  how  does  a  correct 
question  get  garbled  in  the  re¬ 
printing?  Some  day  the  scien¬ 
tists  will  probably  be  able  to 
explain  it.  Most  frecjuently,  we 
believ%  it  is  the  end  result  of 
haste  in  writing,  or  a  writer’s 
desire  to  conser\’e  space  by  ab¬ 
breviating  without  intending 
any  change  in  tone  or  meaning. 
Other  times  it  might  happen 
because  of  a  writer’s  subcon¬ 
scious  effort  to  make  the  quota¬ 
tion  fit  his  own  argument.  De¬ 
liberate  misquotation  is  a  rare 
thing  in  the  newspaper  business, 
we  believe. 

The  subject  for  discussion  to¬ 
day  involves  the  General  Elec¬ 
tric  Company  which  has  been 
taking  a  drubbing  on  a  lot  of 
editorial  pages  for  its  involve¬ 
ment  in  government  anti-trust 
actions.  The  pros  and  cons  of 
the  editorials  or  of  GE’s  posi¬ 
tion  are  not  our  concern  here. 
We  are  interested  in  one  quota¬ 
tion  which  was  attributed  to 
three  different  sources  in  three 
different  papers. 

*  *  * 

On  Jan.  5  a  large  East  Coast 
newspaper  discussed  GE’s  anti¬ 
trust  situation  in  an  editorial 
which  concluded:  “It  is  ironical 
that  a  man  like  Mr.  Cordiner 
(head  of  GE),  so  unaware  of 
criminal  actions  in  his  own  busi¬ 
ness,  could  have  such  a  lively 
omniscience  about  affairs  in 
general.” 

Then  followed  a  quotation  at¬ 
tributed  to  him  in  Time  maga¬ 
zine  and  then  this:  “Business 
might  subsidize  a  ‘brain  trust’ 
of  competent  writers  (novelists, 
playwrights,  etc.)  to  begin  an 
active  campaign  of  turning  pub¬ 
lic  attention  away  from  the  left 
through  the  source  of  popular 
attitude  formation  (television, 
movies,  stage,  radio,  novels, 
magazine  articles,  etc.). 

“It  is  important  to  pick  out 
opinion  molders  in  each  com¬ 
munity  and  ‘work  on  them.’ 
However,  as  a  rule  a  specific 
story  should  not  be  given  them 
directly  by  just  anyone  at  ran¬ 
dom.  For  example,  if  the  opin¬ 
ion  molder  to  be  influenced  is  a 
newspaper  publisher,  it  might 
be  best  to  have  him  approached 
by  one  of  his  biggest  advertis¬ 
ers.” 

These  words  were  then  cor¬ 
rectly  identified  as  “Recommen¬ 
dations  quoted  in  the  Report  of 
the  General  Electric  Task  Force 
to  Study  Organizing  Govern¬ 
ment  Relations  Work,  Nov. 
1956.” 


This  was  a  “recommendation” 
by  some  unnamed  person  to  the 
Task  Force  which  had  inter¬ 
viewed  numerous  people  on  what 
could  be  done  in  this  area.  It 
was  not  the  recommendation  of 
the  Task  Force  itself.  A  GE 
spokesman  tells  us  the  report  of 
the  Task  Force  has  not  been 
issued  or  released  publicly  al¬ 
though  some  copies  obviously 
are  in  circulation. 

«  *  * 

Six  days  later  on  Jan.  11  an¬ 
other  East  Coast  paper  carried 
an  article  on  GE’s  difficulties 
with  the  anti-trust  division  and 
the  same  recommendation  to  the 
1956  Task  Force  appears  with 
this  introduction: 

“For  example,  in  November, 
1956,  a  GE  task  force  prepared 
some  recommendations  on  pub¬ 
lic  relations  that  are  being  dis¬ 
cussed  now.  It  proposed: — ” 

Then  two  days  later  on  Jan. 
13  another  East  Coast  paper 
editorialized  on  the  subject  pick¬ 
ing  up  the  last  paragraph  of  the 
two  paragraph  “recommenda¬ 
tion”  introducing  it  this  way: 

“Earlier,  in  November  of  1956 
in  the  Report  of  the  General 
Electric  Task  Force  to  Study 
Organized  Government  Rela¬ 
tions  Work,  Cordiner  discussed 
how  best  to  turn  ‘public  atten¬ 
tion  away  from  the  left’,”  etc. 

We  don’t  know  whether  the 
source  was  the  same  for  each  of 
the  three  articles,  or  whether 
each  was  written  on  the  basis 
of  the  preceding  ones  but  the 
progression  of  attribution  from 
the  proper  “recommendation” 
to  the  Task  Force  Report  to 
Cordiner  himself  should  be  of 
interest  to  all  editorial  writers. 

Each  one  of  the  papers  later 
published  lengthy  letters  of  ex¬ 
planation  and  clarification  from 
J.  S.  Parker,  Vice-President  Re¬ 
lations  Services  for  GE.  One  of 
them  even  appended  an  Editor’s 
Note:  “We  are  glad  to  have  the 
issue  clarified.  The  quotation  at¬ 
tributed  to  GE  was  not  a  state¬ 
ment  of  company  policy.  It  was 
a  recommendation  from  an  out¬ 
side  source  which  the  company 
did  not  adopt.” 

4*  « 

In  view  of  the  quotation  about 
advertisers,  influence  and  pub¬ 
lishers  we  asked  Mr.  Paricer  for 
a  statement  of  company  policy 
on  this  point.  He  replies: 

“We  in  General  Electric  are 
acutely  aware  of  the  vital  role 
of  a  truly  free  press  in  our 
free  American  economy.  We  are 
equally  aware  of  our  oblig^ation 


to  help  the  press  maintain  its 
freedom  against  contrary  pres¬ 
sures  from  any  source.  The 
Company’s  position  was  suc¬ 
cinctly  stated  in  the  Executive 
Office  minutes  of  October,  1955: 

“  ‘The  rising  attractiveness  of 
General  Electric  advertising  ac¬ 
counts  brings  problems  as  well 
as  opportunities.  Here,  as  in 
the  purchase  and  sale  of  other 
goods  and  services.  General 
Electric  management  has  a  long¬ 
standing  determination  which  is 
in  furtherance  of  the  Company’s 
announced  objective  to  conduct 
itself  as  a  good  corporate  citi¬ 
zen.  This  is  not  merely  that  the 
letter  and  spirit  of  the  law  be 
obeyed  in  such  matters,  but 
more  importantly  that  the  Com¬ 
pany’s  reputation  and  economic 
resources  be  employed  in  only 
the  most  ethical  manner  in  the 
service  of  all  parties  concerned. 

“  ‘General  Electric  manage¬ 
ment  at  all  levels  has  the  re¬ 
sponsibility  to  avoid  the  per¬ 
sonal  emotion  of  extraneous  in¬ 
fluences,  and  no  Company  com¬ 
ponent  should  exert  economic 
pressure  for  the  purpose  of  in¬ 
fluencing  the  editorial  or  re- 
portorial  content  of  the  press. 
To  engage  in  such  practice  or 
any  improper  use  of  the  Com¬ 
pany’s  economic  power  or  pres¬ 
tige  would  clearly  violate  the 
Company’s  announced  objec¬ 
tives.’ 

“This  is,  has  been,  and  will 
continue  to  be  General  Electric’s 
position  in  this  matter.” 

• 

Orsatti  Group  Buys 
Italian  Newspaper 

Philadelphia 

A  controlling  interest  in  II 
Popolo  Italiano,  Italian-lan- 
guage  daily  newspaper  here,  has 
been  acquired  by  a  group  headed 
by  Arnold  Orsatti,  Philadelphia 
businessman. 

Now  in  its  27th  year,  II  Popolo 
Italiano  was  founded  by  Remo 
Zuecca,  a  veteran  of  60  years 
of  journalism,  to  serve  more 
than  200,000  Italians  in  the 
Philadelphia  area. 


N.Y.  Post  Wins 
Free  Press  Fight 

New  York  Post  tins  week  won 
its  long  fight  for  riie  public’s 
“right  to  know”  as  it  concerns 
the  Triborough  Bridge  &  Tun¬ 
nel  Authority. 

The  Appelate  Di\  ision  Jan. 
31  reversed  a  Supreme  Court 
ruling  in  the  case  that  goes  bock 
four  years.  In  a  unanimous 
opinion  the  appelate  court  said, 
“We  conclude  that  the  Author¬ 
ity  is  a  public  business  which 
maintains  a  public  olfice  as  the 
term  is  defined.  A  citizen  and 
taxpayer  by  virtue  of  such 
status  has  a  right  of  inspec¬ 
tion.” 

The  Authority  had  argued 
that  it  was  not  the  intention  of 
the  Legislature,  by  which  it  was 
created,  to  grant  such  a  ri^t. 

Marvin  Berger,  business  man¬ 
ager  of  the  Post,  and  a  lawyer, 
argued  the  case  for  the  news¬ 
paper. 

• 

Congressional  Galleries 
Committee  Elects  3 

Washington 

Edwin  B.  Haakinson  of  the 
Associated  Press,  Cecil  Holland 
of  the  Washington  Star  and 
Robert  A.  Barr  of  the  Fairchild 
Publications  were  elected  mem¬ 
bers  of  the  Standing  Committee 
of  Congressional  Correspond¬ 
ents.  Haakinson  received  189 
votes,  Holland  179  and  Barr 
143. 

Carey  Cronan  of  the  Bridge¬ 
port  (Conn.)  Post  received  73 
votes  and  Laurance  Femsworth 
of  the  Concord  (N.  H.)  Monitor 
42. 

The  election  was  for  two-year 
terms  on  the  committee,  which 
governs  the  Congressional  Press 
Galleries. 

The  three  winners  will  serve 
with  Allan  W.  Cromley  of  the 
Daily  Oklahoman  and  Robert  E. 
Thompson  of  the  New  York 
Daily  News,  who  were  elected 
last  year. 
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Food  is  for  fitness — 
as  well  as  for  enjoyment 


IIV  Should  Lennx  To  Eat 
To  Help  Maintain  Health 

In  the  United  States  where  food  is  available  in  jrreat 
vari<“ty  and  in  almost  overwhelminj?  abundance,  many 
people  have  a  tendency  to  forpret  that  the  chief  function 
of  food  is  to  provide  certain  essential  nutrients  that  our 
Ijodies  need  for  growth  and  maintenance.  We  are,  in- 
dee<l.  a  mo.st  fortunate  i)eople  to  be  able  to  select  these 
nece-s.sary  nutrients  from  such  interestinjr  kinds  of  food, 
but  this  >rood  fortune  is  frequently  offset  by  our  failure 
to  learn  to  eat  wisely  of  the  bounty  put  before  us. 

Teachinpr  people  to  eat  according  to  the  dictates  of 
pood  nutrition  is  often  complicated  because  food  con¬ 
sumption  takes  place  in  the  framework  of  many  social 
and  psycholopical  factors.  It’s  been  pretty  well  deter¬ 
mined,  for  example,  that  the  wise  homemaker  should 
not  inform  her  hu.sband  about  a  new  dent  in  the  fender 
while  he  is  eatinp  his  dinner.  It  is  better  to  wait  until 
his  blood  supply  is  bu.sy  in  the  digestive  stape! 

In  .spite  of  obstacles  that  mipht  exist,  it  is  becominp 
more  evident  each  day  that  improvinp  our  eatinp  habits 
mipht  actually  be  one  of  the  major  steps  forw’ard  in 
reducinp  or  eliminatinp  some  of  the  diseases  which  to¬ 
day  are  the  leadinp  causes  of  disability  and  death  amonp 
our  |>eople.  Beinp  overweipht,  which  certainly  is  very 
closely  related  to  eatinp  habits,  is  penerally  recopnized 
as  one  of  our  major  health  hazards. 


each  day.  A  servinp  would  be  2  to  3  ounces  of  lean 
cooked  meat,  ixmltry,  or  fish;  2  epps;  1  cup  cooked  dry 
beans  or  i)eas. 

VEGETABLE-FRUIT  GROUP:  Vitamins  A  and  C, 
as  well  as  certain  neces.sary  minerals,  are  abundant  in 
these  foods.  The  Guide  suppests  4  or  more  .serv’inps 
each  day.  This  should  include  1  daily  .serv’inp  of  pood 
Vitamin  C  .source  (citrus  fruits,  for  example)  and  1 
sen’inp  at  least  every  other  day  of  a  pood  .source  of 
Vitamin  A  (dark  preen  and  deep  yellow  vepetables). 

BREAD-CEREAL  GROUP:  Breads  and  cereals  made 
from  whole  prain,  enriched  or  restored,  provide  protein, 
iron,  several  of  the  B-vitamins,  and  food  enerpy.  Select 
4  .ser\’inps  or  more  daily.  A  .serv'inp  is  1  slice  of  bread 
or  1  ounce  of  ready-to-eat  cereal  or  y2  to  ^4  cup  cooked 
cereal,  macaroni,  noodles,  rice,  etc. 

OTHER  FOODS:  Such  foods  as  butter,  supar,  oils, 
may  be  used  as  preferred  to  improve  flavor  and  to  pro¬ 
vide  the  total  necessary  calories  fcr  each  day. 


Sensible  Eatinp  Plans 
Need  Some  Glamorizinp 

This  relath'ely  simple  puidc  to  pood  eatinp  has  re¬ 
ceived  much  attention,  but  too  often  only  amonp  those 
who  have  been  exposed  to  .sound  nutrition  information 
for  years.  The  peneral  public,  however,  is  much  more 
frequently  made  aware  of  the  latest  pronouncement 
from  one  food  faddist  or  another. 


USD  A  Offers  A  Simple 
Guide  For  Good  Eatinp 

Several  years  apo  the  Institute  of  Home  Economics, 
part  of  the  U.S.  DejMirtment  of  Apriculture’s  Apricul- 
tural  Research  Senuce,  worked  out  a  “Daily  Food 
Guide”  in  cooperation  with  the  country’s  leadinp  nutri¬ 
tion  scientists.  The  best  sources  of  essential  food  nutri¬ 
ents  which  we  all  need  were  carefully  considered,  as 
was  the  need  for  an  eatinp  pattern  that  recopnizes  our 
vast  variety  of  foods.  The  Guide  suppests  we  select  foods 
from  four  main  proups,  addinp  from  other  food  sources 
to  make  meals  more  appealinp  and  satisfyinp.  The  four 
basic  food  proups  and  recommended  daily  servinps  are: 

MILK  GROUP:  This  includes  milk,  ice  cream,  cheese 
and  other  dairy'  products.  From  these  foods  we  obtain 
.such  essential  nutrients  as  calcium — needed  for  adults 
as  well  as  prowinp  children;  protein;  riboflavin;  vita¬ 
min  A.  The  Daily  Food  Guide  recommends  .some  milk  or 
milk  products  every  day  for  everyone.  For  children  3  to 
4  eipht-ounce  plasses  daily  are  recommended;  for  teen- 
apers,  4  or  more  plasses ;  adults,  2  or  more  plasses. 

MEAT  GROUP:  This  includes  red  meats,  poultry, 
epp.s,  fish,  shellfish,  or  alternates  such  as  dry’  beans  or 
peas,  peanuts,  peanut  butter.  This  proup  provides  neces- 
saiy-  protein,  iron,  thiamine,  riboflavin,  niacin.  The 
Guide  recommends  two  or  more  .sen-inps  from  this  proup 


Much  time  and  effort  poes  into  tryinp  to  urpe  people 
to  eat  or  drink  more  of  this  product  or  that,  and  this 
kind  of  product  promotion  is  part  of  the  American  food 
business,  of  course.  It  does  seem  pitiful,  thouph,  that 
we  have  not  been  able  to  plamorize  the  idea  of  eatinp 
sensibly.  It  could  well  be  that  many  of  us  do  not  fully 
appreciate  the  important  relationship  between  the  foods 
we  eat — considered  from  both  the  quality  and  quantity 
viewpoints — and  the  peneral  level  of  health  we  achieve 
and  maintain. 

The  dairy  farmers  throuphout  the  United  Sta.te.s  who 
sponsor  the  non-brand  adv’ertisinp,  merchandisinp,  re¬ 
search.  and  public  relations  propram  of  the  American 
Dairy  Association  have  a  .selfish  interest,  of  course,  in 
tellinp  the  role  of  milk  and  other  dairy  foods  in  the  well 
balanced  diet.  However,  we  believe  also  that  it  is  im- 
ix)rtant  to  expand  public  knowledpe  about  the  role  of 
all  foods  in  maintaininp  pood  health.  We  lonp  apo 
pledped  ourselves  to  help  in  this  continuinp  educational 
propram,  and  we  are  happy  to  be  workinp  with  all  the 
proups  seekinp  to  counteract  the  misleadinp  information 
about  foods  and  nutrition  that  so  often  comes  forth  and 
ondanpers  public  health. 


AMERICAN  DAIRY  ASSOCIATION 

Ko(c«  of  fho  Dairy  Farmers  in  fh»  Market  Places  of  America 

20  N.  Wacker  Drive,  Chicago  6,  Illinois 
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